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Women  want  a  little  color 
in  their  lives. 

That’s  why  our  Monday  fashion  section, 
“Fcminique”,  is  written  exclusively  to  the 
woman,  wife,  mother,  career  girl  and  femme 
fatale  that  exists  in  every  female. 

And  that’s  why  for  eleven  straight  years 
we’ve  been  the  leader  in  general  ROP  color 
advertising. 
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Follow  the  Leader. 
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The  San  Antonio  light 

SouthTexas 
host! 


The  Light’s  big,  brand-new,  Hoe  Colormatic  14-unit  pressline  is  rolling, 
turning  out  the  finest  newspaper  product  in  the  $2.8  billion  San  Antonio- 
South  Texas  market. 

Never  has  a  newspaper  press  been  designed  with  more  magnificent 
color  equipment.  Contrary  to  television’s  claims,  the  greatest  strides 
in  color  are  being  made  by  newspapers,  daily  and  Sunday.  Now  The 
Light  leads  the  way. 

Culminating  years  of  planning,  this  big  press  brings  a  new  era 
of  color  printing  to  a  phenomenally  growing  area.  Now  on  the  thresh¬ 
old  of  1  million  population,  San  Antonio  is  America’s  13th  largest  city. 

Only  in  The  Light  do  you  get  maximum  effective  coverage  of  this  vital 
market  area. 

New  Sindlinger  studies  show  64^4  of  all  daily  newspaper  readers 
in  San  Antonio  read  The  Light.  Two  out  of  three  Light  readers  read 
no  other  newspaper.  On  Sunday,  The  Light’s  circulation  leads  by 
nearly  30,000!* 

•ABC  Publishers  Statement,  Sept.  30.  1969 

In  San  Antonio  and  South  Texas, 
The  Light’s  the  Leader.  Ask  anyone! 
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Represented  Nationally  by  Key  Market  Advertising  Representatives.  Inc. 
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These  murders  were  solved  with  the  help  of 
The  Detroit  News  Secret  Witness  Program, 
after  normal  investigation  was  unsuccessful 
The  News  has  offered  the  program  since 
1 967.  A  list  of  the  crimes  and  their  rewards 
is  published  regularly.  The  witness  contacts 


The  News  which  in  turn  relays  the  tip  to 
the  police.  After  the  crime  is  solved,  the 
witness  picks  up  the  reward  money. 
Secret  Witness  tips  have  helped 
solve  1  5  murders  in  the  Detroit  area, 
and  numerous  other  crimes. 


The  Detroit  News 


JOSEPH  D.  ANGELO,  a  candy  store  owner  slam  during 
a  holdup; 

MAITLAND  McNUTT,  painter  union  official  killed  in  a 
holdup  attempt  as  he  was  entering  the  union  headquarters; 
CASEMIR  CZERWINSKI,  a  bar  owner,  and 
STANLEY  RAPASKl,  a  Detroit  policeman,  killed  during  a 
holdup  of  Czerwinski's  bar; 

EDWARD  S.  KOC,  an  insurance  agent  slain  while  making 
collections; 

ALBERT  YESBICK,  a  neighborhood  grocer  killed  during 
a  holdup; 

GEORGE  MESSERLIAN,  a  shoe  repairman  beaten  to  death 
during  Detroit's  1967  riot; 

CECIL  THOMAS,  a  finance  company  official  murdered 
during  a  holdup; 

ARBIE  JEETER,  a  motorist  slain  on  an  expressway  ramp; 
NOLA  PUYEAR,  a  "bomb-through-the-mail"  victim  in 
her  restaurant. 


1969  COLOR  LINAGE  THE  LARGEST  EVER! 


A  total  of  339,185  lines  of  color  in  1969 — largest  in  the 
ALTOONA  MIRROR’S  color  printing  history  and  7.7%  over  1968 
— proves  that  advertisers  like  the  sales  results  of  color  in  “Test- 
Town,  Pa.”  Ring  up  big  sales  for  your  product  with  ROP  color 
or  Hi-Fi  in  the  newspaper  read  by  98%  of  Altoona  families, 
4  out  of  5  homes  in  the  market  .  .  . 

Eltoona  SOlirror 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 


ROP-HiFi-Specta 

COLOR 


largest  Circulation  In  South  Carolina 


(She  Columbia  Ucrord 

Represented  by  The  Branham-Moloney  Company 
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APRIL 

1- 4 — Associated  Court  and  Commercial  Newspaper  Publishers.  Skyline 
Country  Club.  Tucson.  Ariz. 

2- 4 — News  Photo  Conference  for  Editors,  Ohio  University  College  of  j 
Communications  at  Athens. 

2- 5 — California  Press  Association.  Furnace  Creek  Inn,  Death  Valley,  Cali¬ 
fornia. 

3- 4 — Sigma  Delta  Chi  Region  I  Conference.  Harrisburg,  Pa. 

3-4 — Sigma  Delta  Chi  Region  6  Conference.  Minneapolis,  Minn. 

I  3-4 — Virginia  Press  Association  Advertising  Conference.  George  Washing- 
I  ton  Hotel  Winchester,  Va. 

3-5 — Nevada  State  Association.  Ely,  Nevada. 

3- 5 — Tri-State  Classified  Advertising  Managers  Association.  Habana  Inn, 

j  Oklahoma  City. 

4 -  Sigma  Delta  Chi  Region  3  Conference.  Atlanta,  Ga. 

5- 7 — API  Seminar  for  Women's  Page  Editors.  Columbia  University,  New 
York. 

5-12 — International  Want  Ad  Week. 

8- 10 — Illinois  Daily  Newspaper  Markets.  Workshop.  Ramada  Inn,  Peoria. 

9- 11 — Pennsylvania  Newspaper  Publishers  Association-Interstate  Advertising 
Managers.  Hotel  Hershey,  Hershey,  Pa. 

10- 11— s  igma  Delta  Chi  Region  4  Conference.  University  of  West  Virginia, 

I  Morgantown  W.Va. 

10- 12 — Sigma  Delta  Chi  Region  9  Conference.  Denver,  Colorado. 

I  II — Sigma  Delta  Chi  Region  10  Conference.  Portland.  Oregon. 

!  1 1 — National  Newspaper  Awards  dinner.  Royal  York  Hotel,  Toronto. 

11- 12 — Florida  Women's  Press  Club.  Thunderbird  Motel,  Jacksonville. 

12- 14 — Central  States  Circulation  Managers  Association.  Pick-Congress 

1  Hotel,  Chicago. 

!  12-14 — Interstate  Circulation  Managers  Association.  Hilton  Hotel,  Annap- 

j  olis,  Md. 

I  12-15— INCA-FIEJ  Production  Managers.  Mainz  Hilton,  Mainz,  Germany. 

I  Toronto 

!  12-15 — Newspaper  Purchasing  Management  Association.  Tides  Hotel, 

Redington  Beach,  St.  Petersburg,  Fla. 

I  14 — Canadian  Press.  Royal  York  Hotel,  Toronto, 
j  16-17 — Canadian  Daily  Newspaper  Publishers  Association.  Royal  York  Hotel, 
Toronto. 

16-17 — New  Jersey  Press  Association  circulation  conference.  Holiday  Inn, 

'  Trenton. 

16- 18 — South  Texas  Association.  Holiday  Inn.  San  Marcos,  Texas. 

17 —  New  York  Press  Association  advertising  workshop.  Princeton  Club, 

,  New  York  City. 

!  17-18 — Louisiana  Press  Association  Monteleone  Hotel.  New  Orleans. 

17-18 — Sigma  Delta  Chi  Region  7  Conference.  Des  Moines,  Iowa. 

17- 18 — Sigma  Delta  Chi  Region  II  Conference.  Monterey,  California. 

18 —  Sigma  Delta  Chi  Region  2  Conference.  University  of  Maryland,  College 

1  Park,  Md. 

!  19 — American  Council  on  Education  for  Journalism.  Waldorf-Astoria  Hotel, 

j  New  York. 

!  19-May  I  — API  Seminar  for  Circulation  Managers.  Columbia  University, 

I  New  York  City. 

20 — Associated  Press.  Waldorf-Astoria  Hotel,  New  York  City. 

United  Press  International  breakfast.  Waldorf-Astoria  Hotel,  New  York. 
20-23 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel 
23-24 — Illinois  Editors  Traffic  Safety  Seminar.  Ramada  Inn,  Champaign. 

I  23-25 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
j  Sulphur  Springs,  West  Virginia. 

j  24-26^ — Sigma  Delta  Chi  Awards  Banquet  and  Region  8  Conference,  Okla¬ 
homa  City. 

i  25-26 — Region  Two,  National  Press  Photographers  Association.  Fenway 
Commonwealth  Motor  Hotel,  Boston. 

26-28 — Ohio  Circulation  Managers  Association.  Stratford  House,  Ohio. 
30-May  2 — Florida  Press  Association.  Fort  Lauderdale. 

MAY 

1-3 — New  Jersey  Press  Association  Advertising  Sales  Conference.  Hotel 
I  Dennis,  Atlantic  City. 

I  3-4 — Iowa  Circulation  Short  Course.  University  of  Iowa,  Iowa  City. 

3-8 — Journalism  Week.  University  of  Missouri. 

I  10-13 — International  Newspaper  Promotion  Association.  Hotel  Vancouver. 

I  Vancouver,  B.C. 

1  10-15 — PNPA  Newspaper  Institutes  advertising  seminar.  Penn  Harris  Hotel, 

i  Harrisburg,  Pa. 

I  10-22 — API  Seminar  for  advertising  executives.  Columbia  University,  New 

! 

i  11-14 — American  Society  of  Newspaper  Editors.  Hilton.  San  Francisco. 

j  Vol.  103  No.  13,  March  28,  1970.  Editor  &  Publisher,  The  Fourth  Estate  is 
I  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  860  Third  Ave.,  New  York,  N.  Y.  10022.  Cable  address  "Edpub.  New 
York."  Publication  offices  34  North  Crystal  St.,  East  Stroudsburg,  Pa.  18301. 
Second  class  postage  paid  at  East  Stroudsburg,  Pa.  Titles  patent^  and  Reg¬ 
istered  and  contents  copyrighted  O  1970  by  Editor  &  Publisher  Co.,  Inc.  All 
rights  reserved.  Annual  subscription  $8.00  In  United  States  and  possessions, 
and  in  Canada.  All  other  countries,  $20.00.  Payment  in  sterling  may  be  m^e 
to  Editor  St  Publisher,  "Ehctemal  Account,”  Chemical  Bank,  10  Moorgate, 

I  London,  E.  C.  2  England. 

I  Postmaster;  if  undelivered,  please  send  form  3679  to  Editor  St  Publisher 
;  Co.,  860  Third  Avenue,  New  York,  N.  Y.  10022. 
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Accuracy  in  analyzing  the  news  makes 
The  Washington  Post  the  most  sought-after  news¬ 
paper  source  of  opinion  in  official  Washington. 

The  people  who  need  to  know  depend  on 
its  perceptive,  widespread  coverage  and  its  insight 
into  political  realities  here  and  abroad. 

More  of  them  read  The  Post  than  any  other 
paper  in  town.  Or  any  paper  from  out  of  town. 

Washington  has  a  mind  of  its  own. 


Interpreter  to  the  State  Department. 
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GOOD  COLOR 


As  a  reporter  for  tlie  Dallas  Times  Herahl,  Darwin  Paynf 
arrived  at  Dealey  Plaza  some  10  minutes  after  tlie  shooting  of 
President  John  F.  Kennedy  on  iNoevinher  22,  1963.  He  soon 
located  Abraham  Zapruder,  the  business  man  wlio  had  made 
motion  pictures  of  the  assassination,  but  he  couldn’t  persuade 
him  to  release  them  to  the  Times  Herald.  Zapruder  made  other 
arrangements  for  the  films  and  Payne  became  engrossed  in 
other  facets  of  the  tragedy.  For  his  master’s  thesis  in  History 
at  Southern  Methodist  University  he  examined  every  article 
and  report  bearing  on  the  question.  Did  the  Press  (]orps  Influ¬ 
ence  Events?  Words  like  “hectic”  and  “frantic”  stud  the 
Vi  arren  Commission’s  descrijition  of  jiress  activities.  Now,  in 
a  monograph  published  by  the  Association  for  Education  in 
Journalism,  Payne  writes:  “The  press  did  create  a  chaotic 
atmosphere  in  Dallas,  primarily  at  the  police  station.  But 
a  judgment  that  the  press  disrupted  events  and  opened  the 
way  for  Oswald’s  murder  is  not  supported  by  the  evidence. 
Press  demands  could  have  been  resisted  by  the  Dallas  police. 
The  confusion  for  which  the  press  may  be  held  partly  account¬ 
able  did  not  kill  the  suspected  assassin.  The  actions  by  news¬ 
men  did  not  obstruct  the  investigation  of  President  Kennedy’s 
assassination;  however,  the  information  they  passed  from  law 
enforcement  officials  to  the  public  probably  did  prejudice  Os¬ 
wald’s  right  to  a  fair  trial.  The  police  had  the  means  to  control 
admission  to  the  vital  parts  of  the  police  station  but  failed  to 
use  them  adequately.  Press  activities  may  have  offered  a  con¬ 
venient  scapegoat  for  this  failure;  however,  they  do  not  pro¬ 
vide  an  explanation  for  the  security  lapse  nor  for  the  death 
of  Oswald.” 


in  the  Schenectady  Area 
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Rathbone  Associates 
Div.  of  C.W.O.&O. 


GAZETTE 


AP  Correspondent  Dick  Pyi.k  started  off  his  story  from  Da 
Nang  this  way;  “A  tiny  jiiece  of  the  Vietnam  war  ended  Sat¬ 
urday.  The  U.S.  Marines  surrendered  the  Da  Nang  press  cen¬ 
ter  to  the  U..S.  Army.”  He  went  on  to  tell  how  the  military 
changes  in  the  northern  part  of  South  Vietnam  brought  the 
change  in  the  operation  of  the  Riverside  press  camp,  familiar 
to  the  hundreds  of  newsmen  who  have  covered  “eye  corps”  over 
the  years.  There  was  a  farewell  party  “subdued  by  press  camp 
standards,”  with  some  of  the  best  known  figures,  like  a  certain 
Marine  major,  missing.  There  were  a  lot  of  memories,  some 
good,  some  bad.  The  farewell  may  have  been  subdued  by  Da 
Nang  standards,  but  that  could  still  mean  swinging  by  almost 
anv  other. 

THE  ROO-ROO  REAT 
Wen  it  (rums  to  erratum, 

Hav  we  ever  got  ’em. 

—Rill  Copeland 


The  ONLY  Daily  Published  in  Schenectady,  N.Y. 


Royal  Canadian  Mounted  Police  seem  to  have  had  inside  in¬ 
formation  on  the  length  of  the  newspaper  shutdown  at  Van¬ 
couver,  B.C.  Passes  for  newspeople  covering  the  Royal  visit 
were  two-faced;  the  blue  side  for  the  March  2-3  stopover,  the 
red  side  for  the  May  3  stopover.  One  such  has  on  the  blue  side, 

“Joe  Doe,  Vancouver  Express”  However,  the  May  3  card  reads. 

“Joe  Doe,  The  Province.”  A  columnist  in  the  union-produced 
Express  pointed  out  that  “Joe  Doe”  was  a  Sun  man  and  not 
a  Province  reporter  .  .  .  Eva  Speare  (Mrs.  Guy  E.)  of  Ply¬ 
mouth,  a  long-time  writer  and  clubwoman,  has  joined  the  fam¬ 
ily  of  Manchester  (N.H.)  Union  Leader  columnists — in  her 
95th  year  of  life  ,  .  .  Thought  for  the  Day:  Most  popular  course 
at  the  New  Mexico  State  Penitentiary  is  journalism.  The  Col¬ 
lege  of  Santa  Fe  presents  six  college-level  class  for  residents 
of  the  state  institution,  who  publish  their  own  newspaper. 

*  *  * 

Ann  Sullivan,  staff  writer  for  the  Portland  Oregonian,  re¬ 
ceived  the  Optimist  Club’s  first  “Respect  for  Law”  award  for 
her  action  in  chasing  and  catching  “at  some  possible  risk  to 
herself”  a  hit-and-run  driver.  Her  citation  was  for  “exhibiting 
individual  respect  for  law”  and  “fulfilling  personal  obligations 
to  your  fellow  citizens  and  community.”  .  .  .  Dick  Stacks, 
former  photographer  for  the  Baltimore  Sunday  Sun,  didn’t 
like  carrying  change  in  his  pockets,  so  whenever  he  broke  a 
I  bill  for  coffee,  he  dropped  the  coins  in  his  desk.  Recently  when 
I  he  left  the  newspaper  for  Colorado  and  a  new  job,  he  cleaned 
up  his  personal  items  and  gathered  up  the  coins  which  had 
;  been  accumulating  since  1951 — they  totaled  more  than  $800. 
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(Consult  your  local  listings.) 

Arthur  C.  Clarke,  author  of  “2001,”  comments.  Startling 
probes  include  the  mysteries  of  space,  hypnosis,  ESP,  the 
human  brain,  animal  communications,  plant  behavior  and 
other  unexplained  phenomena. 

An  Encyclopaedia  Britannica  Special,  sponsored  by 
Weyerhaeuser  Company. 


T4e>  &re^oniaiiIeq^s  (hem 
qjl  iiiTbodoAd^^rlisin^.,. 

. . .  Number  One  in  Grocery  Linage  among  all  Newspapers  in  America 


Leading  Newspapers  in  Food  Advertising 

(Retail  Grocers  •  Groceries  in  Department  Stores  •  General . . .  Foods  Classification) 


CITY.  NEWSPAPER  &  EDITION  LINAGE 

1.  Portland  Oregonian — M&S  5,248,459 

2.  Kansas  City  Times  &  Star— M  &  S  5.233.141 

3.  Miami  Herald— M  &  S  5.223.632 

4.  New  York  News — M&S  4.918.498 

5.  Milwaukee  Journal— E  &  S  4,872.203 

6.  Minneapolis  Star  &  Tribune— E  &  S  4.772.182 

7.  Akron  Beacon  Journal — E&S  4,747.458 

8.  Los  Angeles  Times— M  &  S  4.703.676 

9.  Buffalo  Evening  News — E  4.469.830 

10.  Long  Beach  Press  Telegram  & 

Independent  Press  Telegram — E  &  S  4.362.950 

11.  Washington  Post — M&S  4.249.426 

12.  New  Haven  Register  & 

Journal  Courier — E  &  S  4.234.929 

13.  St.  Paul  Pioneer  Press  &  Dispatch — S&E  4,219.550 


CITY.  NEWSPAPER  &  EDITION 

14.  Columbus  Dispatch — E&S 

15.  Long  Beach  Independent — M 

16.  St.  Louis  Post  Dispatch — E  &  S 

17.  Orlando  Sentinel — M&S 

18.  Houston  Chronicle — E&S 

19.  Syracuse  Herald  Journal  & 

Herald  American — E  &  S 

20.  Cleveland  Press — E 

21.  Houston  Post — M  &  S 

22.  Dallas  Times  Herald — E&S 

23.  Pittsburgh  Press — E  &  S 

24.  Youngstown  Vindicator — E&S 

25.  Chicago  Tribune — M  &  S 


LINAGE 

4.137.999 

4.116.755 
4.113,554 
4.065.252 
4.064.342 

4.054.29! 

3.972.296 

3.936.326 

3.905.874 

3.904.631 

3.878.573 

3.822.755 


SOURCE:  Media  Records 


ToodcAdvSrlisin^  is  a'Vusiiiess  'Varomeler 

The  best  way  to  gauge  the  sales  activity  in  a  market  is  the  food  advertising 
in  newspapers.  The  Oregonian  measured  up  in  second  place  nationally 

in  1968,  and  climbed  to  the  top  of  all  U.S.  newspapers  in  food  advertising 
in  1969.  If  you're  looking  for  the  best  Sales  Action  in  America,  go  with 

a  leader . . .  Portland;  and  go  with  the  winner . . .  The  Oregonian! 


% 


METROPOLITAN  PORTLAND:  956,000  population 
81  %  Portland  daily  newspaper  coverage 
TOTAL  OREGON  MARKET :  2.29  million  population 
50.3%  Portland  daily  newspaper  coverage 

(Including  7  southwest  Washington  counfies) 


THE  OREGONIAN/ 
OREGON  JOURNAL 

Represented  Nationally  by  Newhouse  Newspapers 
(Metro  Suburbia)  and  in  Seattle  by  G.  A.  Wellington 


Robert  U.  Brown 
Publisher  and  Editor 


6l  Publisher 

®THE  FOURTH  ESTATE 
James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Uemeer,  Audit 
Bureau  ef  Grawhi liana 
Member,  American 
Biistnesa  Preaa  Inc. 


6  Mo.  average  net  paid  December  31,  1969 — 24,994 
Renewal  Rate  71.69% 


Nothing  sells  like  color 

I  iu‘  it'seaith  iiiid  siaiistit.il  iiiloi illation  (oinpilcd  lor  this  I  1th 
.\iiiiiial  ('.oioi  IsMic  |jto\cs  ciiipliatitally,  il  it  iiccdcil  proving  at  all, 
tliat  notliing  sells  like  ite\\spa|K'r  color.  And,  lor  those  who  read  be¬ 
tween  the  lines  of  the  statistical  cohniins,  notliing  sells  iiewspa|)er 
color  like  iiewspajier  color. 

d  he  Miiauntkce  founuil  “( .olcjroplics”  study  of  llir),')  showed  that 
newspaper  color  can  increase  achertising  re.ideishiji  hy  over 

hlack-and-white.  l  liis  ivas  sn'istantiated  hy  a  later  split-run  test  of 
the  /.'O/g  luunh  (Calif.)  Indcfxnident  and  Press  Telegram  showing 
that  a  newsp.ipei  color  ;icl  onl-pnlled  a  hlack-and-white  ad  hy  81^', 
in  retail  sales,  l  liat  is  the  actual  translation  of  increased  readership 
into  increased  dollar  sales. 

One  can  see  that  the  vohnne  of  retail  color  linage  far  exceeds 
general  color  linage  and  for  the  leaders  in  the  color  classification 
letail  is  frecpienth  ten  times  greater  than  gctieral  color  linage. 

Oiic*  can  see.  also,  that  the  leading  newspapers  in  the  \ohnne  of 
color  advertising  are  also  the  leaders  in  piihlishing  editotial  color, 
(iood  editorial  color  acts  as  a  showcase  for  the  sale  of  achertising 
color. 

In  s]nte  ol  treinendons  improvements  in  the  cpialitv  of  newspaper 
color  reiHodnc tion  over  recent  years  there  ate  still  too  many  com¬ 
plaints  from  color  achertisers  and  tlieir  agencies,  who  tise  mtihiplc 
newspapers  for  a  national  accoimt,  ahotil  the  lack  of  tmiformity  and 
c|nalitv. 

I  he  t  ec  Old  seems  tej  indicate  that  if  a  newspajK'i  c  an  print  good 
color  and  is  proud  of  it  then  it  will  clisplav  it  frecpiently  on  the 
front  ])age  and  elsewhere  editorially.  When  local  and  general  atl- 
verti^ers  see  the  high  degree  of  quality  that  can  he  achie\ed,  then 
adveitising  color  linage  will  follow. 


The  futility  of  strikes 

The  pressmen's  strike  against  llaltimore  newspapers  which  spread 
to  other  unions  closing  the  Si/npctpers  and  the  Ncu's  American  for 
74  days  was  ended  last  week.  It  marked  74  clays  of  futility. 

\\  hen  the  strike  started  Jan.  3  the  jiressmen  were  asking  for  a 
package  increase  averaging  .SI 8. .70  per  year  over  a  two-year  contract. 
I  hey,  and  the  other  nniotis  that  became  involved,  settled  for  a  three- 
vear  contract  granting  SI8-jdns  the  first  year  but  scaling  clown  to 
SI. 7  and  then  SI 3  averaging  a  little  over  S15  per  year  for  the  period. 

1  he  aftermath  of  this  strike,  as  with  all  strikes,  reveals  that  it  is 
going  to  take  the  union  members  a  year  and  a  half  at  the  new  scales 
to  make  np  for  what  they  lost  in  wages  at  the  old  scale  during  the 
strike.  Tnnecessaiy  damage  was  done  to  the  pocketbooks  of  employees 
and  employers  alike,  not  to  mention  the  general  economy  of  the  City 
of  Baltimore,  to  achieve  this  goal. 
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ART  PROJECT 

The  increase  in  damage  to  property  as 
a  result  of  pressure  paint  cans,  felt  pens 
and  other  marking  methods,  is  cause  for 
serious  thought  on  how  to  reverse  the 
trend. 

When  a  large  new  police  station,  busy 
around  the  clock,  is  covered  with  graffiti 
it  is  obvious  that  security  is  not  the 
answer. 

Generally  the  high  cost  of  removal  or 
re-painting  is  a  big  barrier  to  returning 
a  wall  to  its  original  appearance.  Experi¬ 
ence  has  shown  that  completely  re¬ 
furbished  walls  quickly  return  to  their 
unpleasant  condition. 

This  seeming  “chain  reaction”  has 
caused  the  Bulletin  to  explore  ways  to 
blunt  the  edge  of  this  modern  blight. 
Early  in  January,  we  conducted  an  ex¬ 
periment  in  transforming  defaced  walls 
into  works  of  art. 

Art  and  vocational  teachers,  recrea¬ 
tional  directors  and  others  could  collabo¬ 
rate  with  the  owners  of  defaced  property 
and  make  a  project  out  of  its  restoration. 
Prizes  could  he  offered  to  interested 
groups  for  the  best  “before  and  after” 
result. 

Manufacturers  of  the  mis-used  materials 
could  promote  ideas  in  stencils  and  de¬ 
signs,  and  perhaps  donate  materials  to 
resi)onsible  outlets  to  help  reverse  the 
tide. 

Flowers  were  chosen  for  the  first  try 
because  they  are  easy  to  make  and  are 
very  popular.  There  is  no  limit  to  the 
designs  which  may  be  used,  for  instance, 
antique  cars,  animals,  musical  instruments, 
etc. 

We,  at  the  Bulletin,  are  pleased  to 
present  this  idea  as  a  public  service,  with 
no  strings  attached  and  hope  that  it  will 
multiply  in  different  ways. 

Who  knows,  if  the  idea  spreads  and 
enough  genuine  interest  is  stirred  up, 
perhaps  one  form  of  pollution  will  begin 
to  diminish. 

Rf;oiNAi.D  E.  Beauch.wip 

Philadelphia 

Mr.  Beaiichnmp  is  assistant  to  the 
president  of  the  Philadelphia  Evening  and 
Sunday  Bulletin.) 

*  *  * 

‘NO’  ON  LOTTERY 

Almost  anyone,  it  appears,  from  air  lines 
to  oil  companies  to  the  world’s  largest 
magazine  can  use  the  mails  to  promote 
their  own  commercial  lotteries.  To  but¬ 
tress  research  that  we  already  have  done 
on  buyer  motivation  for  the  New  York 
State  Lottery,  we  proposed  to  devote  part 
of  our  $730,000  advertising  schedule,  now 
running  in  the  non-mail  editions  of  58 
New  York  State  dailies,  to  a  contest, 
“What  Would  You  Do  With  $100,000?” 
Top  prize  was  to  have  been  $2,500  (from 
our  promotion  budget)  and  entries  were 
to  be  mailed  to  a  contest  house  in  West¬ 
chester  County. 

Guess  who  turned  us  down? 

In  spite  of  the  hobbles  you  defined  so 
clearly,  (Shop  Talk  at  Thirty,  Feb.  14) 


the  New  York  State  Lottery  has  produced 
more  than  $78  million  for  education — and 
at  no  cost  to  the  taxpayers. 

Speaking  of  which.  Big  Uncle  gets  a 
hefty  income  tax  bite  of  the  $42,000,000 
paid  out  so  far  to  our  New  York  Lottery 
prize  winners. 

Ernest  T.  Bird 

Albany,  N.Y. 

(Mr.  Bird  is  director  of  the  Division  of 
the  Lottery,  New  York  State  Department 
of  Taxation  and  Finance.) 

*  *  * 

LANGUAGE  GUIDE 

It  makes  sense  that  publications  help 
guide  the  use  of  words  in  daily  life  so  far 
as  the  public  is  concerned.  Something  can 
be  said  for  “style”  and  each  editor  has 
reasons  for  doing  his  “thing,”  but  “logic” 
has  a  persuasive  element  that’s  hard  to 
ignore.  .  .  .  Roy  Copperud  discusses  in 
Editorial  Workshop  No.  394  (E&P,  Feb. 
28)  about  the  position  of  “A.D.”  (Anno 
Domini)  with  the  number  of  the  year. 

The  newspapers  in  Japan,  for  instance, 
are  paving  the  way  for  incorporation  of 
catchy  English  words  into  their  language 
at  the  expen.‘ie  of  perfectly  legitimate 
words  the  Japanese  already  have  but 
sound  too  straight  for  the  modern  ear. 
Latest  English  word  to  catch  on  is 
“scandal,”  (Sukandaru)  for  the  more 
traditional  term  (shiiru). 

Harry  Honda 

Los  Angeles. 

(/1/r.  Honda  is  editor  of  Pacific  Citizen, 
official  publication  of  the  Japanese  Ameri¬ 
can  Citizens  League.) 


Short  Takes 

There  are  smaller  houses  in  town, 
particularly  in  the  Slimsbury  Heights 
and  Simsbury  Manor  developments,  but 
a  buyer  who  shops  in  the  .$35,000-and- 
under  market  has  a  slime  selection  to 
choose  from. — Hartford  (Conn.)  Times. 

*  *  * 

Celebri-Tip  fi’om  model  agency  head 
Wilhelmina:  “To  help  your  eyelashes 
stay  on  longer,  power  the  area  before  ap¬ 
plying  blue.” — Akron  (Ohio)  Beacon 
.Journal. 

*  *  * 

A  top  Soviet  scientist  not  only  ap- 
pi'oves  of  computer  dating  he  believes  it 
“expedient  to  use  computers  to  help 
people  choose  a  souse.” — Neto  York  Post. 

♦  *  * 

LOST  large  male  bergle  in  vicinity  of 
Olivet  college.  Has  on  tw’o  collars,  one 
red  leather  and  the  one  flea.  Has  car 
in  ear.  Answers  to  Buck. — Kankakee 
(Ill.)  Journal. 

ig  ^  ig 

A  birth  control  researcher  anned  with 
charts  and  graphs  told  Senate  investi¬ 
gators  that  smoking,  driving  a  car  in 
a  motor  boat  are  hundreds  of  times  more 
dangerous  than  taking  the  pill. — Corpus 
Christi  (Texas)  Caller-Times. 

tUt  Ht  Us 

(E&P  pays  $2  for  each  amusing  typo¬ 
graphical  error  found  in  newspapers  and 
reprinted  here.) 
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To  see  ourselves  as  others  see  us*. 


This  is  Gary  Settle 
of  The  New  York  Times. 
Newspaper  Photographer | 

of  the  Year.^  ' 


Research 


supports 

By  Jerry  Walker  Jr. 

Since  1962  the  Miami  Herald 
hag  been  the  largest  newspaper 
in  terms  of  total  ROP  color  ad¬ 
vertising  linage.  Last  year  the 
Herald  stayed  on  the  pace  by 
selling  a  record  6,702,889  lines 
to  lead  all  other  newspapers 
that  are  measured  by  Media 
Records. 

How  do  they  do  it?  To  get 
an  answer  E&P  went  to  the 
man  who  probably  knows  better 
than  anybody  else  around — 
Howard  Grothe,  the  advertising 
director  of  the  Miami  Herald, 
a  Knight  newspaper. 

In  a  straightforward  way,  he 
said  the  primary  importance  in 
selling  color  is  to  “print  good 
color.” 

But  is  it  that  easy?  Not  on 
your  life.  “Our  production  de¬ 
partments,”  Grothe  said,  “work 
very  hard  on  this,  and  of  course, 
this  enables  us  to  sell  more 
color.” 

With  this  kind  of  support 
from  the  mechanical  depart¬ 
ment,  Grothe  said,  the  adver¬ 
tising  salesman  can  “simply  go 
through  the  paper  with  a  pros¬ 
pect  and  when  they  arrive  at  a 
color  ad,  it  is  immediately  ob¬ 
vious  to  the  advertiser  how 
much  more  impact  color,  when 
used  right  and  printed  well, 
makes.” 

Like  many  other  newspapers, 
the  Herald  on  occasions  relies 
on  surveys  to  document  the 
“greater  impact  of  color.” 
Grothe’s  special  favorite  is  the 
series  of  studies  made  by  the 
Long  Beach  Independent,  Press- 
Telegram,  and  published  by  the 
Twin  Coast  Newspapers  divi¬ 
sion  of  Ridder  Newspapers. 

Cash  register  results 

Casting  aside  any  intersec¬ 
tional  rivalry,  Grothe  described 
the  California  studies,  which 
were  completed  in  1958,  1962 
and  1968,  as  “probably  one  of 
the  greatest  studies  on  the  use 
of  color.”  In  all  three  cases,  the 
newspaper  employed  a  perfect 
split  run  and  used  similar 
stores  that  were  located  in  the 
same  vicinity.  The  same  item 
was  printed  in  black-and-white 
for  one  store  and  in  color  for 
the  other  store.  Then  a  measure¬ 


on  color  impact 
ROP  sales  effort 


ment  of  the  results  was  made 
at  the  cash  register. 

The  following  week  the  situa¬ 
tion  was  reversed  and  the  stores 
which  had  an  ad  in  color  the 
previous  week  had  black-and- 
white  and  the  merchant  whose 
ad  ran  black-and-white  had 
color.  Again  the  results  were 
measured  at  the  cash  register. 
This  was  repeated  with  several 
different  types  of  stores  and  in 
every  case  color  came  out  so 
far  ahead  in  the  real  measure¬ 
ment  of  impact — sales — that  the 
study  was  very  impressive  and 
convincing. 

For  example,  taking  the  re¬ 
sults  of  the  1968  study,  it  was 
found  that  newspaper  color  out- 
pulled  black-and-white  advertis¬ 
ing  by  84.9%.  This  on-the- 
average  margin  of  comparative 
sales  effectiveness  far  exceeded 
the  score  registered  by  color  in 
the  two  previous  research  studies 
made  by  the  newspapers.  The 
1958  study  showed  an  on-the- 
average  margin  for  color  of 
50.6%.  The  second,  compiled  in 
1962,  gave  color  a  79.1%  ad¬ 
vantage. 

Bonus  in  color 

“We  have  used  this  (study) 
to  quite  good  advantage,” 
Grothe  remarked. 

Other  studies  showing  the 
sales  pulling  power  of  color 
which  are  used  frequently  by 
Newspapers,  but  not  mentioned 


by  Grothe,  have  been  the  Mil¬ 
waukee  Journal’s  now  famous 
“Coloroptics”  report. 

Completed  in  1955  and  con¬ 
sidered  to  be  the  grandaddy  of 
all  in  establishing  newspaper’s 
selling  power  of  color,  the  sur¬ 
vey  proved  for  the  first  time 
conclusively  that  advertisers 
obtain  bonus  readership,  bonus 
retention,  and  bonus  response 
with  color  ads. 

The  tests  showed  that  color 
can  boost  readership  as  much  as 
87%  over  black-and-white  and 
deliver  a  retention  bonus  of  as 
much  as  143%.  What  made 
these  findings  so  remarkable 
was  the  fact  that  in  previous 
newspaper  readership  studies 
page  scores  of  95%  were  not 
uncommon  and  experts  did  not 
believe  it  was  possible  that  the 
addition  of  color  to  an  ad  could 
increase  readership  scores  50%, 
100% — even  several  hundred 
percent  over  black-and-white, 
which  it  did. 

Values  documented 

Another  ROP  color  study  fre¬ 
quently  used  and  cited  is  the 
one  conducted  by  the  Houston 
Chronicle,  entitled  “Color  in  Ac¬ 
tion!”  and  released  in  1958, 
which  again  documented  the 
added  value  of  color  from  the 
standpoint  of  readership  and 
retention. 

Like  Long  Beach,  this,  too, 
was  a  split  run  test  in  which 
every-other-copy  off  the  presses 
was  a  color  ad  ...  or  its  counter- 


THE  14TH  ANNUAL  E&P  COLOR  ISSUE 
(If  your  copy’s  late,  please  excuse  it.) 

This  14th  Annual  Color  Issue  of  Editor  &  Publisher, 
containing  vital  statistics  for  1969-1970 — such  as  ROP  avail¬ 
abilities,  linage  records  and  principal  advertisers — went  to 
press  on  schedule  (Wednesday,  March  25)  at  East  Strouds¬ 
burg,  Pa.  Some  copies  were  available  at  E&P  oflSces  in  New 
York  City  on  Thursday  morning.  However,  due  to  the  work 
stoppage  by  postal  employees  around  the  country,  the  heavy 
backlog  of  mail  in  the  depots,  and  the  coincidence  of  Easter 
holidays,  your  copy  of  this  important  issue  may  be  received 
later  than  usual,  due  to  conditions  beyond  our  control.  E&P 
expresses  its  regrets  to  subscribers  for  this  situation.  That 
goes,  too,  for  last  week’s  issue  which  might  have  been  caught 
up  in  the  mail  strike. 
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part  in  black-and-white.  An  ad 
which  ran  in  black-and-white  in 
paper  “A”  appeared  in  color  in 
the  identical  position  in  paper 
“B”.  Conversely,  an  ad  appear¬ 
ing  in  color  in  paper  “A”  ap¬ 
peared  in  black-and-white  in  pa¬ 
per  “B”.  A  balance  was  struck 
on  the  amount  of  color  in  the 
“A”  and  “B”  papers.  This 
meant  that  each  reader  was  ex¬ 
posed  to  the  color  version  of 
some  ads,  which  in  the  same 
paper  he  received  the  black- 
and-white  version  of  other  split- 
run  ads. 

Unlike  the  studies  by  the  Mil¬ 
waukee  Journal  and  Long  Beach 
Independent,  Press-Telegram, 
the  Chronicle  delved  deeper 
than  general  readership  and  re¬ 
tention  figures  and  examined 
whether  the  size  of  the  ad  made 
any  difference.  Substantial  dif¬ 
ferences  were  uncovered. 

Ad  sizes  considered 

In  less  than  full  page  ads, 
using  one  color,  readership  im¬ 
proved  71%  and  retention  was 
up  100%.  Full  color,  less  than 
full-page  ad,  there  was  a  107% 
increase  in  readership  and  a 
214%  greater  retention. 

Taking  full  page  units,  read¬ 
ership  of  a  one  color  ad  rose 
45%  and  retention  went  up 
50%.  Readership  for  a  full  color 
was  86%  better  than  a  black- 
and-white  ad.  And  the  difference 
between  retention  of  a  full  page 
in  full  color  to  black-and-white 
was  92%. 

In  retail  ads,  color  increased 
readership  65%  and  retention 
77%.  In  products  ads,  color 
zoomed  up  71%  and  retention 
92%.  In  institutional  type  ads, 
color  produced  an  increase  of 
77%  .  .  .  and  retention  75%. 

Other  important  findings 
from  this  study  showed  that 
color  affects  ads  that  have  a 
stronger  basic  appeal  for  either 
men  or  women.  Although  men 
generally  have  a  lower  degree 
of  interest  in  ads  directed  to 
women,  when  color  is  added,  the 
Chronicle  found  men’s  reader- 
ship  of  women’s  apparel  ads 
jumped  118%  while  retention 
increased  186%.  The  same  was 
true  for  ads  directed  at  men. 
When  color  was  added,  women’s 
readership  of  men’s  apparel  ads 
rose  75%  while  retention  in¬ 
creased  73%. 

It  was  found  that  the  addi¬ 
tion  of  color  in  an  ad  produced 
83%  more  copy-block  readership 
than  the  black-and-white  ver¬ 
sion.  As  an  experiment,  the  test 
found  more  than  half  of  the 
{Continued  on  page  10) 
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men  and  women  respondents 
could  recall  an  ad  they  had  seen 
in  color  a  month  after  publica¬ 
tion. 

The  Sacramento  (Calif.) 
Union  is  another  paper  that  has 
made  use  of  its  split-run  capa¬ 
bilities  to  color  test.  The  ads 
were  published  half  in  color, 
half  in  black-and-white.  The 
overall  layout  measured  5  col¬ 
umns  by  21  inches  in  depth  and 
featured  coupons  to  measure  re¬ 
sults.  The  results  clearly  showed 
a  40%  increase  response  in 
color. 

.^plil-run  teslin;: 

Just  this  year  the  Nashville 
Danner  and  Tennessean  an¬ 
nounced  split-run  color  testinj? 
for  the  price  of  black-and-white. 
One  of  the  positive  results  has 
been  the  American  Petroleum 
Institute  split-run  coupon  test. 

The  ad  appeared  in  the  morn¬ 
ing  and  evening  editions  of  July 
15  and  16.  Both  morning  and 
evening  papers  were  used  in 
this  perfect  split-run.  Coupons 
were  the  measure  of  response 
and  the  color  ad  generated  a 
42%  greater  return  than  did 
the  black-and-white  ad. 

Similar  API  ads  have  run  in 
the  Nashville  papers  over  the 
past  three  years,  and  the  news¬ 
papers  have  given  away  more 
than  100,000  travel  tour  folders. 
Certainly,  the  impact  of  color 
cannot  be  denied. 

Pre-selling  layouts 

Returning  to  Howard  Grothe 
for  more  tips  on  selling  color, 
he  said  that  another  selling  tool 
that  has  proved  successful  with 


local  advertisers  is  to  prepare 
a  layout  in  regular  black-and- 
white  and  the  same  ad  in  color. 
“Then  we  show'  the  tw'o  versions 
to  the  advertiser.  This  is  an  old 
tried  and  true  method  that  has, 
he  said,  “proven  to  be  a  very 
effective  way  to  sell  color.” 

To  make  it  more  effective, 
Grothe  suggested  taking  a  fin¬ 
ished  layout  in  color  and  paste 
it  in  the  paper.  “As  the  sales¬ 
man  turns  the  pages,  the  pros¬ 
pect  sees  the  impact  that  his 
ow’n  ad  w'ill  have  in  color.” 

The  attitude  of  management 
is  very  important  in  order  to 
sell  color,  Grothe  emphasized. 
“Your  management  must  be¬ 
lieve  in  color  and  use  it  edi¬ 
torially  w'ith  great  frequency. 

“This  means  that  a  new'spa- 
per  must  hav'e  plenty  of  color 
humps  on  the  presses  so  that 
there  are  varied  availabilities 
for  color.  We  are  very  fortunate 
here  in  Miami  in  that  our  top 
management  has  always  had  a 
strong  belief  in  color  and  been 
willing  to  back  up  that  belief 
W'ith  the  money  it  takes  to  buy 
the  equipment  so  necessary  to 
print  good  color.” 

Color  accentuated 

The  complete  new'spaper  color 
story  is  compressed  into  a  series 
of  72  slides  in  a  presentation 
developed  by  the  Spokane 
Spokesman-Revieiv  and  the 
Spokane  Chronicle. 

This  display  covering  all 
color  potentials,  from  tint  block 
to  full  color,  is  called  “The  im¬ 
portant  plus  of  newspaper 
color.”  A  bit  of  background  on 
the  importance  of  the  new'spa- 
per  to  the  advertiser  is  in¬ 
cluded. 

This  is  only  one  of  the  W'ays 
used  to  sell  color  in  the  dailies 
headed  by  W.  H.  Cowles,  re¬ 
ports  Will  A.  Jaehn,  advertising 


Wire  your  ANPA  listings  now! 

Because  of  the  postal  tieup,  E&P  forms  for  listing  people  who  will 
attend  the  convention  of  the  American  Newspaper  Publishers  Asso¬ 
ciation  in  New  York,  April  19-24,  have  been  delayed.  To  insure  in¬ 
clusion  in  this  popular  service  feature  of  the  E&P  Pre-Convention 
Number,  April  18,  it  is  suggested  that  names  of  personnel  and 
their  New  York  hotel  addresses  be  sent  via  Western  Union  or 
Telex  (12-5102)  to  E&P  as  soon  as  possible. 


sales  manager  for  the  morning, 
evening  and  Sunday  new'spapers 
here. 

Findings  Cited 

Research  from  three  top 
sources  and  a  display  of  suc¬ 
cessful  color  copy  from  the  two 
local  dailies  are  combined  in  the 
compact  “sales  mate”  display, 
which  proposes:  “Make  your 
next  ad  simply  irresistible,  un¬ 
forgettable,  W'ith  color.” 

For  maximum  impact  on  the 
potential  customer,  the  Spokane 
dailies  utilized  recognized  find¬ 
ings  in  readership,  retention 
and  in  color’s  ability  to  expand 
sales,  Jaehn  pointed  out. 

In  continuing  its  hard-swing¬ 
ing  presentation,  the  sales  mate 
displays  five  identical  advertise¬ 
ments  from  the  Long  Beach 
(Calif.)  Independent  and  Press- 
Telegram  comparison  of  sales 
results  from  using  black  and 
white  and  color  copy. 

The  selected  offerings  from 
the  Ridder  Newspapers’  studies 
w'ei'e  the  Bulova  ads,  w'ith  46.7  % 
more  sales  to  color  ad  readers; 
drill  sets,  w'ith  an  88.3%  dif¬ 
ferential,  and  a  record  album 
deal,  in  which  color  provided 
45.5%  more  sales. 

Multiple  uses 

Spokane  papers  point  out 
how'  10  selected  advertisers  have 
used  color  here  for  different 
reasons  and  in  different  fields. 


Among  these  w'ere  the  power 
company  which  displays  a  blue 
flame  to  build  strong  identity, 
a  bank  which  has  given  life, 
w'armth  and  vitality  to  its  cor¬ 
porate  cartoon  character  by  con¬ 
sistently  using  green,  and  a 
pioneer  local  advertiser  which 
has  made  its  special  cerise 
color  symbol.” 

Jaehn  observed  that  the  script 
contains  comparatively  few  ref¬ 
erences  to  the  new'spapers  them¬ 
selves,  other  than  a  series  of 
editorial  and  advertising  views 
from  the  S-R  &  C  pages  in  a 
preamble  presentation  display¬ 
ing  the  advantages  of  black  and 
white  additives. 

There  is  solid  selling  in  the 
quick-moving  conclusion  with 
its  urging  to  top  off  color  copy 
W'ith  the  exceptional  coverage 
of  the  Spokane  dailies. 

“These  home  tow'n  dailies 
reach  an  amazing  nine  out  of 
10  homes  in  metropolitan  Spo¬ 
kane  County  X  x  seven  of  10 
households  throughout  the  24- 
county  retail  trading  zone  x  x 
and  nearly  five  out  of  10  fam¬ 
ilies  in  the  36-county  Spokane 
market,”  the  script  reports. 


In  magazine  post 

Stephen  G.  Nicoll,  a  former 
New  York  Post  advertising 
salesman,  has  been  named  New 
York  manager  for  Forbes  maga¬ 
zine. 
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3600  PERSONAL  INTERVIEWS  in  the  Houston  market  provided  this  analysis  of  color  effectiveness  in  respect  to 
readership  and  retention  of  the  ad  message.  (From  Houston  Chronicle  ROP  Color  Study  "Color  in  Action!") 

EDITOR  &  PUBLISHER  for  March  28,  1970 
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ROP  color  has  won  acceptance; 


message  because  of  the  tre¬ 
mendous  psychological  power  of 
ROP  color  he  said. 


creative  uses  are  needed  now 


By  GeraUI  |{.  Healey 

Milwaukee 

Newspaper  ROP  color  has 
met  the  test  of  fulfilling  the 
needs  of  advertisers  and  no 
longer  is  it  necessary  to  fight 
the  battle  of  acceptance. 

Those  are  the  findings  of  the 
people  who  ojjerate  the  Milwau¬ 
kee  Journal’s  ROP  Color  Serv¬ 
ice.  Clifford  A.  Wenthur,  man¬ 
ager  of  the  color  seiwice,  said 
that  in  1947  color  linage  in 
the  top  25  newspapers  printing 
ROP  color  totalled  just  over 
six  million  lines.  In  1969,  one 
newspaper,  the  leader  in  ROP 
color,  exceeded  that  figure  by 
at  least  a  quarter  of  a  million 
lines. 

In  1968,  newspapers  measured 
by  Media  Records  published  286 
million  lines.  The  figure  ex¬ 
ceeded  300  million  lines  last 
year.  This  means  that  in  one 
generation  gap,  22  years,  ROP 
color  came  of  age.  Its  growth 
far  exceeded  that  of  black  and 
white  linage  in  the  same  news- 
pa))ers. 

89  percent  of  the  1,417  U.S. 
newspapers  with  a  total  of  55 
million  weekday  circulation 
have  ROP  color  printing  capa¬ 
bilities.  There  is  no  longer  any 
question  of  the  recognition  by 
publishers  as  well  as  adver¬ 
tisers  that  ROP  color  is  an  ac¬ 
cepted  potent  sales  vehicle. 

Color  file  grows 

Wenthur  said  that  on  July 
24  the  Journal’s  ROP  Color 
Service  w’ill  mail  to  its  sub¬ 
scribing  newspapers  weekly 


color  file  issue  No.  900.  In  addi¬ 
tion,  the  service  has  sent  out 
17  bonus  Christmas  color  files 
.since  its  creation  in  1953.  Each 
color  file  contains  a  variety  of 
proofs  and  tear  pages  on  which 
l)rinting  materials  are  offered 
for  sale. 

The  features  cover  many  sub¬ 
jects  from  food,  fashions,  fur¬ 
nishings  to  autos,  real  estate, 
building,  gardening,  politics  etc. 

Promotion  of  food  in  color  is 
still  the  most  popular  of  all  sub¬ 
jects.  The  Joui-nal  Color  Service 
has  produced  nine  editorial  food 
releases  thus  far  this  year  of- 
feml  free  to  food  editors. 

Firms  such  as  Planters  Pea¬ 
nuts,  Fleischmann’s  Margarine 
and  Yeast,  U.S.  Brewers,  Chef 
Boy-Ar-Dee,  American  Dairy 
Association,  Reynolds  Metals 
and  others  are  convinced  that 
news[)apers  do  good  color  work 
and  continue  to  offer  new  re¬ 
leases.  One  Easter  feature  was 
ordered  by  75  newspapers. 

New  advertising  color  units 
are  also  available  for  Del  Monte 
and  Cling  Peach  products  as 
well  as  Philadelphia  carpets  and 
menswear  lines.  National  meat 
packers  add  to  their  retail  prod¬ 
uct  catalogs  as  packages  change. 
Sears  Roebuck  is  offering  a 
unique  editorial  kitchen  release 
featuring  new  products,  floor 
plan  and  planning  services. 

Have  improvements  in  the 
newspaper  medium — inks,  en¬ 
graving  screens,  newsprint  and 
presses — made  the  total  differ¬ 
ence  in  ROP  color? 


Wenthur  said  he  doesn’t  think 
so.  The  mechanical  improve¬ 
ments  account  for  a  10  to  15 
percent  increase  in  production 
fidelity  at  best,  he  believes.  His 
position  is  that  the  real  reason 
that  ROP  color  is  a  success  is 
that  it  works  efficiently,  deliver¬ 
ing  more  customers  per  dollar 
spent.  It  also  creates  desired 
psychological  images  unobtain¬ 
able  in  black  and  white,  and  it 
works  competitively,  giving  the 
user  a  decided  edge  over  his 
competition. 

Wenthur  is  convinced  ROP 
color  usage  doesn’t  shrink  the 
advertiser’s  linage  potential 
but,  conversely  builds  it. 

Wenthur  says  the  Journal 
copy  service  department  in  1969 
created  713  ROP  color  layouts. 
Given  a  five  day  work  week 
basis,  that  is  close  to  three  ROP 
color  layouts  per  day.  This 
amounted  to  a  15  percent  in¬ 
crease  of  color  layouts  in  the 
number  of  layouts  in  1969  over 
1968  in  the  Journal  and  morn¬ 
ing  Sentinel  and  close  to  an  in¬ 
crease  of  one  million  ROP  color 
lines  in  the  two  newspapers. 

The  layouts  didn’t  do  it  alone, 
but  they  were  excellent  aids  to 
salesmen.  Classified  telephone 
sales  personnel  even  got  into  the 
act.  They  successfully  commun¬ 
icated  a  color  layout  idea  via 
phone  and  sold  more  than  100 
color  pages  last  year  in  the 
Journal  and  Sentinel. 

Wenthur  classifies  print — 
especially  ROP  color — as  more 
of  a  creative  challenge  than 
television  or  radio.  No  marks 
are  missed  with  the  printed 


Food  market  program 

For  eight  consecutive  weeks, 
running  through  April  24,  the 
Journal  and  Sentinel  are  run¬ 
ning  an  ROP  color  program  for 
food  markets.  Each  week  five 
pages  of  full  color  are  appear¬ 
ing  in  the  food  pages  of  the 
Journal  and  alternate  weeks  in 
the  Sentinel.  These  40  full  page 
ads  are  designed  for  “consumer 
involvement”  and  are  increasing 
product  demand. 

Participation  in  the  program 
was  open  to  20  non-competitive 
compatible  products  (four  per 
page)  and  they  equally  share 
the  costs.  Total  maximum  cost 
for  participation  based  on  com¬ 
posite  contract  is  approximately 
.$4,500.  The  Journal  company’s 
contract  rate  applies  if  it  is 
lower. 

The  ads  contain  coupons  or 
recipes  and  give  reasons  why 
the  consumer  should  buy  the 
item.  The  black  copy  portion 
can  be  changed  during  the  pro¬ 
motion. 

To  assure  high  readership  of 
all  ads,  the  Journal  Company  is 
coordinating  all  layout  and  pro¬ 
duction  grouping  participants 
on  logical  go-together  pages  to 
generate  and  maintain  trade  en¬ 
thusiasm.  The  program  has  been 
publicized  through  a  series  of 
attention-getting  trade  mailings. 
Each  participant  received  250 
full  color  ad  preprints  for  mer¬ 
chandising  purposes. 

The  Journal  and  Sentinel  cir¬ 
culation  is  in  excess  of  540,000 
and  it  is  figured  that  the  ads 
reach  99  percent  of  homes  in 
the  Greater  Milwaukee  area, 
accounting  for  more  than  $548 
million  in  annual  food  store 
(Continued  on  page  86) 


COLOR  ADVANTAGE 


QUE 

oTION-For  more  detail  see  questionnaire  in  previous  section 

MEN 

WOMEN 

TOTAL 

1. 

Saving  or  discussion  of  advertisement 

21% 

39% 

34% 

2. 

Desire  to  see,  try  or  investigate 

86% 

36% 

52% 

3. 

Do  you  have  product  on  hand 

149% 

95% 

ll&% 

4. 

Purchased  since  last  Wednesday,  Thursday,  Sunday 

171% 

104% 

130% 

5. 

First  time  bought  product 

367% 

88% 

164% 

d.  Service  value 

114% 

63% 

80% 

Informative  value 

97% 

41% 

55% 

3. 

Did  ad  help  in  selection  of  merchandise 

183% 

46% 

30% 

9. 

Have  you  ever  shopped  at  this  store 

88% 

46% 

53% 

ADVANTAGES  OF  COLOR  in  advertising  vrere  shown  by  Houston  Chronicle  survey  of  its  market  (3600  interviews). 
EDITOR  dC  PUBLISHER  for  M.nrch  28,  1970 
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Hawaii  papers  fear 
revised  Tucson  plan 


Washington 

Both  of  Honolulu’s  major 
dailies  could  not  survive  if  the 
Tucson  plan  for  joint  operations 
were  imposed  on  them,  Repr. 
Spark  Matsunajra  said  in  the 
House  of  Representatives  re¬ 
cently  in  defense  of  the  News¬ 
paper  Preservation  Act  which  is 
awaiting  action  in  Congress. 

Matsunaga  is  one  of  the  100 
sponsors  of  the  House  version 
of  the  measure,  already  approv¬ 
ed  in  the  Senate,  to  allow  com¬ 
peting  newspapers  to  operate 
with  a  common  business  agency. 

A  Minnesota  congressman 
raised  the  question  in  the  House, 
“The  Newspaper  Preservation 
Act:  Who  Needs  it?”  The 
Hawaiian  member  replied : 
“Hawaii  needs  it.” 

‘Truly  remarkable’  plan 

Matsunaga  enlarged  on  his 
discussion  in  the  Congressional 
Record,  making  the  point  that 
conditions  in  Tucson  are  differ¬ 
ent  than  those  in  Hawaii  where 
one  newspaper  has  a  much  larg¬ 
er  circulation  than  the  other. 

The  court-approved  plan  for 
modifying  the  Tucson  arrange¬ 
ment,  in  effect  since  1940,  to 
eliminate  certain  elements  found 
to  be  violative  of  antitrust  laws 
“is  truly  remarkable,”  accord¬ 
ing  to  Matsunaga.  He  explain¬ 
ed: 

“While  allowing  some  of  the 
cost  saving  programs  which 
have  been  carried  on  for  30 
years,  the  court  now  insists  that 
there  be  three  advertising  de¬ 
partments,  in  place  of  the  one 
that  had  sufficed  in  the  past,  and 
three  circulation  departments 
instead  of  one. 

“Obviously,  the  court’s  plan 
increases  costs.  A  remarkable 
feature  of  the  imposed  plan  is 
that  the  two  papers  are  allowed 
a  joint  operating  arrangement 
on  Sundays  but  not  on  weekdays 
— the  apparent  rationale  being 
that  it  is  all  right  to  sin  on  the 
Sabbath  but  not  on  weekdays.” 

.Sur\ive  but  not  prosper 

The  Tucson  papers,  the  Con¬ 
gressman  declared,  may  find  it 
possible  to  survive — not  prosper 
— under  the  court  plan  because 
the  two  papers  (the  Arizona 
Star  and  the  Tucson  Citizen) 
happened  to  be  about  equal  in 
circulation  figures.  They  could 
just  about  divide  costs  and 
profits  right  down  the  middle. 

“However,  if  the  Tucson  plan 
were  imposed  in  Honolulu, 
where  one  paper  has  a  much 


larger  circulation  than  the 
other,  the  paper  with  the  lesser 
circulation  would  immediately 
begin  operating  in  the  red  and 
would  not  be  able  to  survive. 
The  city  would  consequently  be 
reduced  to  just  one  editorial 
voice.” 

The  agency  arrangement,  ef¬ 
fected  a  few  years  ago  by  the 
Star-Bulletin  and  the  Honolulu 
Advertiser,  preserved  the  tradi¬ 
tion  of  two  editorial  voices  by 
saving  the  Advertiser,  preserved 
the  tradition  of  two  editorial 
voices  by  saving  the  Advertiser 
from  going  under. 

“About  10  years  ago,”  Mat¬ 
sunaga  related,  “it  looked  as 
though  one  voice,  that  of  the 
Advertiser,  was  about  to  be 
stilled.  The  Advertiser  had  had 
sev'eral  consecutive  years  of 
serious  financial  losses,  and  it 
was  becoming  clear  that  the 
community  was  unable  to  sup¬ 
port  two  commercially  compet¬ 
ing  daily  newspapers.  There 
was  competition  for  advertising 
revenue  from  radio,  television, 
magazines,  and  weekly  shopper 
papers. 

\o  official  coinpluiiit 

“The  Star-Bulletin  could  have 
bought  out  the  Advertiser,  but 
that  solution  was  unsatisfactory 
to  both  publishers.  Instead, 
with  the  knowledge  of  the  De¬ 
partment  of  Justice,  which  in¬ 
vestigated  the  situation,  the  two- 
papers  entered  into  a  joint  busi¬ 
ness  operating  arrangement, 
tantamount  to  a  commercial 
merger,  while  maintaining  sep¬ 
arate  and  competing  news  and 
editorial  voices.” 

Since  1933,  Matsunaga  noted, 
newspapers  in  a  score  of  cities 
have  entered  into  like  arrange¬ 
ments  without  any  complaint 
from  the  Justice  Department  or 
the  Federal  Trade  Commission, 
until  the  action  was  brought  to 
break  up  the  Tucson  arrange¬ 
ment  five  years  ago. 

The  crux  of  the  issue,  raised 
by  the  introduction  of  the  bill 
to  preserv’e  agency  agreements, 
is  to  extend  to  owners  of  the 
two  separate  papers  the  same 
operating  arrangements,  a  com¬ 
mercial  merger,  enjoyed  by  a 
single  owner  of  two  papers  in 
the  same  community. 

Congressman  Matsunaga  and 
other  backers  of  the  Newspaper 
Preservation  Act  pointed  out 
that  the  Minnesota  opponent 
came  from  a  state  where  there 
are  no  joint  operating  arrange¬ 
ments  but  where  three  cities 


have  morning-evening  combina¬ 
tions  under  single  ownership 
and  all  are  members  of  large 
publishing  groups. 

A  voice  was  saved 

In  line  with  the  Congressional 
debate,  Thurston  Twigg-Smith, 
publisher  of  the  Honolulu  Adver¬ 
tiser,  recently  took  issue  with 
the  New  York  Times  for  oppos¬ 
ing  the  Newspaper  Preserva¬ 
tion  Act  in  an  editorial  which 
declared  it  would  provide  “a 
shield  to  established  publishers 
against  the  entrance  of  new 
journalistic  competitors.” 


This  attitude,  said  Twigg- 
Smith,  ignores  the  realities.  He 
asked  for  evidence  of  new  news¬ 
paper  ventures,  particularly  in 
New  York  City.  “Why,”  he 
asked,  “in  no  major  U.S.  com¬ 
munity  in  many  years,  has  any 
newspaper  which  died  been  suc¬ 
ceeded  by  a  newcomer?” 

Twigg-Smith  admitted  that 
the  Advertiser  was  “a  dying  No. 
2  newspaper”  before  it  entered 
into  the  arrangement  \vith  the 
Star-Bulletin.  But,  as  a  result  of 
the  agency,  Honolulu  has  two 
vigorous,  highly  competitive  ed¬ 
itorial  voices. 


New  York  Times  made 
gains  in  ’69;  net  up 


Net  earnings  of  the  New 
York  Times  Company,  reflecting 
a  general  gain  in  advertising, 
showed  an  increase  of  7  cents  a 
share  last  year  over  1968,  ac¬ 
cording  to  the  company’s  an¬ 
nual  report. 

The  Times  reported  total 
1969  net  earnings  of  $14,853,- 
380,  or  $1.71  a  share.  The  fig¬ 
ures  for  1968  were  $14,204,671, 
or  $1.64  a  share. 

Last  year’s  increase  was 
based  on  total  advertising  of 
87,443,563  lines,  an  increase  of 
1.2  percent  over  1968.  Broken 
down,  classified  advertising  in¬ 
creased  by  7.3  percent  for  a  rec¬ 
ord  28,059,340  lines,  while  gen¬ 
eral  advertising  gained  1.5  per¬ 
cent  for  a  record  20,133,668 
lines.  Financial  advertising 
gained  2.2  percent  for  the  high¬ 
est  such  volume  since  1929 — 
4,766,155  lines.  Retail  advertis¬ 
ing  alone  showed  a  decline  last 
year — 32,275,175  lines,  or  3.6 
percent  under  the  1968  figure 
in  this  one  category. 

Record  in  magazine 

While  retail  advertising  was 
down,  the  New  York  Times 
Magazine  set  a  record  by  pub¬ 
lishing  more  pages  of  advertis¬ 
ing — 5,031 — than  any  other  na¬ 
tional  magazine. 

More  people  read  the  Times 
last  year:  average  weekday  cir¬ 
culation  reached  a  new  high  of 
940,093,  up  from  937,559  in 
1968.  Sunday  circulation  was 
down,  however — 1,488,639  last 
year  compared  to  1,501,854  in 
1968. 

As  a  footnote  to  earnings,  the 
Times  noted  it  had  received  an 
initial  dividend  last  year  of 
$381,708  from  the  Gaspesia  Pulp 
and  Paper  Company,  Ltd.,  of 
which  it  OAvns  49  percent. 

Against  earnings  the  Times 
balanced  capital  expenditures  of 
$9.9  million.  The  largest  single 


item  in  this  category  was  $4.5 
million  for  presses  installed  last 
year,  a  work  that  is  continuing. 
The  company  also  spent  $1.5 
million  for  increased  air-con¬ 
ditioning  in  its  43d  Street  Man¬ 
hattan  plant,  and  $1  million  on 
a  new  plant  for  its  subsidiary, 
the  Microfilming  Corporation  of 
America. 

Below  expectations 

Arthur  Ochs  Sulzberger, 
president  of  the  company, 
signed  the  report  and  attached 
a  one-page  letter  in  which  he 
related  how  the  Times  “made 
progress  on  many  important 
front’s  during  the  year,”  and 
had  made  “significant  invest¬ 
ments”  in  subsidiary  enter¬ 
prises.  He  acknowledged,  how¬ 
ever,  that  last  year’s  gains  in 
revenues  and  earnings  had  been 
less  than  anticipated. 

In  explanation,  he  noted  that 
the  Times,  “like  most  business¬ 
es,”  had  been  affected  by  the 
“general  tightening  of  the  econ- 
omv  in  the  latter  months”  of 
1969. 

“We  also  were  confronted,” 
he  stated,  “with  sharply  rising 
costs  and  with  a  slackening  in 
some  revenue  areas,  which  af¬ 
fected  our  financial  results.  Bar¬ 
ring  adverse  conditions  beyond 
our  control,  we  are  looking  for 
continued  gains  in  our  business.” 
• 

Bill  Good  promoted 

William  A.  Good  has  been 
named  advertising  director  of 
Fort  Wayne  Newspapers  Inc., 
it  was  announced  by  Helen  R. 
Foellinger,  president  of  the 
agency  corporation  for  the  News 
Sentinel  and  the  Journal  Ga¬ 
zette.  Good  has  been  manager 
of  the  classified  advertising  de¬ 
partment  of  Fort  Wayne  News¬ 
papers  since  1950.  Robert  Briner 
was  promoted  to  CAM. 


EDITOR  a:  PUBLISHER  for  March  28,  1970 


12 


Mechanical  conference  rehashes 


or  have  questions  about  what  is 
typed  (and  it  should  be  typed, 
he  added). 


the  old  and  brings  out  the  new 


By  Craig  TomkiiiMon 

Philadelphia 

While  some  of  those  attending 
the  Mid-Atlantic  Newspaper 
Mechanical  Conference  here  last 
week  were  debating  the  letter- 
press  V.  offset  question,  others 
were  hearing  of  new  computers 
and  new  ways  to  use  old  com¬ 
puters. 

The  conference  in  the  Bellvue 
Stratford  Hotel  was  mainly  di¬ 
vided  between  discussions  of  let¬ 
terpress-offset  and  computers. 
Intermixed  was  a  session  on  the 
nonmechanical  entity,  people, 
and  talks  on  the  latest  in  photo¬ 
typesetting  equipment. 

Much  of  the  mechanical  equip¬ 
ment  discussed  at  the  sessions 
was  in  the  exhibit  area.  It  prov¬ 
ed  to  be  a  record  turnout  of  sup¬ 
pliers  for  the  Mid-Atlantic  Con¬ 
ference.  Walter  Hempton,  pro¬ 
duction  director,  Wilmington 
(Del.)  News-Journal,  said  some 
exhibitors  had  to  be  turned 
away  because  of  the  lack  of 
space. 

In  his  keynote  speech.  Hemp- 
ton  called  for  more  communi¬ 
cation  between  newspaper  pro¬ 
duction  department  personnel  in 
order  to  “assist  one  another  in 
sharing  information  by  report¬ 
ing  our  individual  successes  and 
failures  in  a  factual  manner.” 

People  factor 

Looking  away  from  the  me¬ 
chanical  aspect  of  the  operation 
for  a  moment  and  looking  to 
the  human  element,  Hempton 
said,  “Despite  the  emphasis  on 
new  equipment  it  is  vital  that 
we  retain  our  interest  in  quali¬ 
ty,  craftsmanship,  creativity, 
and  career  success.”  He  said 
further  on,  “.  .  .we  must  acquire 
a  better  knowledge  of  how  to 
deal  with  people.  While  being 
fair,  at  the  same  time  we  must 
be  firm  in  insisting  on  good  job 
performance.” 

Newspaper  production  and 
management  personnel  were 
given  a  glimpse  of  the  often 
predicted  world  of  the  desk-top 
computer  in  a  presentation  by 
William  J.  Fraher,  director  of 
marketing,  Graphic  Telecom¬ 
munications  Inc.,  Tarrytown, 
N.  Y. 

Fraher,  in  a  session  on  com¬ 
puters  for  small  newspaper  op¬ 
erations,  described  a  desk-top 
computer  system  incorporating  a 
computer  the  size  of  a  portable 
record  player  and  weighing  less 
than  45  pounds.  The  system  is 
designated  the  GT-8000  and  the 


computer  is  Data  General  Nova 
with  8k  memory. 

The  GT-8000  sells  for  $18,000 
which  includes  the  computer,  one 
tape  reader  and  one  paper 
punch. 

Fraher  said  the  system  has 
the  ability  to  “interface  with 
anything”  and  can  drive  hot 
metal  and  cold  type  equipment 
at  the  same  time  (with  addition¬ 
al  readers  and  punches).  He 
said  that  among  the  options 
available  are  the  extra  punches 
and  readers,  additional  memory, 
typewriter  and  disk  storage. 

Input  to  the  GT-8000  is  un¬ 
justified  paper  tape  (one  single 
running  line  for  each  graf), 
generated  on  the  owner’s  tape 
perforator.  The  system  will 
drive  any  conventional  photo¬ 
typesetting  or  linecasting  equip¬ 
ment  and  typesetting  programs 
are  plant  installed  and  are  per¬ 
manent. 

New  ConipStar 

Don  Sweeney,  assistant  sales 
manager.  Star  Parts  Co.,  re¬ 
ported  on  his  company’s  new 
100-lines-per-minute  phototype¬ 
setter,  the  CompStar.  He  point¬ 
ed  out  that  the  typesetter  is  “in 
its  final  stages  of  development” 
with  a  June  unveiling  date  fore¬ 
cast. 

Priced  at  under  $11,000,  the 
CompStar,  Sweeney  calculated, 
has  the  lowest  cost  per  line,  per 
minute,  price  of  any  phototype¬ 
setter  on  the  market. 

He  said  the  best  feature  of  the 
CompStar  is  its  speed.  Illustrat¬ 
ing  his  point,  he  said  that  it 
could,  at  a  100  lines  per  minute, 
set  all  the  page  one  straight 
matter  for  the  average  paper  in 
just  eight  minutes. 

The  system  is  compatible,  he 
said,  with  all  tape-operated  hot 
metal  systems  and  with  all  six- 
level  cold  type  equipment.  “This 
will  replace,”  he  explained,  “hot 
metal  linecasting  equipment 
with  no  change  in  perforating 
procedure.” 

People  clinic 

In  a  segment  of  the  confer¬ 
ence,  called  “The  People  Clinic”, 
Ken  Jones,  of  Keyboard  Train¬ 
ing,  Inc.,  outlined  some  of  the 
factors  affecting  the  work  out¬ 
put  of  keypunch  personnel. 

On  top  of  his  list  of  negative 
factors  was  fatigue.  He  said 
few  operators  sit  correctly  when 
typing  and  the  resultant  fatigue 
lowers  his  production  output. 


This  is  especially  true,  Jones  ex¬ 
plained,  for  linecasting  machine 
operators  who  punch  keys  in  a 
leaning  position. 

He  had  his  audience  sitting 
up  and  taking  notice  when  he 
said  that  keypunch  operators 
normally  should  be  able  to  set 
70  to  75  words  of  “clean”  (few 
or  no  errors)  per  minute  if  pro¬ 
vided  with  the  proper  training. 

He  had  people  taking  notes 
when  he  said  that  with  the 
simple  adjustment  of  “small 
things”  affecting  an  operator, 
production  can  be  increased 
eight  to  10  percent.  Small  things 
he  described  as  unnecessary 
noise  and  the  like. 

He  explained  that  a  keypunch 
operator’s  output  can  be  in¬ 
creased  by  insuring  that  he  re¬ 
ceives  “cleaned  up  copy”  so  he 
does  not  have  to  make  decisions 


Need  motivation 

Duane  R.  Jacobs,  production 
manager,  Rochester  (N.  Y.) 
Democrat  &  Chronicle  and 
Times  Union,  described  efforts 
at  those  Gannett  Group  papers 
to  install  motivation  in  person¬ 
nel.  He  stressed  the  word  mo¬ 
tivation,  while  mentioning  the 
diminishing  amount  of  it  in  to¬ 
day’s  work  force.  At  Rochester, 
he  pointed  out,  there  is  a  pro¬ 
gram  especially  designed  to  cre¬ 
ate  a  motivated  atmosphere. 

This  idea  he  carried  over  into 
his  talk  on  “Uncovering,  De¬ 
veloping  and  Retraining  Super¬ 
visors.”  He  described  the  super¬ 
visory  position  as  much  broader 
and  much  more  important  than 
in  the  past.  Finding  good  per¬ 
sonnel  to  fill  supervisory  roles, 
he  said,  requires  testing  for 
competence. 

David  J.  Winkworth,  man¬ 
ager,  Publishers  Bureau  of  New 
{Continued  on  page  88) 


1970  MID-ATLANTIC  MECHANICAL  CONFERENCE  saw  a  record 
number  of  suppliers  turn  out  with  exhibits.  Shown  here  at  the 
Fairchild  exhibit  are  Bob  Schwanbecic,  Sharon  Herald;  Nat  Gilchrist, 
Pittsburgh  Press;  G.  A.  "Bert"  Boucher,  Fairchild;  and  Fred  Renti, 
New  Castle  News. 


A  PRE-SESSION  CHAT  by  three  speakers  at  the  Mid-Atlantic 
Mechanical  Conference  includes:  George  T.  Paustenbach,  Tarentum- 
New  Kensington  News  and  Dispatch;  William  H.  Keller,  Philadelphia 
Daily  News;  and  Royden  B.  Culbertson,  Camden  Courier-Post. 
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AD-ventures 

Hy  Jerry  Vi  alker,  Jr. 

Newspaper  “cents-off”  coupon  problem.  A  special  committee 
from  the  Association  of  National  Adv'ertisers  and  the  Internation¬ 
al  Newspaper  Advertising  Executives  will  meet  April  16  at  the 
Delmonico  Hotel  in  New  York  City  to  discuss  ways  to  solve 
coupon  redemption  abuses.  Coupon  brokers  in  many  cities  are 
buying  l)ulk  lots  of  newspapers  on  days  when  there  is  a  heavy 
volume  of  coupon  ads.  They  clip  the  coupons  and  resell  them  to 
retailers  who  in  turn  send  them  to  the  advertiser  for  reimburse¬ 
ment.  O.  Knowlton,  director  of  media  services  for  General 
Foods,  chainnan  of  the  ANA  sub-committee,  said  “9  or  10  sug¬ 
gestions”  will  be  presented  to  newspapers  but  he  declined  to 
specify  them  now.  It  was  learned  from  another  source  that 
newsjrapers  will  be  asked  to:  limit  the  total  “cents-oflf”  value  of 
coupons  in  one  edition  to  50(‘;  make  available  split-runs  so  coupons 
appear  only  in  the  home-delivered  copies;  initiate  stricter  controls 
of  sales  to  outlets;  and  require  signed  affidavits  as  to  the  number 
of  jrapers  destroyed  after  each  press  run.  Other  members  of  the 
.ANA  committee  are  Tom  Purcell,  Geo.  A.  Hormel  &  Co.,  and 
William  Kdgley,  Pillsbury  Company.  On  the  INAE  committee  are 
Kenneth  T.  Carlson,  Detroit  A'eivs;  Leonard  Goldblatt,  Hacken- 
Kttck  (N..1.)  Record-,  and  Forest  W.  Noble,  Story  &  Kelly-Smith. 

*  *  » 

Top  color  adverti.ser  voices  concern  over  last  minute  bumpings. 
For  all  you  out  there  who  didn’t  get  any  mail  this  w'eek  due  to 
the  i)ostal  workers’  .strike,  here  is  a  letter  from  Tom  Purcell,  di¬ 
rector  of  marketing.  Meat  Products  Division,  Geo.  A.  Hormel  & 
Co.  in  .Austin,  Minnesota,  which  he  gave  E&P  permission  to  re- 
l)rint.  What  he  has  to  say  beai’s  directly  on  the  couponing  situa¬ 
tion.  Hormel  puts  70%  of  its  ad  budget  into  more  than  100  news¬ 
papers  in  47  markets  and  uses  color  extensively.  He  wrote: 

“We  are  becoming  increasingly  alarmed  with  our  news¬ 
paper  advertising  from  a  four-color  standpoint,  and  our 
anxieties  could  have  their  effect  upon  the  continued  use  of 
color  and  even  ultimately  in  the  use  of  the  medium. 

“I  just  rceive<l  last  week’s  batch  of  tearsheets,  and  in  look¬ 
ing  through  them  it  scares  the  heck  out  of  us  to  see  the  edi¬ 
torial  anci  the  page  make-up  treatment  that  w’e  are  getting 
fi'om  a  very  indifferent  press.  It  ranges  from  the  solid  ab¬ 
sence  of  any  kind  of  editorial  surroundings  for  our  ads  to  the 
ridiculous  situation  where  toilet  bowl  cleaners  with  a  coupon 
offer  are  adjacent  to  our  advertising. 

“With  the  cutback  in  cooperative  advertising  available 
because  of  new  governmental  rulings,  most  manufacturers 
are  spending  more  of  their  dollars  with  the  consumer,  and 
this  makes  sense.  However,  many  of  them  have  chosen  to  go 
the  coupon  route,  and  there  has  been  a  flood  of  coupons  that 
has  invaded  the  newspapers;  and  I  feel  they  have  had  a 
negative  and  destructive  effect  on  the  eidtorial  climate  and 
particularly  on  those  advertisers  who  go  the  straight  four- 
color  food  appetite  route. 

“We  have  been  talking  with  various  newspapers  for  nearly 
two  years  about  this  situation,”  but  we  get  the  same  old 
answer,  ‘We  don’t  know  what’s  coming  in  until  the  last 
minute  so  it’s  hard  to  regulate  the  number  and  the  total 
dollar  amount  of  coupons  that  would  appear  in  any  one 
issue.’ 

“On  the  other  hand,  we  give  the  newspapers  a  year’s 
schedule  almost  a  year  in  advance.  They  accept  this  schedule, 
but  they  won’t  hesitate  to  call  us  a  day  or  tw'o  before  the  ad 
is  to  be  published  and  tell  us  that  we  can’t  run  because  the 
section  is  oversold.  I  don’t  see  why  they  can’t  apply  the  same 
rules  and  handling  to  coupons.” 

*  ♦  ♦ 

The  three-hour  ad.  As  Ogih^y  &  Mather’s  copy  group  head,  Rai 
Gieseking,  was  walking  to  work  Thursday  morning  (March  19), 
the  idea  hit  him  that  a  lot  of  people  must  be  affected  by  the  mail 
strike.  So,  within  three  hours,  between  9  a.m.  and  noon,  he  wrote 
an  ad  for  American  Express  serxices,  got  approval  from  the 
client,  and  the  next  day  the  full  page  ad  appeared  in  the  New 
York  Times,  pub  set  because  of  time  element  involved. 


.Ad  Notes:  Radio  Advertising  Bureau’s  Detroit  office  has  lined 
up  aa  agencies  there  for  a  nationwide  broadcast  campaign  aimed 
at  boosting  auto  sales.  Air  time  for  commercials  will  be  donated 
by  stations  starting  April  13.  .  .  .  Gilbey’s  Vodka  (BBDO)  plans 
a  promotional  tie-in  with  the  58  Franklin  Simon  department 
stores  next  month  with  fashion  shows  planned  in  16  cities.  .  .  . 
Jack  Cantwell  has  opened  his  owm  agency  specializing  in  develop-  j 
ment  of  new  products  and  the  rejuvenation  of  old  ones  at  420  ' 

Lexington  Avenue,  New  York.  He  headed  up  Pritchard,  Wood  j 
before  stepping  over  to  J.  B.  Williams  Co.  as  president  of  the  j 
house  agency,  Parkson.  .  .  .  Oddity:  The  cover  of  Chirurg  and  j 
Caims  annual  report  is  the  president’s  letter  to  shareholders.  ... 
Kemp  Furniture  Industries,  Goldsboro,  N.C.,  has  armed  its  sales¬ 
men  with  two  5-column  ad  mats  for  distribution  to  dealer  outlets. 

.  .  .  Montgomery  and  associates,  new  agency  for  Carnation  Sea¬ 
food,  is  preparing  a  newspaper  campaign.  .  .  .  Wolverine  World 
Wide,  maker  of  Hush  Puppie  Shoes,  and  a  major  co-op  advertiser 
in  newspapers,  plans  to  expand  its  retail  outlets.  .  .  .  Can  You  Top 
It:  The  March  19  Cleveland  Plain  Dealer  contained  16  national 
food  ads  with  coupons  valued  at  $3.33.  .  ,  .  Joseph  J.  Hartigan, 
retired  vicechairman  of  Campbell-Ewald  Co.,  who  died  March  17, 
worked  at  the  Chicago  Tribune  to  pay  his  way  through  high 
school.  He  is  credited  as  having  beem  the  first  ad  exec  to  send  a 
newspaper  ad  via  Wirephoto.  He  did  this  in  1941  when  an  insti¬ 
tutional  ad  for  General  Motors  was  sent  from  Detroit  to  Los 
.Angeles  newspapers.  .  .  .  Association  of  National  Advertisers  will 
’•elcase  a  new  book  next  month,  entitled,  “Management  Guide  to 
Co-Op  Advertising.”  It  was  written  for  ANA  by  Ed  Crimmins, 
.Advertising  Checking  Bureau.  ANA  is  accepting  orders  for  it. 


Sigma  Delta  Chi 
awards;  Chicago 
Daily  News  cited 

Chicago 

Stories  leading  up  to  the 
resignation  of  the  Chief  Justice 
of  the  Illinois  Supreme  Court 
and  an  Associate  Justice  won 
for  the  Chicago  Daily  News  the 
Sigma  Delta  Chi  Award  for 
Distinguished  Service  in  Jour¬ 
nalism. 

The  two  judges  resigned  after 
the  Daily  News  disclosed  stock 
transactions  involving  a  Chi¬ 
cago  bank  at  a  time  when  one  of 
its  officers,  a  former  state 
revenue  director,  was  before  the 
Supreme  Court  on  criminal 
charges,  of  which  the  court  ex¬ 
onerated  him. 

Judges  of  the  journalism 
entries  called  the  Daily  News 
investigation  and  disclosures  a 
significant  contribution  to  better 
government,  in  which  the  news¬ 
paper  exhibited  great  courage 
and  initiative. 

Other  awards  were:  Seymour 
Hersh,  Dispatch  News  Service, 
general  reporting; 

Albert  Cawood,  Dayton  (0.) 
Daily  News,  editorials; 

Ronald  J.  Ostrow  and  Robert 
L.  Jackson,  Los  Angeles  Times, 
W ashington  correspondence ; 

Anatole  Shub,  Washington 
Post,  foreign  correspondence; 

Horst  Faas,  Associated  Press, 
photography ; 

Bill  Mauldin,  Chicago  Sun- 
Times,  editorial  cartoons. 

William  Lambert,  Life,  won 
the  magazine  reporting  award 


and  Philadelphia  Magazine  the 
citation  for  public  service  in 
this  category. 

Richard  Sherry  named 
editor  of  syndicate 

Richard  Sherry  has  been  ap¬ 
pointed  editor  of  Publishers- 
Hall  Syndicate,  Robert  M.  Hall, 
president,  announced. 

“Sherry  has  worked  closely 
with  all  our  contributors  and 
has  been  responsible  for  the  de¬ 
velopment  of  many  of  our  suc¬ 
cessful  new  features,”  Hall  said. 

Promotion  director  and  asso¬ 
ciate  editor  since  he  joined  the 
syndicate  in  1965,  Sherry  pre¬ 
viously  worked  for  the  Miami 
Herald,  the  New  York  World- 
Telegram  &  Sun  and  the  Hearst 
Newspapers. 

Since  1967,  Sherry  has  been 
comics  editor  of  Publishers-Hall 
Syndicate.  He  developed  Famous 
Authors  Enterprise,  still  in  its 
first  year,  which  services  articles 
by  famous  name  writers  to  sub¬ 
scribing  newspapers  every  two 
weeks.  He  also  had  a  hand  in 
the  Q.  and  A.  column,  “Glad  You 
Asked  That!”  by  Hy  Gardner. 

• 

Guy  P.  Jones  dies 

Los  Angeles 

Guy  P.  Jones,  78,  former 
Scripps-Howard  reporter  and 
editor  and  a  manager  of  North 
American  Newspaper  Alliance 
in  the  1920s,  died  here  March 
22.  He  had  been  on  the  publica¬ 
tions  staff  of  the  Office  of  Civil 
Defense  in  Washington  for  13 
years  until  his  retirement  in 
1963. 
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14th  Annual  Editor  &  Publisher  Newspaper  Color  Roundup 


•  NEWSPAPERS  OFFERING 

COLOR  37 

Number  of  colors  available, 
rates,  deadlines,  mechanical 
and  other  data. 

•  1969  COLOR  LINAGE  74 

Total  ROP  color  linage  in 
newspapers,  as  compiled  by 
Editor  &  Publisher. 

•  1969  COLOR  LINAGE  34 

ROP  color  linage  in  papers 
measured  by  Media  Records. 

•  GENERAL,  AUTOMOTIVE 

TRENDS  .  86 


Report  compiled  by  Media 
Records  which  shows  gains 


and  losses  in  color  by  classifi¬ 
cation,  this  year  over  last 
year. 

•  NEWSPAPER  COLOR  LEADERS  24 

Top  25  dailies  on  ROP  color 
(Media  Records) 


•  COLOR  LEADERS  IN  GENERAL 

LINAGE  22 

The  top  10  dailies  (Media  Rec¬ 
ords). 

•  LEADING  RETAIL  ADVERTISERS  84 

Total  linage  in  each  of  the 
first  five  retail  ROP  Color 
newspapers. 


•  IMPORTANT  RETAIL  ADVER¬ 
TISERS  32 

A  four-year  breakdown  of  re¬ 
tail  accounts  in  the  10  cities 
running  the  most  retail  color. 

•  ROP  COLOR  vs.  ALL  ADVER¬ 
TISING  LINAGE  18 

A  table  showing  percentage 
of  color  by  classification  to  all 
advertising  carried  by  top  10 
dailies. 

•  IMPORTANT  COLOR  ADVER¬ 
TISERS  90 

Color  users  among  national 
accounts,  with  1969  linage, 
by  classification,  showing 
number  of  markets  and  news¬ 
papers. 


AD  BUREAU  EXPANDS  COLOR  SALES  EFFORTS.  The  official  word  out  of  the  Bureau  of  Advertising, 
ANPA,  is  that  it  plans  to  enlarge  on  last  year's  color  advertising  sales  program  with 
more  research,  more  promotion  and  more  presentations  for  use  by  salesmen.  The  "Color 
Showcase,"  started  in  1969,  is  being  continued  at  least  another  six  months  and  will  be 
accompanied  by  a  strip  film  and  record  presentation  covering  two  main  themes — ^Why  ROP 
Color?  and  How  to  Create  ROP  Color  ads.  The  Showcase  features  well-designed,  well- 
reproduced  color  ads  sent  in  by  50  ROP-producing  papers.  The  Bureau's  creative  department 
selects  the  most  representative  ads,  based  on  reproduction  and  design,  which  are  in  turn 
shown  to  the  New  York  agencies  and  leading  national  advertisers  in  the  area. 

The  Bureau's  sales  activities  in  Hi-Fi  and  SpectaColor  preprints  features  a  show¬ 
case  similar  to  the  one  for  ROP  color.  The  mailing  list  includes  750  agency  and  national 
ad  executives,  most  of  whom  were  among  the  leading  firms  in  billings  and  newspaper  ex¬ 
penditures.  Research  on  the  effectiveness  of  preprinted  color  is  another  area  that  will 
receive  greater  attention  in  this  year's  program.  The  Bureau  has  completed  a  Hi-Fi 
preprint  test  for  Burlington  House  sheets  and  pillowcases  and  Northern  paper  towels  in  the 
Des  Moines  Tribune.  In  this  split-run  test,  one  group  received  papers  with  a  Burlington 
House  Hi-Fi  ad,  the  second  saw  a  Hi-Fi  ad  for  Northern  paper  towels  and  the  third  acted  as 
a  control  group  and  got  a  house  ad  on  the  test  page.  Despite  the  fact  that  Burlington 
House  sheets  and  pillowcases  are  not  marketed  at  present  in  Des  Moines,  exposure  to  a 
single  Hi-Fi  ad  on  Burlington  products  jumped  from  1%  (pre-test)  to  5%  (post-test). 

Aided  recall  also  rose  significantly.  It  went  from  53%  of  those  in  the  control  sample 
(which  received  papers  minus  the  Burlington  ad)  to  65%  of  those  interviews  in  the  group 
which  received  papers  that  had  the  Burlington  ad. 

For  Northern  paper  towels,  exposure  to  a  single  Hi-Fi  ad  increased  top-of-mind 
awareness  by  83%.  Northern,  recalled  on  an  unaided  basis  by  29%  of  the  pre-test  re¬ 
spondents  and  recalled  by  29%  of  the  control  sample  as  a  manufacturer  of  paper  towels, 
increased  its  top-of-the-mind  awareness  to  53%  among  those  who  had  a  chance  to  see  the 
hi-fi  test  ad.  This  latest  study  complements  an  earlier  one  which  was  also  conducted  by 
the  Bureau  in  cooperation  with  the  Des  Moines  Tribione,  that  found  exposure  to  a  Specta¬ 
Color  or  Hi-Fi  ad  produces  a  dramatic  increase  in  reader's  expressed  willingness  to  buy 
coupled  with  a  strong  gain  in  top-of-the-mind  awareness  of  the  advertised  brand. 

NATIONAL  ADVERTISERS  EYEINCJ  COLORED  STOCK,  Use  of  deep-tone  colored  newsprint  by 
several  large  department  stores  (J.  L.  Hudson's,  Detroit;  Hecht's,  Washington,  D.C.  ; 
LaSalle's,  Toledo;  Stix  Baer  &  Fuller,  St.  Louis)  has  prompted  national  advertisers  and 
their  agencies  to  sit  up  and  take  notice.  Ford  Motor  Company,  for  one,  admits  that  the 
ads  by  Hudson's  in  the  Detroit  Free  Press  have  "whet  their  appetite."  Jim  Atkins,  account 
supervisor  at  Ford's  agency,  J.  Walter  Thompson  Co.,  said  a  number  of  new  fresh  ap¬ 
proaches  to  newspaper  advertising  are  being  explored  and  that  the  use  of  color  on  colored 
stock  for  a  national  campaign  looked  "very  intriguing"  to  them.  He  said  private  tests 
have  been  conducted,  using  both  regular  AdPro  inks  and  Day  Glo  inks  on  colored  stock, 
and  newspapers  have  been  contacted  to  determine  availability,  and  rate  discounts.  "If  we 
do  anything  in  this  area,  it  probably  won't  be  until  late  1971,"  Atkins  said.  The  leading 
supplier  of  colored  newsprint  is  Great  Northern  Paper  Company,  which  introduced  an 
expanded  line  of  colors  in  1969,  called.  Palette  +  Plus.  (Continued  on  page  16) 
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HOW  MUCH  MORE  FOR  ROP  COLOR?  An  advertiser  placing  a  newspaper  ROP  color  ad  in  the  Top  300 
metropolitan  markets  can  expect  to  pay  anywhere  from  17%  to  65%  more,  depending  on  size 
and  number  of  colors  used  in  the  ad.  For  example,  a  full-page  black  and  one  color  ad  in 
the  top  300  markets  will  cost  about  17%  more  than  if  run  black-and-white.  The  Bureau 
of  Advertising,  ANPA,  has  prepared  a  chart,  showing  the  average  percent  color  premium 
above  black-and-white  cost  for  the  300  metro  markets,  as  follows. 

NEWSPAPERS  OFFERING  ROP  COLOR  IN  300  METROPOLITAN  MARKETS 
AVERAGE  PERCENT  COLOR  PREMIUM  ABOVE  BLACK  AND  WHITE  COST 


1,000  LINES  FULL  PAGE 


Metro  Markets 

BW  &  Ic. 

BW  &  2c. 

BW  &  3c. 

BW  &  Ic. 

BW  &  2c. 

BW  &  3c 

Top  100 

35% 

50% 

62% 

17% 

24% 

29% 

Second  100 

35% 

53% 

68% 

18% 

26% 

33% 

Third  100 

36% 

54% 

71% 

18% 

26% 

35% 

All  300 

35% 

51% 

65% 

17% 

25% 

31% 

Top  100  metro  markets;  All  newspapers  offering  ROP  color  and  reaching  at  least  5%  house¬ 
holds  in  each  metro  market. 

Second  100  and  third  100  markets;  All  newspapers  offering  ROP  color  and  reaching  at  least 
10%  households  in  each  metro  market. 

Metro  markets  as  defined  by  SM  Survey  of  Buying  Power;  Ranking  by  number  of  households. 

UP-DATED  ROP  COLOR  GUIDE  TO  BE  ISSUED.  The  American  Newspaper  Publisher  Association- 
American  Association  of  Advertising  Agencies  Joint  Committee  on  Newspaper  Printing  is 
preparing  a  color  production  booklet  to  replace  the  one  last  issued  in  April  1963.  Final 
drafts  are  being  reviewed  and  the  book  is  expected  to  be  completed  in  time  for  distri¬ 
bution  before  the  ANPA  RI  Production  Conference  in  June.  The  book  will  contain  information 
on  preparing  ROP  color  materials  for  photocomposition  newspapers  and  also  on  AdPro  inks 
which  were  developed  by  ANPA/'Research  Institute  and  the  National  Association  of  Printing 
Ink  Makers  and  adopted  January,  1966  by  newspapers. 

ROP  COLOR  LINAGE  REGISTERS  7%  GAIN.  Of  the  391  daily  newspapers  measured  by  Media  Records 
last  year,  374  printed  ads  using  color  whose  total  space  amounted  to  307,853,116  lines. 
This  figure,  which  does  not  include  preprinted  color  inserts,  represents  an  increase  of 
7%  in  ROP  color  linage  over  the  previous  year.  The  years,  1951  to  1966,  are  not  comparable 
in  that  MR  during  this  period  credited  colored  preprints  to  the  newspaper's  ROP  total. 
Starting  in  January,  1968,  MR  was  able  to  identify  those  letterpress  inserts  or  preprints 
as  received  from  outside  sources.  The  total  for  1967  was  reduced  by  43,471,332  lines  to 
compensate  for  preprints.  The  19-year  record  is  as  follows; 


Year  Linage 

1951  .  46,817,024 

1952  .  49,257,765 

1953  .  60,781,949 

1954  .  69,602,906 

1955  .  90,171,262 

1956  .  109,318,171 

1957  .  114,362,040 

1958  .  122,621,232 

1959  .  153,215,463 

1960  .  177,548,837 


Year  Linage 

1961  .  191,626,468 

1962  .  192,524,439 

1963  .  229,711,883 

1964  .  260,859,274 

1965  .  280,939,627 

1966  .  335,924,726 

1967  .  279,202,977 

1968  .  286,999,093 

1969  .  307,853,116 


EDITORIAL  COLOR  wins  greater  respect  for  the  newspaper,  Robert  Magee,  editor  and  publisher 
of  the  Santa  Maria  (Calif.)  Times,  attests.  It  has  done  much  to  create  community  aware¬ 
ness  of  the  quality  of  the  newspaper  and  has  won  a  lot  of  friends.  The  Times  publishes 
full  color  photos  almost  every  day.  A  six-week  count  shows  76  local  full  color  views. 
Saturday’s  Galaxy  magazine  has  full  color  covers  and  often  carries  a  double-truck  inside. 
Color  photography  topics  over  the  six  weeks  have  ranged  from  a  seaside  cleim  festival 
to  mountain  snow  and  included  blooms,  theatricals,  sports,  tree  plantings,  historic  site 
changes,  art,  kite  flyings,  anniversaries,  symphony  and  women's  groups.  The  Times' 
annual  progress  report  has  become  a  color  alb\im  and  the  present  goal  is  to  outdo  last 
November's  260-page  product  which  contained  131  full  color  photos. 

EDITOR  &  PUBLISHER  1969  COLOR  COMPETITION  entries  were  displayed  around  the  dining  room 
walls  as  the  San  Francisco  Advertising  Club  observed  Newspaper  Creativity  Day  March  18. 

Steve  Sohmer,  Bureau  of  Advertising,  and  Art  Hoppe,  Chronicle  Features  Syndicate 
columnist,  spoke.  James  Davy,  Fitzpatrick  Associates,  chaired  the  representatives- 
sponsored  meeting  .  .  .  Full  color  covered  each  of  the  12  pages  of  a  Montgomery  Ward  Easter 
sale  tabloid  published  by  the  Los  Angeles  Times  and  other  papers.  A  J,  C.  Penney  Company 
custom  decorating  page  in  the  Santa  Maria  Times  displayed  full  color  photos  of  local 
upholsterers  and  drapers  at  work.  (Continued  on  page  96) 
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Color  (iVs  magic) . .  intimacy . . .  timeliness 

Agency  turns  to  newspapers 
strictly  with  view  to  sales 

Ily  Joseph  A.  \  iverilo 
Sr  Vin-proidcnt.  Al  Paul  Lefloii  (!(tnipaii> 


We  at  the  Al  Paul  Lefton 
Company  intend  to  take  full  ad¬ 
vantage  of  all  the  sales  tools 
which  newspapers  provide.  The 
very  same  tools  many  advertis¬ 
ers,  and  their  agencies,  either 
misuse  or  overlook  completely. 

Let’s  take  a  look  at  these 
tools. 

Color  is  one. 

Color  is  magic.  It  gets  atten¬ 
tion.  It’s  realism.  If  often  makes 
the  meaningful  competitive  dif¬ 
ference  and  therefore  becomes 
the  crux  of  a  clearly  defined  con¬ 
sumer  benefit.  Think  of  all  the 
products  and  services  advertised 
in  newspapers  today  who.se  bene¬ 
fits  are  unavoidably  tied  to  color. 
There  are  thousands. 

riic  price  for  sales 

But  color  is  misunderstood. 
It’s  argued  that  the  use  of  color 
works  against  the  original  cost 
efficiency  one  has  in  mind  in 
choosing  newspapers  in  the  first 
|)lace. 

That’s  a  lot  of  baloney.  If 
color  makes  for  more  sales,  pay 
the  price! 

.Another  aspect  of  newspapers 
which  so  many  advertisers  and 
agencies  fail  to  appreciate  is  a 


thing  called  intimacy. 

Nothing,  except  perhaps  a 
personal  letter,  provides  the  in¬ 
timacy  of  a  single  newspaper 
page.  It’s  a  one  to  one  confron¬ 
tation  with  your  customer  which 
you  can’t  find  anywhere  else. 
There  is  the  advertiser’s  mes¬ 
sage — on  a  page  that  belongs 
only  to  the  reader.  The  reader 
himself  pretty  much  looks  at  it 
this  way,  too.  Just  say  some¬ 
thing  meaningful  and  you  can’t 
help  but  reach  him.  There  are 
no  distractions,  no  interruptions. 
No  reason  not  to  sell  him. 

Avoiding  iiii^luko 

.At  the  Al  Paul  Lefton  Com- 
))any  we’re  aware  of  another 
bonus  newspapers  provide.  A 
good  percentage  of  newspaper 
readers  are  pre-conditioned  for 
a  sale.  These  readers,  both  male 
and  female,  are  actually  in  a 
shopper’s  frame  of  mind.  They 
are  literally  looking  for  ads. 

What  an  opportunity!  But, 
what  a  waste!  Just  look  at  all 
the  ads  that  are  so  occupied  with 
trying  to  entertain  and  please 
and  delight  that  they  never  get 
around  to  a  clear  statement 
about  the  product  or  service  they 


are  supposed  to  be  ofi'ering.  We 
won’t  make  that  mistake.  We 
can’t  afford  to. 

Because  the  Lefton  Company 
has  laid  it  on  the  line.  We  say 
an  agency  should  be  held  di¬ 
rectly  responsible  for  what  its 
advertising  does  or  doesn’t  do 
for  a  client’s  sales. 

We  have  gone  so  far  as  to 
offer  to  set  measurable  goals 
with  our  clients — sales,  share  of 
market,  etc. — and  if  the  goals 
are  not  met,  to  refund  up  to  20 
per  cent  of  our  compensation. 
If  we  exceed  the  goals,  we  ex¬ 
pect  a  bonus  of  up  to  20  per 
cent,  and  we  split  that  bonus 
.■>0-50  with  the  key  people  on  the 
account.  And  those  advertisers 
who  adopt  this  concept  will  have 
a  big  comjjetitive  edge  in  the 
use  of  newspapers. 

I  iiccnl  i  ve  com  pen  mi  I  ion 

Let’s  face  it.  If  an  advertiser 
comes  to  us  and  says  ...  “I  like 
your  responsible  attitude  ...  I 
like  your  guts  ...  I  like  your 
incentive  method  of  compensa¬ 
tion  because  it  will  eliminate  all 
the  distractions  in  the  path  of 
productive  advertising  ...  so 
here,  do  a  job  for  me,”  we  aren’t 
about  to  turn  around  and  do  the 
same  kind  of  cutie-pie,  art  for 
art  sake,  entertainment-only 


Joseph  A.  Viverito 


kind  of  advertising  that  seems 
to  proliferate  in  newspapers  to¬ 
day. 

After  all,  our  money  is  on  the 
line. 

Instead,  we  are  going  to  use 
newspapers  creatively.  Not  in  an 
arty  sense.  But  in  a  sales  sen.se. 

You’ll  know  a  Lefton  pro¬ 
duced  ad  when  you  see  one. 

There’ll  be  a  meaningful  con¬ 
sumer  benefit  clearly  defined — 
in  every  ad. 

There’ll  be  conviction  —  in 
every  ad. 

There’s  yet  another  important 
aspect  of  newspaper  advertising 
which  too  often  is  overlooked. 

It’s  timeliness.  A  newspaper  is 
now.  It’s  current.  It’s  happen¬ 
ing. 

And  a  lot  of  advertisers  are 
missing  the  boat  by  not  taking 
advantage  of  this  factor.  It’s  a 
(Continued  on  page  74) 


ROP  Color  Advertising  of  the  First  Ten  Newspapers  as 
Measured  by  Media  Records,  Inc.  Showing  Percentage 
Relationship  of  ROP  Color  Advertising  by  Classification 
to  All  Advertising  Carried  by  Each  Paper,  Year  — 1969 


RETAIL 

TO  tJtal 

GENERAL 

TO  Tc/tAL 

AUTO¬ 

MOTIVE 

•/,  FINAN- 

TO  TOTAL  CIAL 

•4 

TO  TOTAL 

CLASSI¬ 

FIED 

% 

TOTAL  %  TO 

ADVERTISING  TOTAL 

ROP 

RETAIL 

ROP 

GENERAL 

ROP 

AUTOMOTIVE  ROP 

FINANCIAL 

ROP 

TO  TOTAL 

ROP 

ADVER¬ 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR  CLASSIFIED 

COLOR 

TISING 

1.  Miami  Herald — MS 

5,138,954 

lO.I 

423,019 

8.0 

329,486 

9.9 

455,832 

20.9 

355,598 

1.7 

6,702,889 

8.0 

2.  Salt  Lake  City  Tribune — MS 

3,906,671 

16.7 

327,844 

11.8 

170,822 

9.8 

192,957 

32.7 

289,563 

3.2 

4,887,857 

13.0 

3.  Fort  Lauderdale  News — ES 

3,914,584 

10.2 

130,345 

5.6 

331,998 

14.9 

305,474 

24.6 

65,914 

0.5 

4,748,315 

8.1 

4.  Houston  Chronicle — ES 

2,975,360 

8.6 

420,452 

10.7 

290,658 

13.2 

124,363 

15.6 

185,894 

0.7 

3,976,580 

5.8 

5.  Salt  Lake  City  Deseret  News — E 

2,995,360 

17.6 

241,152 

15.7 

153,458 

10.3 

164,670 

33.9 

285,712 

3.9 

3,820,352 

13.7 

6.  Milwaukee  Journal — ES 

2,079,178 

5.7 

395,403 

9.7 

467,679 

18.8 

516,632 

35.1 

324,678 

1.6 

3,783,570 

5.8 

7.  Jacksonville  Times  Union — MS 

2,460,848 

9.7 

272,894 

11.6 

490,648 

16.9 

164,336 

19.7 

64,513 

0.7 

3,453,239 

8.5 

8.  Dallas  Times  Herald — ES 

2,388,675 

7.5 

422,857 

8.1 

391,278 

16.7 

43,365 

6.4 

199,186 

1.3 

3,445,361 

6.2 

9.  Denver  Post — ES 

1,653,312 

5.9 

360,497 

9.6 

386,661 

19.3 

302,270 

21.1 

731,340 

4.5 

3,434,080 

6.7 

0.  New  Orleans 

Times  Picayune — MS 

2,831,347 

8.1 

251,240 

7.1 

125,866 

6.5 

167,818 

13.6 

38,700 

0.3 

3,414,971 

6.2 
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ONE  OF  THE  BEST  COLOR  TEST  MEDIUMS  IN  AMERICA.  Split  run  tests  prove  beyond 
any  doubt  that  color  SELLS.  The  Union  is  printed  on  the  nation's  largest  daily  news¬ 
paper  offset  press  . . .  the  Union  sells  merchandise  in  Sacramento. 

$aeramento  llnton 

Represented  by  Nelson  Roberts  Division,  Branham-Moloney,  Inc. 


If  everybody  screams,  | 
nobody  hears. 

The  New  York  Times  is  changing  in  many  ways,  says 
its  Managing  Editor.  But  in  one  respect  it  remains  steadfast 


By  A.  M.  Rosenthal 

Managing  Editor,  The  New  York  Times 

In  a  ncwspajxr,  as  in  all  living  things,  there  are  forces 
that  make  for  change  and  instincts  that  make  for  pre¬ 
serving.  The  most  difficult  and  yet  the  most  valuable 
and  exhilarating  periods  in  the  development  of  news¬ 
papers— as  in  the  development  of  people,  institutions, 
forms  of  government— come  when  the  need  to  change 
and  the  need  to  stand  fast  arise  together. 

This  is  such  a  period— has  been  for  some  years  and 
will  continue  to  be— in  the  history  of  The  New  York 
Times.  It  is  quite  a  natural  thing.  A  newspaper,  to  stay  vital, 
mirrors  and  is  influenced  by  the  world  it  lives  in.  And  not  often 
have  there  been  times  when  the  mirror  reflects  such  an 
intense  struggle  to  identify  and  maintain  the  values  that  mean 
most  to  a  person  or  to  a  sixiety,  and  at  the  same  time  to  question 
and  reach  out. 

What  is  being  maintained  on  The  Times,  and  will  be, 
are  its  personality  and  its  purpose. 

It’s  a  large  and  complex  newspaper  but  its  personality 
and  purpose,  w  hich  go  together,  are  based  on  a  plain,  uncompli¬ 
cated  set  of  beliefs. 

Among  them  are  these: 

The  people  ho  buy  The  New  York  Times  exptx:t,  and 
demand,  more  information  about  what  is  important,  significant 
and  revealing  than  they  do  from  any  other  journal.  They  want 
it  in  every  important  field  of  life,  not  just  a  few  selected  fields. 

The  Times  is  a  newspaper  of  continuity.  We  cannot 
record  everything  that  happens,  but  when  something  important 
happens,  we  stay  with  it  and  let  the  readers  know  what  the 
outcome  was. 

The  Times  is  a  newspaper  of  relativity.  Between  us  and 
our  readers  there  is  an  unspoken  language.  When  w'e  talk  in  a 
loud  voice  on  the  front  page,  it  is  because  we  think  something 
really  out  of  the  ordinary  has  happened,  and  our  readers  know 
our  various,  rather  muted  pitches  of  loudness. 

The  Times  maintains  a  decent  level  of  discourse.  There 
are  no  subjects  that  I  can  think  of  that  are  taboo.  But  we  try  to 
write  and  edit  without  shriek  or  invective  and  yes,  with  a  certain 
courtesy.  In  the  end,  it  is  the  level  of  discourse  that  determinc's 
the  future  of  a  society  because  if  everybody  screams,  nobody 
hears  a  thing. 


Finally,  but  most  im|X)rtant,  The  Times  is  a  newspaper 
of  objectivity.  Time  was  w  hen  objectivity  was  taken  for  gran(e»l 
as  a  newspaper's  goal,  if  not  always  an  attained  goal.  But  e 
live  in  a  time  of  commitment  and  advocacy  when  "tell  it  like 
it  is"  really  means  "tell  it  like  I  say  it  is”  or  "tell  it  as  I  want 
it  to  be.” 

For  precisely  that  reason,  it  is  more  imjx)rtant  than  ever 
that  The  Times  keeps  objectivity  in  its  new's  columns  as  its 
number  one,  bedrock  principle.  We  are  all  quite  aware  that 
since  every  story  is  written  by  a  human  being  and  that  the 
decision  on  how  to  play  it  is  made  by  other  human  beings,  tutal 
pristine  objectivity  is  imjx)ssible  clinically. 

But  we  struggle  to  achieve  the  highest  jx)ssible  degree 
of  objectivity.  Objectivity  is  the  determination  to  write  and  etlit 
with  the  elimination  of  as  much  personal  bias  as  humanly 
jwssible,  to  present  facts  and  situations  as  close  to  reality  as 
possible,  to  avoid  our  own  pejorative  phrases  or  comments,  to 
give  accused  people  or  in.stitutions  the  right  of  immediate- 
reply,  to  present  all  shadings  of  opinion  and  counterargument, 
and  most  of  all,  to  keep  examining  ourselves  day  by  day  and 
story  by  story  to  see  if  we  are  being  as  objective  as  we  can. 

On  these  things  we  stand  fast,  but  we  do  not  stand  pat 
journalistically;  to  do  so  would  be  to  wither.  Our  definition  of 
new's,  and  our  tc-chniques  of  handling  news,  h,ave  been 
changing  and  broadening. 


exclusive  news— we  know  about  it,  nobody  else  does  and  w  e  arc- 
telling  you— remain  the  foundation  of  any  good  paper. 

They  give  it  immediacy  and  currency. 


But  more  and  more  we  have  to  give  something  consid- 
cfahle  in  addition  to  spot  news.  We  have  learned  that  news  is 
not  simply  what  people  say  and  do,  but  what  they  think,  what 
motivates  them,  their  styles  of  living,  the  movements,  trends 
.ui«l  forces  acting  upon  society  and  on  a  man’s  life. 

We  learned  that  some  of  journalism’s  techniques  and 
haiiits  in  rejxirting  the  news  actually  prevented  the  presentation 
('f  the  real  news.  Religious  reporting,  for  instance,  used  to  be 
.sermons  on  Sunday  reported  on  Monday.  When  we  stopped 
re|v>rring  sermons  we  began  reporting  religion. 

'rheology  itself  became  news  because  the  thoughts  of  a 
theologian  were  the  seeds  for  change— or  maintenance— within 
the  t  hurches.  'I'he  reaction  of  the  churches  to  social  develop- 
m<^is  and  the  reaction  of  society  to  the  churches  became  one  of 
the  most  important  stories  of  our  day.  We  probably  print  ten 
times  as  much  religious  news  as  w'c  did  years  ago,  and  hardly  a 
.sermon  is  to  be  found. 

Law  reporting  used  to  be  simply  what  went  on  in  the 
Courtroom.  We  still  re|x)rt  that,  but  we  know  that  we  must  also 
report  on  the  relationship  of  law  to  politics,  law'  to  civil  rights, 
law  to  labor,  law  to  [xwerty,  the  difference  between  law  in 
the  courtrtxtm  and  law  in  the  .squadroom. 

Political  reporting  is  no  longer  only  a  matter  of  what 
[xtlitician  said  what  and  when,  but  must  also  deal  with  the 
techniques  and  mystiques  of  politics,  money  and  politics, 
patronage  and  politics,  the  relationship  between  jx)litical  action 
and  governmental  action. 

In  education  reporting  it  is  not  enough  to  write  about  the 
business  of  education— teachers,  unions,  taxes— but  of  the 
j-'riHess  of  education.  What  is  being  taught  in  the  classrooms 
and  by  w  horn?  How  has  the  teaching  of  history,  scK'iology, 
cionomics  changed?  Why?  The  relationship  between  student 
anil  teacher  is  a  whole  new  field  of  news. 

One  of  the  most  exciting  and  fruitful  areas  of  news 
io\er.ige  now  is  the  consumer  movement,  closely  allied  to  the 
aw  akening  of  the  importance  of  the  physical  environment. 

In  essence,  this  deals  w  ith  the  impact  of  a  modern,  tech¬ 
nological  society  on  the  individual— what  he  pay.s,  the  value 
received,  the  air  he  breathes  and  water  he  drinks— and  what  he 
ilocs  about  it. 

To  maintain  objectivity  in  an  increasingly  complicated 
world  demands  more  know  ledge,  more  .sophistication,  and 
these  in  turn  demand  more  investigation. 

At  any  given  time,  perhaps  50  per  cent  of  The  Times 
staff  is  involved  in  investigative  w'ork  of  one  kind  or  another. 
I’ollowing  the  trail  of  Swiss  bank  accounts  is  investigative 
re|->orting  and  .so  is  following  the  trail  of  a  dtxtor  who  used 
experimental  drugs  in  pri.sons  and  left  deaths  behind  him. 

Examining  the  relationship  to  her  parents  of  a  Connec¬ 
ticut  girl  found  dead  in  Greenw'ich  Village  is  investigation 
and  .so  arc  the  weeks  spent  by  a  reporter  in  a  New'  York  neigh¬ 
borhood  w  here  power  was  with  the  pusher,  not  the  cop. 

We  realize,  too,  that  although  The  Times  has  been  and 
w  ill  Ise  a  newspaper  whose  reputation  rests  in  important  meas¬ 
ure  on  its  foreign  coverage,  the  city  in  which  we  publish  is  vital 
to  us  and  to  our  reader.  ’’City  news”  is  no  longer  second- 
class  news. 


nd,  in  the  past  year  particularly,  w-e  have 
rebuilt  and  expanded  our  national  staff.  The  United  States  is 
probably  the  poorest  covered  country  in  the  world  and  w'e  hope 
we  are  changing  that,  bringing  the  feeling  of  the  country 
into  the  paper. 

We  have  not  achieved  everything  we  w'ish  to  achieve. 
We  never  will  because  there  will  always  be  new  goals  to 
reach  for. 

But  the  particular  professional  challenge  of  working  for 
'I'he  Times  is  the  realization  that  there  can  be  no  rationaliza¬ 
tion  for  not  doing  something  worth  doing.  We  can  never  say  to 
ourselves  that  our  staff  is  not  big  enough,  or  that  w  e  can’t  spend 
the  money  to  get  the  story,  or  our  readers  won’t  care.  That’s 
the  particular  challenge,  and  the  particular  joy. 

For  reprints  of  this  advertisement,  write  or  call: 

R.  R.  Buckingham,  Editor-Manager 
The  New  York  Times  News  Service 
229  West  43d  Street,  New  York,  N.Y.  10036 
(212)  556-7088 
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Technical  control  will  give 
SpectaColor  promising  future 


This  up-to-the-niinute  report 
on  the  status  of  SpectaColor  in¬ 
serts  in  newspapers  was  pre¬ 
pared  especially  for  this  annual 
Color  Number  of  K&P  by  Tom 
Curran,  engineering  manager, 
Web  Press  engineering  Inc.  of 
Addison.  Illinois. 

It  is  time  to  separate  the  sale 
ot  advertising  from  the  mechan¬ 
ical  aspects  of  insetting.  The 
ne\vs))aper  industry  needs  a 
truly  technical  group  separate 
from  the  suppliers  of  preprint 
and  equipment  t»>  set  specifica¬ 
tions.  maintain  <iuality  control, 
and  if  necessary,  assist  publish¬ 
ers  who  are  trying  to  get  into 
profitable  S})ectaColor  produc¬ 
tion. 

In  1961,  the  first  insetter  was 
installed  in  the  .\<u'  York  Dnily 
The  success  of  this  ven- 
tui-e  resulted  in  the  growth  of 
.'SpectaColor  —  the  marketing 
name  the  News  gave  to  the  in¬ 
register  run  of  ))reprinted 
sheets. 

The  word  .'SpectaColor  trig¬ 
gers  a  varietv  of  reactions  de¬ 


pending  on  the  position  of  the 
person  who  hears  that  he  is 
about  to  run  in-register  pre¬ 
print. 

1'he  advertiser  sees  beautiful 
color  and  tremendous  sales  im¬ 
pact.  .  .  .  The  newspaper’s  ad¬ 
vertising  manager  sees  adver¬ 
tising  income  and  an  expanding 
market.  .  .  .  The  production 
manager  sees  the  production 
schedule  go  out  the  window  and 
a  unit  l>eing  run  at  only  one 
(luarter  capacity.  .  .  .  The  stereo 
(lepartment  sees  duplicate  plates 
shaved  in  .00:1"  increments.  .  .  . 

And  finally,  the  pressroom 
foreman  sees  another  venture 
into  the  unknown.  .  .  .  Will  the 
preprint  Ije  too  long???  (Under¬ 
lay  the  plate  one  sheet?  .  .  .  two 
sheets??).  Will  the  preprint  lie 
too  short?  .  .  .  (Thank  heaven 
for  those  shaved  plates  .  .  . 
What  should  I  use,  the  —  .00:!"? 
The  —  .006"??  Or  should  I  go 
all  the  way  with  the  — 
.009"???). 

Of  course  there  is  always  the 
possibility  of  preprint  very 
much  like  the  story  of  the  three 


THE  REWARD 
AT  THE  END 
OF  THE 
RAINBOW 
IS  BIGGER  WITH... 


IFPILiL 

ROP  2/c,  3  c,  4  c  +  Spectacolor+Hi-Fi 
NOW  AVAILABLE  IN  NEWJERSEY'S 
3RD  METRO  MARKET  WITH  . 

The  Home  News 

Call  (201)  545-4000  or  (212)  YU  6-4118  •  NEW  BRUNSWICK,  N.  J. 


l)ears.  The  outside  too  long,  the 
inside  too  short  and  the  center 
wraps  “just  right”. 

-Not  the  only  fly 

The  repeat  length  of  the  pre¬ 
print  is  not  the  only  fly  in  the 
ointment.  Other  factors  affect¬ 
ing  the  run-ability  of  preprint 
is  its  moisture  content  and  also 
of  prime  importance  is  the  re¬ 
winding  of  the  preprinted  roll. 

V’ery  much  like  “Goldilocks” 
the  pressroom  foreman  has  his 
own  three  bears  to  contend  with 
.  .  .  The  production  manager  .  .  . 
The  mail  room  .  .  .  And  the  ad¬ 
vertiser! 

You  may  be  thinking  at  this 
time  that  this  is  a  very  pessi¬ 
mistic  view  of  the  situation.  To 
you  who  think  this.  I  offer  my 
congratulations  on  your  success 
with  SpectaColor!  The  future  of 
SpectaColor  can  and  will  be 
much  brighter  if  the  industry 
as  whole  takes  a  hard  look  into 
the  past  to  evaluate  the  whys 
behind  the  jjroblems. 

The  New  York  Daily  News 
entered  the  SpectaColor  field  by 
purchasing  12  draw  roll  inset¬ 
ters,  the  most  successful  (and 
most  expensive)  insetting  de¬ 
vice  available  at  that  time. 
Other  devices  appeared  on  the 
market.  However,  they  were  less 
successful  as  they  worked  on  a 
controlled  tension  principle 
rather  than  a  controlled  exten¬ 
sion  principle. 

To  explain  .  .  .  the  draw  roll 
insetter  iitilizes  a  precision 
power  tran.smission  system 
which  can  be  set  to  run  the  sur¬ 
face  of  the  draw  roll  at  any  de¬ 
sired  undeispeed  with  respect 
to  the  surface  speed  of  the  plate 
and  blanket  cylinders.  The  pre¬ 
print  is  <leliberately  printed 


short  with  respect  to  unit  draw, 
and  under  ideal  conditions 
should  be  of  such  length  so  as 
to  make  it  feasible  to  stretch 
the  preprint  to  “fit”  the  unit, 
relax  the  preprint  to  allow  the 
register  to  advance  and  extend 
the  preprint  longer  than  the 
unit  draw  to  allow  the  register 
to  retard. 

Ideally,  the  amount  of  “over¬ 
stretch”  should  equal  the 
amount  of  “relaxed  shrink”.  In 
other  words,  if  the  paper  is  ca- 
l)able  of  .:i%  stretch,  it  should 
1)6  printed  .2%  short  of  unit 
draw  so  as  to  allow  running  in 
the  dynamic  range  of  .I'/f 
through  .!i%  extension. 

The  ubsoliile  \tilue> 

From  these  facts  it  can  be 
st^en  that  there  are  three  ab¬ 
solute  values: 

a.  the  unit  draw 

b.  the  preprint  repeat  length 

c.  the  difference  between  a 
and  b  (usually  expressed  in  % 
of  unit  draw). 

The  jneprint  can  be  stretched 
to  fit  the  unit  in  one  of  two 
ways. 

a.  A  draw  roll  can  be  placed 
between  the  rollstand  and  print 
unit  and  its  surface  speed  run 
the  reejuired  percentage  below 
the  surface  speed  unit  thus 
stretching  the  i)re))rint  the  re- 
(piired  amount. 

b.  The  preprint  can  be  run  at 
the  required  tension  level  to  ex¬ 
tend  it  the  ])roper  amount  to 
“fit”  the  unit.  This  tension  can 
be  ai)i)lied  by  using  the  existing 
(modified)  rollstand  or  it  can 
1)6  applied  by  positioning  a  sta¬ 
tionary  vacuum  box  between  the 
print  unit  and  the  rollstand. 

Roth  of  these  ai)proaches  are 
workable.  However,  the  tension 
approach  is  the  least  desirable 
as  the  tension  must  continually 
modulate  as  the  stretchability 
of  the  prej)rint  varies,  whereas 
extension  is  the  more  direct  ap- 
(Cmitiuned  tin  pu'/e  24) 
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First  1 0  Newspapers 
1969  —  Media  Records 


1. 

Lliieago  Triluine-iiiS 

LIN  AG  K 
63.5,49.3 

2. 

Honolulu  Star  Bulletin  &  Star  Bulletin  & 

Advertiser-eS 

526.824 

.3. 

Boston  (ilol>e-niS 

.514,264 

4. 

Toronto  Telep^rain-e 

.512,44.5 

5. 

Montreal  Star-e 

494,727 

6. 

fihiea^o  Daily  Neus-e 

488,931 

7. 

Montreal  La  Presse-e 

483,069 

8. 

Toronto  Star-e 

471,755 

9. 

Dallas  News-m.S 

468,411 

10. 

Los  .Anfjeles  Tinies-inS 

455.769 
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Our  market:  a  perpetual  emotion  machine 


Her  many  buying  moods  move  her  money  to  where  the  nomic  quarters  —  the  people  who  account  for  over  90% 
action  is  —  downtown,  suburban  centers,  corner  stores.  of  the  county’s  retail  spending. 

Mobileandaffluent,  she  shops  the  16-county  Total  Cleve-  And  in  the  15  surrounding  counties,  more  than  70% 
land  Market.  of  PD  circulation  is  in  homes  valued  over  $25,000  —  all 

The  market  dominated  by  The  Plain  Dealer’s  circula-  within  40  minutes  of  Cuyahoga  shopping, 
tion.*  Build  the  Cleveland  Market— all  of  it— into  your  media 

In  Cleveland’s  home  county  of  Cuyahoga,  90%  of  The  plan.  Start  with  Ohio’s  largest  daily  and  largest  Sunday 
Plain  Dealer’s  daily  circulation  is  in  the  top  three  eco-  newspaper.  The  Plain  Dealer.  Because  . . . 

*Daily:  The  Plain  Dealer.  401,060— The  Cleveland  Press.  377.730.  Sunday:  The  Plain  Dealer.  537,677. 

The  Plain  Dealer  isTHE  STARTER. 

To  start  Plain  Dealer  action  tomorrow,  contact  our  National  Representatives  today  and  learn  what  we  can  do  for  you  in  the  nation’s  6th  largest  state: 
Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc.  Eastern  Resort  and  Travel  Representatives:  The  Corfield  Company,  New  York.  Newspaper  i 


SpectaColor 

(Cotitinned  front  /xine  22) 


proach  to  the  i)robleni.  Why  use 
tension  as  a  means  to  extension 
when  it  is  possible  to  set  the 
draw  i-oll  speed  to  the  precise 
amount  of  extension  requii’ed? 
This  speed  is  not  affected  by 
any  factors  in  the  preprint 
other  than  its  repeat  length, 
and  need  only  lie  reset  when  the 
))reprint  length  changes  or  in 
a  second  case,  its  speed  would 
be  momentarily  varied  and  then 
reset  to  the  original  speed  to 
take  care  of  any  random  dis¬ 
placement  errors.  The  change 
instretchability  is  not  apparent 
as  it  is  dissipated  in  harmless 
tension  variations  between  the 
draw  roll  and  printing  unit. 

Insetting  equipment 

The  selection  of  proper  inset¬ 
ting  equipment  is  only  part  of 
the  answer.  For  SpectaColor 
production  to  succeed,  the  in- 
dustiy  must  l)ecome  aware  of 
the  factors  which  affect  the 
runability  of  preprint. 

Two  large  newspapers  that 
run  SpectaColor  on  a  regular 
basis  have  draw  roll  insetting 
eijuipment.  Of  equal  importance 
l)oth  of  these  papers  have  direct 


control  over  the  manufacture  of 
their  preprint.  This  control  re¬ 
sults  in  proper  specifications 
and  quality  assurance. 

In  the  early  days  of  Specta¬ 
Color,  before  much  infonnation 
was  available  on  the  subject,  a 
group  was  formed  to  organize 
the  sale  of  national  SjiectaColor 
advertising.  Unfortunately,  this 
same  group  of  people  set  so- 
called  “industry  standards”  on 
the  coiTect  repeat  length,  the 
proper  moisture  content,  etc. 
Preprint  made  to  these  stand¬ 
ards  ranged  between  barely  ade¬ 
quate  and  unininnable.  Ov’er  the 
years,  the  repeat  length  has 
been  gradually  increased  and  at 
the  present  time,  it  is  reason¬ 
ably  close  to  the  average  length 
required. 

The  word  “average”  is  used 
because  range  tests  will  show 
that  presses  from  differeid  man¬ 
ufacturers  having  the  same 
nominal  cutoff  measurement  re¬ 
quire  a  different  preprint  length 
and  it  is  also  j)os.sible  to  find 
two  so-called  “identical”  press¬ 
es  of  the  same  manufacture  re¬ 
quiring  two  different  repeats. 

The  next  question  is  how  does 
one  measure  rrmeat  length? 
Some  say  prepri  ‘  should  he 
measured  while  it  n  a  re¬ 
laxed  state.  Others  sa  ould 

be  measured  under  .0  iuecise 
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ROP  COLOR  TOTAL  ADVERTISING 
OF  THE 

FIRST  TWENTY-FIVE  NEWSPAPERS 
AS 

MEASURED  BY  MEDIA  RECORDS,  INC. 

YEAR  —  1969 

City,  Newspaper  &  Edition  Linage 

1.  Miami  Herald-niS  6,702,889 

2.  Salt  Lake  City  Tribune-mS  1,887,857 

3.  Fort  Lamlerd'ale  News-eS  -1,748,315 

1.  Houston  Chroniele-eS  3,976,580 

5.  Salt  Lake  City  Deseret  News-e  3,820,352 

6.  Milwaukee  Journal-eS  3,783,570 

7.  Jaeksonville  Times-Union-mS  3,453,239 

8.  Dallas  Tinies-Herakl-eS  3,-145,361 

9.  Denver  Post-eS  3,-134,080 

10.  New  Orleans  Times-Pieayune-mS  3,414,971 

11.  Houston  Post-mS  3,394,641 

12.  Columbus  Dispateh-eS  3,306,096 

13.  Dallas  News-mS  .3,267,338 

14.  Nashville  Tennessean-mS  .3,226,822 

15.  Omaha  World  Herald-mS  .3,146,209 

16.  Akron  Beaeon  Joumal-eS  .3,038,350 

17.  Grand  Rapids  Press-eS  2,931,653 

18.  Phoenix  Repuhlie-mS  2,86.5,3.53 

19.  San  .\ntonio  Light-eS  2,851,768 

20.  Atlanta  Journal  &  Journal  & 

Constitution-eS  2,729,453 

21.  Cineinnati  Enquirer-mS  2,724,916 

22.  Toledo  Blade-eS  2,711,383 

23.  Minneapolis  Star  &  Trihune-eS  2,636,482 

24.  San  Antonio  News  &  Express  &  News-eS  2,594,938 

2.5.  Fort  Worth  Star-Telefjram-eS  2,581,026 


given  tension.  Each  system  has 
its  juerits.  Measuring  a  relaxed 
sheet  gives  you  a  reading  of 
the  length  under  an  absolute 
condition,  i.e.  zero  tension.  The 
drawback  in  this  method  is  that 
by  the  time  the  measurement  is 
taken,  the  ambient  humidity 
will  have  had  time  to  affect  the 
moisture  content  of  the  sheet 
and  it  is  possible  for  the  sheet 
to  shrink  or  grow%,  depending 
on  the  moisture  balance. 

Measuring  a  sheet  under  a 
given  tension  will  indicate  its 
repeat  length,  plus  the  exten¬ 
sion  caused  by  the  tension.  In 
other  words,  the  repeat  length 
will  vary  with  the  stretchability 
of  the  paper,  as  well  as  the 
actual  printed  sheet.  Usually 
this  type  of  measurement  is 
carried  out  in  a  humidity  con¬ 
trolled  room. 

Measured  on  the  run 

The  ideal  situation  would  be 
to  measure  the  preprint  on  the 
run  wnth  a  repeat  length  mon¬ 
itor.  This  reading  should  be 
taken  between  two  pull  rollers 
set  in  a  speed  relationship  so  as 
to  provide  a  precise  amount  of 
extension  between  these  rollers. 
In  this  way,  the  “stretchability” 
factor  is  eliminated  and  a  pre¬ 
cise  measurement  of  actual  re¬ 
peat  length  is  obtained. 


Another  important  factor  in 
the  success  or  failure  of  the 
SpectaColor  program  could  be 
the  lack  of  offset  printers  wnth 
the  capability  of  producing 
both  collect  and  non-collect  pre¬ 
print  for  short-run  local  adver¬ 
tisements.  Some  progress  has 
been  made  in  this  area,  but 
there  is  still  a  long  way  to  go. 

The  time  is  right  to  re-evalu¬ 
ate  the  SpectaColor  situation. 
There  are  now  four  manufac¬ 
turers  of  draw  roll  insetting 
equipment.  There  is  new'  power 
transmission  equipment  avail¬ 
able  which  has  the  accuracy, 
stability  and  reliability  required 
in  the  manufacture  of  accurate 
and  consistent  preprint.  A  num¬ 
ber  of  equipment  suppliers  now 
have  competent  people  on  their 
staff,  knowledgeable  in  tin*  field 
of  SpectaColor,  w’ho  are  capable 
of  specifying  any'thing  from  in¬ 
dividual  component  parts  up  to 
complete  preprint  manufactur¬ 
ing  and  insetting  packages. 

• 

On  oapitol  beat 

COLUMBl'S,  O. 

Tom  Larochelle,  editorial 
writer  of  the  Battle  Creek 
(Mich.)  Enquirer  and  News, 
has  been  assigned  to  cover  the 
Ohio  Legislature,  having  joined 
the  Ohio  Bureau  of  the  Scripps- 
Howard  Newspapers. 
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Goes  on  press 
everyd^. 


IMO-HEAT  WEB  OFFSET  INKS 


Every  day  SUPERSET  is  running  on  a  com¬ 
plete  range  of  web  offset  equipment.  Proof 
positive  that  it’s  doing  a  first  class  job  in  the 
news  field. 

News  blacks  are  beautiful 

SUPERSET  is  a  new  type  of  web  offset  ink 
especially  developed  by  GPI  research  for 
today's  high  speed  offset  presses.  Has  excel¬ 
lent  tone  and  high  contrast.  Newsroom  press¬ 
men  are  enthusiastic  about  the  way  it  handles. 


Today’s  SUPERSET  may  be  new  to  you, 
but  it’s  not  on  trial.  Since  its  original  intro¬ 
duction,  it  has  been  continuously  improved 
and  field  tested. 

BLACKS  are  available  in  a  choice  of  bod¬ 
ies  to  suit  your  equipment  and  press  speed. 

All  base  colors  certified  approved  byANPA 

SUPERSET  is  available  in  the  full  range  of 
AAAA-ANPA  AdPro*  colors.  Ask  the  guy  from 
GPI  for  our  new  streamlined  color  chart. 

*Reg.  trademark  of  ANPA  Research  Institute 


SUN  CHEMICAL  CORPORATION 
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Much  progress  has  been  made 
toward  quality  in  ROP  color 


By  Fat  Ryan 

Kngraving  Foreman,  Cliica^u  Tribune 


HOP  color  engraving  and 
printing  has  progressed  rapidly 
in  recent  years.  Much  of  this 
progress  has  taken  place  in  en¬ 
graving  procedures. 

Progress  has  most  often  con- 
tiibuted  to  speed  in  production 
only.  It  has  allowed  us  to  make 
a  set  of  color  plates  swiftly,  a 
set  of  plates  which,  without  fur¬ 
ther  correction,  is  “in  the  ball¬ 
park,”  a  set  of  plates  which  is 
superior  to  the  uncorrected  set 
of  several  years  ago — but  it  is 
still  a  set  of  plates  which  leaves 
a  lot  to  be  desired. 

This  speed,  coupled  with  sim¬ 
plicity  in  our  current  proce¬ 
dures,  has  enticetl  many  of  us  to 
enter  the  field  of  engraving  and 
printing  in  color,  many  who  pre¬ 
viously  found  color  too  expen¬ 
sive  and  teo  complicated  to  pro¬ 
duce.  This  speed  and  simplicity 
are  getting  us  into  color,  but  too 
often  the  result  is  second  class 
i-olor. 

I.carniiia  l«»  do  bcllcr 

Wliy  do  we  accept  this  rela¬ 
tively  poor  quality?  My  guess  is 
that  many  of  us  still  are  thrilled 
with  a  new  and  exciting  proce.ss. 
We  are  very  much  like  a  young 
man  and  his  first  car — it  is  sec¬ 
ond  hand,  it  is  inexpensive — it 
is  bright  and  shiny,  especially 
when  compared  to  no  car  at  all. 
But  the  problems  are  coming — 
tliey  must  come.  Our  acceptance 
of  color  is  the  same.  It  is  bright 
and  shiny  compared  to  no  color 
at  all.  The  market  we  .serve,  the 
subscriber  and  the  adverti.ser, 
will,  I  hope,  be  a  little  patient 
as  we  learn  to  do  better. 

We  are  going  to  produce  bet¬ 
ter  color  because,  while  we  are 


going  through  a  phase  of  satis¬ 
faction  at  the  moment,  we  will, 
like  the  young  man  with  his  first 
car,  become  dissatisfied.  The  in¬ 
crease  among  the  number  of 
users  will  provide  increased 
competition  among  us  for  im¬ 
proved  quality.  The  increase  in 
the  number  of  users  will  pro¬ 
vide,  yes,  even  demand,  that  our 
product  be  researched  as  exten¬ 
sively  as  possible  to  produce  im¬ 
proved,  fast,  repeatable  quality. 

We  have  fair  speed.  Let’s  have 
both  speed  and  quality,  and  have 
them  soon. 

This  reminds  me  that  it 
wasn’t  too  many  years  ago  that 
we  were  thrilled  to  get  a  hand- 
tinted  portrait  from  a  photo 
study.  Today  we  expect  studio 
l)hotos  to  be  printed  on  beauti¬ 
ful,  natural  color  papers.  We 
can  and  should  be  able  to  make 
this  same  improvement  in  the 
making  of  color  plates.  The  mar¬ 
ket  we  serve  is  going  to  demand 
it  or  go  elsewhere. 

We  have  come  a  long  way  in 
e<|uipment  and  procedures  in  the 
last  15  years,  but  I  believe  that 
we  must  have  even  more  prog¬ 
ress  in  the  next  five  years  to 
make  our  tinted  photo  into  a 
beautiful  color  print. 

In  llie  old  days 

Speaking  of  progre.ss,  and 
l)eihaps  to  reminisce  a  bit,  I 
would  like  to  talk  briefly  of  the 
old  days. 

When  I  first  became  exposed 
to  color  engraving,  the  processes 
in  use  were  tedious,  and  at  best 
very  unpredictable. 

The  photographer  had  to  pre- 
l)are  his  own  plate  by  coating  a 
piece  of  glass  with  emulsions  in 
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FLAG  HEADQUARTERS 

WITH  THE  QUALITY-MADE,  SPECIALLY  PRICED 


3'  *  5’  flag  of  Thor  bunt¬ 
ing,  sewn  $f'’ipes;  2-pc. 
jointed  6*  pole  and  all  the 
hardware.  Priced  to  sell 
your  readers  at  about  $3 
each.  $3.50  mailed. 


ATLAS  FLAG  KIT 

Write  w»re  phone  for  sample  to: 

ATLAS  FLAG  CORP.  OF  AMERICA 
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TEL.  (618)  439-2600 
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Some  photographers  would  try 
to  prevent  this  from  happening 
at  the  expense  of  needed  color 
saturation.  For  instance,  with¬ 
out  proper  masking  techniques 
for  undercolor  removal,  when  a 
dark  red  appeared  surrounded 
by  black,  the  photographer 
w'ould  give  a  partial  red  filter 
exposure  to  the  red  printer  neg¬ 
ative.  This,  of  course,  would 
lighten  the  red  in  all  areas,  but 
we  had  the  satisfaction  of  being 
able  to  find  all  heavy  red  areas 
on  the  plate.  This  would  result 
in  an  eventual  need  for  burnish¬ 
ing  to  add  color  where  needed, 
but  it  did  reduce  the  amount  of 
drawing  required  if  the  spot  of 
red  could  not  be  seen. 

Plates  in  four  hours 

Despite  all  of  these  conditions, 

I  have  seen  a  set  of  four  color 
plates  of  a  news  event  produced 
in  four  hours  from  start  to  fin¬ 
ish.  Several  times,  when  the 
plates  were  nearly  page  size,  I 
have  seen  two  color  etchers 
working  on  the  same  plate.  The 
elap.sed  time  of  four  hours  did 
not  represent  the  total  man¬ 
hours  required.  Total  man-hours 
were  more  than  likely  to  equal 
.seven  to  ten  times  the  elapsed 
time.  Very  expensive  color,  but 
in  those  days  very  effective 
color. 

Today  we  have  panchromatic 
films  w'hich  respond  to  the  ex¬ 
posures  w'ith  good  predictability, 
stable  bases  which  insure  good 
size  holding,  improved  filters, 
brighter  lights,  pin  register  sys¬ 
tems,  direct  screening  of  trans¬ 
parencies,  light  control  devices, 
light  measuring  devices,  ccmtact 
screens,  high  speed  powderless 
etching,  mechanical  developing 
of  films,  etc. 

These  all  have  contributed  to 
a  speeding  up  of  procedures  and 
have  improved  (juality  when 
compared  to  a  similarly  pro¬ 
duced  set  of  plates  under  older 
systems — a  set  of  plates  wdthout 
further  hand  coi'rection.  If  the 
original  is  excellent,  has  areas 
—  of  saturated  color,  has  colors 
I  which  complement  one  another, 

I  along  with  detail  and  exception¬ 
ally  good  highlight  contrast,  we 
1  can  produce  a  fairly  good  me- 
I  chanical  job  compared  to  that 
'  which  we  produced  in  the  past. 

But  we  rarely  get  a  beautiful 
reproduction  by  purely  mechan¬ 
ical  means.  It  always  needs  help 
— re-etching  or  correcting  of 
.some  kind.  I  am  not  speaking  of 
extensive  corrections  for  the 
purpose  of  changing  undesirable 
areas  in  the  original.  I  mean 
corrections  which  bring  you 
closer  to  the  original. 

The  need  for  extensive  correc¬ 
tions  exists  in  most  originals, 
liUl^LE  1  IN  but  most  often  becomes  a  ne- 

(Coiithiued  on  page  .‘50) 
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■solution.  If  you  think  films  vary 
from  batch  to  batch,  you  should 
have  seen  this  stuff.  It  was  im- 
poiTed  from  Europe,  and  during 
its  long  trip  from  the  manufac¬ 
turer  to  your  shelf  the  chemicals 
would  separate,  so  that  about 
one  quarter  inch  of  hard  ma¬ 
terial  would  settle  to  the  bottom 
of  each  bottle.  Shake  well  before 
using  really  meant  shake  well — 
at  least  15  minutes  of  shaking 
before  using. 

The  stripper  really  stripped. 
He  removed  the  very  thin  film 
from  the  glass  the  photographer 
used,  and  placed  it  on  another 
piece  of  glass  in  the  position  re¬ 
quired  to  fit  his  layout,  and  to 
get  lateral  reversal  required  for 
letterpress  printing.  He  did  this 
for  all  colors  while  maintaining 
register,  at  best  an  adventure 
because  of  the  instability  of  this 
very  thin  piece  of  film. 

One  ()f  t«Hlay's  bles>ing»> 

Deepetching  —  dragonsblood. 
The  less  said  about  the  good  old 
days  in  this  area,  the  better. 
Powderless  etching  is  one  of  our 
great  blessings  in  this  business 
today.  There  are  still  some  prob¬ 
lems  in  the  powderless  etching 
of  copper,  but  the.se  are  being 
reduced. 

Color  halftone  etchers  were  of 
necessity  artists.  Because  of  the 
color  sensitivity  of  the  old  pho¬ 
tographic  emulsions  (or  lack 
thereof) ,  becau.se  of  the  lack  of 
good  masking  techniques,  be¬ 
cause  of  poor  color  filters  and 
poor  color  inks,  the  job  of  the 
color  half-tone  etcher  was  in¬ 
deed  that  of  an  artist.  He  not 
only  separated  color  and  cor¬ 
rected  color,  he  literally  had  to 
draw  images  in  areas  not  dis¬ 
cernible  in  his  i)late. 
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The  Houston  Chronicle  jumped  to  4th  place  in  ROP  Color  in  1969. 

OUR  ADVERTISERS  ARE  REALLY  CATCHING  ON. 


Color  advertising  and  more  color  adver¬ 
tising  helped  The  Houston  Chronicle  gain 
7V^  million  lines  in  1969  and  rise  to  6th 
place  from  7th  in  total  advertising  linage. 
In  ROP  Color  linage  The  Chronicle  really 
leaped  up,  from  9th  place  to  4th. 

Does  color  advertising  in  The  Chronicle 


pay  off?  You  bet,  and  Chronicle  Research 
explains  why;  More  people  read  the  color 
ads  than  the  black  and  white  ones.  So  more 
people  are  moved  to  buy.  Color  advertisers 
are  getting  more  for  their  money  as  The 
Houston  Chronicle  helps  them  sell  more 
merchandise. 


THE  HOUSTON  CHRONICLE 

Largest  evening  nevrspaper  in  the  world  in  advertising  linage. 
Represented  nationally  by  Sawyer  Ferguson  Walker.  Member  Newspaper  1. 


Color  quality 

(Continued  from  pnge  26) 


cessity  when  reproducing  a  pho¬ 
tographic  original  for  advertis¬ 
ers. 

Nt-ed  for  arli>lr> 

With  all  of  today’s  technical 
advantages,  there  remains  the 
need  for  some  artistry  when  the 
material  to  be  rejjroduced  is  not 
exactly  what  the  advertiser  has 
in  mind.  Very  often  the  adver- 
ti.ser  or  agency  wants  us  to  in¬ 
terpret  the  original  as  they  see 
it.  and  not  reprtxluce  it  as  it  is. 
Sky  may  be  a  reddish  blue,  make 
it  a  bright  clean  blue,  grass  and 
trees  may  be  a  dirty  green,  clean 
up  those  greens,  faces  always 
have  blemishes  or  have  unpleas¬ 
ant  colors,  correct  the  blemish, 
change  the  color.  I  could  cite 
many  other  examples.  The  color 
of  a  soft  drink  bottle  is  unpalat¬ 
able.  or  the  color  of  a  dress  does 
not  agree  with  the  real  thing. 
The.se  latter  examples  require 
that  samples  accompany  the 
coi)y.  We  very  often  have  shoes, 
shirts,  soft  drink  cartons  and 
other  merchandise  in  the  shop 
when  the  copy  has  to  be  inter¬ 
preted  and  not  merely  repro¬ 
duced. 


TDrukker 

iVewspapers 

Inc. 

60  EAST  4:nD  street,  new  YORK 
10017 

A.C,  212  Yukon  6-5542 


Along  with  the  need  for  im¬ 
proving  or  altering  the  image  of 
the  original,  and  in  spite  of  our 
improvement  in  mechanics,  there 
remains  an  area  of  unpredic- 
ability  in  our  color  separation 
procedures.  We  are  still  a  chem¬ 
ical  process,  one  which  is  sub¬ 
ject  to  temperature  and  chemical 
variables  in  photography,  print¬ 
ing  and  etching.  Prepared  or 
packaged  chemicals  have  reached 
near  perfection,  but  let’s  face 
it,  they  still  vary  from  batch  to 
batch  and  they  have  to  be  mixed, 
blended  or  what  have  you  in  the 
shop  before  being  used. 

Hand  corrections 

Because  of  the  sensitivity  of 
our  procedures  to  temperature 
and  chemical  variables,  because 
we  often  are  called  upon  to 
make  changes  and  not  reproduce 
an  original,  yes,  because  we  are 
as  yet  unable  to  reproduce  con¬ 
sistently  an  original,  we  are  not 
an  as.sembly  line  type  of  opera¬ 
tion  for  good  repeatable  black 
and  white,  let  alone  color. 

It  is  therefore  neces.sary, 
where  time  allows,  and  the  ut¬ 
most  in  quality  is  not  only  desir¬ 
able  but  imperative,  to  make 
hand  corrections  w'hich,  in  let¬ 
terpress  printing,  usually  occur 
on  the  printed  plate  through  dot 
etching  of  tooling.  The  metal 
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best  suited  to  take  the  beating 
sometimes  re(|uired  to  make  our 
customers  happy,  and  these  cus¬ 
tomers  include  our  editors,  is 
coppei’.  On  copper  we  can  re¬ 
duce  a  70  percent  tone  to  a  pin¬ 
point  highlight,  and  have  a  guod 
jjrinting  plate.  By  using  copper 
we  can  add  color  beyond  that 
which  we  can  achieve  with  other 
metals.  Perhaps  as  important  as 
its  flexibility  in  altering  color 
values,  this  metal  maintains  size 
under  heat.  This  latter  attribute 
is  important  at  the  Chicago 
Tribune  because  we  u.se  direct 
pressure,  hot  mold,  low  shrink 
mats  in  our  stereotype  depart¬ 
ment. 

Color  work  which  is  to  be 
matted  several  times  maintains 
its  size  and  therefore  its  register 
when  we  use  copper.  We  have 
made  some  simple  tint  type  color 
plates  on  other  metals,  and  have 
found  later  that  the  job  is  to  be 
repeated.  We  are  in  trouble — 
the  plates  have  distorted  under 
heat  and  will  not  register. 

We  often  are  asked  why  we 
use  copper.  Flexibility  in  color 
correction  and  stability  in  size 
are  our  main  reasons.  This  metal 
is  expensive,  but  the  results  are 
excellent,  and  far  outweigh  the 
cost. 

(ionMsIent  quality 

But  let  us  forget  about  copper, 
let  us  forget  about  extensive 
corrections  desired  by  advertis¬ 
ers  and  get  back  to  good,  con¬ 
sistent  quality,  mechanically 
produced  color  for  newspapers. 
Color  which  has  some  life  in 
highlight  areas,  color  which  is 
not  gray  in  flesh  tones,  color 
which  is  not  gray  in  areas  which 
should  be  brilliant.  What  is 
needed  to  make  that  beautiful 
reproduction  of  that  beautiful 
original  and  make  it  mechan¬ 
ically  foolproof?  Foolpr(K)f? 
Well,  maybe  not,  but  how  about 
nearly  foolproof? 

I  am  interested  in  a  much 
more  brilliant  prmluct  after  all 
these  years  of  ROP  color.  We 
have  not  made  a  normal  growth 
in  this  area. 

We  have  to  face  one  fact — 
most  organized  research  in  all 
types  of  reproduction  has  been 
with  the  magazine  or  catalogue 
printer  in  mind.  Newspapers  use 
recommended  procedures,  but 
they  must  be  sure  to  use  a 
coarse  line-screen  so  that  their 
engraving  will  print. 

In  11)65,  ANPA  introduced  an 
exciting  combination  of  inks 
which  permitted  us  to  print  a 
presentable  three-color  job.  In 
addition  to  standardizing  colors, 
these  inks  produced  good  neu¬ 
tral  tones,  especially  black.  This 
was  accomplished  by  the  se¬ 
quence  of  laydown — cyan,  ma¬ 
genta  and  yellow. 

We  produce  good  blacks,  but 


100.000 
North  Jersey 
families 
react  to  color 


we  are  always  in  danger  wiili  I 
this  laydown  sequence — a  dan-  I 
ger  which  exists  with  any  se-  j 
quence,  but  is  potentially  more 
critical  with  a  cyan,  magenta, 
yellow  sequence.  Inks  are  made 
to  transfer  from  one  carrier  to 
another  and  paper  is  a  carrier 
of  wet  ink  which  can  transfer 
back  to  the  form  rollers  on  the 
proof  press  as  well  as  forward 
to  the  printed  proof.  The  darker 
colored  inks  laid  down  tirst  have 
a  tendency  to  contaminate  the 
lighter  colors  on  sub.sequent 
proofs.  When  this  occurs  the 
yellows,  oranges  and  reds — this 
includes  flesh  tones  —  become 
grayer.  This  is  very  often  a  sub¬ 
tle  change,  but  all  too  often  it 
makes  it  ditticult  to  pnnluce  uni¬ 
formly  brilliant  pr(M>fs.  Speak¬ 
ing  of  brilliance,  it  has  been 
recognized  from  the  advent  of 
ADPRO  colors  that  reds  ami 
oranges  were  on  the  gray  side 
when  clean — contamination  by 
the  cyan  worsens  the  situation. 

(»ra.vne^^  increuse.^ 

In  addition  to  the  contamina¬ 
tion  problem  that  we  get  as  a 
result  of  laying  down  our  colors 
in  a  cyan,  magenta,  yellow  se¬ 
quence,  we  tend  to  increase  the 
grayness  of  our  finished  product 
when  we  add  detail.  For  exam¬ 
ple,  we  use  cyan  in  a  flesh  tone 
and  magenta  in  greens  in  order 
to  add  detail. 

We  need  inks  which  are  less 
gray  and  inks  which  will  pro¬ 
duce  a  good  black  with  a  light 
color  to  dark  color  laydown  se¬ 
quence.  After  almost  five  years 
we  should  be  taking  some  ac¬ 
tion  toward  making  our  colors 
cleaner  and  brighter,  a  step 
neces.sary  to  produce  that  me¬ 
chanical  color  reproduction  of 
good  color  originals.  It  is  about 
time  that  we  came  up  with  a 
yellow,  magenta,  cyan  laydown 
se<iuence  which  will  produce  l»et- 
ter  blacks. 

Next  in  importance  to  clean, 
bright  color  inks,  an  improved 
photographic  ma.sking  material 
is  needed.  Present  systems, 
whether  using  color  or  gray 
masks,  have  a  tendency  to  flat¬ 
ten  highlight  detail  and  contrast. 
Not  only  is  detail  in  the  whites 
lost,  but  the  pastel  colors  turn 
gray  or  white.  This  problem  can 
be  reduced  with  the  use  of  high¬ 
light  ma.sks,  but  if  done  prop¬ 
erly  would  retiuire  highlight 
ma.sks  for  all  three  colors.  1'he 
very  thought  of  proceeding  in 
this  direction  frightens  me.  In¬ 
stead  of  using  the  one  or  two 
simple-to-produce,  but  not  com¬ 
pletely  satisfactory  masks  we 
now  use,  it  would  be  necessary 
to  complicate  matters  by  making 
six  masks. 

What  is  needed  is  a  masking 
(Continued  on  pnge  .’10) 
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The  News 
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(dial’s  t/ 
readership!) 


...we  often  wonder  what 
the  other  two  are  doing. 


The  affluent 
read  The  News. 
After  all...TheNews  is 
Buffalo. 

(that’s  leadership!) 


Represented  nationally  by  Story  &  Kelly-Smith, 


Buffalo 

Evening 

News 


XUM 


Color  quality 

(Co)itinued  from  page  28) 


material  which  would  do  all  the 
things  the  six  masks  would  do. 
Masking  films  already  exist 
which  give  good  color  satura¬ 
tion  in  one  piece  of  film.  Add  to 
this  a  characteristic  which  will 
not  flatten  the  light  tones  of  an 
original,  which  is  another  step 
necessary  to  produce  that  good 
mechanical  color  reproduction. 

Other  improvements  in  en¬ 
graving  and  printing  of  color 
are  needed — the  ability  to  print 
finer  half-tone  screens  without 
filling  in  or  edging — perhaps  a 
wizard  built  into  each  press  to 
automatically,  electronically,  or 
magically  monitor  ink  distribu¬ 
tion.  I  am  supposed  to  be  speak¬ 
ing  on  engraving,  but  that  last 
item,  an  ink  monitor  with  in¬ 
stant  response  to  variations  in 
preset  standards,  would  sure 
make  us  all  look  good.  It  con¬ 
tinues  to  amaze  me  that  press¬ 
men  are  able  to  produce  what 
they  do,  at  the  speeds  of  presses 
today,  without  having  more  as¬ 
sistance  than  they  do  in  the 
monitoring  of  ink  flow.  They  are 
amazing  craftsmen. 

Well,  we  can  dream  about 
other  improvements  which  could 


be  made  to  produce  better,  faster 
color,  but  some  of  these  dreams 
may  have  to  wait  until  tomor¬ 
row.  Today,  right  now,  we  need 
cleaner,  brighter  colors,  and  the 
means  to  produce  a  full-tone 
scale  set  of  color  plates  without 
further  complicating  our  meth¬ 
ods  of  producing  such  plates. 

• 

Airline  uses  color 
to  lure  passengers 

A  four-color  advertising  pro¬ 
gram  aimed  at  reaching  more 
than  70  percent  of  U.S.  travel¬ 
ers  to  Europe  has  been  placed 
by  British  European  Airways  in 
publications  in  those  parts  of 
the  country  which  are  contribut¬ 
ing  nearly  80  percent  of  passen¬ 
gers  on  BEA. 

The  campaign,  designed  and 
produced  by  Gaynor  &  Ducas, 
puts  forth  the  argument — 
“When  in  Europe,  do  as  the 
Europeans  do — fly  BEA.”  The 
airline  reports  it  has  carried 
more  than  8  million  passengers 
over  the  past  twelve  months. 

Spot  editions  of  Life  maga¬ 
zine  comprise  the  major  part 
of  the  campaign  which  also  runs 
in  the  Sunday  magazine  sections 
of  the  Sew  York  Times  and  the 
Chicago  Tribune. 


‘Feminine  press’ 
viewed  at  parley 
in  Switzerland 

Lausanne 

Delegates  from  22  countries 
discussed  changing  trends  in 
women’s  news  at  a  recent  meet¬ 
ing  here  of  the  International 
Association  of  Women  and  Home 
Page  Journalists. 

Some  150  women’s  editors  and 
w’riters  presented  reports  and 
held  discussion  groups  w'hich 
stressed  the  recurrent  theme 
that  women’s  magazines  and 
w'omen’s  pages  in  newspapers 
should  go  beyond  the  traditional 
subjects  of  homes,  child  care, 
beauty  and  fashion. 

“Be  Beautiful  and  Keep  Your 
Mouth  Shut”  was  the  provoca¬ 
tive  title  of  a  paper  presented 
by  a  Belgian  delegate  who  de¬ 
clared  that  dictum  no  longer  ac¬ 
ceptable  to  women  readers. 

Lily  Tasso  Hovspien  of  Mon¬ 
treal  Le  Presse,  who  was  ele¬ 
vated  to  vicepresident  of  the  as¬ 
sociation,  presented  an  analysis 
of  the  “feminine  press”  in  Can¬ 
ada  w'ith  emphasis  on  French- 
language  papers  and  magazines. 

Among  the  countries  repre¬ 
sented  were  the  Soviet  Union, 


Britain,  United  States,  Canada, 
Turkey,  Japan,  Yugoslavia, 
France,  Belgium  and  the  Congo. 

The  convention  recommended 
more  constructive  contacts  by 
women  journalists  with  the  pro¬ 
fessional  and  economic  life  of 
their  countries,  but  the  tradi¬ 
tional  field  of  fashion  wasn’t 
overlooked. 

The  meeting  in  Switzerland 
was  the  international  group’s 
fourth  biennial  convention.  The 
1972  meeting  will  take  place  in 
Italy. 

• 

No  women  allowed 
on  tour  of  prison 

COLU.MBUS,  0. 

Ohio  Penitentiary  Warden 
Harold  Cardwell  said  his  new 
policy  of  allowing  newsmen  to 
tour  the  penitentiary  does  not 
apply  to  women  journalists. 

Cardwell  refused  to  allow 
Betty  Garrett  ami  Eleanor 
Morehead  of  the  Columbus  Citi¬ 
zen  Journal  to  accompany  other 
reporters  on  a  tour. 

“Ladies  will  not  lie  permitted 
inside  the  walls  at  any  time,” 
said  Cardwell.  “This  is  a  maxi¬ 
mum  security  pri.son  for  male 
offenders.  Not  even  a  woman 
convdcted  of  a  crime  can  come 
in  here.” 


Winston-Salem 

t 


lOPSincovERAeE 

with  124,133  combined  daily  circulation 
in  this  market  that  ranks  59th  nationally, 

8th  in  the  South,  1st  in  North  Carolina. 
(Source:  ABC  Audit  Report  of  9-30-69). 

10PS  in  COLOR 

with  color  lineage  that  has  consistently 
ranked  among  the  leaders  in  the  Southeast- 
your  assurance  of  faithful  reproduction 
of  ROP  color,  whether  spot  or  process. 


TOPS  in  the  59th 

metro  market 


^  ^3n’t  cover  North  Carolina 
v\fithout  the 

WINSTON-SALEM 

JOURNAL  SENTINEL 

Morning  Sunday  Evening 


Represented  Nationally  by 
SAWYER-FERGUSON-WALKER  COMPANY 
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any  other  machine  in 
theworld...  It  costs 
$7500  and  we  can 
deliver  yours 
now! 


I 

I 

I 

I 

I 

I 
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The  big  set-in  starts  in  your  composing  room 
as  soon  as  we  install  the  CG2961  phototype¬ 
setter.  It’s  the  high  speed  unit  that  can  help  you 
reduce  your  operating  costs . . .  fast!  Want 
proof?  Send  in  the  “Get  Acquainted’’  coupon 
today  and  get  to  know  us  a  little  better.  If 
you’d  like  a  demonstration  of  our  equipment, 
we  will  arrange  one  near  you. 

All  prices  quoted  in  U.S.  dollars. 


I 
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COmpUQfCipilic  corporation 

INDUSTRIAL  WAY,  WILMINGTON,  MASS.  01887,  TEL.  (617)  944-6555 
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Reporter  arrested 
by  sheriff  eleared 

Sevierville.  Tenn. 

Willard  Yarbrouph,  a  Kno.v- 
rille  \ewK-Seutiuel  reporter, 
has  l>een  cleared  of  two  charg'es 
stemming  from  his  arrest  No¬ 
vember  6  near  the  city  limits 
here. 

Charges  of  driving  while  in¬ 
toxicated  and  carrying  a  pistol 
were  dismissed  by  Magistrate 
Loren  B.  Kirby.  Yarbrough  was 
arrested  by  Sheriff  Millard 
(Bat)  Gibson  as  he  drove  from 
Gatlinburg  toward  his  Knox- 
cille  office  after  covering  a 
meeting  of  physicians. 

His  arrest  followed  by  a  few 
hours  his  coverage  of  Sheriff 
Gibson’s  acquittal  in  an  extor¬ 
tion  trial  where  Yarbrough  and 
the  News-Sentinel  were  served 
with  papers  stating  the  sheriff 
intended  to  sue  for  $100,000 
damages  as  a  result  of  articles 
written  about  the  sheriff  by 
Yarbrough. 

The  magistrate’s  memoran¬ 
dum  opinion  said  the  pistol  was 
discovered  as  the  result  of  an 
unlawful  search  and  there  was 
no  proof  of  any  “intent  to  go 
armed,’’  a  vital  element  of  the 
alleged  offen.se. 

He  dismissed  the  ca.se  of  driv¬ 
ing  while  intoxicated. 


l!VlPORTA>T  RETAIL  ADVERTISERS  USING  ROP  COLOR  IN  1969 
CLASSIFICATION  YEAR  YEAR  YEAR  YEAR 

&  ACCOUNT  City  1969  1968  1967  1966 

DEPARTMENT  STORES 

Burdine's  Miami  627,393  519,950  187,573  493,160 

Foley  Bros.  Houston  438,586  476,503  561,198  439,616 

Holmes  New  Orleans  617,400  749,496  505,152  514,544 

Saiifier  Harris  Dallas  474,437  704,969  896,322  701,086 

Sears  Roebuck  &  Co.  Dallas  697,689  183,168  496,522  918,478 

DRUG  STORES 

Grand  Central  Salt  l,ake  City  792,8.34  617,.589  6.58,512  645,290 

FURNITURE  &  HOUSEHOU) 

Man^urians  Ft.  I..auderdale  722,67.5  197,768  61,048  103,632 

Southeast  Furniture  Salt  Lake  City  910,.584  84.5,081  9,59,275  929,135 

GROCERS 

Chain 

All>ertsons  Salt  I,ake  Citv  842,198  694,910  702,469  570,.546 

Hill,  H.  G.  Nashville  51.3,300  513,540  503,932  .505,440 

Oklahoma 

Humpty  Dumpty  City  662,674  12,040  143,768  142,402 

LG..A.  (lineiniiati  .529,200  .526,680  .504,000  .514,080 

Kw  ik  C;hek-W  inn  Dixie  Miami  469,60.5  268,69,5  88,.51.5  99,143 

Pijifily  Wijifjly  .San  .Antonio  .59.5,238  161,03.5  1,58,.591  141,463 

Weinj'arten's  Houston  .566„348  716,.5.51  7.56,820  6.5.3,156 

NOTE:  The  retail  advertisers  shown  above  are  not  the  15  Leading  Retail  Advertisers 
in  ROP  (iolor  volume.  They  are  the  important  ROP  Color  advertisers  in  the 
ten  cities  running  the  greatest  volume  of  retail  color  during  the  vear. 


Puts  the  “Bite  in  your 

Sales  Message . . . 


...  in  the  Fort  Worth 
portion  of  the  nation’s 
11th  Market — Dallas/ 
/  Fort  Worth  —  when 
your  advertising  is 
placed  in  the  only  new’s- 
paper  which  reaches 
90.1%  of  all  Metro  Fort 
Worth  homes  daily 
(M«&E)  and  74%  on 


Fort  Worth  Star-Telegram 


SUNDAY 

Ralph  D.  Roy 
National  Adv  Manager 


MORNING 

Amon  G.  Carter,  Jr 


EVENING 


President  and  Publisher 


"In  The  Evening  Bulletin  you  reach  57%  of  all  adults  in  Metropolitan 
Philadelphia  who  take  two  or  more  vacation  trips  a  year.” 

"There's  nothing  like  getting  away  from  it  all." 

"Plus  58%  of  those  who  vacation  by  plane.” 

"As  fast  as  possible.” 

"And  57%  of  those  who  vacation  in  Europe.” 

"As  far  as  possible." 

"Tell  your  story  in  The  Philadelphia  Bulletin. 

The  Bulletin  talks  to  more  of  your  best  customers.” 


In  Philadelphia  Nearly  Everybody  Reads  The  Bulletin 


A  Million  Market  Newspaper 


1969  ROP  COLOR  LINAGE 
Measured  by  Media  Records 


Retail 

Akron  Beacon  Journal-e  .  1,447,215 

Akron  Beacon  Journal-S  .  400,3BI 

Albany  Knickerbocker  News-e  .  ..  174,677 

Albany  Times-Union-m  .  91,975 

Albany  Times-Union-S  .  114,813 

Albuquerque  Journal-m  .  980,408 

Albuquerque  Journal-S  .  119,339 

Albuquerque  Tribune-e  .  1,033,797 

Atlanta  Constitution-m  .  1,286,120 

Atlanta  Journal-e  1,530,924 

Atlanta  Journal  &  Constitution-S  . .  424,434 

Baltimore  News-American-S  .  140,421 

Baltimore  News-American-e  .  298,280 

Baltimore  Sun-m  .  44,649 

Baltimore  Sun-e  .  447,449 

Baltimore  Sun-S  .  384,442 

Bangor  News-m  144,823 

Baton  Rouge  Advocate-m  & 

State  Times-e  .  1,160,211 

Baton  Rouge  Advocate-S  .  450,319 

Binghamton  Press-e  .  348,459 

Binghamton  Press-S  .  181,977 

Binghamton  Sun-Bulletin-m  .  1,600 

Birmingham  Post-Herald-m  .  520,710 

Birmingham  News-e  ....  . 


Boston  Record  American-e 

Boston  Advertiser-S  . 

Boston  Globe-e  . 

Boston  Globe-m  . 

Boston  Globe-S  . 

Boston  Herald  Traveler-m 
Boston  Herald  Traveler-S  . . 
Buffalo  Courier  Express-m 
Buffalo  Courier  Express-S  . 


General 

191,411 

7,992 

105,414 

113,454 

19,189 

129,040 

17,419 

124,354 

325,044 

331,999 

42,254 

1,200 

127,172 

144,574 

148,778 

92,350 

102,428 

5,413 

100,937 

5,140 


Auto¬ 

motive 

294,597 

38,338 

54,873 

56,944 

11,214 

102,375 

14,822 

99,793 

134,471 

138,983 

47,221 

17,700 

135.796 
94,516 
94,392 

4,720 

28,832 

174.797 
19,052 
44,193 
47,311 


178,138  241,485 


Financial 

240,041 

30,541 


2,408 

91,995 

73,123 

89,459 

123,208 

124,231 

89,407 

4,720 

34,698 

35,225 

34,377 

2,340 

12,111 

139,244 

14,523 

51,933 

7,835 

134,317 

134,283 


Total 
Adv. 
2,242,542 
775,808 
339,144 
242,393 
147,624 
1,304,038 
224,703 
1,347,603 
1 ,870,845 
2,124,137 
403,314 
184,041 

595.944 

338.944 
745,014 
391,522 
280,114 

1 ,578,482 
489,507 
557,322 
259,043 
1,400 
1,114,496 


Hartford  Courant-m  _ 

Hartford  Courant-S  . . 

Hartford  Times-e  . 

Hartford  Times-S  . 

Honolulu  Advertiser-m  . 
Honolulu  Star  Bulletin-e 
Honolulu  Star-Bulletin  ft 
Advertlser-S  . 


Houston  Chronicle-S 
Houston  Post-m  ... 

Houston  Post-S  . 

Indianapolis  News-e 


Jackson  Clarion-Ledger  ft  News-S 
Jackson  News-e  . 


Camden  Courier-Post-e 
Charlotte  News-e  ... 


Charlotte  Observer-S  . 

Chicago  Tribune-m  . 

Chicago  Tribune-S  . 

Chicago  Daily  News-e  . 

Chicago  AmerIcan-e  . 

Chicago  American-S  . 

Chicago  Sun-Times-m  . 

Chicago  Sun-Times-S  . 

Chicago  Today-e  . 

Chicago  Today-S 

Cincinnati  Enquirer-m  . 

Cincinnati  Enquirer-S  . 

Cincinnati  Post  ft  Times-Star-e  ... 

Cleveland  Plain  Dealer-m  . 

Cleveland  Plain  Dealer-S  . 

Cleveland  Press-e  . 

Cocoa  Today-m  . 

Cocoa  Today-S  . 


Columbus  Dispatch-S  . 

Columbus  CItizen-Journal-m 


Dallas  News-S  . 

Dallas  Times-Herald-e  . 

Dallas  TImes-Herald-S  . 

Dayton  Journal  Herald-m  . 

Dayton  News-e  . 

Dayton  New$-S 

Denver  Rocky  Mountain  News-m 
Denver  Rocky  Mountain  News-S 

Denver  Post-e  . 

Denver  Post-S  . 

Des  Moines  Register-m  . 


Des  Moines  Register-S 


Detroit  Free  Press-S  . 

Detroit  News-e  . 

Detroit  News-S  . 

Dover  Delaware  State-News-e 

Ouluth-e  . .  . 

Duluth  News  Tribune-m  . 


El  Paso  Times-m . 

El  Paso  Times-S  . 

El  Paso  Herald  Post-e 
Elmira  Star  Gazette-d 
Elmira  Telegram-S 
Erie  Times-e  ft  News-m  ..  . 

Erie  Times-News-S  . 

Evansville  Courier-m  . 

Evansville  Press-e . 

Evansville  Courier  ft  Press-S 


Fort  Lauderdale  News-S  . 

Fort  Lauderdale  News-Sa  . 

Fort  Wayne  Journal  Gazette-m 
Fort  Wayne  Journal  Gazette-S 
Fort  Wayne  News-SentInel-e  . . . 
Fort  Worth  Star-Telegram-m  . . 
Fo.'th  Worth  Star-Telegram-e 
Fort  Worth  Star-Telegram-S  . . . 

Fort  Worth  Press-e  . 

Fort  Worth  Press-S  . 

Fresno  Bee-e  . 

Fresno  Bee-S  . 


Grand  Rapids  Press-S  . . 
Hackensack  Record-e  . 
Hackensack  Record  Call-S 


420,523 

28,674 

43,424 

34,475 

'528,346 

9,000 

57,200 

51,200 

9,000 

124,400 

2,000 

3,720 

14,000 

— 

19,720 

121,432 

223,432 

149,360 

17,915 

512,339 

118,524 

357,148 

168,054 

17,918 

643.544 

253,898 

157,114 

45.449 

416 

441.024 

204,450 

205,843 

49,215 

38,332 

444,147 

182,195 

224,531 

10,654 

— 

593,099 

490,353 

104,974 

114,219 

109,500 

821,048 

492,081 

18,535 

44,142 

32,824 

589.402 

1,516,755 

212,399 

101,783 

192,832 

2,023,749 

509,685 

87,302 

171,184 

24,000 

813,224 

548.044 

138,407 

81,544 

74,529 

1.025.440 

1,064,411 

141,714 

110,273 

74.338 

1 ,590,882 

299,584 

48,244 

21,148 

64,008 

488.534 

934,034 

524,445 

127,337 

139,581 

1,789,843 

248.050 

109,050 

— 

49,425 

404,725 

451,489 

488,931 

117,448 

143,753 

1,202,041 

40,040 

134,105 

36,911 

4,200 

237,254 

19.840 

— 

— 

19,840 

447,040 

312,045 

72,200 

43,200 

898,305 

157.360 

30,440 

10,800 

25,200 

232,400 

81,734 

125,242 

34.800 

20,400 

262,198 

37,400 

3,400 

41,200 

1,486,197 

172,437 

111,822 

240,914 

2,102,596 

540,903 

15,970 

15,070 

30,377 

422,320 

1,796,070 

231,425 

144.481 

222,041 

2,541,019 

974,458 

190,401 

213,948 

40,214 

1.476,241 

223,800 

4,398 

40,400 

1,240 

274,758 

1.271,555 

207,741 

195,110 

46,477 

1.757,338 

345,451 

14,819 

29,300 

40,014 

444,054 

205,521 

1,410 

5,908 

45,290 

280,899 

1,700,123 

223,438 

202,037 

190,010 

2,351,088 

542,871 

17,775 

1 12,458 

85,934 

955,008 

308,785 

109,144 

99,202 

172,905 

745,453 

1,433,993 

392,358 

314,479 

27,180 

2,524,451 

544.135 

76,053 

42,184 

14,404 

740,687 

1.814,323 

378,789 

347,347 

20,434 

2,721,597 

574,352 

44,048 

43,931 

22,929 

723,764 

745,480 

101,941 

122,282 

20,994 

990,697 

754,795 

107,918 

123,430 

18,334 

1,004,477 

155,404 

23,141 

13,422 

191,989 

873,774 

148,130 

150,320 

179,800 

1,425,841 

297,385 

40,055 

14.400 

15,402 

375,842 

1.234,348 

343,987 

272,943 

247,307 

2.802,495 

418,944 

14,510 

113,718 

34,943 

431,585 

97,564 

170,519 

81,447 

127,039 

478,339 

1,104,872 

189,355 

82,495 

135,149 

1,514,488 

103,929 

103,454 

80,939 

15,255 

303,777 

571,303 

144,414 

274,704 

87.184 

1,095,717 

150,129 

29,010 

9,204 

43,449 

235,492 

807,822 

228,518 

228,408 

97,774 

1,369,322 

80,874 

11,580 

4,690 

10,200 

107,344 

347,072 

1 1 ,494 

12,729 

5.440 

396,737 

207,814 

41,044 

39,531 

44,411 

372,822 

210,058 

57,966 

43,355 

44,718 

378,097 

138,335 

49,024 

3,408 

22,934 

237,882 

834,252 

73,777 

53,341 

3,374 

964,744 

1,044,494 

154,965 

95,182 

41,542 

1,590,273 

349,301 

42,718 

20,042 

43,513 

485,544 

1.119,287 

141,085 

1 1 1 .028 

45,788 

1,491,144 

533.221 

54,237 

21,038 

32,704 

645,552 

132,255 

14,100 

2,400 

42,252 

192,807 

489,152 

77,746 

42,108 

4,872 

415,878 

84,834 

9,097 

17,714 

49,444 

200,401 

585,223 

94,448 

54,441 

58,799 

804,474 

617,746 

94,544 

54,404 

54,894 

834.815 

182,097 

21,410 

23,400 

97,552 

329,909 

1,474.104 

105,550 

108,907 

40,220 

1,791,635 

1,894,352 

128,330 

321,943 

226.459 

2,434,748 

848,322 

2,015 

5,940 

45,125 

943,652 

1,149,910 

4,095 

13,490 

1,149,895 

389,841 

98,150 

111,419 

59,462 

640,117 

18,872 

_ 

18,872 

583,471 

98,241 

110.342 

59,442 

852,741 

489,584 

295,'459 

354,972 

48,204 

1,229,755 

1,091,534 

298,357 

320,913 

75,050 

1 ,804,590 

551,499 

35.091 

97,444 

43.820 

774,436 

69,915 

37,695 

24,400 

31,435 

165,945 

64,530 

5,035 

1,200 

10,325 

83  090 

468,472 

141,707 

224,007 

37,887 

894,548 

120,259 

24,048 

39,130 

21,424 

207,043 

1,944,927 

227,589 

214,219 

49,517 

2,471,340 

323,235 

39,582 

31,080 

44,414 

440,313 

194,679 

104,890 

44,024 

13,772 

388,537 

81,718 

— 

— 

3,350 

85,048 

Jacksonville  Times-Union-S  . 

Jacksonville  Journal-e  . 

Jersey  City  Jersey  Journal-e  . 

Kansas  City  Times-m  . . . 

Kansas  Citv  Star-e  . 

Kansas  City  Star-S  . 

Knoxville  Journal-m  . 

Knoxville  News-Sentinel-e  . 

Knoxville  News-Sentinel-S  . 

Lawrence  Eagle-Tribune-d  . . 

Little  Rock  Arkansas  Gazette-m 
Little  Rock  Arkansas  Gazette-S 
Little  Rock  Arkansas  Democrat-e 
Little  Rock  Arkansas  Democrat-S 


Long  Beach  Independent  Press- 

Telegram-S  . 

Long  Island  Suffolk  Sun-m  _ 


Los  Angeles  Times-S  . 

Los  Angeles  Herald-Examiner-e 
Los  Angeles  Herald-Examiner-S 
Lowell  Sun-e 

Lowell  Sun-S  . 

Lynn  Item-e  . 

Macon  Telegraph-m  .  391,977 

Macon  News-e 

Macon  Telegraph  ft  News-S  .... 

Madison  Capitol  Times-e  ft 
Wisconsin  State  Journal-m  . . . 

Madison  Wisconsin  State 
Journal-S 

Manchester  Union  Leader-d  .... 

Manchester  News-S  . 

Memphis  Commercial  Appeal-m 
Memphis  Commercial  Appeal-S 
Memphis  Press-Scimitar-e 
Miami  Herald-m 


Miami  News-e 
Milwaukee  Sentinel-m 


Milwaukee  Journal-S 
Minneapolis  Tribune-m 


Modesto  Bee-S  . 

Montreal  Star-e  ... 
Montreal  Gazette-m 


Morristown  Record-e 

Muncle  Press-e  .  350,079 

Muncie  Star-m  .  328,940 

Muncie  Star-S  .  34,805 

Nashville  Banner-e  .  1,499,020 

Nashville  Tennessean-m  .  1,503,270 

Nashville  Tennessean-S  .  744,124 

New  Haven  Journal  Courier-m  ...  224,382 

New  Haven  Register-e  .  108,353 

New  Haven  Register-S  .  83,127 

New  Haven  Register  ft 

Journal  Courier-Sa  .  2,374 

New  Orleans  Times-Picayune-m  _  2,295,202 

New  Orleans  Times-Picayune-S  _  536,145 

New  Orleans  States  ft  Item-e  .  802,711 

New  York  Post-e  .  8,800 

New  York  Lonq  Island  Press-e  .  75,681 

New  York  Lonq  Island  Press-S  .  60,000 

New  York  El  Diario-LaPrensa-m  ...  — 

Newark  Star  Ledger-m  .  130,192 

Newark  Star  Ledger-S  .  295,371 

Newark  News-e  . . .  128,917 

Newark  News-S  .  101,025 

Newburgh  News-e  .  1 13,659 

Newport  News  Press-m  .  1,238,991 

Newport  News  Press-S  .  554,488 

Newport  News  Times-Herald-e  ...  1,199,016 

Niagara  Falls  Gazette-e  .  795,412 

Niagara  Falls  Gazette-S  .  117,585 

Norwalk  Hour-e  .  2,408 

Oakland  TrIbune-e  .  335,149 

Oakland  TrIbune-S  .  144,478 

Oklahoma  City  Oklahoman-m  .  1,140,275 

Oklahoma  City  Oklahoman-S  .  534,048 

Oklahoma  Citv  TImes-e  .  1,004,240 

Oklahoma  City  Journal-m  .  1,104,874 

Oklahoma  City  Journal-S  .  228,402 

Omaha  World-Herald-d  .  1,579,587 

Omaha  World-Herald-S  .  774,810 

Orlando  Sentinel-m  .  1,344,913 

Orlando  Sentinel-S  .  345,424 

Orlando  Star-e  .  1,188,793 

Palo  Alto  Times-e  .  1,010,174 


Auto¬ 

Total 

Retail 

General 

motive 

Financial 

Adv. 

219,422 

114,474 

58,744 

171,764 

544,404 

157,879 

18,888 

59,334 

47,113 

283,214 

283,034 

117,285 

103,339 

204,001 

709,441 

108,307 

21,524 

21,038 

11,144 

142,033 

738,449 

393,947 

132,341 

449,153 

1,733,930 

799,241 

403,127 

133,104 

470,440 

1,804,132 

333,522 

123,497 

124,524 

48,294 

654,445 

2,358,142 

393,387 

254,717 

64,279 

3.203,315 

597,051 

27,045 

33,941 

40,084 

773,265 

2,151,404 

410,794 

177,548 

40,496 

2,824,023 

450,044 

30,809 

22,108 

43,91 1 

548,418 

785,593 

207,046 

159,149 

74,325 

1,228,153 

727.442 

209,465 

127,454 

71,393 

1,135,974 

403,083 

4,340 

39,541 

14,914 

447,098 

401,585 

103,197 

76,584 

103,840 

885,224 

124,141 

24,430 

24,140 

58,247 

235,158 

604,142 

104,338 

77,570 

103,878 

891,180 

1,824,425 

170,330 

475,849 

122,257 

2,448,940 

434.423 

102,544 

14,779 

42,079 

804,299 

282,517 

149,815 

244.784 

114,725 

851,391 

333.498 

152,215 

39,814 

19,020 

581,911 

599,125 

207,925 

111,434 

30,764 

949,248 

388,191 

202,453 

204,542 

45,693 

845,367 

307,692 

94,743 

134,312 

41,882 

598,429 

420,126 

138,844 

114,818 

57,817 

958,967 

807,281 

142,155 

1 19,242 

53,270 

1,145,488 

227,945 

25,995 

7,130 

12.498 

285,423 

218,701 

44,780 

4,155 

48,398 

352,444 

344,818 

108,841 

74,447 

88,497 

438,423 

123,508 

52,387 

21,814 

53,041 

250,770 

257,398 

84,954 

86,390 

46,482 

495,424 

147,545 

14,142 

7,462 

47,664 

238,853 

1,137,125 

188,210 

134,738 

74,832 

1,408,885 

1,144,570 

188,252 

134,478 

24,773 

1,758,741 

280,927 

23,451 

24,414 

2,408 

418,470 

250,890 

42,346 

12,420 

— 

305.874 

1,283.019 

283,839 

194,941 

58,445 

1.833.447 

278,245 

171,930 

3,025 

31,192 

490,074 

171,237 

187.425 

144,902 

14.494 

522,458 

35,112 

1 1 ,500 

1,940 

— 

48,572 

77,892 

32,314 

13,201 

9,594 

133,003 

84,103 

4,285 

4,835 

— 

99,223 

2,444 

_ 

_ 

— 

2,444 

391,977 

52.244 

77,730 

24,102 

542,931 

392,474 

52,359 

77,738 

24,094 

543,525 

89,033 

5,814 

12,312 

19,471 

124,832 

679,324 

109,209 

119,952 

59,355 

947,840 

314,154 

19,838 

23,548 

25,585 

385,937 

152,837 

84,273 

33,052 

4,790 

274,952 

27,521 

20,344 

17,215 

3,848 

48.950 

541,887 

119,044 

221,539 

157,407 

1,053,395 

420,945 

11,470 

43,290 

28,840 

516.553 

180,492 

123,399 

292,837 

149,140 

779,564 

3,480,481 

345,443 

294,137 

318,881 

4,441,147 

1,458,473 

77,576 

35,349 

136,951 

2,241,722 

304,474 

214,187 

198.400 

133,447 

881,595 

503,835 

273,988 

400,077 

333,809 

1 ,879,893 

1,307,731 

317,844 

344,559 

310,142 

2,321,458 

771,447 

77,537 

101,120 

204,470 

1.442.1 12 

422,715 

259,417 

214,253 

175,443 

1,091,713 

940,304 

285,391 

272,557 

191,650 

1,706, '60 

473,744 

43,198 

15,944 

94,719 

929,822 

422,159 

120,342 

103,511 

60,937 

709,109 

53,921 

4,089 

_ 

11,441 

71,451 

457,090 

494,727 

137,490 

31,074 

1,120,383 

520,034 

419,895 

57,092 

28,258 

1,034,879 

1,000,877 

483,049 

141,478 

22,440 

1,655,977 

80,599 

22,756 

15,442 

14,101 

134,918 

42,898 

39,314 

5,852 

201.154 
200,390 

148.155 
152,141 
128,254 
31,073 


231,290 

19,950 

225,047 

4,000 

74,214 

4,000 

97,194 

19,948 

138,225 

14,335 

52,442 

113,490 

8,480 

107,991 

59,974 

7,545 

230,373 

42,232 

194,029 

87,733 

193,231 

110.434 
13,140 

305,153 

79,494 

1 14.434 
41,122 

114,574 

43,344 


43,530 

40,194 

11,223 

305,584 

302,897 

31,555 

144,219 

47,332 

105,471 

2,985 

124,478 

1,188 

210,930 

4,000 

25,584 

18,400 

334.185 

94,075 

287.845 

50,141 

14,084 

194.151 
11,232 

194,858 

43,519 

13,242 

215,924 

19,392 

205,437 

42,701 

209,419 

153,544 

27,939 

97,310 

114.152 
203,244 

25,559 

202,980 

94,483 


74,914 

20,813 

104,214 

212,314 

214,714 

31,470 

144,855 

83,349 

80.748 


137,381 

30,437 

135,728 


13,884 

10,878 

19,203 

22,542 

37,440 

53,470 

11,248 

53,464 

34,723 

12,472 

29,521 

1,204 

102,433 

35,994 

104.844 
13.134 
18,704 

128,444 

52,733 

44,484 

97,444 

45,027 

122.845 


534.455 
450,493 
154.094 

2.221,574 

2,224,771 

1,002,051 

712,755 

394,056 

300.419 

5,341 

2,788,551 

424.420 
1,374,416 

18,800 

175,479 

78,400 

4,000 

577.455 
422,952 
574,210 
190,063 
220,045 

1,414,235 

596,702 

1,549,599 

945.781 

144,042 

2,408 

878,745 

318,842 

1,722,413 

715,527 

1,571,438 

1,474,111 

342,225 

2,111,734 

1,034,473 

1,783,443 

533,228 

1,404,740 

1,299,479 
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Old 
News! 


Wood  Industries,  Inc. 
manufactures  more  productivity 
into  high  speed  web  offset 
newspaper  presses  than 
anybody  else 


Since  1  856  Wood  Industries  has  been 
designing  and  building  printing 
presses.  Now,  the  Wood  organization 
has  taken  a  position  of  leadership  in 
high  speed  web  offset  technology 
for  the  newspaper  industry.  It  is  this 
technology  that  has  nurtured  the 
development  of  the  Colorflex  250  for 
small  dailies,  weeklies  and  central 
plant  operations,  and  the  Wood 
Double  Width  Offset  for  daily  news¬ 
papers.  In  another  field  of  web  offset 
predominance,  is  the  Ashton  press 
for  business  forms  production. 

If  you  haven't  talked  to  your  Wood 
sales  engineer  recently,  contact  us 
and  we  will  arrange  to  have  him  call 
on  you  to  tell  you  what  is  going  on 
here  in  new  web  offset  concepts. 


Colorflex  250  is  a  single  width,  semi-cylindrical 
web  offset  press  with  capacity  to  produce 
up  to  64-pages  broadsheet  and  96-pages  tabloid, 
speeds  to  45,000  papers  per  hour,  black 
and  white  or  color.  Available  in  various 
arrangements  through  unitized  construction 


Wood  Industries,  Inc. 

PLAINFIELD,  NEW  JERSEY  07061 


T  M 

250 


WOOD  DOUBLE  WIDTH  WEB 
OFFSET  PRESS  available  with 
color  attachments  and  unitized  for 
all  press  room  requirements. 


P  70  CONTINUOUS  FORM  WEB 
OFFSET  PRESS  manufactured  by 
Ashton  Press  Mfg.  Co.  (1968)  Ltd  . 
wholly  owned  Canadian  subsidiary 
of  Wood  Industries.  Inc. 
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1969  ROP  COLOR  LINAGE 
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Retail 

Pasadena  Star  News-e  .  3IS,29I 

Pasadena  Star  News>S  .  28,739 

Pasadena  Star-News  Independent-m  296,362 

Paterson  Call-m  .  79.025 

Pawtucket  Times-e  22,240 

Peoria  Journal  Star-e  &  m  .  1,350,692 

Peoria  Journal  Star-S  .  .  495.886 

Philadelphia  Bulletin-e  743,123 

Philadelphia  Bulletin-S  386,595 

Philadelphia  Inquirer-m  540,439 

Philadelphia  Inquirer-S  246,460 

Philadelphia  News-e  . .  141,400 

Phoenix  Republic-m  .  1,518,858 

Phoenix  Republic-S  .  524,988 

Phoenix  Gazette-e  .  1,516,750 

Pittsburgh  Post-Gazette  & 

Sun  Telegraph^m  .  532,723 

Pittsburgh  Press-e  .  247,590 

Pittsburgh  Press*S  .  141,818 

Pontiac  Press-e  •  •  1,300.537 

Portland  Oregonian-m  .  509.406 

Portland  Oregonian-S  .  363,626 

Portland  Oregon  Journal-e  .  47,308 

Providence  Bulletin-e  .  112.368 

Providence  Journal-m  .  84,593 

Providence  Journal-S .  — 

Quincy  Patriot  Ledger-e .  120,511 

Reading  Eagle-S  .  BI2 

Riverside  Enterprise-m  &  Press-e  ..  737,652 

Riverside  Press-Enterprise-S  .  127,760 

Roanoke  Times-m  .  893.749 

Roanoke  Times-S  .  170,460 

Roanoke  World-News-e  .  905,770 

Rochester  Democrat  &  Chronicle-m  830.040 

Rochester  Democrat  &  Chronicle-S  524,424 

Rochester  Times  Union-e  .  1,165,464 

Rockford  Star-m  & 

Register-Republic-e  1,170,137 

Rockford  Star-S  ..  428,511 

Sacramento  Bee-e  .  .  1,000,748 

Sacramento  Bee-S  300,513 

Sacramento  Union-m  460,962 

Sacramento  Union-S  164.392 

St.  Louis  Globe-Democrat-m  521,616 

St.  Louis  Globe-Democrat-we  . .  365,098 

St.  Louis  Post-Dispatch-e .  550,311 

St.  Louis  Post-Dispatch-S  .  323,199 

St.  Paul  Pioneer  Press-m .  255,607 

St.  Paul  Pioneer  Press-S  .  753,530 

St.  Paul  Dispatch-e  .  1,020,385 

St.  Petersburg  Independent-e  .  586,939 

St.  Petersburg  Times-m  .  883.363 

St.  Petersburg  Times-S  .  559,857 

Salt  Lake  City  Tribune-m .  2,980,403 

Sait  Lake  City  Tribunc-S  .  926.268 

Salt  Lake  City  Deseret  News-e  .  .  2,975,360 

San  Antonio  Express-m  .  1.334,416 

San  Antonio  Express-News-S  539,234 

San  Antonio  Express-News-Sa  72,635 

San  Antonio  News-e .  1,151,356 

San  Antonio  Light-e  .  1,357,020 

San  Antonio  Light-S  563.032 

San  Antonio  Light-Sa  .  56,267 

San  Bernardino  Sun-m  & 

Telegram-e  806,353 

San  Bernardino  Sun-Telearam-S  131,439 

San  Diego  Union-m  .  493.046 

San  Diego  Union-S  333,255 

San  Dieqo  Tribune-e  .  799,287 

San  Francisco  Chronicle-m  ,  .  264,404 

San  F  ancisco  Examiner-e  260,201 

San  Francisco  Examiner  & 

Chrcnicle-S  108,767 

San  Jose  Mercury-m  1.136,875 

San  Jose  News-e  1,126,559 

San  Jose  Mercury-News-S  .  368,036 

San  Juan  El  Mundo-m  ....  930.914 

San  Juan  Star-m  .  210,073 

San  Juan  Star-S  . .  34,332 

San  Juan  El  Imparcial-m  342,642 

San  Juan  E!  Imparcial-S  .  20,782 

San  Rafael  Independent-Journal-e  412, 88C 

Santa  Ana  Register-e&rr.  .  645,392 

Santa  Ana  Register-S  .  ..  161,71^ 

Schenectady  Gazette-m  141,03; 

Schenectady  Union  Star-e  44.531 

Seattle  Post-lntelligcncer-m  ,  435,57 

Seattle  Post-Intelligencer-S  297,361 

Seattle  Times-e  ..  ..  I,I04,24C 

Seattle  Times-S  ,  491,201 

Shreveport  Journal-e  . .  302, 74i 

Shreveport  Times-m  432,16 

Shreveport  Times-S  332,21' 

South  Bend  Trikjune-e  431,95 

South  Bend  Tribune-S  227,86 

Spokane  Spokesman-Review-m  339,68 

Spokane  Sookesman-Review-S  489,21 

Spokane  Chronicle-e  440,95 

Stockron  Rccord-e  .  436,51 

Stockton  Record-S  .  92,98 

Syracuse  Herald  Journal-e  1,189.91' 

Syracuse  Herald  American-S  333,03 

Syracuse  Post-Standard-M  540,02 

Tacoma  News  Tribune-e  630,00 

Tacoma  News  Tribune-S  .  211, Ifi 

Tallahassee  Democrat-e  .  368,44 

Tallahassee  Democrat-S .  59,3! 

Tampa  Tribuns-m  .  863,52 

Tampa  Tribune-S  .  .  323, 0< 

Tampa  Times-e  .  .  .  412. 6i 

Toledo  Times-m  .  187.0^ 

Toledo  Blade-e  ....  1,693,9^ 


Toledo  Blade-S  . 

Toronto  Globe  &  Mail-m  . 

Toronto  Telegram-e 

Total  Toronto  Star-e  . 

Adv.  Trenton  Times-e 

559,0^  Trenton  Times  Advertiser-S  . 

49,610  Trenton  Trentonian-m  . 

527  525  Troy  Record-m  &  Times  Record-e 
185,531  Tulsa  Tribune-e  . 


14  178  '614*303  Union  City  Hudson  Dispatch-m  .  .  41,195 

71  *486  1269*304  Utica  Observer  Dispatch-e  .  125,192 

1*215  *422*087  Utica  Observer  Dispatch-S  .  132,072 

65  *587  I  002  249  Utica  Press-m  .  205,641 

1200  *^1128  Washington  News-e  .  134,000 

25'600  282*822  Washington  Post-m  .  1,497,533 

198, '202  2,I98;290  V'^s|’i''9ton  Post-S  4«,384 

M,28l  447,043  Washington  Star-e  .  8M  432 

197,714  2,190,537  Wash.n^gton  Star-S  322,995 

Waterbury  American-e  a  Republic-m  33,910 
I  IB  aw  858  792  Waterbury  Republican-S  25,434 

ina'iM  7I9'8S5  Waterloo  Courier-e  .  944,244 

■  _  I4I8I8  Waterloo  Courier-S  .  132,040 

41.499  l,534;483  West  Palm  Beach  Ppst-m  .  9M,934 

59  975  944  931  West  Palm  Beach  Times-e  .  915,327 

7  877  543  979  West  Palm  Beach  Post  Times-S  409,399 

^7947  308  340  Westchester-Rockland  Group,  N.Y 

la'eflo  744  942  Rockland  Journal  News-e  .  7,140 

4  980  744'l7a  Wichita  Eaqie-m  .  758,333 

14,980  244,1  8  Beacon-e  .  291,754 

187  iH  Wichita  Eagle  &  Beacon-S  .  258,349 

_  2412  Willouohby  News  Herald-e  590,025 

49.500  I,054;4I4  Worcester  Telegram-S  303,153 


31,348  1,172,570 

83,231  1.184,410 


29,415  1,584,721 

2,090  384,153 

13,598  830,054 

1,500  199,132 

30,820  810,008 

3,440  425,098 

31,548  914,049 

2,222  382,300 

101,522  798,988 

49,414  981,452 

113,912  1,597,428 

244,544  1,329,507 

271,000  1.441,800 


Worcester  Telegram-m 
Worcester  Gaiette-e 
Youngstown  Vindicator-e 
Youngstown  Vindicator-S 


Retail 

General 

Auto¬ 

motive 

Financial 

Total 

Adv. 

449,290 

30,537 

43,580 

25,330 

577,907 

233,379 

332,934 

48,245 

25,734 

440,314 

744,410 

512,445 

148,448 

29,493 

1,519,888 

478,417 

471,755 

144,140 

31,851 

1,329,155 

245,401 

59,157 

49.245 

34,249 

428.072 

43,578 

15,555 

_ 

2,772 

41,905 

144,554 

14,790 

— 

18.400 

199,944 

153,089 

87,578 

40,403 

39,424 

320.494 

740,018 

144,907 

144,573 

23,585 

1,102,034 

735,304 

174,749 

143,244 

23,555 

1,105,805 

242,491 

73,198 

37,481 

27,024 

388,959 

41,195 

34,572 

14,895 

39,831 

132,493 

125,192 

49,739 

74.001 

23,580 

315.812 

132,072 

_ 

20,043 

8,931 

181,733 

205,441 

72,303 

97,919 

31,411 

441,434 

134,000 

57,342 

70,200 

2,400 

248,942 

1.497,533 

240,854 

218,145 

30,421 

2,005,402 

478,384 

14,354 

1 1 .742 

17,412 

521,894 

834.432 

124,420 

179,504 

14,094 

1,154,452 

322,995 

13,010 

53,380 

21.549 

410,954 

33,910 

35,444 

23,447 

8,030 

100,831 

25,434 

10,777 

— 

— 

34,413 

944.244 

87.152 

35,370 

41,884 

1,135,548 

132,040 

44,845 

2,772 

45,892 

251,049 

984,934 

99,899 

74,872 

97,844 

1,248,979 

915,327 

94,430 

75.433 

91,811 

1,188,431 

409,399 

4,032 

5,705 

51,458 

470,594 

7,140 

_ 

_ 

_ 

7,140 

758,333 

177,899 

102,773 

42,110 

1,101,115 

291,754 

181,453 

141,457 

47,844 

482,730 

258,349 

24,544 

123,272 

42,040 

454,357 

590,025 

2,552 

43,043 

28,908 

754.544 

303,153 

32,145 

91.781 

4,448 

444,141 

143,279 

99,049 

47,883 

22.414 

352,445 

273,592 

99,845 

73.577 

24,428 

473,442 

504,073 

187,787 

91,017 

8,190 

791,047 

125,579 

12,590 

45,933 

3,340 

187,442 

DIRECTORY  OF  FOOTNOTES 


EATON  ROUGE  — State  Times  Evening  and  Advocate  Morning  sold  in  combination. 
Linage  of  one  edition  Advocate  Morning  is  shown, 

ERIE  — News  Morning  and  the  Times  Evening,  are  sold  in  optional 

combination.  The  linage  of  one  edition.  Times  Evening  is  shown. 

MADISON  — Capital  Times  Evening  and  Wisconsin  State  Journal  Morning  sold 

in  combination.  Linage  of  one  edition  Capital  Times  Evening  is 
shown. 

PEORIA  — Journal  Star  Evening  and  Morning  sold  in  combination.  Linage 

of  one  edition  Journal  Star  Evening  is  shown. 

RIVERSIDE  — Enterprise  Morning  and  Press  Evening  sold  in  combination. 

Linage  of  one  edition  Enterprise  Morning  is  shown. 

ROCKFORD  — Star  Morning  and  Register-Republic  Evening  sold  in  combina¬ 

tion.  Linage  of  one  edition  Star  Morning  is  shown. 


non.  Linage  or  one  eairion  btar  Morning  is  shown. 

597  478  BERNARDINO —Sun  Morning  and  Telegram  Evening  sold  in  combination.  Lii 


1,597,428 

!'???^  SANTA  ANA 


55.522  448.002 

143,450  3,821.409 


,975,340 

241,152 

153,458 

144.470 

3,820,352 

.334,414 

221,090 

254,440 

149,452 

1,990,454 

539,234 

24,083 

40,134 

28,502 

441.892 

72,435 

9,701 

14,833 

22,139 

150,179 

,151,354 

214  143 

258.840 

147,452 

1,782,847 

,357.020 

312,805 

209,443 

143,102 

2,042,949 

543,032 

77,943 

52,943 

21.021 

721,395 

54,247 

980 

— 

1,250 

47,404 

804.353 

133,341 

115,198 

34.410 

1,148,219 

131,439 

3,730 

25,959 

3  424 

147,584 

493.044 

241.490 

170,242 

87,424 

1,012,424 

333,255 

71.742 

30,233 

7,224 

492,454 

799,287 

288.247 

198,952 

94,378 

1,380,884 

244,404 

218,088 

107.344 

30,147 

420,003 

240,201 

212,721 

107,354 

30,241 

410,517 

108,747 

22,447 

19.844 

_ 

151,103 

1,134,875 

235,771 

427,849 

79,591 

1 .880,084 

1,124,559 

235,550 

427,984 

79,401 

1 ,849,494 

348,034 

20,831 

19,014 

2,000 

409,883 

930  914 

435,282 

112,009 

127,462 

1 .405,487 

210,073 

223,540 

85,451 

42,141 

404,415 

34,332 

41,948 

3,450 

21,540 

120,428 

342,447 

234,743 

53,125 

71,442 

704,157 

20,787 

8,141 

3,720 

8,821 

41,489 

412.880 

48,954 

204.808 

74.484 

743,330 

445,392 

149.948 

133,311 

50,141 

1,049,994 

141,714 

7,914 

2,155 

4,229 

179,322 

141,033 

98,451 

102,874 

2.444 

344,822 

44,531 

10  928 

12,294 

2,424 

78,441 

435,571 

148,715 

124,582 

48,448 

925,847 

297,348 

43.321 

3.040 

7,005 

370,734 

1,104,240 

277,794 

142,294 

94,477 

1 ,700  380 

491,203 

43,783 

50,118 

14,821 

479,139 

302,744 

143,179 

73,490 

49,390 

548,805 

432,141 

143,941 

71,104 

48,130 

715,334 

332,219 

38,049 

14,944 

4,540 

393,754 

431,957 

78,355 

140,911 

2.888 

474.111 

227,842 

39,378 

28  330 

24,019 

319,589 

339,488 

149,943 

73,917 

23,701 

587,249 

489,217 

17,399 

24,844 

39,441 

572.943 

440,953 

154.288 

88,530 

40,744 

744,515 

434,511 

101,943 

80,470 

44,157 

470,751 

92,984 

20,079 

7,532 

1,750 

122,345 

1,189,915 

128,295 

94,424 

188.473 

1,403,309 

333,034 

— 

18,497 

17,070 

348,803 

540,071 

122,921 

104,425 

180,840 

950,257 

430,009 

190,395 

87,373 

42,447 

970,424 

211,189 

49,573 

22,023 

1,970 

284,755 

348.445 

45,480 

8,871 

107,339 

544,589 

59,357 

10,924 

900 

94,488 

202,373 

843,524 

173,152 

254,048 

104,234 

1,408,484 

323,043 

44,451 

14,590 

5,594 

411,320 

412,421 

142,849 

121,143 

102,351 

794,302 

187.040 

134,188 

178,814 

50,870 

437,930 

1.493,949 

157,910 

139,772 

58,020 

2,133,474 

of  one  edition  Sun  Morning  is  shown. 

— Register  Evening  and  Roister  Morning  sold  in  combination. 

Linage  of  one_  edition,  Register  Evening  is  shown. 

— Record  Morning  and  Times-Record  Evening  sold  in  combination. 

Linage  of  one  edition  Record  Morning  is  shown. 

— American  Evening  and  Republican  Morning  sold  in  combination. 
Linage  of  American  Evening  is  shown. 


Dale  Minor  looks 
at  misinformation 
from  both  sides 

Dale  Minor  puts  the  blame  for 


news  coverage;  the  trend  to¬ 
ward  monopoly  that  tends  to  di¬ 
minish  the  variety  of  opinion 
sources  available,  and  the  fact 
that  newsmen  often  affect  a 
story  rather  than  simply  cover 
it. 

Minor  says  the  press  does  not 
distinguish  pseudoevents  from 


409i883  ment  and  the  new’s  media  in  a  cater  to  personality  cults,  par- 
404  4*5  Information  ticularly  about  the  President— 

I2o!428  War”  (Hawthorn,  $0.95).  a  combination  that  forbids  ob- 

Minor  gives  several  examples  jectivity  in  reportage. 

743!330  of  the  ways  in  which  the  gov-  As  a  result,  he  finds  that 
?79'322  is  guilty  of  systematic  “journalism  today  is  still  a 

344^822  news  distortion.  These  range,  he  trade  in  the  service  of  the  wrong 
925  847  continuous  misrepre-  clients,  turning  out  a  pi-oduct 

370734  sentations  by  military  officers  to  that  many  find  of  questionable 
479  ?39  television,  and  press  re-  utility.”  To  elevate  journalism 

548,805  porters  (such  as  boosting  the  from  being  merely  a  “nascent 
393  re4  U.S.-caused  casualties  profession,”  he  calls  upon  news- 

474'111  in  Vietnam),  to  a  weakening  of  men  to  end  union  restrictions 


403,309  tarv  and  civilian  leaders.  Minor  has  been  program  di- 

950,257  He  accuses  the  press  of  fail-  doctor  of  radio  station  WBAI 
970,424  jj^g  recognize  and  respond  in  New  York,  a  Pacifica  corres- 
^iM9  with  vigor  to  internal  conditions  pondent  working  for  three  years 
202,^3  which  threaten  its  very  exist-  overseas — in  Vietnam,  Israel, 
4M720  ence.  Among  these  are  the  com-  and  Greece — and  has  been  a  re- 
794,302  petition  between  truth  and  show  porter  and  producer  for  KPFA 
474  business  values  for  televised  in  California. 
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EDITOR  ac  PUBLISHER  for  March  28,  1970 


TABULATION  OF  RATES 
AND  REQUIREMENTS  FOR  ALL 
DAILY  NEWSPAPERS 
OFFERING  R-O-P  COLOR 


EXPLANATION  OF  COLUMN  HEADINGS 


"Minimum  Size” — Smallest  space  unit  sold  for  the  number  of  colors 
specified,  expressed  as  linage  or  as  portion  a  full  page  “None"  means 
no  minimum. 

"Extra  Charge” — Premium  added  to  black-and-white  space  cost  for  the 
specified  linage,  expressed  in  dollars  or  as  a  percentage  of  B&W  rates. 
When  newspaper  publishes  morning/evening  combination,  costs  shown 
are  usually  based  on  combination  rate. 

“Days  or  Week” — Columns  show  which  days  of  the  week  color  is  avail¬ 
able  in  relation  to  days  of  the  week  newspaper  is  published. 

“Special  Ink” — Indicates  whether  the  newspaper  will  provide,  or  mix, 
special  colors  to  match  advertiser’s  requirements.  (An  extra  charge  may 


be  made.) 

“Closing  Days” — Refers  to  number  of  working  days  prior  to  publication 
that  reproduction  material  (not  insertion  orders)  must  be  received.  First 
figure  is  for  full  color;  second  is  for  spot  color. 

“Progs  and  Proofs” — Figures  in  column  indicate  the  quantity  needed  by 
newspaper  for  any  color  insertion.  First  figure  is  for  sets  of  progressive 
proofs;  second  is  for  complete  color  proofs. 

“Patch  Mats”  &  “5th  Cylinder” — Mechanical  terms  applying  primarily  to 
preferred  methods  of  handling  full-color,  partial-page  copy:  i.e.  Patching 
editorial  material  in  black  to  a  partial  page  color  advertising,  or  using 
a  5th  or  extra  press  cylinder  to  print  the  editorial  black. 


NOTE:  (Tab.)  indicates  newspaper  published  in  tabloid  format.  Margin  Symbol  (•)  identifies  papers  offering  color  in  letter  press  or  offset  supplements. 
(9)  symbol  designates  9-column  page,  or  fewer  columns,  instead  of  conventional  8-coiumn  format. 


Reilly-Lake  Shore  Graphics  and  Editor  &  Publisher  agoin  cooperate  to 
present  the  industry's  most  up-to-date  tobulation  of  ROP  color  date. 

As  a  service  to  advertisers  and  their  agencies,  current  information  for 
ail  papers  offering  color  in  the  U.S.  and  Canada  Is  included  in  a  special 
section  of  this  issue.  It  is  our  mutual  conviction  that  providing  the  most 
needed  data  in  a  convenient  format  will  both  encourage  and  simplify 
the  placing  of  color  advertising  in  newspapers. 


the 

newest 


The  1970  edition  of  our  "ROP  Color  Requirements  Report” 
will  be  published  in  June,  with  40  pages  of  tabulated  data 
(revised  and  correeted)  covering  more  than  1,2(X}  nevrs- 
popers;  information  on  the  production  of  color  copy;  analy¬ 
ses  of  porliat-|>oge.  tabloid,  and  offset  color  requirements, 
etc.  Reserve  now.  Single  copy  to  ony  firm — no  charge; 
quantity  orders  by  special  arrangement. 

We  also  pr<tdue«  mats.  Direct-cost  Bista  Pre-Modereody’*’ 
mats  are  the  first  choice  for  ROP  color  reproduction  needs 
by  a  wide  mafOrity,  year  after  year. 


R»0‘P  COLOR  IMPORMATIOM 

REILLY-LAKE  SHORE  GRAPHICS 

812  West  Van  Buren  Street  •  Chicago,  Illinois  60607  •  XI 2/829-9700 


XUM 


r  -  -  - - 

Daily  Newspapers 

offering  ROP 

color 

:  rates  and 

data 

1 

Comoiled  by  Editor  & 

Publisher 

and  Reilly-Lake  Shore  Graphics,  Chicago, 

March.  1970 

I 

3  Colors  3-Color’' 

and  Black  extra 

Min.  Size  charge 

2  Colors  2-Color’* 
and  Black  extra 

Min.  Size  charge 

1  Color  l-Color’» 
and  Black  extra 

Min.  Size  charge 

Days 
of  Wk. 

Process 

color 

Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Closing  No.  of 
Mixt  days  tor  Progs 
Spec,  full  &  apd 
ink  Spot  Col.  Proofs 

5th  Cyl. 

& 

Patch  Mats 

Inserts 

Accepted 

ALABAMA 

■ 

Anniston  Star 

14  li. 

$105 

14  li. 

$S5 

14  li. 

$60 

All 

All 

Xot  7-7 

2-1 

Hirmingliam  I’oM  Heralil 

HlOU 

$525 

1000 

$475 

None 

$375 

All 

All 

Vest  4-4 

2-2 

-/P 

1IF\:-I>  ■ 

i.  ullniau  TiniC'^ 

1000 

$90 

1000 

$60 

1000 

$30 

.8TL\VF 

STWTF 

Xot  3-3 

1-1 

Offset 

Decaiiir  Daily 

None 

$100 

None 

$85 

None 

$60 

All 

All 

Vot  5-3 

1-1 

Offset 

■ 

I  )othan  Kajjle 

N»ine 

$210 

None 

$140 

None 

$70 

.'IMTWTK 

SMTWTF 

Vest  3-3 

1-1 

5/P 

IIF  H 

KlDFfnce  Tinu*>  \- 
Iri-Cities  Daily 

f4  Pi? 

$100 

|4  I'B 

$85 

'A  I'K- 

$(:0 

S.MTn-'S 

All 

Yesy  7-7 

2 

Offset 

H 

(iati^tlcn  'I'iiinw 

None 

$125 

None 

$100 

None 

$50 

All 

All 

Not  4-3 

2  2 

Offset 

HFXSi’  H 

IlaleyvilU-  Xorthwcst  Alabiaii 

J4(H( 

$00 

1 200 

$60 

None 

$30 

STll 

STll 

Xot  3-1 

1-1 

Offset 

H 

lliim>villi-  \i\v« 

llMU) 

$225 

moo 

$175 

None 

$125 

All 

All 

Vest  6-6 

2 

-/- 

HF\SI'  H 

Ilu!U>vile  Tinif' 

lOOll 

$225 

moo 

$175 

None 

$125 

All 

All 

Ve-i'  6-6 

2  1 

-/- 

I1F\SI‘  H 

.I.i'litr  .\lt.  Kagle 

None 

$75 

None 

$50 

None 

$35 

.\n  WTK 

MTWTF 

Xov  4-2 

2-2 

Offset 

H 

Mobile  Pro-  Keyi-ter 

10(10 

$220* 

1000 

$205* 

1000 

$165* 

.\ll 

All 

Vest  2-2 

2-2 

-/P 

H 

•  Mo’MKdnuTv  A<Iveni-er, 

Alabama  Journal 

Ntme 

$200 

Nunc 

$165 

None 

$125 

All 

All 

Vest  2-2 

5/1' 

HF&SP  1 

1  >i>tlilia  News 

son 

$120 

500 

$80 

5(H) 

$40 

.Ml 

3 

OtTset 

H 

Talla<ie«a  Home 

602 

$105* 

(.02 

$75- 

602 

$40* 

All 

All 

Ves  3 

<  )tT,set 

2  •  I  usv-aloo-a-NoithiKUt  New- 

-X.ine 

$155 

None 

$90 

None 

$45 

MTKS 

All 

Vest  3-2 

21 

-/p 

H 

ALASKA 

1 

6  Aiuliorajje  New- 

1000 

Tore 

1006 

55 

1000 

40% 

All 

All 

\est  7-5 

1-1 

-/p 

1 

Fairbanks  New  — ;*liner 

1(100 

$185 

moo 

$125 

IDOO 

$65 

All 

All 

Vest  4-2 

1-1 

Offset 

B 

Juneau  Kmi>ire 

Inno 

$150 

1000 

$100 

100(1 

$50 

All 

All 

7-7 

1-1 

Offset 

1 

Ketehikan  New- 

No  e 

40*f 

None 

25% 

All 

All 

Xo  3-2 

2-1 

( )ffsel 

■ 

ARIZONA 

1 

Diiuglas  Dispatch 

None 

$75 

None 

$40 

All 

All 

HF&SP  fl 

•  Fla^-tatf  Arizona  Daily  Sun 

Page 

$120 

P.ige 

$80 

Vi  I'g 

$45 

AITWTKS 

MTWTFS 

5 

2-2 

Offset 

IIF&SP  ■ 

Me-a  Tribune 

oOlt 

$110 

(lOO 

$55 

All 

Ves  2-1 

2-2 

Offset 

IIF  ■ 

•  l*h<»eiii\  Republic  (iazette 

KHiO 

$500 

1000 

$400 

100(( 

$300 

All 

All 

Vest  5-5 

2 

-/P 

HF  &  SP  ■ 

Pre-cott  I'ourier 

inoo 

$120 

U)(H) 

$8(( 

moo 

$40 

SMI'WTK 

SMTWTF 

Vest  3-3 

2-2 

Offset 

HF&SP  ;■ 

Scott -Male  Proyre-- 

moo 

$150 

1000 

$60 

All 

Vest  7-4 

-/- 

Hh  1 

■|<'111|IC  \tWs 

](inn 

$115 

1000 

$80 

moo 

$45 

M'l  W  TKS 

MTWTFS 

Vest  2 

2-2 

Offset 

IIF  ■ 

•  9  Tuc-on  Arizona  Star 
iS:  Citizen 

1000 

$220 

1000 

$190 

1 000 

$160 

All 

All 

Vest  7-7 

2-2 

-/P 

HFS.S1’  I 

•  Vtima  Sun  Arizona  Sentinel 

loon 

$1  65 

560 

$110 

None 

$55 

All 

Vest  4-2 

2-2 

Offset 

IIF&SP  ■ 

ARKANSAS 

i 

(  •Hiway  Poj;  Cabin  Democrat 

None 

$45 

All 

3 

Offset 

FM  Dor.a<lo  News  Times 

1000 

$1.10 

moo 

$9o 

1000 

$50 

All 

All 

Xo  7  3 

M 

<  )ff>ct 

IIF  [1 

F'ayettev  ille  Northwest 

Arkansas  Times 

None 

$125 

None 

$85 

None 

$45 

MTWTFS 

MTWTFS 

Vest  3-3 

2-1 

-/- 

HF  1 

F'orre-t  City  Times  Herald 

’4  Pk 

.  $40 

All 

Xo  2 

2-  2 

( Iff  set 

HF&SI*  1 

•  Fort  Smith  Times  Record, 
Southwest  American 

Kion 

$1.50 

IIKIO 

$125 

UIOO 

$75 

All 

All 

Vest  7-5 

2-2 

-/P 

11FS.SP  ’1 

Ilarrivm  Times 

moo 

$35 

All 

Xo  2 

2-2 

HF  &  SI*  || 

Hope  Star 

1000 

$«0 

1000 

$(>0 

moil 

$35 

All 

All 

7-5 

Offset 

HF&Sl*  I 

•  Hot  Sikrings  Sentinel-Reconl 
New  F'ra 

lOS 

$1.50 

108 

$100 

108 

$50 

All 

All 

Xot  10 

2-2 

( Iff  set 

[I 

HE 

JoneslH>ro  Sun 

1000 

33/3% 

All 

Ves  7 

2-2 

HF  || 

•  Little  Rock  Arkan-as  Democrat  lOOU 

$275* 

1000 

$225* 

1000 

$165* 

AH 

All 

Vest  7-4 

2-2 

-IV 

HF  1 

^  Little  R*>ck  Arkansas  (iazette 

lono 

$.125 

1000 

$265 

1 000 

$215 

All 

AH 

Vest  7-7 

3-4 

-IV 

HF&SI*  || 

Pine  HhitT  (^>mmercial 

lO.'t 

100% 

108 

664/,'“r  108 

3  3  54% 

All 

All 

Vest 

5/p 

■1  Roger>  News 

moo 

$105 

1000 

$70 

1 000 

$35 

AM 

All 

Xot  2-1 

Offset 

HF  1 

Searcy  Citizen 

None 

$150 

None 

$100 

None 

$.50 

AH 

All 

2-2 

Offset 

1 

Spritif^dale  News 

None 

$105 

None 

$70 

None 

$35 

All 

All 

Vest  5-2 

1-1 

Offset 

HF 

BH  Texarkana  Gazette  New- 

1 000 

$140 

1000 

$100 

1000 

$70 

All 

All 

Not 

-IV 

HF&Sl* 

West  Memphis  Time- 

1000 

$165 

1000 

$110 

1000 

$55 

All 

All 

Vest  5-3 

3 

5/- 

HF  ! 

H  CALIFORNIA 

•  Alme<la  Time— Star 

loon 

$260 

10(111 

$2.10 

moo 

$210 

MTWTFS 

MTWTFS  Vest  3-3 

1-1 

Offset 

HF 

I^H  Alhaml)ra  Post-Advocate 

'A  |ig.  $50 

AM 

AH 

Vest  2-1 

1-2 

-IV 

HF 

Anaheim  Bulletin 

11(00 

$150 

1000 

$100 

1000 

$50 

MTWTFS 

MTWTFS  Vest  2-1 

1-2 

-IV 

HF 

Antimh  Ledger 

1000 

$60 

MTWTF  Xov  3-2 

2-1 

(Offset 

HF  : 

•  Bakerstield  Californian 

1i(0n 

$14(< 

moo 

$2t'0 

1000 

$250 

A'l 

AH 

Vest  3-3 

2-2 

-IV 

HF&Sf’  j 

HanniiiK- Beaumont  Record 
(iazette 

500 

$45 

All 

Xo  3 

4-4 

Offset 

HF  , 

|BV  Barstow  Desert-Dispatch 

None 

$120 

None 

$80 

Nore 

$40 

m-I'WTFS 

MTWTFS  2  2 

1-1 

Offset 

HF&SP 

■H  Herkelev  Gazette 

None 

$105 

None 

$80 

None 

$55 

MTTF 

All 

Vest  4-3 

2-2 

5/. 

HF  ' 

IH  Brawley  News 

980 

$75 

MTWTFS 

MTWTFS  NVst  2-2 

2-2 

-/- 

HF  ! 

Burbank  Review 

1000 

$140 

1000 

$100 

1000 

$60 

MTF 

MTWTFS  Vest  3-3 

2-2 

-IV 

HF  &  SP  ! 

HB  ('amarillo  News 

None 

$65 

.MTWTFS  Xo  2-2 

2 

-/- 

HF 

•  (  hico  Enterprise- Record 

56(( 

$150* 

560 

$100 

*  560 

$50* 

MTWTFS 

MTWTFS  Vest  5-5 

1 

-IV 

HF  ' 

Conconl  Transcript 

560 

$60 

MTWTF  Vest  3-3 

2-1 

-/- 

HF 

Corona  Inde}>en<lent 

moo 

$100 

1000 

$75 

1000 

$50 

All 

All 

Xo  10 

1-1 

HF&SP 

Culver  City  Star  News  & 
X’anguard 

5K« 

$150 

588 

$100 

588 

$50 

MTWTFS 

MTWTFS  Xo  2-2 

2-2 

SI- 

HF&  SP 

L _ 
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CALIFORNIA  (Con't.) 


Davis  Enterprise 

None 

$100 

None 

$75 

None 

$50 

All 

All 

7-7 

2-2 

Offset 

HF 

Downey  Southeast  News 
ic  L'liampion 

5  60 

$145 

560 

$100 

560 

$55 

All 

All 

m 

1-1 

HF&  SP 

El  Cajun  Inland  Empire 
Californian 

None 

$60* 

None 

$40* 

MTWTFS 

MTWTFS  Vest 

2-2 

2-1 

HF 

El  Centro  Post. 

Imperial  Valley  Press 

980 

$75 

All  Yes 

3 

2-2 

HF 

•  E'eoiidiilo  Times-.Vdvoe.ate 

None 

$195 

None 

$150 

None 

$65 

SMTWTF 

SMTWTF  Vest 

3-3 

2-2 

Offset 

HF 

Eureka  Humboldt 

Standard  Times 

1000 

$155 

1000 

$105 

1000 

$75 

All 

All  Vest 

7-7 

1 

HF 

•  Kairtield  Daily  Kepulilio 

1000 

$75 

1000 

$50 

SMTWTF 

S.MTWTF  Vest 

10-3 

2-2 

Offset 

HF 

Fuiitana  Herald  News 

5(»0 

$95 

560 

$62 

560 

$47 

MTWTFS 

.MTWTFS  Not 

3-2 

2 

Offset 

HF  &  SP 

I'remont  Newark  .\rpus 

14 

$75 

U  pg. 

$50 

'A  I’g- 

$25 

All 

All 

3-3 

2-2 

Offset 

HF 

Fremont  NewsRegister 

1000 

$110 

1 000 

$80 

1000 

$50 

MTTFS 

.MTTFS  Vest 

2-2 

Offset 

HF 

•  Fresno  lice 

9S0 

$550* 

980 

$260* 

560 

$180* 

All 

-All  Vest 

3-3 

2-2 

-/P 

HF 

Fullerton  News  Tribune 

980 

$180 

980 

$125 

980 

$75 

MTWTFS 

MTWTFS  Vest 

2-2 

2-2 

5/P 

HF 

Carden  Grove  Orange  County 
News 

1 000 

$500* 

1000 

$400* 

1000 

$250* 

All 

All  Vest 

2-2 

3-4 

-/P 

HF  &  SP 

Gilroy  Dispatch 

None 

$<>0 

None 

$45 

All 

2 

Offset 

<  ilendale  News-]Ves> 

1000 

$225 

1000 

$150 

588 

$75 

.MTF 

MTWTFS  Vest 

3-3 

2-2 

-/P 

HF&  SP 

Grass  Valley- 

Nevada  City  I'nion 

600 

$90 

600 

$50 

All 

All  Not 

2-3 

1-1 

Offset 

HF 

Hanford  Sentinel 

1000 

$100 

10(10 

$75 

None 

$45 

■MTWTFS 

.MTWTFS  Vest 

3-2 

1-1 

Offset 

Hayward  Review 

.=;60 

$270 

560 

$215 

560 

$115 

All 

All  Vest 

4-3 

2-2 

-/- 

HF 

llemet  News 

1176 

75% 

1176 

50  7o 

FS 

All  Yes 

5-3 

1 

-/P 

HF&  SP 

Hollister  Free  Eance 

None 

$40 

MTTF  Yest 

3-3 

1-1 

HF 

•  Hollywood  Citizen-News 

P.'lgc 

$500* 

Page 

$500* 

1000 

$125 

MTWTFS 

M'I'WTFS  No 

3-3 

3-3 

5/- 

HF 

Huntington  Heaeh 
lndc|H-n(lcnt 

1000 

$100 

1000 

$75 

1000 

$50 

MTWTFS 

MTWTFS  A'est 

2-2 

1-1 

-/- 

HF 

Huntington  I*ark  Signal 

1000 

$150* 

1000 

$115* 

1000 

$75 

All 

All  Yest 

4-2 

2-3 

-/p 

HF&SP 

Indio  News 

1 000 

$215 

1000 

$190 

1000 

$165 

MTWTFS 

MTWTFS  Not 

3-3 

3 

-/p 

HF&  SP 

Inglewood  News 

840 

$110 

840 

$80 

840 

$50 

.MTTFS 

MTTFS  Yest 

7-3 

1-1 

5/p 

HF&  SP 

•  Lallabra-Rrea  Star- Progress 

1000 

$150 

1000 

$100 

1000 

$50 

.MTWTF 

MTWTF 

2-2 

1-1 

-/P 

HF 

Lancaster  Antelope  Valley 
I.»edger-(iazette 

840 

$1 65 

840 

$110 

840 

$55 

MTWTF 

MTWTF  Not 

3-3 

1-1 

5/P 

HF&  SP 

l-ivermore  Herald  &  News 

S88 

$90 

588 

$60 

588 

$30 

All 

All 

2 

Offset 

HF  &  SP 

Lodi  News-Sentinel 

None 

$120 

None 

$80 

None 

$40 

MTWTFS 

MTWTFS  Yest 

3-2 

1-1 

5/P 

HF 

LomjKic  Record 

.s88 

$150 

5S8 

$100 

588 

$50 

MTWTFS 

MTWTFS  Yest 

2-2 

1-1 

Offset 

HF 

•  Long  Beach  Independent 
Press-Telegram 

1000 

$500* 

1000 

$400* 

1000 

$250* 

All 

All  Yest 

3-2 

3-4 

-/P 

HF&  SP 

I.os  .\iigeles  Herald-Examiner 

100(1 

$825* 

1000 

$725* 

1000 

$625* 

All 

All  Yest 

7-7 

4-4 

-/- 

HF 

l.o<  .\ngcles  Times 

1000 

$1500 

1000 

$1260 

1000 

$1050 

TW 

All  Yest 

3-2 

2-10 

-/P 

Hh 

Madera  Tribune 

Page 

$60 

!4  pg.  $45 

MTHF 

MTWTF  Not 

2-2 

4-2 

Offset 

HF  &  SP 

Martinez  News-Gazette 

600 

75^f 

600 

60% 

600 

35% 

All 

All  Yest 

7-7 

3-2 

5/- 

HF 

Marysville- Yuba  City 
.•\pi>e.al  Democrat 

None 

$126 

None 

$84 

None 

$42 

MTWTFS 

MTWTFS  Yest 

3-3 

2-1 

5/— 

HF&  SP 

Mcrcrd  Sun-Star 

600 

25% 

MTWTFS  Yest 

3-2 

11 F 

•  Modesto  Bee 

9,80 

$140 

980 

$120 

560 

$90 

MTWTF 

SMTWTF  Yest 

3-3 

1-1 

-/p_ 

HF 

Monrovia  News-Post 

$120 

$90 

$45 

MTWTFS 

MTWTFS  Yest 

v2 

1-1 

HF 

Monterey  Peninsula  Herald 

MTWTFS 

MTWTFS  Yest 

3-3 

1-3 

HF _ 

Napa  Register 

600 

$100 

600 

$75 

600 

$.50 

All 

All  Yest 

6-3 

ClffNCt 

HF 

Newport  Beacb-Costa  Me>a 
Orange  Coast  Daily  Pilot 

None 

$225 

None 

$150 

None 

$75 

MTWTFS 

MTWTFS  Yest 

4-4 

4-4 

5/- 

HF 

•  Oakland  Tribune 

1000 

$600 

1000 

$600 

1000 

$270 

SWTH 

All  Yest 

4-2 

2-4 

-/p 

HF 

Oceanside  Blade-Tribune 

1000 

$175 

1000 

$155 

1000 

$95 

All 

All  Yes 

3-3 

3-2 

Offset 

HF 

Ontario-l’pland  Report 

None 

$125 

None 

$65 

.All  Yest 

4-4 

3-2 

HF _ _ 

9  Oroville  Mercury-Register 

1000 

$40 

SMTWTF 

SMTWTF  Not 

3-3 

2 

HF _ 

Oxnard  Press  Courier 

None 

$155* 

None 

$105* 

None 

$70* 

All 

.All  Yest 

3-2 

2-2 

5/P 

HF 

Palm  Springs  Desert  Sun 

588 

$60 

All  Ves 

- 

Palo  Alto  Times 

6.10 

$160 

650 

$150 

650 

$90 

MTWTFS 

MTWTFS  Yest 

3-3 

1-1 

5/1* 

Pasadena  Star-News 

1000 

$250 

1000 

$200 

1000 

$150 

All 

Yest 

3-3 

2-2 

-/P 

HF 

Paso  Robles  Press 

252 

$50 

All  Not 

3 

1-1 

Offset 

HF _ 

•  Petaluma  Argus-Courier 

600 

$105 

600 

$75 

600 

$45 

MTWTFS 

MTWTFS  Yest 

3-3 

1-3 

Offset 

HF _ 

Pittsburgh  Post-Dispatch 

1000 

$100 

1000 

$50 

MTTF 

MTTF 

1-1 

Offset 

HF _ _ 

•  Pomona  Progress-Bulletin 

14 

$115 

14 

$75 

All 

All  Yest 

3-3 

2-2 

-/- 

HF 

HF&  SP 

Porterville  Recorder 

1000 

$150 

1000 

$100 

560 

$50 

MTTF 

MTWTFS  Yest 

3-1 

2-2 

Red  Bluff  News 

None 

$95 

None 

$65 

None 

$40 

MTWTF 

MTWTFS  Not 

6-2 

2-2 

OlT>et 

HF  &  SP 

Redding  Record-Searchlight 

602 

$05 

None 

$75 

None 

$55 

MTWTFS 

MTWTFS  Yest 

3-3 

2-2 

-/p 

HF 

Redland  Facts 

P.age 

65% 

600 

50%. 

600 

35% 

MTWTFS 

MTWTFS  Yest 

3-3 

1-1 

HF 

•  Reflwood  City  Tribune 

,S88 

$155 

.588 

$90 

588 

$65 

MTWTFS 

MTWTFS  Yest 

3-3 

2-2 

5/p 

HF 

Richmond  Independent 

.S88 

$155 

588 

$85 

588 

$65 

All 

All  Yest 

2-2 

2-2 

5/- 

HF 

Riverside  Press-Enterprise 

1000 

$525 

560 

$250 

None 

$150 

All 

•All  Yest 

2-2 

2-1 

-/p 

HF  &  SP 

Roeville  Press-Tribune 

None 

$.S0 

All  Yest 

3 

1-1 

-/p 

HF  &  SP 

Sacramento  Bee 

1 000 

$575 

1 000 

$290 

1000 

$210 

All 

All  Yest 

2-2 

2-3 

-/p 

HF 

•  Sacramento  Union 

84 

$290* 

84 

$250* 

84 

$170* 

All 

All  Yest 

5-2 

3-3 

Offset 

HF  &  SP 

Salinas  Californian 

602 

$100 

602 

$85 

602 

$50 

MTWTFS 

MTWTFS  Yest 

5-3 

1-1 

5/P 

HF 

San  Bernardino  Sun-Telegram 

None 

$550 

None 

$250 

None 

$1.50 

All 

Vest 

3-2 

2-2 

-/P 

HF 

•  S.a’i  Clemente  Sun-Post 

600 

$50 

MTWTF  Not 

2 

2 

Offset 

•  Volume  rate  discount  available.  t  Adl’ro  inks  available. 
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CALIFORNIA  (Con't.) 


•  >aii  l)iej:o  I'liHUi  1  rilmiie 

lono 

$000 

lOdO 

$475 

1000 

$350 

All 

All 

Vest 

7*5 

1-2 

5/- 

HK&  .SI’ 

•  San  I'tTiiantlo  \  alley  Times 

Page 

$o00* 

Page 

$300* 

U)((l) 

$125* 

.MTWTFS 

MTWTFS 

3-3 

3-3 

5/- 

UK 

5  San  Kran.i'LO 

Commercial  News  (Tab.) 

X'one 

50% 

Xone 

30% 

1 

5/- 

HF 

San  FraiK'i>CD 

Kxaminer  (  hronicle 

1000 

$730 

1000 

$750 

1000 

$413 

.\1I 

All 

Vest 

7-3 

3-6 

-/P 

HF 

•  San  (iabriel  \  alley  Triliniu* 

Not 

5/P 

HK 

S»an  Jose  Mercur\-Ne\vs 

looo 

$530 

1000 

$485 

liHK) 

$300 

■Ml 

All 

Vest 

3-3 

.3-3 

-/P 

HF 

•  San  Leanilro  New- 

inno 

$110 

1000 

$80 

1 000 

$60 

MTTFS 

.MTTFS 

Vest 

3-3 

2-2 

Oflfset 

HK  &  SP 

9  San  Kin's  01ti<|»d 

Telegram  Tribune 

None 

$100 

Xone 

$75 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

5/P 

HF 

San  Mateo  Tinier  \  News  I.eailer 

1 000 

$I(i0 

1000 

$140 

600 

$00 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

-/- 

HF 

Sail  IVdri)  Xt\v>-Piliit 

601) 

$180 

6(10 

$120 

600 

$#)B 

MTS 

MTWTFS 

Not 

.3-2 

1-1 

-/P 

HF 

•  San  K.ifavl  Indviieiideiit 

Jcmriial 

1000 

$125 

1000 

$165 

600 

$195 

MTWTFS 

MTWTFS 

Vest 

4-4 

2  1 

-/P 

HF 

•  Santa  Ana  Kegi>ler 

1000 

$400 

I'tof) 

$325 

1000 

$200 

SMTWTK 

SMTWTF 

Vest 

2-2 

4-4 

-/- 

HK 

Santa- Barbara  New^-Pre'' 

1000 

SHO 

1000 

$135 

#.00 

$80 

All 

Ml 

Vest 

rr 

2-1 

-/P 

HK 

Santa  (.Tnz  Sentinel 

560 

$150 

560 

$100 

560 

$50 

SMTWTF 

SMTWTF 

Vest 

3-3 

2-2 

5/P 

HK 

•  Santa  Maria  Times 

75<7c 

50%. 

35% 

MTWTFS 

MTWTFS 

Vest 

3-3 

2 

Offset 

HK 

•  Santa  Monica  Evening  Outlook 

58H 

$180 

388 

$130 

588 

$84 

MTWTFS 

Vest 

2 

1-1 

-/- 

HK 

Santa  i^aula  Chronicle 

1  ’age 

$120 

‘/r  PR. 

$80 

None 

$40 

MTWTF 

.MTWTF 

Vest 

5-2 

2-2 

5/P 

HK&  SP 

•  ^  Santa  Ko-a  Press  iJemocrat 

10(10 

$247 

lOOO 

$165 

600 

$70 

SMTWTF 

SMTWTF 

Vest 

7-7 

2-2 

-/P 

HK 

Sonora  Cnion  Demrtcrai 

None 

$60 

All 

Offset 

HK 

South  T.ake  Tahoe  Tribune 

MTWTF 

MTWTF 

Vest 

3-3 

1-1 

Offset 

HK 

Stockton  Reconl 

1000 

$190 

1000 

$165 

1000 

$110 

All 

All 

Vest 

7-3 

2-2 

-IV 

HK&  SP 

Sunnyvale  Standard  Register 
Keatler 

588 

$50 

All 

Ves 

2 

2-2 

HF 

Taft  Midway  Driller 

None 

$50 

MTWTF 

MTWTF 

Vest 

5-5 

2-2 

1  hou'iaml  )aks  New-^-Chronicle 

$l(t  i 

$1  10 

$55 

SMTWTF 

SMTWTF 

Vest 

.3-3 

2-2 

HF&  SP 

T orrance- Redondo  Beach* 
ITermoia  Beach  Slanhattan 
Beach  South  Ray  Breeze 

560 

$270* 

560 

$215* 

560 

$155* 

SMTTFS 

All 

Vest 

5-3 

3-3 

-IV 

TIPS:  SP 

Tulare  Advance-Register 
&  Time-* 

14 

$65* 

14 

$50* 

14 

$35* 

MTWTFS 

MTWTFS 

Not 

2-3 

1-1 

-!- 

HF 

•  Turlock  Journal 

None 

$6(( 

None 

$35 

.MTWTFS 

^'esv 

2 

1-2 

HK 

Vallejo  Time*^  Herald 
News-Chronicle 

600 

7  ^  'r 

600 

60% 

600 

All 

All 

Ves 

7-7 

2-2 

5/- 

HF 

Van  -Vuys  Xew=  Valley  Xews 

1000 

$354 

1((00 

$254 

1000 

$154 

STF 

STTF 

Text 

5-3 

3-4 

-IV 

•  N’entiira  Star-Free  Press 

14 

$150 

14 

$115 

14 

$75 

SMTTFS 

All 

Vest 

3-2 

2-2 

5/P 

HF 

Victorville  Pre.«5 

588 

$50 

All 

Xo 

3 

2 

Offset 

Visalia  Time^  Delt.i 

None 

$120 

None 

$105 

None 

$65 

Vest 

5-5 

2-2 

-IV 

HF  _ 

Walnut  Creek  t  ontra 

Costa  'rime< 

600 

$1.30 

All 

Vf*st 

3 

HF _ 

Watsonville  Regi>ter- 
Pajaronian  Sun 

None 

$80 

None 

$40 

All 

Vest 

2 

HF 

West  Tovina  Tribune 

600 

$175 

600 

$150 

600 

$125 

All 

All 

Vest 

^-2 

6-6 

-IV 

HF 

Whittier-New« 

1.1  ?0 

75*^^ 

1320 

50% 

660 

25^ 

All 

All 

^'est 

3-3 

HF 

Willows  Tonrnal 

None 

25Cf 

None 

2S% 

None 

25% 

MTWTF 

Xot 

2 

1-1 

Offset 

HF 

9  Woodland  Democrat 

Page 

$125 

1000 

$75 

KlOO 

$.50 

All 

All 

Ves 

5-5 

2-2 

5/P 

HF 

COLORADO 

Alamosa  Valley  Courier 

588 

$150 

588 

$100 

588 

$50 

MTWTF 

Xot 

2 

2 

HF 

•  Boulder  Camera 

1000 

$150 

1000 

$100 

1000 

$.50 

SMTWTF 

All 

Vest 

7-3 

1-1 

-/- 

HF 

Canon  City  Record 

'A  PR. 

$100 

A  PR. 

$60 

None 

$40 

MTWTF 

Xot 

5-2 

1-1 

Offset 

HF 

•  Colorado  Springs  Free  Press 

600 

$170 

600 

$120 

600 

$55 

All 

All 

Vest 

3-3 

1-1 

5/P 

HF 

Colorado  Sfring* 
Gazette-Telegraffh 

1000 

$330 

1000 

$220 

1000 

$70 

All 

.Ml 

Vest 

4-3 

2-2 

5/P 

HF 

•  Denver  Pixt 

1000 

$50* 

1000 

$40* 

1000 

$25* 

All 

All 

Vest 

7-7 

.3-3 

-/- 

HF 

•  6  Denver  Rocky  Mountain 

New«  (TahA 

All 

Vest 

.3-2 

2 

-IV 

HK 

Durango  Herald 

560 

$120 

560 

$80 

560 

$40 

SMTWTF 

SMTW'TF 

Vest 

2-2 

2-2 

Offset 

HF&  .SP 

Tort  (  olliti"  Coloradoan 

None 

$135 

None 

$95 

None 

$50 

SMTWTF 

SMTWTF 

Vest 

4-2 

2-1 

-/- 

HF 

9  Cirand  Tunetion  Sentinel 

None 

$118 

None 

$89 

None 

$118 

•Ml 

All 

Vest 

5-3 

1-1 

5/P 

HF  &-  SP 

(ireeley  Trihime  &  Republican 

1000 

$120 

1000 

$80 

1000 

$40 

MTWTFS 

Xo 

5 

2-2 

5/- 

6  La  Junta  Tribune- 
DenKKT.ot  <Tab.'» 

None 

$77 

None 

$57 

None 

$37 

MTWTFS 

MTWTFS 

Ves 

3-3 

2-1 

Offset 

HF 

9  Kamar  Tri-State  New-i 

1000 

50% 

1000 

33l/j% 

MTWTF 

Vot 

5-5 

2 

Offset 

HF 

9  T.ongmont  Time'*-Call 

MTWTFS 

Xot 

2-2 

1 

-/- 

HF 

I.oveland  Rejiorter- Herald 

1000 

33V3% 

Xo 

3 -.3 

1-1 

-/- 

HF 

^Tontro^e  Press 

$120 

588 

$80 

588 

$40 

All 

All 

3-3 

Offset 

HF  &  SP 

•  Pueblo  Star-Journal 
&'  Chieftain 

600 

$195 

600 

$145 

600 

$95 

All 

AH 

Vest 

8-6 

2-2 

-IV 

HF&  SP 

Rofkv  Ford  Gazette 

$80 

$40 

MTWTF 

MTWTF 

Xot 

2-2 

3-1 

Offset 

HF 

Sterling  Journal-Advocate 

1000 

$80 

1000 

$60 

1(100 

$40 

MTWTFS 

MTWTFS 

Xot 

5-5 

1-1 

Offset 

HF 

CONNECTICUT 

9  Bridgeport  Po't  &  Telegram 

Page 

$320 

Page 

$270 

1000 

$150 

MTWTF 

MTWTF 

Vest 

10-7 

3-2 

HF 

Bristol  Press 

850 

$255 

850 

$170 

850 

$85 

MTWTFS 

MTWTFS 

Vest 

7-7 

2 

5/- 

HF 

6  Danbury  News*Times 

Page 

$200 

700 

$150 

700 

$100 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-1 

Offset 

HF 

Greenwich  Time 

1000 

$70 

MTWTF 

Xnt 

2-2 

2-2 

Offset 

*  Volume  rate  di'^count  available.  t  AdPro  inks  available. 
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In  the  last  five  years  only  three  newspapers  have 
carried  more  color  lineage  than  THE  DENVER  POST. 
18,860,148  lines  since  1965. 


Consistently  among  the  top  ten  in  total  Rotogravure 
advertising  lineage.  7,767  pages  of  advertising  and 
editorial  color  since  1965  in  EMPIRE,  our  locally 
edited  Roto  magazine  produced  in  our  own  Roto  plant. 


First  nationally  in  color  Classified  advertising 
for  five  straight  years. 


AND  — one  of  the  leaders  in  R.O.P.  editorial  color... 
full  color  art  on  Page  One  every  Sunday,  plus  a 
generous  use  of  food,  fashion,  travel  and  general 
editorial  color  during  the  week. 


COLOR 


It  all  adds  up  to  COLORABILITY  that 
enlivens  and  enriches  our  newspaper  for 
our  readers  and  advertisers  seven 
days  a  week. 


in  every  great  city  you’ll  find  a  great  newspaper. 

in  Denver  it’s  THE  DENVER  POST 


A  NEWSMPER  1  MEMBER  •  Represented  Nationally  by  Branham-Moloney,  Inc. 
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Daily  Newspapers  offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  1970 
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GEORGIA  (Con't.) 


-Atlanta  Journal  Constitution 

Page 

$625 

Page 

$S2S 

Page 

$475 

SMTWT 

All 

Vest 

7-3 

1-5 

-/- 

HF 

0  -Augusta  Chronicle 

800 

$239 

800 

$179 

800 

$119 

All 

All 

Vest 

7-4 

3-3 

Offset 

HF 

•  t  olumbus  Ledger-Enquirer 

1000 

$225 

1000 

$175 

1000 

$125 

All 

All 

A'est 

2-2 

2-2 

-/P 

HF&  SP 

Cordele  Dispatch 

1000 

$125 

1000 

$60 

1000 

$35 

MTTF 

MTTF 

Not 

3-3 

Offset 

HF 

Dalton  Citizen-News 

1000 

$60 

All 

3 

HF 

tiainesville  Times 

None 

$45 

S.MTWTF 

Not 

3 

1-2 

HF 

9  I-alirange  News 

'A  PK- 

$65 

li  Pg. 

$65 

A  pg- 

$40 

MTWTFS 

MTWTFS 

Y'est 

3-2 

1-1 

Offset 

HF&  SP 

I.awrenceville  Gwinnett  News 

None 

$50 

All 

Offset 

HF&  SP 

Macon  Telegraph  &  News 

None 

$275 

None 

$225 

None 

$150 

All 

.All 

Vest 

4-3 

1-1 

5/- 

HF&  SP 

•  Marrictta  Journ.tl 

1200 

$175 

1200 

$140 

1200 

$100 

S.MTWTF 

SMTWTF 

Ye.st 

7-3 

3-3 

Offset 

HF 

Moultrie  Observer 

1000 

$35 

All 

Not 

2 

1 

HF 

Rome  News-Tribune 

1000 

$200 

1000 

$135 

1000 

$75 

S.MTWTF 

SMTWTF 

Yes 

3-2 

1-1 

Offset 

HF 

•  Savannah  News  &  Press 

1000 

$250 

1000 

$200 

1000 

$150 

5/P 

IIF&  SI* 

Thoniasville  Times- Enterprise 

None 

$120 

None 

$85 

None 

$45 

All 

All 

Ves 

5-s? 

2-2 

-/- 

HF 

\  aldosta  Times 

None 

25% 

.MTWTFS 

^■e^ 

3 

1-1 

HF 

Waycross  Journal-Herald 

1 000 

$120 

1000 

$85 

1000 

$50 

.MTWTFS 

MTWTFS 

No 

4-2 

1-1 

S/P 

HF&  SP 

West  Point  V  alley  Times-Ncws 

None 

$60 

None 

$35 

All 

-Not 

Offset 

HF 

HAWAII 

•  Hilo  Hawaii  Tribune-Herahl 

None 

$125 

None 

$100 

None 

$70 

S.MTWTF 

S.MTWTF 

Not 

3-2 

2 

J)ff>ct 

II F&  SP 

Honolulu  Advertiser  & 

Star  Bulletin 

1000 

$390» 

1000 

$308* 

1 000 

$25s? 

All 

All 

Vest 

6-3 

2-2 

-/p 

HF 

Honolulu  Hawaii  Hoclii 

None 

$96 

None 

$77 

None 

$46 

All 

All 

14-14 

3 

Offset 

IDAHO 

BlackfiKit  News 

None 

$75* 

None 

$37 

All 

All 

Ves 

2-1 

4-2 

Offset 

HF 

•  Boise  Statesman 

1000 

$225 

1000 

$175 

None 

$125 

MTWFS 

All 

Vest 

5-3 

1-2 

-/p 

HF&  SI* 

•  Burley  Co.  Idaho  Press 

None 

$75 

None 

$50 

MTWTF 

MTWTF 

Ves 

7-7 

2 

Offset 

HF  &  SP 

•  Caldwell  News  Tribune 

5(.0 

75% 

560 

507c 

560 

357<) 

MTWFS 

MTWFS 

Vest 

3-3 

2-1 

Offset 

HF 

Coeur  d’-Alene  Press 

600 

$90 

600 

$70 

None 

$45 

All 

.All 

Not 

6-2 

1 

Offset 

HF 

Idaho  Falls  Post-Register 

700 

$110 

700 

$90 

700 

$50 

S.MTWTF 

SMTWT 

Vest 

6-3 

2-1 

-/P 

HF 

Ix-wiston  Tribune 

600 

$150 

600 

$110 

600 

$70 

All 

All 

Vest 

3-2 

1-1 

-/- 

HF 

0  Moscow  Idahonian 

None 

$150' 

None 

$100* 

None 

$50* 

MTWTFS 

MTWTFS 

Vest 

5-5 

1-1 

Offset 

HF 

•  Nampa  Free  Press 

560 

$100 

560 

$75 

560 

$50 

MTWFS 

AITWFS 

Vest 

3-3 

1-1 

Offset 

HF 

•  I'lK-otello  St.ate  Journal 

600 

$100 

()00 

$75 

(lOO 

S43 

.All 

All 

Vest 

4-2 

1-2 

Offset 

HF 

Twin  Falls  Times-News 

1000 

$135 

1000 

$90 

1000 

$63 

All 

All 

Vest 

3-3 

1-1 

-/P 

HF&  SP 

ILLINOIS 

9  -Alton  Telegraph 

1000 

$80 

MTWTFS 

Vest 

5 

2-2 

-/- 

IIF&  SP 

Arlington  Heights  Arlington  Day 

616 

$125 

616 

$87 

616 

$50 

All 

All 

5*5 

Offset 

•  -Aurora  Beacon-News 

None 

$135 

None 

$150 

None 

$170 

.\ll 

All 

Vest 

7-5 

3-3 

-/- 

nF&  SP 

Belleville  News-Democrat 

1000 

$100 

All 

2 

HF 

Belvidere  Republican 

None 

$194 

None 

$135 

None 

$80 

All 

All 

Not 

5-5 

2-2 

Offset 

HF&  SP 

Bloomington-Normal  Pantagrapli 

1000 

$200* 

1000 

$150* 

1000 

$100* 

All 

All 

Vest 

5-5 

5-1 

S/P 

HF 

(  anton  ledger 

None 

$200* 

1000 

$150* 

1000 

$100* 

All 

All 

Vest 

3-3 

1-1 

-/- 

HF&  SP 

Carbondale-Herrin  Murphysboro 
Southern  Illinoisan 

1000 

$75 

All 

2 

HF 

Centralia-Central  City- 
Wamac  Sentinel 

1000 

$280 

1000 

$230 

1000 

$180 

SMTuF 

SMTWTF 

Vest 

3 

1-1 

Offset 

HF 

Champaign-Urbana  Courier 

1000 

$75 

-All 

A'est 

4 

1-1 

HF 

Champaif^-Urbana 

News-Gazette 

1000 

$150 

1000 

$110 

1000 

$70 

-All 

-All 

Vest 

4-4 

2 

-/P 

HF 

Charleston  Coles  County  Times 

None 

$135 

None 

$90 

None 

$45 

All 

IMTuFS 

Ves 

12-8 

2-2 

Offset 

HF&  SP 

Chicago  Today  (Tab.) 

lOOO 

$655* 

1000 

$655* 

1000 

$550* 

-All 

All 

Vest 

7-4 

2-1 

HF 

9  Chicago  C.alumet 

300 

$300 

300 

$200 

300 

$100 

MThFS 

MTWTFS 

Vest 

3-2 

Offset 

HFSf  SP 

Chicago  Daily  Defender  (Tab.) 

1000 

25% 

All 

Not 

5 

2-2 

HF 

•  Chicago  News 

Page 

$850* 

Page 

$850* 

1000 

$565* 

MTWTFS 

MTWTFS 

Vest 

7-3 

2-3 

HF&  SP 

•  Chicago  Sun-Times 
(Tab.) 

1200 

$710 

1200 

$710 

1200 

$520 

All 

All 

Vest 

7-3 

2-3 

HF&  SP 

Chicago  Tribune 

1000 

$1160* 

1000 

$1160* 

1000 

$890* 

All 

All 

Vest 

7-10 

2-1 

HF 

Danville  Commercial  News 

1000 

$165 

1000 

$120 

1000 

$75 

All 

All 

Vest 

5-4 

3-3 

5/- 

HF  &  SP 

DeKalb  Chronicle 

None 

$60 

MTWTFS 

MTWTFS 

Vest 

7-3 

1-1 

Offset 

HF 

Dixon  Telegraph 

None 

$120 

None 

$80 

None 

$40 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

5/- 

HF  &  SP 

DuQuoin  C.all 

1000 

$30 

MTWTFS 

Vest 

5 

2 

-/P 

HF 

East  St.  Louis  Metro- 
East  Journal 

1000 

$120 

-All 

4 

1-2 

HF&  SP 

Effingham  News 

None 

$135 

None 

$90 

None 

$45 

MTWTFS 

MTWTFS 

Not 

5-3 

2-2 

HF 

Elgin  Courier-News 

Page 

$155 

Page 

$135 

14 

$115 

-All 

All 

Vest 

7-4 

1-1 

HF&  SP 

9  Freeport  Journal-Standard 

1000 

$150 

1000 

$100 

1000 

$70 

MTWTFS 

MTWTFS 

A'est 

3-3 

1 

HF&  SP 

Galesburg  Register-Mail 

1000 

$100 

1000 

$75 

1000 

$50 

MTWTFS 

MTWTFS 

Vest 

4-2 

2-2 

-/P 

HF 

Harrisburg  Register 

1000 

$35 

MTTFS 

Not 

5-2 

2 

-/- 

HF&  SP 

Hoopeston  Chronicle-Herald 

None 

$125 

None 

$80 

None 

$35 

MTTF 

All 

Not 

4-2 

1-2 

Offset 

HF&SP 

Jacksonville  Journal-Courier 

None 

$125* 

None 

$85* 

None 

$50* 

All 

All 

A'est 

7-3 

2-2 

HF&  SP 

loliet  Herald-News 

Page 

$14S 

None 

$165 

None 

$185 

All 

All 

A'est 

5-3 

1-1 

s/p 

HF&  SP 

Kankakee  lournal 

1000 

$200 

1000 

$135 

1000 

$85 

SMTWTE 

SMTWTF 

Vest 

3-3 

1-1 

-/p 

HF&  SP 

Kewanee 

604 

$100 

604 

$100 

'A  pg.  $50 

All 

All 

Vest 

3-3 

2-2 

5/- 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Daily  Newspapers  offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  If70 
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ILLINOIS  (Con't.) 


LaSalle*  IVruOglesby 
New>-Tribune 

1000 

$140 

1000 

$100 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

5-3 

1-1 

-/- 

HF&  SP 

Liwrenceville  Record 

None 

$105 

None 

$70 

None 

$35 

Litchfield  News-Herald 

1000 

$35 

MTWTF 

Not 

5-3 

2-2 

Offset 

HF 

Macomb  Journal 

1000 

$45 

.MTWTFS 

No 

3 

2-2 

HK 

Mattoon  Journal-Gazette 

None 

$105 

None 

$90 

None 

$60 

.MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

5/- 

HI- 

•  Moline  Dispatch 

1000 

$270 

1000 

$235 

1000 

$155 

MTWTFS 

.MTWTFS 

Vest 

5-3 

2-2 

5/P 

HF 

‘‘  Monmonth  Review  Atlas 

Page 

$105* 

None 

$70* 

None 

$35* 

WTh 

.MTWTFS 

Vest 

2-2 

1-1 

-/- 

HF 

.Morris  Heralil 

None 

$40 

All 

HF 

Mount  l*ro>jiect  Day 

616 

$125 

616 

$87 

616 

$50 

All 

All 

5-5 

Offset 

Mount  \  ernon  Register-News 

None 

$120 

None 

$90 

None 

$60 

MTWTFS 

.MTWTFS 

Vest 

6-4 

1-1 

5/P 

HF 

y  (tiney  .Mail 

1000 

$50 

1000 

$85 

1000 

$110 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

<  iff  set 

HF&  SP 

fUtawa  Republic-Times 

1000 

$60 

1000 

$100 

1000 

$140 

MTWTFS 

MTWTFS 

VesT 

4-3 

2 

Offset 

HF 

y  Rekm  Times 

1000 

$75 

MTFS 

No. 

6 

2 

HF 

•  Peoria  lournal-.''tar 

1000 

$325* 

1000 

$2b0* 

100(1 

$185* 

All 

All 

Ses 

5-5 

2-3 

-IV 

HFS:  SP 

Roniiac  Leader 

1000 

$45 

1000 

$80 

1000 

$110 

MTWTFS 

.MTWTFS 

Vesv 

-S-2 

1 

Offset 

SP 

#  L^uincy  llerald-Whig 

270 

$75 

270 

$60 

270 

$45 

SMTWTF 

SMTWTF 

Nest 

7-7 

2-2 

-IV 

HF  &  SP 

RobiiiMin  News 

1000 

$45 

MTWTFS 

^  est 

() 

1 

Offset 

II  F 

y  Rockford  Star 

Register  Republic 

1000 

$250* 

1000 

$192* 

None 

$125* 

All 

All 

Vest 

6-4 

1-1 

-/- 

HF&  SP 

•  R(H:k  l-land  Argus 

1000 

$155 

1000 

$235 

1000 

$270 

MTWTFS 

MTWTFS 

Vest 

2*2 

2-2 

5/P 

HFSi  SP 

Springfield  State  Journal 
\  kegi-ter 

1000 

$265 

1000 

$215 

1000 

$140 

All 

All 

Vest 

5-5 

3-3 

S/P 

HF 

i>terling-Rock  Falls  Ciazette 

882 

$60 

MTWTFS 

N’est 

3 

1 

-/- 

HF 

Streatiir  rimes-Press 

None 

$130 

None 

$90 

None 

$50 

.M  rWTFS 

MTWTFS 

Vest 

3-3 

2-2 

5/P 

HF 

•  1  aylorville  Breeze-Courier 

None 

$60 

None 

$30 

.MTWTFS 

VesY 

2 

2-2 

-/- 

HF&  SP 

Watseka  Iroquois  County  Times 

1000 

$120* 

1000 

$80* 

10()(J 

$40* 

MTWTF 

MTWTF 

No 

4-2 

1-1 

( )tTset 

HK 

•  Waukegan-North  Chicago 
Ne\v«-Sun 

1000 

$150 

1000 

$120 

1000 

$85 

.MTWTFS 

MTWTFS 

^■cst 

5-5 

2 

-IV 

HF&  SP 

Wheaton  Journal 

1237 

$180 

1232 

$120 

1232 

$()0 

SMTWTF 

Not 

5-3 

1-1 

Offset 

HI- 

INDIANA 

9  .\niierson  Herald  4.-  Bulletin 

None 

$180 

None 

$120 

All 

N'est 

7 

3-3 

HF 

Hedtfird  limes  Mail 

1000 

$100 

KJUO 

$.50 

S 

.MTWTFS 

Vest 

-/- 

HK  «i  .M’ 

•  Bloomington  Tribune 

560 

$45 

SMTWTF 

SMTWTF 

Vest 

4-2 

1-1 

Offset 

*  liimm  Clintonian 

None 

$25 

All 

Not 

2 

2 

Offset 

HI- 

(  olnmbus  Kepulilican 

None 

$210 

None 

$140 

None 

$70 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

-/- 

HF 

1  onnersville  News-Examiner 

None 

$130 

None 

$90 

None 

$50 

MTuFS 

MTTFS 

5-3 

1-1 

onset 

III- 

(  rawfordsville  Journal-Review 

None 

$140 

None 

$100 

None 

$55 

MTWTFS 

Not 

5 

1-1 

-/- 

HK 

Decatur  Democrat 

602 

$80 

602 

$40 

.Ml 

No 

7 

Offset 

HI-  &  SP 

•  L’khart  J  ruth 

None 

120* 

None 

$9(1* 

None 

$60* 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

5/- 

HF  &  SP 

Klwoixl  Call-Leader 

600 

$50 

All 

No 

4 

HF 

•  I-vansville  Courier  &  Press 

1260 

$300 

1260 

$250 

126(J 

$155 

All 

All 

Vest 

5-3 

2 

HF&  SP 

I  t>rt  \\  ayne  Journal-Gazette 
News-Sentinel 

1000 

$530 

1000 

$425 

1000 

$150 

MTWTFS 

MTWTFS 

Vest 

5-5 

1-2 

S/P 

HF 

l•rankfort  Times 

None 

$100 

700 

$50 

STWTFS 

No 

2 

Offset 

HI- 

hraiiklin  Journal 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-1 

Offset 

HK 

1  ranklin  Star 

None 

$70 

None 

$3.5 

All 

Ves 

5 

HF 

•  n  Gary  Post-Tribune 

1000 

$200 

1000 

$165 

1000 

$125 

All 

All 

Vest 

4-4 

2 

S/P 

HF&  SP 

(joshen  News 

Page 

$195 

Page 

$130 

Page 

$65 

MTWTFS 

Vest 

6 

3-3 

HK 

<ireencastle  Banner 

9  HO 

$120 

980 

$80 

980 

$40 

MTuFS 

All 

No 

4-2 

Offset 

HK 

Hammond-East  Chicago  Times 

980 

$275 

980 

$235 

980 

$1.50 

SMTWTF 

S.MTWTF 

Vest 

7-7 

2-2 

-IV 

HF&  SP 

Huntinirton  Herald-Press 

None 

$120 

None 

$80 

None 

$40 

.\ll 

All 

2-2 

Offset 

HF 

•  ] n(liana)>olis  Star  &  News 

1000 

$600* 

1000 

$450* 

1000 

$350* 

All 

All 

Vest 

5-5 

2-2 

-/- 

HF  &  SP 

Jasper  Herald  (Tab.) 

None 

$57 

None 

$35 

All 

No 

2 

2 

Offset 

HK 

Jefferson  News 

None 

$120 

None 

$65 

All 

Offset 

•  Kemialville  News-Sun 

800 

$40 

MTTF 

No 

3-3 

2-1 

Offset 

HK&  SP 

(»  Kokomo  Tribune 

450 

$130 

450 

$115 

450 

$60 

All 

All 

Vest 

5-2 

1-1 

Offset 

HK 

•  I,afayette-We5t  Lafayette 
lournal  &  Courier 

600 

$175 

COO 

$135 

600 

$95 

MTWTFS 

MTWTFS 

Vest 

3-3 

2 

-IV 

HK&-  SP 

La  !*orte  Herald  Argus 

1000 

$150 

1000 

$100 

1000 

$50 

MTWTFS 

MTWTFS 

Vest 

.3-3 

2-2 

5/- 

HF 

9  Lebanon  Reixirter 

1000 

$50 

MTuFS 

Vest 

3-3 

2-2 

-/- 

HF 

Logansport  Pharos-Tribune 
&  Pres*; 

1000 

$135 

1000 

$97 

1000 

$57 

SMTWTF 

SMTWTF 

No 

4-3 

2-2 

5/P 

HF 

Madison  Courier 

1000 

$120* 

1000 

© 

00 

1000 

$40* 

MTWTFS 

MTWTFS 

Vest 

8-3 

2-2 

Offset 

HK 

Marion  Leader  Tribune 
&  Chronicle 

None 

$120 

None 

$100 

None 

$60 

All 

All 

Vest 

5-3 

2-2 

-IV 

HF 

Nfartinsville  Reporter 

None 

$70 

None 

$40 

MTTFS 

Vest 

6-3 

1 

Offset 

HF 

•  Michigan  City  News-Dispatch 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

MTWTFS 

Not 

5-5 

2-2 

-/- 

HFK-  SP 

•  Muncie  Star  &  Press 

980 

$225 

980 

$150 

980 

$75 

All 

Vest 

7-4 

1-1 

5/P 

HK&  SP 

New  .'Mbany  Tribune 

1000 

$75 

MTWTF 

Not 

4 

1-1 

HF 

New  Castle  Courier-Times 

None 

$120 

None 

$60 

MTWTFS 

Vest 

4-4 

1-1 

-/- 

HF&  SP 

Noblesville  Ledger 

1260 

$85 

630 

$45 

MTuF 

Y-st 

3-2 

2-2 

HF 

6  Peru  Tribune 

None 

$150 

None 

$100 

None 

$so 

MTWTFS 

MTWTFS 

Vest 

6-4 

2-2 

Offset 

HF 

Plymouth  Pilot-News 

Vi  Pg 

$80 

pg.  $50 

MTl'F 

MTUF 

Vest 

7-3 

2-2 

5/P 

HF 

Portland  Commercial-Review 

1000 

$35 

All 

Vest 

3 

2 

HF 

Richmond  Palladium-Item 

1000 

$180 

1000 

$120 

1000 

$60 

MTuF 

SMTWTF 

Vest 

5-5 

1-1 

-IV 

HF&-  SP 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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3  Colors 
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3-Color''= 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
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Min.  Size 

1-Color* 

extra 

charge 

Days 
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Process 

color 
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Days 
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SlhCyl. 

& 
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Pre-Prt. 

Inserts 

Accepted 

INDIANA  (Con't.) 

1 

Rushville  Republican  &  Telegram 

400 

$40 

MTWTFS  No 

7 

2 

HF  H 

Seyniour  Tribune 

N  one 

$240 

None 

$120 

None 

$60 

MTWTF 

MTWTFS  Vest 

5-3 

1-1 

Offset 

■ 

Shelbyville  News 

600 

$14U 

600 

$94 

300 

$47 

MTWTFS  Yes 

5-4 

2-2 

-/P 

■ 

•  South  Bend  Tribune 

None 

$450" 

None 

$330* 

None 

$180* 

All 

All  Vest 

7-7 

2-2 

5/P 

Terre  Haute  Tribune-Star 

600 

$110 

MTWTFS  Vest 

2-3 

HF.k  SP  ■ 

Union  City  Times  Gazette 

1000 

$40 

All 

H 

Vincennes  Sun-Commercial 

504 

$90 

504 

$65 

504 

$35 

S.MTWTF 

SMTWTF  Vest 

4-3 

2-2 

Offset 

HF&SP 

6  Wabash  Plain  Dealer 

Page 

450 

450 

MTuFS 

MilivvilihmvRa 

7-7 

2-2 

Offset 

Warsaw  Times-Cnion 

J-i  pg.  $150 

54  I'g.  $110 

>4  pg.  $70 

MTWTFS 

MTWTFS  Vest 

4-4 

2-2 

-/- 

H 

Washington  Times-Herald 

1000 

$80 

1000 

$50 

-MTTF 

MTWTFS  Not 

5-3 

-/- 

HF&SP  ■ 

1 

Winchester  News  & 

Journal  Herald 

1000 

$40 

All  Not 

2 

1 

m 

IOWA 

^B 

■ 

Ames  Tribune 

None 

$50 

None 

$70 

None 

$90 

MTWTFS 

MTWTFS  Vest 

7-3 

2-2 

Offset 

.\tlantic  Xews-Telegraph 

None 

$40 

MTWTFS  Not 

4-4 

2-2 

1 

Boone  News  Republican 

1000 

$40 

MTWTFS  Not 

5 

3 

H 

HI 

9  Burlington  Hawk  E>e 

1000 

$120 

1000 

$90 

1000 

$60 

All 

.\U  No 

3-3 

2 

HF&SP  ■ 

Carroll  Times  Herald 

lUOU 

$105 

1000 

$175 

1000 

$40 

MTWTF 

MTWTF  Not 

7-7 

1-1 

5/- 

■ 

•  Cedar  Falls  Record 

660 

$100 

660 

$70 

660 

$40 

M  rWTFS 

MTWTFS  Vest 

12-12 

2-2 

5/P 

■ 

Cedar  Rapids-Marion  Gazette 

1000 

$275 

1000 

$225 

1000 

$125 

All 

All  Vest 

3-3 

2-2 

-/P 

■ 

•  Centerville  lowegian  Citizen 

840 

$32* 

MTWTF 

MTWTF  Not 

2*2 

2-2 

H 

Charles  City  1‘ress 

None 

$35 

MTWTF  Not 

7-7 

2-2 

HF&SP  H 

Cherokee  Times  6c  Chief 

600 

$75 

600 

$50 

600 

$25 

All 

All  Vest 

2-2 

2-2 

Offset 

H 

Clinton  Herald 

None 

$175 

None 

$125 

None 

$75 

MTWTFS 

MTWTFS  Vest 

10-3 

2-2 

Offset 

IB 

•  Council  Bliitfs  Nonpareil 

980 

$225 

168 

$150 

14 

$75 

All 

All  Vest 

5-3 

1-2 

-/p 

HF&SP  H 

•  i^reston  News-Advertiser 

840 

$70 

840 

$60 

840 

$36 

MTWTFS 

t 

10-7 

2-2 

Offset 

HF  !l 

■ 

•  iJavenixirt-Betteridorf 
Times-Uemocrat 

500 

$250 

500 

$250 

500 

$140 

All 

All  Vest 

3-3 

2-2 

-/P 

HF&SP  1 

Des  Moines  Register  &  1  ribiine 

Page 

$500* 

Page 

$500* 

1000 

$350* 

All 

All  Vest 

7-5 

1-2 

5/- 

HF&SP  ' 

'  .^B 

•  Dubuque  Telegraph-Herald 

None 

$250 

None 

$175 

None 

$95 

TWIF 

SMTWTF  Vest 

5-3 

2 

Offset 

HF 

■■ 

Fairchild  I..edger 

1000 

$45 

All  Vest 

2 

1 

HF&SP  1 

H 

Fort  Dodge  Messenger  & 
Chronicle 

1000 

$200 

1000 

$138 

1000 

$75 

MTTFS 

MTWTFS  Vest 

3-3 

1-2 

-/P 

HF&SP  ^ 

^B 

Fort  Madison  Democrat 

616 

$40 

MTTFS  Not 

2 

HF 

^B 

Iowa  City  Press-Citizen 

1000 

$140 

lOOO 

$105 

1000 

$70 

All 

All  Ves 

6-6 

1-2 

HF 

Bl 

Keokuk  Gate  City 

None 

$40 

Page 

$75 

Page 

$9o 

MTWTFS 

MTWTFS  Vest 

4-3 

3 

-/- 

HF 

Bb 

Lit  Mars  Sentinel 

750 

750 

$55 

750 

$30 

MTWTF 

MTWTF  Ves 

s?-2 

1-1 

Offset 

HF 

Hi 

9  Marshalltown  1  imee-Republican 

None 

$80 

None 

$50 

MTWTFS  Vest 

6 

-/- 

HF 

^B 

•  9  Mason  City  Globc-G:izetie 

None 

$115 

None 

$115 

None 

$75 

.MTWTFS 

MTWTFS  Not 

5-3 

2-1 

-/- 

HF&  SP 

^B 

Muscatine  Journal 

■liTiliB 

$80 

None 

$40 

MTWTFS 

MTWTFS  Vest 

3-2 

2*2 

5/- 

HF&SP 

^B 

Nevada  Journal 

None 

All  No 

2 

Offset 

IB 

Newton  News 

All  No 

4 

2 

^B 

Uelwein  Kegi^^ter 

$27 

MTWTFS  Vest 

2 

-/- 

HF 

^B 

Oskaloosa  Herald 

$60 

All  Vest 

3 

HF 

^B 

Ottumwa  Courier 

■IiIiM 

$90 

$90 

TWTF 

All  Vest 

3-3 

2-1 

-/- 

HF 

^B 

Perry  Chief 

Page 

Page 

Page 

$35 

MTTFS 

MTTF  Ves 

7-5 

2-1 

Offset 

HF 

^B 

*  Sioux  City  Journal 

1000 

35% 

1000 

35% 

1000 

35% 

All 

All  Vest 

10-5 

1-1 

-/p 

HF&  SP 

l^B 

Silencer  Reporter  &  1  imes 

1000 

$100 

1000 

$70 

1000 

$40 

SMTWTF 

SMTWTF  Vest 

7-3 

3-3 

Ottset 

HF 

^B 

Vinton  Cedar  Valley  Times 

None 

$40 

None 

$30 

All  Vest 

7 

Offset 

^B 

Washington  Journal 

None 

$22 

MTWTFS  Vest 

2 

-/- 

HF&  SP 

H 

•  Waterloo-Cedar  Falls- 
F.vansdale  Courier 

1000 

$250 

1000 

$175 

1000 

$95 

SMTTF 

SMTWTF  Vest 

4-3 

1-1 

S/P 

HF 

B 

KANSAS 

^1 

Arkaii'^as  City  Traveler 

588 

$85 

588 

$60 

588 

$37 

MTWTFS 

MTWTFS  No 

3-3 

2-2 

Offset 

HF&  SP 

^H 

Atchison  Globe 

1000 

$105 

1000 

$70 

500 

$35 

SMTWTF 

SMTWTF  No 

5-3 

1-3 

Offset 

HF 

^H 

Augusta  Gazette 

500 

$35 

All  Not 

2 

Offset 

Coffeyville  Journal 

600 

$120 

600 

$80 

600 

$42 

SMTWTF 

SMTWTF  Vest 

2-2 

2-2 

Offset 

HF 

i^B 

I>Ofige  City  Globe 

560 

$50 

MTWTFS  Vest 

3 

2 

-/- 

HF 

j^B 

9  El  Dorado  Times 

1000 

$142 

1000 

$95 

None 

$47 

MTWTFS 

MTWTFS  Vest 

5-3 

3-2 

Offset 

HF 

^H 

EmilOria  (jazette 

980 

$75 

980 

$50 

MTWTFS  .Not 

3 

1-1 

HF&  SP 

^H 

Fort  Scott  T ribune 

1000 

$30 

MTTFS  Not 

3 

1-1 

S/P 

HF 

BB 

Garden  City  Telegram 

1000 

$40 

1000 

$30 

1000 

$20 

MTWTFS 

MTWTFS  Vest 

5-3 

2-2 

-/P 

HF 

BB 

Great  Bend  Tribune 

Page 

$100 

Page 

$75 

1000 

$35 

SMI  WTF 

SMTWTF  Vest 

4-2 

2 

HF 

Great  Bend 

Western  Kansas  Press 

Page 

$100 

Page 

$75 

1008 

$35 

All 

All  Vest 

3-2 

1-1 

HF 

^H 

Hays  News 

1000 

$90 

1000 

$60 

SMTWTF 

SMTWTF  Vest 

3-3 

2-2 

-/- 

HF 

^H 

Hiawatha  World 

420 

$60 

420 

$30 

All  No 

7 

2-2 

Offset 

nF&  SP 

•  Hutchinson  News 

None 

$200 

None 

$150 

None 

$85 

All 

All  Vest 

7-5 

1-1 

-/- 

HF 

^H 

Independence  Reporter 

Page 

$100 

1000 

$50 

All  No 

7 

2-1 

-/- 

HF 

^H 

Junction  City  Union 

1000 

$125 

1000 

$85 

1000 

$45 

MTWTFS 

MTWTFS  Vest 

6-4 

1 

-/P 

HF&  SP 

^H 

Kansas  City  Kansan 

None 

$170 

None 

$115 

None 

$60 

SMI  WTF 

SMTWTF  Vest 

2-1 

1-1 

-/P 

HF  &  SP 

^B 

Lawrence  Journal-World 

1000 

$130 

1000 

$95 

1000 

$60 

MTWTFS 

MTWTFS  Vest 

4-3 

-/P 

HF&  SP 

^B 

Leavenworth  Times 

1000 

$72 

SMTWTF  Vest 

2 

1 

HF 

^B 

Liberal  Southwest  Times 

None 

$150 

None 

$100 

None 

$50 

MTWFS 

MTWTFS  Vest 

2-2 

2-1 

-/- 

HF 

B 

•  Volume  rate  discount  available. 

t  AdPro  inks  available. 

^H 
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Avail. 
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KANSAS  (Con't.) 

Manhattan  Mercury 

None 

$50 

S.MTWTF 

Not 

3-3 

-/- 

HF 

Newton  Kansan 

1000 

$45 

All 

No. 

3 

2-2 

HK 

Olathe  News 

560 

$100 

560 

$75 

560 

$50 

TWTFS 

TWTFS 

Vest 

2-2 

1 

Offset 

Dttawa  Herald 

None 

$70 

None 

$52 

None 

$35 

MTWTFS 

MTWTFS 

Not 

4-3 

1-2 

Offset 

HF 

Parsons  Sun 

Y*  PS- 

$35 

Vest 

5 

2-2 

-/p 

HF 

PittsburKh  Headlight  &  Sun 

51(1 

$140 

516 

$90 

516 

$50 

All 

All 

5es 

14-14 

2-  ^ 

-/- 

HF  \  M* 

l*ratt  Tribune 

500 

$100 

500 

$50 

MTWTFS 

Vest 

3-3 

2-2 

-/- 

HF 

Salina  Journal 

’000 

$300 

1000 

$150 

1000 

$85 

All 

All 

Vest 

6-4 

2-2 

-/p 

HF  &  SP 

•  Topeka  Capital-Journal 

None 

$325 

None 

$237 

None 

$l(i3 

All 

All 

^■cst 

3-3 

1-1 

-/p 

HF 

•  Wichita  Eagle  &  Beacon 

500 

$300 

500 

$275 

None 

$175 

All 

All 

5ev;- 
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HF 
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$35% 
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7-5 

2-2 

5/p 

HF 

Bowling  Green  Park  City  News 

1000 

$160* 

1000 

$113* 

1000 

$65* 
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SMTWTF 
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3-3 

2-2 

Offset 

HF 

Corbin  Tribune  &  Times 

1000 

$30 

All 

Not 

7 

HF 

•  Danville  Advocate  Messenger 

1000 

$75"^ 
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$50* 
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$25* 

SMTWTF 

SMTWTF 

Vest 

2-2 

1-1 

11F&  SP 

Frankfort  State  Journal 
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Page 
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Y2  pg. 
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All 

All 

Not 

7-4 

2-2 
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HF 

Glasgow  Times 

None 

$65 
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$55 
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$45 

All 

All 

Vest 

7-3 

2-2 

Offset 

HFit  SP 

Henderson  Gleaner-Journal 

None 

$100 

None 

$75 
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$50 

Vest 

2-2 

2-2 

Offset 

HF 

9  Hopkinsville  Kentucky  New  Era 

1000 

$50 

MTWTFS 

Vest 

3-2 

2-2 

HF 

l.exington  Herahl-I-eader 

1000 

$135 

All 

Vest 

7 

2-2 

HF 

•  6  Ixuiisville  Courier  Journal 

&  Times 
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$325 

All 

Vest 

5-5 

1-1 

-/- 

HF&  SP 

Madisonville  Messenger 

None 

$50* 

None 

$75* 

None 

$100* 

MTWTFS 

MTWTFS 

Not 

2-2 

2-2 

5/- 

11 F  &-  SP 

•  9  Mayfield  Messenger 

1000 

$100 

1000 

$60 

1000 

$40 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

Offset 

HF 

Middleslioro  News 
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$35 

MTWTFS 

Vest 

2 

3-3 

HF  &  SP 

Owensltoro  Messenger  &  Inquirer 

1000 

$165 

1000 

$125 
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$75 

.MTWTFS 

All 

Not 

5-3 

2-2 
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HF  &  SP 

P.ailuc.ah  Sun-Democrat 
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$140' 

1000 

$120* 
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$60* 

All 

All 

Vest 

7-5 

1-1 

-/- 

HF  &  SP 

9  Paris  Enterprise 
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$25 

All 

Not 

3 

2 
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HF 
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1130 

$90 

1120 

$60 

1130 

$30 

.MTWTFS 

MTWTFS 
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4-2 

2-2 

Offset 

SP 

Somerset  Commonwealth-Journal 
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$105 
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$70 

1000 

$35 
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7.4 
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HF 
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Alexandria-Pineville  Town  Talk 

moo 

$75* 
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$60* 
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$45* 
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Ves^ 

4-4 

2-2 

5/p 
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•  Bastrop  Enterprise 

None 
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HF 
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$150* 
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.411 
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5/P 

HF 
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$35 
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5/- 
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7 

1 
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MTWTF 
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2 
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HF 
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MTWTF 
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HF 
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HF 
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M 
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HF 
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Vest 

10-7 

2-1 
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•  .\nnapolis  Capital 
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HF 
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Vest 
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HF 
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.MTWTFS 
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7-7 
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-/- 
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$500* 
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.MTWTFS 
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3 

2-2 

-/- 

HFvV 

Broikion  Knteriirise  \  Times 

U'OU 

$225 
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$175 
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.All 

Yes,- 
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3-1 

-/P 
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.All 
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560 
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^.M•|  WTF 
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Vest 

4-2 
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-/- 
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11.100 
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-MTTFS 

.MTTFS 

Vest 
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-/- 

HF 
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V2  pg. 
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MTuF 

.MTWTFS 
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6-3 

3 

Offset 

HF 
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TuFS 

.MTWTFS 
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-/- 

HF 
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Standard  Times 
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7 
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MTUF 

^*es 

3-3 

2-2 

-/- 

HFvY  SP 
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Vi  pg. 
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MTWTFS 
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HF 
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6t)0 
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Vest 

3 

2-2 

HF 
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7 
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-MTWTFS 
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t  )rt''et 

HF 
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$185 
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.MTWTFS 

-MTWTF'S 

Vest 

3-3 

1-1 
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HF 

Fittstield  Berkshire  Eagle 

1000 

$200* 
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MTTFS 
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5-5 
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-/- 

HF,V  SP 

Uuincy  Patriot  I.edger 

588 
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2 
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HF 
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.Albion  Recorder 

•Ann  .Arbor  News 

Bad  Axe  Tribune 

Battle  Creek  Knquirer  &  News 

Bay  City  Times 

Benton  Harbor  News-  Pallatlium 
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MTW'I  KS 

MTWTFS  Yesv 

5-5 

3-1 

5/P 

HF  &  .SP 

•  IV>rt  Huron  Times  Herald 

1000 
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1000 

$132* 

1000 

$96 

.Ml 

-Ml  ^est 

4-3 

2-2 

5/- 

11 K 

•  Saginaw  News 

1000 

$275 

1000 

$250 

1000 

$125 

All 

All  VeM 

4-4 

1-2 

-/- 

IIF  \  M’ 

>1.  Joseph  Herald  Press 

1000 

$84 
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$129 
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$184 

.MTWTKS 

.MTWTFS  Vest 

6-4 

2-2 

-/P 

HF&  SP 

Three  Rivers  Commercial 

None 

$4(1 

.■Ml 

All 

2. 

Offset 

HF 

Traverse  City  Kevord-Eagle 

None 

$85 

.MTWTFS  Vest 

3 

2-2 

HFlV  SP 

Ctica  Sentinel 

bl6 

$150 

None 

$120 

None 

$60 

.Ml 

All  Vest 

6-2 

2-2 

Offset 

HF 

•  \'p'.il.ami  Press 

1000 

$125 

1000 

$100 

1000 

$75 

MTWTFS 

.MTWTFS  ^esT 

4-4 

2-2 

-/- 

HF\  Sl> 

MINNESOTA 

Albert  I-.ea  Tribune 

588 

$60 

S. MTWTF  Vest 

7-5 

2-2 

-/P 

HF 

.\ustin  Herald 

MTWTFS  Vest 

3-3 

3-3 

HF 

Hemidji  Pioneer 

None 

$90 

None 

$45 
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1 

Offset 
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Brainerd  Dispatch 

loOO 

$110 
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$80 
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$50 

MTWTKS 
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5-3 
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Offset 

HF 

•  Duluth  News  Tribune  &  Herald 

None 
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None 
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$125 

•Ml 

All  Vest 

5-3 

3-3 

-/V 
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$35 

.MTWTF 
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3 
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HF 
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•  Mankota-North  Mankato 
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$140 

1000 
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-/P 

11  F 

(  lark'dale  Pre'^s  Register 

1000 

$30 

All  Yes 

2 

2 

HF 

Columbus  Commercial  Dispatch 

980 

$40* 

S.MTWTF  Not 

3-3 

1-1 

Offset 

HFvV  SI- 

Corinth  Corinthian 

None 

95% 

None 

66% 

None 

33% 

MTHF 

MTTF  Not 

5-3 

2-2 

Offset 

HF 

6  Grt^enville  Delta  Democrat* 

Times 

1000 

$60* 

1000 

$120* 

1000 

$180* 

MTUWF 

SMTWTF  Vest 

5-5 

2 

Offset 

HF 

Greenwood  Commonwealth 

1000 

$35 

All  Not 

5 

4-4 

HF&  SI- 

Ilattie'-hurg  American 

lOOC 

$130 

1000 

$95 

1000 

$55 

MTWTFS 

MTWTFS  Vest 

4-4 

M 

-/- 

HF 

jack>*i»n  Clarion  Ledger  &  News 

1000 

$300 

1000 

$200 

1000 

$125 

All 

.Ml  Vest 

7-7 

2-2 

-/P 

HF 

Laurel  Leader-Call 

1000 

$90 

1000 

$60 

MTWTFS 

MTWTFS  Not 

6-6 

1-1 

-/- 

HF 

Ml  C'tmib  Lnteri>ri>e* journal 

1000 

$90 

1000 

$75 

1000 

$50 

MTUWF 

MTUWF  No 

5-3 

2-2 

Offset 

HF 

Meridian  Star 

1000 

30% 

1000 

25% 

1000 

20% 

All 

All  Vest 

4-3 

1-1 

-/P 

HF&  SI- 

Natchez  Deniwrat 

1000 

33% 

All  Not 

3 

3 

HF 

Pascagoula  Mispis*.ippi 

Pre'S  Register 

1000 

$110 

1000 

$75 

1000 

$50 

All 

All  Vest 

3-2 

5-2 

5/P 

HF 

Starkvilie  News 

1000 

$90 

1000 

$65 

1000 

$35 

MTTF 

All  Yes 

3-2 

Offset 

Hb 

'Tupelo  journal 

840 

55% 

*  840 

35% 

*  840 

25  %* 

MTWTFS 

MTWTFS  Not 

3-2 

2-3 

Offset 

HF 

Vick-.l)urg  Post 

Page 

50% 

1500 

45% 

1000 

35% 

All 

All  Yest 

5-2 

S/P 

HF 

NN’est  Point  Times  l.eader 

1000 

$90 

1000 

$65 

1000 

$35 

MTWTFS 

MTWTFS  Yest 

3-2 

2-2 

Offset 

HF 

MISSOURI 

Boonville  News  &  Advertiser 

1000 

$75 

1000 

$60 

1000 

$40 

MTWTFS 

MTWTFS  Not 

5-3 

1-1 

Offset 

HF 

Brookfield  N'ews-Bulletin 

1000 

$35 

All 

2 

Offset 

HF  SP 

9  Cane  (iirardeau  Southeast 
Missourian 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

MTWTFS  Yest 

7-3 

2-1 

-/- 

HFS;  SP 

Carthage  Press 

None 

$100 

None 

$70 

None 

$40 

MTWTFS 

MTWTFS  Not 

6-2 

Offset 

Hb 

Chillicothe  Constitution-Tribune 

1000 

$40 

MTWTFS  Yest 

4 

1-1 

-/- 

HF 

('linton  Dernwrat 

Vi  Pg-  $25 

MTWTF  No 

3 

Offset 

HFS:  SI- 

•  Columbia  Missourian 

1000 

$105 

1000 

$70 

loon 

$35 

STWTF 

STW'TF  Yest 

1 

-/- 

HF 

Columbia  Tribune 

1000 

$180 

1000 

$120 

1000 

$60 

All 

All  Yest 

1 

5/- 

HF 

Flat  River  St.  Francois 

County  journal 

ioo6 

$50 

All  Not 

2 

2-2 

HF  &  SI- 

Fulton-Sun  Gazette 

None 

$95 

None 

$65 

None 

$45 

All 

All 

1-1 

Offset 

HF 

Hanniball  Courier  Post 

1000 

$80 

1000 

$70 

1000 

$45 

MTTFS 

MTWTFS  Yest 

6-4 

3-3 

Offset 

HFS:  SP 

I  ndeiiendence  Examiner 

1000 

$55 

All  No 

3 

HF 

9  Jefferson  City  Capital  & 

Post  Tribune 

1000 

$170 

1000 

$145 

1000 

$90 

SMTWTF 

SMTWTF  Not 

5-5 

1-2 

5/- 

HF 

•  loplin  (»lohe  &  News  Herald 

1000 

$175 

1000 

$125 

Not 

5-5 

1 

HF 

•  Kansas  City  'Times  &•  Star 

1000 

$1150 

1000 

$1150 

1000 

$675 

.Ml 

All  Yest 

7-3 

1-4 

-/P 

HFS:  SI- 

•  Kennet  Daily  Dunklin 
Democrat 

1000 

$75* 

1000 

• 

o 

so 

1000 

$40* 

MTWTFS 

Not 

5-5 

4-4 

-/- 

HFS:  SP 

*  V''olume  rate  discount  available.  t  AdPro  inks  available. 
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MISSOURI  (Con't.) 


Kirksville  Kxpriss  8:  Nt\v«i 

.None 

$150 

None 

$100 

None 

$50 

SMTWTE 

SMTW’TF 

^■es : 

2-2 

1-1 

Offset 

11  F 

Ix‘t>anon  Ri*cor<l 

None 

$75 

MTW'I  1- 

MTWTF 

Not 

4-2 

3-1 

Offset 

HFsV  sP 

Macon  (  lironicic  Herald 

None 

$50 

All 

HF 

.Maryville  Forum 

600 

$30 

MTTFS 

7 

1-1 

HF 

y  Mexico  l.eilger 

Nunc 

$150 

None 

$120 

None 

$60 

SMFS 

S  .M  'I  I  F'S 

Vest 

10-3 

2-1 

-/P 

HK 

Moberly  Moiiitor  liidex  \' 
Democrat 

10(10 

$105 

100(1 

$70 

1000 

$35 

-M  rWTFS 

MTWI'FS 

Not 

3-2 

1 

Offset 

HF 

Neo>ho  News 

1 000 

$120 

1000 

$80 

1000 

$40 

S.MTWTK 

S.MTW’F 

Yesv 

3  2 

2-1 

5/P 

HF  sS.  .81’ 

Nevada  Mail 

None 

$35 

All 

3 

HF 

Kichmoml  News 

Page 

$200 

All 

1 

Offset 

Kolia  News 

None 

$50 

All 

HF 

•  St.  (  harles  Hanner-NeW'* 

1000 

$K«(t 

1000 

$120 

1000 

$60 

.\IT\\  TK 

.MTWTF 

Ves 

3-3 

2-2 

Off.set 

HF 

St.  joseph  (gazette  \ 

News- Press 

1000 

$.100* 

1000 

$215* 

1000 

$145 

.Ml 

All 

Vtst 

7 

l-I 

-/P 

HF 

•  ^  St.  lajiits  (  ountiaii  (lab.) 

1000 

$575* 

1000 

$425* 

1000 

$325* 

\IT\VT  KS 

MTWTFS 

5’(-st 

7-2 

2-2 

-/- 

HF 

St,  Louis  (ilohe  Democrat 

1000 

$575* 

1000 

$452* 

1000 

$325* 

.Ml 

All 

^•esv 

7-2 

3  2 

-/- 

HF 

St.  Ivoiiis  Post- 1  )ispatch 

Page 

$600* 

1000 

$450* 

1000 

$350 

.Ml 

All 

Vest 

7-2 

3-2 

HF 

5  St.  [..oiiis  Record  (Tab.) 

Page 

$80 

All 

2 

Offset 

Sedalia  Democrat-Capital 

500 

$150 

500 

$100 

500 

$70 

,\ll 

All 

5’est 

5-5 

2-2 

Offset 

HFS:  SP 

9  Sikeston  Standard 

None 

$70* 

None 

$50* 

None 

$30* 

MTW  TFS 

.MTW’TFS 

Vest 

7-5 

2-2 

Offset 

HF 

SpriiiKtield  News  & 

Le.ader-Press 

1000 

$250* 

1000 

$175* 

1000 

$100* 

.\ll 

All 

Vest 

7-7 

2 

-/P 

HF 

Trenton  Republican  Times 

1000 

$40 

MTTF 

No 

7 

1-1 

Offset 

HF 

Warrensbur^t  Star-Journal 

None 

$40 

MTWTF 

Not 

1-1 

Offset 

HF 

West  Plains  Quill 

1 000 

$150 

1000 

$100 

1 000 

$50 

MTW  TK 

MTWTF 

Vest 

1-1 

1-1 

Offset 

HF.S;  SP 

MONTANA 

•  Hillings  (iazettc 

Nb.ne 

$P#(i 

None 

$1^)0 

None 

$125 

.Ml 

.Ml 

Ve~  ;■ 

3-3 

2i2 

Offset 

TIF 

Bozeman  Chronicle 

600 

$(i0 

600 

$45 

All 

Offset 

HF 

Butte- Anaconda  Montana 
Standard  &  Butte  Po>t 

1000 

$1.15 

1 000 

$135 

600 

$75 

MTWKS 

All 

^'est 

2-1 

HF&  SP 

•  Great  Falls  Tribune  I.eailer 

(>00 

$200* 

600 

$200* 

None 

$130* 

.Ml 

All 

Vest 

4  2 

2-2 

-/P 

HF 

Havre  News 

600 

$70 

600 

$40 

MTWTF 

Ves 

2-2 

2-2 

Offset 

HF 

Helena  Independent  Record 

1000 

$8.1 

1000 

$63 

600 

$45 

SMTW’TK 

SMTWTF 

No 

3-3 

2-2 

5/P 

HF  &-  SP 

Kalispell  Inter  I.ake 

600 

$180 

600 

$120 

600 

$60 

All 

All 

No 

2-2 

1-1 

Offset 

HF 

I-ivitiRstoii  Enterprise 

588 

$188 

58S 

$50 

S88 

$35 

Ml 

All 

^•est 

5-5 

2-2 

Offset 

HF 

Miles  (*'ity  Star 

None 

$80* 

None 

$55* 

None 

$30* 

MTW’FS 

All 

Not 

10-5 

2-2 

Offset 

HF 

Missoula  Missoulian 

1000 

$105 

1000 

$85 

600 

$54 

All 

All 

Vest 

4-3 

1-2 

-/- 

HF 

NEBRASKA 

Alliance  Times  HeraM 

1 000 

$105 

1000 

$70 

1000 

$35 

All 

All 

Vest 

5 -.5 

1-1 

5/P 

HF 

y  Beatrice  Sun 

1500 

$40 

1 500 

$30 

1.500 

$30 

SMTWTF 

SMTW’TF 

VesT 

3-2 

3-2 

-/- 

HF 

Columbus  Telegram 

Page 

$100 

1000 

$75 

1000 

$35 

MTWTFS 

Vest 

2 

1-1 

-/- 

HF 

Fremont  Tribune 

1000 

$110 

1000 

$65 

MTWTFS 

Vest 

3-3 

-/- 

HF 

Grand  Island  Independent 

1000 

$100 

1000 

$70 

1000 

$40 

All 

•Ml 

Vest 

4-4 

1-1 

5/P 

Hastings  Tribune 

1000 

$100 

None 

$70 

None 

$40 

MTW'TFS 

MTW’TFS 

Vest 

3-1 

2-2 

5/P 

HF 

Holdrege  Citizen 

1500 

$75 

1  500 

$55 

1500 

$30 

MTWTF 

MTWTF 

Not 

5-3 

HF 

Kearney  Hub 

1000 

$35 

MTWTFS 

N'est 

6-3 

2 

-/- 

HF 

•  I.incoln  Journal-Star 

1000 

$135 

1000 

$220 

1000 

$275 

All 

All 

^'est 

6-3 

1-2 

-/- 

HFS:  SP 

McCook  Gazette 

560 

$‘>5 

5(>() 

$70 

560 

$35 

MTW  TFS 

MTW’I'FS 

Vest 

5-5 

1-2 

Offset 

HF&  SP 

Nebraska  City  News-Press 

None 

$25 

SMTW’TF 

No 

6-3 

2 

Offset 

HF 

Norfolk  News 

1000 

$140 

1000 

$100 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

5/- 

HF 

•  North  Platte  Telegraph 

10.16 

$95 

1036 

$75 

1036 

$45 

MTW’TFS 

MTWTFS 

■S’est 

7-4 

3-2 

Offset 

HF 

•  Gmaha  World-Herald 

2408 

$5.50* 

2408 

$450* 

1000 

$275* 

All 

All 

Vest 

10-4 

3-6 

-/- 

HFS-  SP 

•  Scottsbluff  Star-Herald 

1000 

50% 

1000 

40%- 

1000 

30%, 

S  I  W'TFS 

ST  W’TFS 

Not 

3-3 

1-1 

-/- 

HF 

York  News-Times 

1 000 

$55 

1000 

$30 

MTTFS 

Not 

3 

Off'^et 

HF 

NEVADA 

Carson  City  Nevada  Appeal 

None 

$75 

None 

$50 

Nuiic 

$25 

SM  rw  T  F 

SMTWI'F 

5-2 

2-2 

Offset 

Kly  'limes 

'A  PS 

25%, 

All 

No 

2 

2-2 

Offset 

HF 

•  I.as  Vepas  Review-Journal 

1000 

75% 

1000 

50%) 

1000 

25% 

All 

All 

Ves 

3-2 

2-4 

-/p 

HF 

•  T.as  Vegas  Sun 

1000 

66%% 

*  1000 

50%-* 

1000 

25%  * 

All 

All 

Vest 

4-4 

2-2 

-/p 

HFS:  SP 

•  Reno  Nevada  State  Journal  & 
Gazette 

1000 

$100 

1000 

$150 

1000 

$200 

All 

All 

Not 

4-4 

1-1 

-/p 

HFS:  SP 

NEW  HAMPSHIRE 

9  Claremont  EaRle 

1000 

$50 

.Ml 

4 

HF 

9  Dover  Foster’s  Democrat 

Page 

$195 

Page 

$130 

A  PS 

$65 

MTW’TFS 

MTW’TFS 

Not 

3-1 

1-1 

HF 

Keene  Sentinel 

1000 

$65 

MTW’TF'S 

Not 

5 

-/- 

HF 

I^aconia  Citizen 

1000 

$60 

MTWTF 

4 

-/p 

HF 

Lebanon  Valley  News 

None 

$60 

MTW’TFS 

Not 

6-6 

I-l 

HF 

Manchester  Union  leader 

600 

$175 

.Ml 

Ves 

3 

2 

HF&  SP 

Nashua  Telegraph 

1000 

50% 

1000 

50%, 

1000 

50%, 

.MTWTFS 

MTW’TFS 

Not 

6-4 

2-2 

5/p 

HF 

9  Portsmouth  Herald 

None 

100%, 

None 

50% 

MTW’TFS 

Not 

4-4 

2 

5/- 

HF 

XUM 


*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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for  weeklies  and  smaller  dailies 


There's  a  Goss  web  offset 
press  especially  designed 

COMMUNITY*  SUBURBAN 


Running  speeds  up  to  14,000  pph,  the  Community 
can  print  16  pages  broadsheet  or  32  pages  tabloid. 
Also  available  with  a  Suburban  folder  for  increased 
speed  and  capacity. 


The  Suburban  prints  up  to  24  pages  broadsheet  or 
48  pages  tabloid  at  25,000  pph.  It  can  also  produce 
a  variety  of  newspaper  style  commercial  products. 


for  larger  city  and  metropolitan  area  papers 


For  plants  requiring  64  pages  broadsheet  or  96 
pages  tabloid  up  to  40,000  pph,  the  Urbanite  ful¬ 
fills  the  requirement,  plus  providing  the  ultimate 
in  color  flexibility. 


The  leader  in  double  width  web  offset  presses  is  the 
Metro-Offset.  It  runs  up  to  60,000  pph  with  a  capac¬ 
ity  of  80  pages  straight  or  144  pages  collect. 


GD55  « 


MGD  Graphic  Systems 

North  American  Rockwell 

5601  West  31st  St.,  Chicago,  Illinois  60650 


METRO-OFFSET 
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Accepted 

NEW  YORK  STATE  (Con't.) 


Xi.iRara  Falls  Gazette 

1000 

$210 

1000 

$160 

1000 

$102 

All 

All 

Vest 

4-2 

2-1 

-/- 

HF  &  SP 

North  Tonawanda- 
Tonawanda  News 

1000 

$110 

1000 

$75 

All 

2 

Offset 

HF 

Ugden^burg  Journal  & 

Advance  News 

1000 

$40 

All 

Yes 

5 

2-2 

HF&  SP 

Oneida  Dispatch 

1000 

$75 

1000 

$45 

.MTWTFS 

Not 

2-2 

2-2 

Offset 

HF 

Oneonta  Star 

1000 

$65 

.MTTFS 

Vest 

7-7 

2 

HF 

Osweco-Fulton  Palladium-Times 

None 

$50 

MTWTFS 

Not 

6-6 

2 

HF 

Plattsburgh  Press-Republican 

1000 

$100 

1000 

$75 

.MTWTFS 

Vest 

7-7 

1-1 

HF 

Port  Jervis  Union  Gazette 

1000 

50% 

MTWTF 

Not 

3-3 

3-3 

Offset 

PoughkeeI>^^e  Journal 

672 

$200 

672 

$150 

672 

$100 

All 

All 

Not 

10-7 

2-2 

-/- 

HF 

•  Rochester  Democrat  & 

Chronicle  Times  Union 

1000 

$410* 

1000 

$610* 

1000 

$830 

■Ml 

All 

Vest 

10-7 

2 

-  P 

HF&  SP 

9  Rome  Sentinel 

1000 

$120 

1000 

$90 

1000 

$60 

.MTWTFS 

MTWTFS 

Vest 

4-3 

2-4 

-/P 

HF&  SP 

Salam.-»nca  Republican  Press 

10(10 

$80 

1000 

$40 

All 

Vest 

7 

2 

Offset 

HF 

Saratoga  Saratogian 

None 

$105 

None 

$85 

None 

$60 

All 

All 

7-7 

Offset 

HF 

•  Schnectady  Gazette 

Page 

$200 

1000 

$170 

1000 

$125 

MTWTF 

MTWTFS 

Vest 

5-5 

2-2 

HF 

Schnectady  Union  Star 

1000 

$100 

All 

Vest 

5 

3 

Offset 

HF 

•  Syracuse  Herald  Journal  & 

Post  Standard 

Page 

$300 

Page 

$250 

1000 

$150 

All 

All 

Vest 

4-3 

2 

— /— 

HF&  SP 

•  Troy  Record  &  Times  Record 

1000 

$190 

600 

$165 

600 

$125 

.MTWTFS 

.MTWTFS 

Vest 

6-4 

3-2 

-/P 

HF&  SP 

Utica  Press  &  Obstrver- 
Dispatch 

980 

$277 

980 

$189 

All 

t 

3 

2 

HF 

•  Watertown  Times 

ISOO 

$210 

1500 

$175 

950 

$135 

MTWTFS 

MTWTFS 

Vest 

6-6 

2-2 

5/P 

HF 

NORTH  CAROLINA 

Asheboro  Courier-Tribune 

600 

$50 

All 

Not 

2 

2 

5/- 

HF 

Asheville  ('itizen-Tiines 

None 

$300 

None 

$200 

None 

$100 

All 

All 

Vest 

5-3 

1-2 

5/p 

HF 

Burlington  Tinies-News 

1(100 

$150 

1000 

$111 

1000 

$60 

.MTWTFS 

MTWTFS 

Vest 

3-3 

2 

-/P 

HF 

•  Charlotte  Ob.server  News 

None 

$450 

None 

$325 

None 

$225 

S.MT'W  TE 

SMTWTF 

Vest 

5-5 

2-2 

5/P 

HF&  SP 

Concord  Tribune 

None 

$60 

All 

Not 

7 

3-3 

HF 

Durham  Herald  Sun 

1000 

$.^25 

1000 

$200 

1000 

$100 

All 

All 

^'est 

5-5 

1-1 

5/P 

HF 

Klizabeth  City  .\dvance 

1000 

$110* 

1000 

$80* 

1000 

$45* 

All 

All 

Vest 

5-4 

Offset 

HF 

Fayetteville  Observer 

None 

$160 

None 

$120 

None 

$80 

MTWFS 

All 

^*est 

5-3 

2-3 

5/P 

HF 

9  Ciastonia  Gazette 

1000 

$110 

1000 

$85 

1000 

$60 

All 

All 

Vest 

3-3 

2-1 

-/- 

HF 

Goldsboro  News-Argus 

1000 

$110 

1000 

$80 

1000 

$50 

All 

All 

Vest 

3-3 

2-1 

5/- 

HF 

•  (ireenslx)ro  Record  &  News 

1000 

$390 

1000 

$260 

1000 

$130 

All 

All 

Vest 

4-3 

1-1 

-/p 

HF&  SP 

Greenville  Reflector 

1000 

$90 

1000 

$70 

1000 

$50 

S.MTWTF 

SMTWTF 

Vest 

3-2 

1-1 
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HF 

1  lundersonville  Times  News 

1000 

$95 

1000 

$75 

1000 

$45 

.Ml 

All 

2-2 

Off-et 

HF 
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1000 

$50 

All 

MTWTFS 

Vest 

5-5 

l-I 

HF 

High  Point  Enterprise 

1008 

$80 

1000 

$50 

All 

Vest 

7-7 

3 

-/- 

HF 

Jacksonville  News 

1000 

$105 

1000 

$80 

1000 

$45 

MTS 

.MTWTFS 

Vest 

6-3 

2-'^ 

Offset 
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Kanapolis  Indejiendent 

None 

$150 
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SMTWTF 

SMTWTF 

Vest 
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HF 

Kinston  Free  Press 

1000 

$45 
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Vest 

3 

2*2 

HF 

Ixmoir  News-Topic 

None 

$150 

None 
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None 

$50 

MTWTFS 

Not 
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2-2 
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HF 

I>*xington  Dispatch 

None 

$50 

None 
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$100 

MTFS 

MTWTFS 

Vest 

3-2 

2-1 

Offset 

HF 

Lumberton  Robesonian 

None 

$90 

None 

$45 

SMTWTF 

Not 

3 

1-1 

HFS:  SP 
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None 

$100 

None 

$75 

None 

$45 

All 

All 

Not 

5-1 

1 

HF  &  SP 

New  Bern  Sun-Journal 
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$50 
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No 

3 

1-2 

HF 
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None 

$400 
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$275 
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$150 
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.Ml 

Vest 

5-2 

2-'’ 

-/P 

HF&  SP 

Reidsville  Review 

pg-  $35 

M'l'WTF 

Not 

2 

2 

HF 
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$60 
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$35 

MTF 

SMTWTF 
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3-2 
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HF 
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2-1 
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HF 

Rocky  Mount  Telegram 

1000 

$100 

1000 

$75 

1000 

$60 

MTWTFS 

All 

Vest 

3-2 

2-2 

-/- 

HF 

Salisbury-Spencer 

East  Spencer  Post 

None 

$1 50* 
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$100* 
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$60* 

■Ml 

All 

Vest 

3-3 

2-2 

Offset 

HF 

Sanford  Herald 

1000 

$105 

1000 

$70 

1000 

$35 

MTWTF 

MTWTF 

Vest 

2 

2-1 

Offset 

HF 

Shelby  Star 

1000 

$45 

-Ml 

Vest 

5 

3 

HF 

•  Statesville  Record  &  Landmark 

1000 

$50 

1000 

$90 

1000 

$130 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-1 

Offset 

HF 

Tarboro  Southerner 

None 

$40 

MTWTF 

No 

3 

Offset 

HF&  SP 

Thomasville  Times 

1000 

$80 
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$50 

All 

Vest 

7-7 

3 

-/- 

HF 

Washington  News 

None 

33Vi% 

Not 

2 

Offset 

•  Wilmington  Star-News 

1000 

$125 

1000 

$100 
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$75 

■Ml 

All 

Vest 

5-3 

1-1 

Offset 

HF 

Wilson  Times 

None 

$100 

None 

$80 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-3 

Offset 

HF 

Winston-Salem  Journal  & 

Tw’in  City  Sentinel 

1000 

$300 
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$225 

None 

$115 
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All 

Vest 

5-2 

1-2 

-/P 

HF&  SP 

NORTH  DAKOTA 

•  Bismarck  Tribune 

1000 

$120 

1000 

$65 

MTWTF 

Vest 

3-4 

2-2 

HF  &  SP 

Devils  Lake  Journal 

1000 

$90 

1000 

$65 

1000 

$40 

MTTF 

MTTF 

Not 

5-3 

2 
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•  Dickinson  Press 
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$55 
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$40 

STWTFS 

STWTFS 

Vest 
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5/P 
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.\11 
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Vest 

4-4 

2-2 

-/P 
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SMTWTF 
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1-1 

5/P 

HF 
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!4  pg.  $40 

H  pg 

.  $40 

54  pg.  $50 

STWTFS 

STWTFS 
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6-2 

2-2 

Offset 

HF&  SP 

Minot  News 

lOOO 
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$110 

560 
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6-6 

1-2 

-/p 

HF&  SP 
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Page 
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MTuFS 
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No 
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Alliance  Review 

4i00 

$210 
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$140 
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$75 
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.MTWTFS 

Vest 

7-3 

2-2 

-/- 

HF 

.\shland  Time'-tiazette 

OOO 

$150 
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$115 
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$75 

TuS 

MTWTFS 

Vest 

5-2 

2-2 

-/- 

HF 

•  Ashtabula  Star-Beacon 

$150 

$125 

$80 

MTWTKS 

MTWTFS 

Vest 

5-3 

2-2 

Offset 

HF&  SP 

Athens  Messenjrer 

1000 

$65 

S  MTWTF 

No 

3 

2 

HF 

Bi.wling  CJreeii  Sentinel-Tribune 

1000 

$100 
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MTWTFS 

.MTWTFS 

.Not 

5-5 

2-2 

HF 
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$100 

$100 

$50 

-MTWTKS 

MTWTFS 

Not 

3-3 

Offset 

HF 

Bucvnis  Telegraph 
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MTFS 

2 

2-1 

HF 
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pg.  SI 00 

4  pg.  $75 

'4  PR- 

$50 

.MTWTFS 

Not 

3-1 

3-3 

-/- 

HF 

Canton  Rei>o>itorv 
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$.140 

P.-ige 
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MTuFS 
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Vest 

5-5 
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-/P 

HF 
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ig.  $1.=I0 

4  PR.  $100 
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MTWTFS 
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-/- 
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7 
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3-3 
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-/- 
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1000 
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MTWTFS 
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5-5 
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-/- 

HFS:  SP 
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MTTFS 

No 
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HF 
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S.MTWTF 
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6-5 

4 

HF  SP 
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Page 
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moo 

$430 

MTWTFS 

MTWTFS 

Not 

7-7 

2-4 

HF 

Columbus  ('itizen  journal 

loon 

$240 

1000 

$170 

moo 

$120 

All 

All 

Vest 

7-7 

2 

-/- 

HFiv  SP 

•  Columbus  Dispatch 

1000 

$200 

moo 

$150 

1000 

$100 

All 

All 

Vest 

7-7 

2-2 

-/p 

HFit  SP 

Conneaut  New'-Her.ald 

moo 

$65 

MTWTFS 

Not 

3-3 

2-2 

Offset 

HF 

C  oshocton  Tribune 

None 

$100 

None 

$75 

None 

$.50 

All 

.Ml 

Vest 

7-4 

2-2 

-/P 

11 F  &  SP 

•  Daytona  Journal  Herald 
\  New> 

1000 

55*^ 

1000 

4  5  re 

moo 

357e 

•Ml 

All 

Ves 

5-4 

-/- 

HF&  SP 

Dehance  Crescent-News 

Page 

$115 

Page 

$85 

Page 

$50 

MTuS 

MTWTFS 

Nut 

4-3 

1-1 

Offset 

HF 

Dover  New  Philadelphia 

Re|*orter 

1000 

$65 

All 

Yes 

3 

2*2 

HF&  SP 

Ka-t  Liverpool  Review 

1000 

$65 

MTWTFS 

Not 

5-5 

1 

-/- 

HF 

K1  vna  Chronicle-Telegram 

600 

$200 

600 

$150 

601) 

$100 

.\11 

All 

Vest 

2-2 

2-2 

Offset 

HF 

Kairborn  Herald 

1000 

$100 

moo 

$50 

All 

Vest 

5 

1-1 

Offset 

HF 

Kimilay  Republican-Courier 

840 

$1 10 

840 

$80 

MTWTb'S 

Not 

2 

1-2 

HF 

l'i»-toria  Review -Times 

■4  PR-  $1  -’0 

}i 

Ilf.  $100 

PR 

$50 

MTWTFS 

Vest 

4-2 

2-2 

Offset 

HFi;  SP 

Fremont  News  Messenger 

lOOO 

$125 

lOdO 

$90 

moo 

$60 

MTTFS 

MTWTFS 

Vest 

5-2 

1-2 

Offset 

HF&  SP 

Cialli|»olis  Tribune 

None 

$40 

All 

Vest 

2 

2 

Offset 

HF  _ 

(ieiieva  Free  Pres< 

1000 

$50 

All 

No 

7 

♦  C 'ir(*t'nhel<l  Time^ 

moo 

$30 

MTWTF 

No 

2-2 

2 

Offset 

HF 

Hamilton  louriicl-News 

1000 

$155 

1000 

$120 

moo 

$75 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-1 

5/- 

HF 

Iromnn  Tribune 

moo 

$50 

S.MTWTF 

Vest 

2-2 

1-1 

HF&  SP 

Kent  Ravenne  S:  Record-Courier 

1000 

$150 

1000 

$115 

1000 

$60 

TuS 

All 

Vest 

5-5 

Offset 

HF  &  SP 

Kenton  Time- 

1000 

$100 

moo 

$50 

MTWTFS 

MTWTFS 

Ves 

3-3 

1-1 

HF&  SP 

Lanca'*ter  Kagk -Gazette 

1000 

$50 

MTFS 

Vest 

7 

2-2 

HF 

l.itna  Xe«w 

2464 

$330 

1000 

$250 

1000 

$150 

All 

.Ml 

Vest 

7-4 

3-3 

-/- 

HF 

],on«l(m  Ma<lisoi*  Press 

1 ; 

pg.  $80 

4  pg-  $40 

MTWTF 

No 

5-2 

2-2 

HF  &  SP 

Ltirain  lournal 

lOOo 

$200 

1000 

$150 

moo 

$100 

All 

.Ml 

Ves 

3-3 

2 

5/- 

HF  &  SP 

.Man-tield  \ev '-lournal 

700 

$100 

700 

$100 

700 

$65 

All 

All 

Vest 

6-6 

2-2 

5/P 

HF  &•  SP 

Marietta  Time'- 

None 

$115 

None 

$90 

None 

$65 

MTWTFS 

MTWTFS 

Vest 

2-2 

1 

Offset 

HF 

Marittii  Star 

moo 

$85 

Vest 

5 

5 

HF  &  SP 

Martins  Ferry- Bellaire 

Times  1,/eatler 

1000 

$175* 

1000 

$125* 

moo 

$75* 

All 

All 

Not 

4-2 

1-1 

S/- 

HF 

Massillon  Independent 

1176 

$75 

MTWTFS 

Vest 

3 

HF 

Medina  County  Gazette  & 
Lea«ler-IV»st 

None 

$175 

None 

$125 

None 

$75 

MTWTFS 

MTWTFS 

Vest 

3-4 

Ogset 

HF  &  SP 

Middletown  lournal 
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$160 
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$125 

1000 

$80 

All 

All 

Not 

5-4 

1-2 

-/- 

HF 

Mount  Vernon  News 

$60 

MTWTFS 

Not 

3 

11 F 

6  Napoleon  Northwest  Signal 

None 

$150 

None 
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None 

$50 

MTWTF 

MTWTF 

Vest 

5-4 
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flffset 

HF  SP 

9  Newark  Advocate  it  American 

Page 

$185 
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$130 
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$90 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

-/- 

HF  SP 

Niles  Times 
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$60 

All 

Ves 

4 

HF 

Norwalk  Reflector 

080 

$150 
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$100 

980 

$50 

MTWTFS 

Not 

3-3 

1 

Offset 

HF 

I’ainesville  Telegraph 

9S0 

$150 
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$125 

980 

$80 

All 

All 

Yes 

/  •/ 

2-1 

HF 

6  Piqiia  Call 

None 

$125 

None 

$90 

None 

$60 

MTWTFS 

Not 

3-2 

2 

Offset 

HF 

Pomeroy- Middleport 

Sentinel  Time« 

None 

$40 

MTTF 

Vest 

2 

2 

Offset 

HF 

Portsmouth  Times 

1000 

$85 

1000 

$155 

MTWTFS 

Vest 

5-4 

2 

HF  &  SP 

Salem  News 

1000 

$70 

MTWTFS 

Not 

2 

HF 

6  Sanduskv  Register 

None 

$150 

None 

$125 

None 

$85 

MTuFS 

MTWTFS 

Not 

5-4 

3-2 

Offset 

HF 

Shelbv  Globe 

None 

$70 

None 

$35 

MTWTFS 

Vest 

5-3 

3 

Offset 

HF 

9  Sidney  News 

1000 

$170 

1000 

$85 

MTWTF 

No 

3-3 

2-3 

-/P 

HF 

Springfield  N'ews-Sun 

Page 

$325 

Page 

$275 

1000 

$225 

All 

All 

Vest 

7-7 

2-2 

HF 

Steubenville  Herald-Star 

Page 

$210 

Page 

$145 

1000 

$75 

MTWTFS 

MTWTFS 

Vest 

7-4 

1-1 

HF 

•  Tifii  Advertiser-Tribune 

None 

$120 

None 

$60 

MTWTFS 

Vest 

4-4 

2-1 

HF 

•  Toledo  Times  &  Blade 

1000 

$450* 

1000 

$350* 

1000 

$250* 

All 

All 

Vest 

5-5 

2-2 

-/P_ 

HF&  SP 

Trov  News 

None 

$65 

All 

Vest 

3 

2-2 

Offset 

Van.  Wert  Times-Bulletin 

lOOO 

$50 

All 

Not 

5 

2 

-/- 

HF 

Warren  Tribune  Chronicle 

1000 

$125 

1000 

$110 

1000 

$85 

MTWTFS 

MTWTFS 

Vest 

m-3 

5/- 

HF 

Washington  Court  House 
Record-Herald 

600 

$50 

MTWTFS 

Not 

3 

2-1 

5/. 

HF 

•  Willoughby  News-Herald 

mso 

$90 

_ 

MTWTFS 

Vest 

3-3 

3-2 

5/- 

HF  ft-  SP 
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NOW  GOING  i|,l  ... 

it  New  28  story  home  office  building 
for  Cities  Service  Oil  Company 

★  New  Vo-Tech  College  for 
Eastern  Oklahoma 


Tulsa  TODAY  is  21st  in  Central  Administrative 
offices,  44th  in  E.B.I.  .  .  .  and  46th  in  popula¬ 
tion!  But  T ulsa  tomorrow!!  Over  $1 00,000,000 
new  construction  in  Downtown  alone!  Pros¬ 
perous!  Colorful.  And  speaking  of  color  .  .  . 
We  run  the  most  POP  color  in  the  state  and 
offer  Hi-Fi  and  Spectacolor.  Contact  your 
Branham-Moloney  man  or  call  National  Adv. 
Department,  918-583-2161.  Get  colorful, 
hard-sell  coverage  in  Tulsa-Tomorrow  with 
the  .... 


★  $40,000,000  expansion  in  American 
Airlines  Maintenance  base— 

Bigger  payroll 

■k  $90,000,000  expansion  of  electrical 
facilities  in  five  years  by 
Public  Service  Co.  of  Oklahoma 

★  The  fabulous  new  Port,  bringing 
water  transportation  (and  prosperity) 
to  six  land-locked  states! 
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$275 
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'A  pg.  $75 

.MTWTES 

MTWTES 
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.3-3 

4 

Offset 

Xenia  Ciazette 

Page 

SI  65 

Page  $115 

1000 

$60 

.\1T\\  TES 

MTWTES 

Vest 

5-3 

1 

11 F 

V*»iini»»to\\ n  \'iTi(lKator 

Page 

S340 

Page  $270 

lOOO 

$125 

MTWTES 

All 

Vest 

7-7 

2-2 

HF 

9  Zanesville  l  inie-  Recorder 

None 

$50 

None  $75 

Xone 

$100 

All 

All 

Vest 

7-4 

2-2 

-/P 

HE  X  SP 

OKLAHOMA 

.\da  Xc«'s 

1000 

$50 

SMTWTF 

Vvs 

5 

2 

HE 

.\ltus  Times-Democrat 

1000 

25% 

All 

Xo 

1-2 

HE  SP 

Anadarko  News 

None 

$30 

All 

Yes 

1 

3-3 

Offset 

Anlmore  Ardinoreite 

1000 

$50 

S.MTWTF 

Not 

7 

1 

HE 

liartlcsville 

Kxaininer- Enterprise 

1000 

$125 

1000  $90 

1000 

$50 

SMTWTF 

SMTWTF 

Vest 

5i2 

2-2 

Offset 

HE 

H  lack  well  Journal  -  Triiiune 

Xone  $55 

None 

$25 

SMTWTF 

Ves 

5-5 

11 

HE 

I'hickaslia  Express 

1000  $75 

1000 

$40 

All 

All 

Vest 

3 

1-1 

t'laremore  Progress 

None  $65 

None 

$35 
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1 
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V2Ve.  $30 

STT 

Yes 

2-1 

2-1 

Offset 

HP  ft  SP 

Lawton  Constitution  Press 
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STWTFS 

Xo 

2 

Offset 

y  .\Ic.\lester  Xew-s-Cai'ital 

X’one 

$105 

Xone  $70 

None 

$35 

All 

All 

Yes 

2-2 

Offset 

HE 

Miami  News-Record 

600 

50% 

All 

All 

Vest 

5-10 

2 

Mn-kogee  I’hoenix  & 

Tiines  Democrat 

Xone 

$125 

Xone  $90 

None 

$50 

All 

All 

Yest 

3-3 

1-1 

-/- 

HP  ft  SP 

9  Xorman  Tran'Cript 

1000 

$100 

1000  $70 

1000 

$40 

All 

All 

Ves 

6-4 

6-6 

5/-  I 

HE  ft  SP 

Oklahoma  City  (Oklahoma 
Journal 

1000 

$250 

1000  $200 

1000 

$120 

All 

All 

Ves 

5-3 

2-2 

Offset 

HE 

Oklahoma  City  Oklahoman  ^ 
Times 

2408 

$250 

1000  $340 

1000 

$185 

All 

All 

Vest 

2-2 

1-1 

-/- 

HE 

<dkniulpee  Time** 

1000 

$30 

All 

Vest 

3 

1 

Pauls  Valley  r»emocrat 

1000 

$90 

1000  $60 

1000 

$30 

STWTES 

STWTFS 

Vest 

2-2 

2-2 

Offset 

HE 

Pawhuska  Journal -Capital 

U  PS. 

$90 

li  pg.  $65 

14  pg.  $35 

STWTF 

STWTF 

Not 

3-1 

Offset 

Ponca  City  Xew*- 

1000 

$100 

1000  $70 

1000 

$40 

SMTWTF 

Vest 

4-4 

1-1 

-/- 

HE 

Sapulpa  Herald 

M  PIT- 

$105 

pg.  $65 

None 

$35 

SMTTF 

SMTTF 

Yes 

5-3 

2-4 

Offset 

HF 

Seininole  Producer 

1000 

$40 

STWTF 

Not 

2 

1 

-/- 

HF 

•  Shawnee  News-Mar 

1500 

$120 

1500  $70 

1000 

$40 

STWTES 

STWTFS 

Vest 

4-4 

1-2 

5/p 

HF  ft  SP 

Stillwater  Xew-  Pre's 

1000 

$120 

1000  $80 

1000 

$40 

All 

All 

Not 

3-3 

Offset 

•  Tulsa  World-TrTt'une 

1000 

$225* 

1000  $325* 

1000 

$425 

All 

All 

Vest 

5/P 

HE  ft  SP 

OREGON 

AUianv  Democrat-Herald 

1000 

$180 

600  $135 

600 

$75 

MTWTES 

MTWTFS 

10-3 

Offset 

HF 

•  Ashland  Tidings 

X^one 

$40 

Xone  $40 

None 

$50 

MTWTES 

MTWTFS 

Not 

3-3 

2-2 

Offset 

HF 

Astor  Astorian 

588 

$135 

588  $90 

588 

$45 

MTWTF 

MTWTF 

Not 

2-2 

1-1 

-/- 

HE 

•  Itaker  Democrat-Herald 

560 

$85 

560  $60 

560 

$35 

MTWTES 

MTWTFS 

Vest 

5-2 

21 

Offset 

HF  ft  SP 

Hend  Bulletin 

Xone 

$80 

None  $55 

None 

$30 

MTWTES 

MTWTFS 

Vest 

5-3 

1-1 

Offset 

HF 

•  Coon  Bay-Xorth  Bend  World  588 

$180 

588  $120 

588 

$60 

MTWTES 

MTWTFS 

Yest 

5-3 

1-1 

-/- 

HF  ft  SP 

9  (’orvallis  Gazette-Times 

Xone 

$135 

X'one  $90 

None 

$45 

MTWTES 

MTWTFS 

Yest 

5-3 

2-2 

s/p 

HF  ft  SP 

•  Eliigene  Reginter-Guard 

X'one 

$80 

Xone  $115* 

None 

$145* 

All 

All 

Vest 

3-3 

2-1 

-/- 

HE  ft  SP 

Grants  Pass  Courier 

588 

$150 

588  $100 

588 

$50 

MTWTES 

MTWTFS 

Yest 

3-3 

2-2 

-/p 

HF 

Klamath  Falls  Herald 
&  News 

600 

75% 

600  50% 

600 

35% 

SMTWTF 

SMTWTF 

Yest 

2-2 

1-1 

Offset 

HF 

La  Grande  ( )h‘ierver 

1500 

$100 

660  $70 

660 

$40 

All 

All 

2-2 

2 

Offset 

HF 

•  9  Medford  Mail  Tribune 

1000 

$125 

600  $90 

600 

$55 

SMTWTF 

SMTWTF 

Yest 

2-2 

2 

-/ 

HF 

Oregon  City  Enterprise-Courier 

$180 

$120 

$60 

MTWTF 

MTWTF 

Xo 

5-3 

2-2 

Offset 

HF 

Peiidleton  East  Oregonian 

1000 

$145 

1000  $100 

14 

$50 

MTWTES 

MTWTFS 

Vest 

2-2 

1-1 

Offset 

HF 

•  Portland  Oregonian,  & 
Oregon  Journal 

2408 

50% 

2408  45% 

1000 

50% 

MTWTES 

All 

Yest 

6-4 

2-2 

HF 

Roseburg  Xews-Review 

600 

75% 

600  55% 

600 

25% 

MTWTES 

MTWTFS 

Yest 

3-3 

2-2 

Offset 

HF 

•  9  Salem  Oregon  Statesman 
Capital  Journal 

& 

1000 

$280 

1000  $195 

600 

$100 

All 

.Ml 

Yest 

7-3 

2-2 

-/P 

HF 

•  Dallas  Chronicle 

None 

$100 

X'one  $75 

None 

$50 

MTWTF 

MTWTF 

Vest 

4-3 

1-7 

Offset 

HF 

PENNSYLVANIA 

Allentown  Call-Chronicle 

Page 

$330 

Page  $280 

1000 

$180 

All 

All 

Vest 

7-5 

1-1 

-/- 

HF  ft  SP 

A 1  toon  a  -  M  i  rror 

Page 

55% 

Page  45% 

1000 

35% 

MTWTES 

MTWTFS 

Vest 

3-3 

HF 

•  Beaver-Rochester-Aliquippa- 
■Ambridge  Beaver  County 
Times 

1000 

$185 

1000  $135 

1000 

$85 

All 

All 

Yest 

3-2 

3-1 

-S/P 

HF 

9  Beaver  FalD-New  Brighton 
News-Tribune 

800 

25% 

MTWS 

Vest 

4 

2-1 

HF 

Berwick  Enterprise 

588 

$50 

MTWTFS 

VesT 

5-5 

HF 

*  Volume  rate  discount  available.  t  AdPro  inks  available, 
58 
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PENNSYLVANIA  (Con't.) 

Bethlehem  Globe-Times 

1000 

$80 

MTWTFS  Vest 

7 

II  K 

•  Bloomsburg  Press 

1000 

$60 

WThF  Ycst 

5 

2 

HF 

Brownsville  Telegraph 

600 

$105 

MTWTFS  t 

2 

2 

Offset 

Butler  Eagle 

1000 

$150 

1000 

$110 

1000 

$70 

All 

All  Ycst 

3-3 

2-2 

-/- 

HP 

•  Carlisle  Sentinel 

14 

$50 

MTWTFS  Vest 

3 

2 

Offset 

HF 

Chainbersburg  Public  Opinion 

560 

$240 

560 

$160 

560 

$80 

All 

All  Vest 

7^ 

4-4 

5/- 

HF  X:  SP 

Chester  Delaware  County  Times 

o 

o 

$225 

1000 

$185 

1000 

$125 

Vest 

4-4 

2 

5/P 

HF 

C'ulunibia  News 

Page 

$95 

1000 

$70 

600 

$50 

MTWTFS  Not 

5 

2-2 

Offset 

11  F 

Connellsville  Courier 

None 

$120* 

None 

$60* 

.MTWTFS  Not 

5-5 

2 

HF 

•  Dciiiora  Herald-Anierican 

None 

$75 

None 

$50 

Ml'WTF 

MTWTF  Vest 

5-5 

5/- 

HF  &  SP 

•  Doylestowii-Hatboro 
Intelligencer 

1000 

$50 

TWTFS  I'est 

4 

2 

HF 

DiiBois  Courier-Express 

'A  pg- 

$85 

.MTTFS 

.\ot 

0-5 

2 

HF 

Easton  &  Wilson,  Pa.  & 
Phillipsburg,  N.J.  Express 

1000 

$260 

1000 

$190 

1000 

$100 

MTWTFS 

MTWTFS  Vest 

4-2 

2-2 

-/- 

HF 

9  Elwood  City  Ledger 

700 

$150 

700 

$60 

700 

$45 

MTWTFS 

MTWTFS  Yes 

1-1 

5/- 

HF 

Erie  Times-News 

1000 

$180 

1000 

$155 

1000 

$130 

All 

All  Vest 

5-5 

2-2 

V- 

HF  &  SP 

Greensburg  Tribune- Re  view 

1000 

$210 

1000 

$140 

1000 

$70 

MTWTFS 

MTWTFS  Vest 

7-7 

2-2 

-/p 

HF 

9  Greenville  Record-.\rgus 

A  pg 

$45 

.Ml  Vest 

7 

-/- 

HF 

Hanover  Sun 

1000 

$75 

.MTWTFS  Vest 

3-3 

2 

HF 

Harrisburg  Patroit  News 

1000 

$575 

1000 

$300 

840 

$200 

All 

All  Vest 

3-3 

3-2 

•/p 

HF  &  SP 

Hazleton  Standard-Speaker 

ICOO 

$125 

1000 

$75 

MTWTFS  Vest 

6 

2 

HF 

Homestead-West  Homestead 
Munhall  Messenger 

1000 

$100 

1000 

$50 

MTW  Yes-; 

7 

3-2 

Huntiiigton-Motiiit  Union  News 

None 

$130 

None 

$80 

M  rWTFS 

MTWTFS  Not 

7-7 

2-2 

Offset 

HF 

9  Jeanette  News-Dispatch 

14 

$50 

.\ll  Not 

5 

2-2 

HF 

9  Jersey  Shore  News 

1000 

$50 

MTFS  Vest 

3 

2 

HF 

Tolinstown  Tribune-Hemocrat 

1000 

$126 

All  Not 

4 

1-1 

HF  &  SP 

Kittanning  Leader-Times 

A  pg.  $65 

MTuFS  Not 

2-2 

HF 

Lancaster  Intelligencer- Journal 
&  New  Era  Page 

$290* 

1500 

$210* 

800 

$125* 

All 

All  Vest 

7-3 

2-1 

-/■ 

HF 

Lansdale  North  Penn  Reporter  1000 

$210 

1000 

$140 

1000 

$70 

MTWTF 

MTWTF  Not 

2-2 

2-1 

Offset 

HF 

Latrobe  Bulletin 

Page 

$100 

1000 

$70 

600 

$50 

All 

All  No 

4-4 

1-2 

HF 

Lebanon  News 

None 

$135 

None 

$95 

None 

$65 

MTWTFS 

MTWTFS  Vest 

6-3 

2-2 

-/P 

HF 

•  Levittown  Bucks  County 
Courier  Times 

1000 

$220 

1000-  ’ 

$170 

1000 

$110 

.MTWTFS 

MTWTFS  Vest 

4-3 

1-1 

5/P 

HF 

Lewistown  Sentinel 

1000 

$50 

MTFS 

4 

HF 

9  Lock  Haven  Express 

1000 

$50 

.MTFS  Vest 

2 

HF 

McKeesport  Duquesne-Clairton 

News  1000 

$125 

1000 

$100 

lOOO 

$62 

MTWTFS 

MTWTFS  Vest 

4-3 

2-2 

-/P 

HF 

6  Milton  Standard 

None 

$85 

None 

$70 

None 

$45 

MTWTFS 

MTWTFS  Vest 

3-2 

2-2 

Offset 

HF  &  SP 

Monessen-Charleroi-Donora 
Valiev  Independent 

1000 

50% 

1000 

40% 

1000 

25% 

MTWTFS 

Not 

4 

1 

-A 

HF 

•  Monoiigahela  Republican 

$75 

$50 

MTWTF 

MTWTF  Vest 

5-5 

5/- 

HF  &  SP 

9  Mount  Carmel  Item 

600 

$75 

All  Not 

4 

2 

HF 

New  Castle  News 

1000 

$150 

1000 

$120 

1000 

$80 

MTTFS 

MTWTFS  Vest 

2-2 

Offset 

HF 

6  New  Kensington-.\rnold 
Dispatch 

728 

$225 

728 

$175 

728 

$125 

MTW  I'FS 

MTWTFS  Vest 

5-4 

2-2 

Offset 

HF 

Norristown  Times-Herald 

1000 

$85 

1000 

$115 

1000 

$145 

MTWTFS 

MTWTFS  Vest 

1 

5/- 

HF 

Oil  City  Franklin  Derrick  & 
News-Herald 

1000 

$145 

1000 

$100 

1000 

$65 

MTiiS 

MTWTFS  Not 

4-4 

1-1 

-/P 

HF 

Philadelphia  Hnlletin 

1000 

$725* 

1000 

$725* 

1000 

$525* 

All 

All  ^  est 

20-10 

1-12 

-A 

HF  X-  SP 

Philadelphia  Inquirer 

Page 

$675 

Page 

$525 

1000 

$500 

SMTWTF 

ALL  >est 

10-10 

1-6 

-/- 

HF  X-  SP 

6  Philadelphia  News  (tab.) 

6000 

$500* 

600 

$300* 

600 

$175* 

MTWTFS 

MTWTFS  Vest 

20-20 

2-2 

•A 

HF  X  SP 

Phoenixville  Republican 

1000 

$50 

All  No 

2-1 

Page 

$1575* 

Page 

$1375 

1000 

$975* 

MTWTFS 

MTWTFS  Vest 

5-2 

2-4 

HF 

•  Pittsburgh  Press 

Page 

$1375* 

Page 

$1375* 

1000 

$975* 

MTTFS 

MTTFS  Vest 

3-2 

2-4 

Pottstown  Mercury 

1000 

$115 

1000 

$95 

1000 

$74 

All 

All  Not 

4-4 

1-1 

-A 

HF 

9  Pottsville  Republican 

500 

$80 

MTFS  Not 

_ 

HF 

•  Scranton  Times 

1000 

$300 

1000 

$225 

1000 

$150 

SMTTFS 

SMTTFS  Yes* 

-/P 

HF  X-  SP 

•  Scranton  Tribune  & 
Scrantonian 

1000 

$500 

1000 

$225 

1000 

$150 

SMTWFS 

All  Vest 

7-4 

2-2 

5/P 

HF  X  SP 

9  Sbamokin  News-Dispatcb 

.... 

600 

$100 

MTWTFS  Not 

2 

_ 

Sharon-Farrell-Sharpsville- 
Wheatland  Herald 

$85 

MTWTFS 

MTWTFS  Vest 

in-. 3 

3-3 

_ 5/- 

HF _ 

9  Shenandoah  Herald 

1000 

$50 

MTFS  ^  est 

- 

•  Somerset  American 

1000 

$100 

1000 

$50 

MTWTFS  Not 

4 

State  College-Bellefonte  Centre 

Times  None 

$115 

None 

$100 

None 

$50 

MTWTFS  Vest 

3-3 

1-1 

-/P 

HF  X  SP 

Stroudsburg-East  Stroudsburg 

Pocono  Record  Page 

Sunburv  Item  1000 

$180 

$320 

Page 

1000 

$120 

$270 

1000 

1000 

$60 

$250 

TWTF 

MTWTFS 

MTWTFS  Not 
^MTWTFS  Vest 

6-6 

5-1 

2 

2-2 

-/- 

HF 

HF 

Tarentum-Brackenridpe 

Valley  News  _ 728  $225 

Towanda  Review _ 

T^nioti  Town  Herald _  _ 

VandergTift  News-Citizen _ 1000 _ $1 20 


728  _ ^$1^5 _ 728 _ $125 

_ Xone _ $50 

None _ $70 

1000  $00  1000  $60 


MTWTFS  MTWTF?  Vest 

MTWFS  Not 
MTWTFS  Not 
MTWI^S  MTWTFS  Not 


5-5 

_ 4_ 

5-5 

10-7 


2-2 


1-1 

1 


_ TTF 

Offset  HF 

_ HF 

Offset _ 


Warren  Times-Mirror 
&  Observer 


$100 


$50 


MTWTFS  Vest 


Offset  HF 


•  Volume  rate  discount  available.  t  AdPro  inks  available. 
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PENNSYLVANIA  (Cant.) 


\\  ayiiessboro  Record-  Herald 

1000 

$55 

All  Xo, 

3 

2*2 

Offset 

HF  &  SP 

Waytiesburg  Ueinocrat 

Messenger 

lOOO 

$80 

1000 

$50 

MTWTFS  ^esv 

3 

2-2 

Offset 

HF 

West  (.'heater  Local  News  1000 

$150 

1000 

$110 

1000 

$60 

MTWTFS  Vest 

2 

2 

Offset 

HF 

W  like-  Han  e  Record. 

I'lino- Leader  iS:  News  2408 

$450* 

2408 

$350* 

1000 

$250* 

.M  TW  TFS 

MTWTFS  Yest 

7-3 

11 

HF 

5  York  Gazette  &  Daily  (.Tob.) 

1000 

$180 

1000 

$150 

All  Vest 

5-5 

2-2 

HF 

PUERTO  RICO 

5  San  Jiian  El  Impel cial  (Tab.)  Page 

$150 

Page 

$125 

560 

$75 

All 

All  Yes 

5-5 

HF 

•  Sail  Juan  K1  Mnndo  588 

$350* 

588 

$200* 

588 

$150* 

All 

All  Vest 

5-3 

3 

-/- 

HF  &  SP 

5  San  Juan  Star  (Tab.)  504 

$180 

504 

$120 

504 

$60 

All 

All  Nest 

10-2 

Offset 

HF 

RHODE  ISLAND 

Xewport  Xe«s 

1000 

$100 

MTW  TFS  X..V 

()-/) 

2-2 

Offset 

HF 

I’awtiicket-Ceiitial  Falls  limes 

1000 

$125 

MTW  TFS  Vest 

3 

2-2 

HF 

I'rovideiiee  Journal  Bulletin 

lOOO 

$310* 

All  Nesi 

7 

4 

HF  &  SP 

W  esterly  Sun 

588 

$75 

SMTWTF  Nest 

3 

2 

5/- 

HF 

West  W'arwick  Pawtuxet 
\  alley  Times 

Page 

$95 

MTWTFS  .Xot 

\ 

j 

-/- 

HF 

Woonsocket  Call  Xone 

$178 

Xone 

$148 

Xone 

$tI8 

.\n  W  TFS 

M  TNVTFS  Yes. 

.13 

1-1 

.5/1’ 

HF 

SOUTH  CAROLINA 

Aiken  Standard  Review 

Xone 

$100 

All  X.) 

4 

HF 

.■\nderson  Independent  Mail  Page 

$275 

1000 

$175 

1000 

$125 

TW  F 

All  Vest 

5-2 

2 

-/- 

HF 

Charleston  Post,  News 
iV  Courier  1000 

$250 

1000 

$187 

1000 

$125 

All 

All  Vest 

11 

5-5 

-/P 

HF  &  SP 

(.filumbia  State  &  Record  Xone 

$300 

None 

$225 

Xone 

$150 

All 

All  Vest 

5-.? 

2-2 

-/P 

HF  &  SP 

Florence  Xews  600 

$125 

600 

$100 

600 

$75 

All 

All  Yest 

2  2 

5/1’ 

HF  &  SP 

•  rireeiiville  Xews  Piedmont  1000 

$325 

1000 

$250 

1000 

$17.5 

All 

All  Vest 

5-.^ 

2-2 

-/P 

HF 

Greenwood  Index  Journal 

1000 

$60 

M  TiiFS  X.. 

2-2 

-/ 

HF 

Orangeburg  Times  & 

DeiiKHiat  1000 

Sino 

IIIIHI 

$7.5 

lono 

STh  F 

All  N'est 

7-3 

2-2 

(Offset 

HF  &■  SP 

Rock  Hill  Herald  Xone 

$180 

Xone 

$120 

Xone 

$60 

MTW  TFS 

MTNVTFS  Yest 

5-3 

2-2 

Offset 

HF 

Spartanburg  Herald-Journal  None 

$300 

X  one 

$225 

Xone 

$150 

All 

All  Vest 

111-3 

3-2 

Offset 

HF 

Sumter  Item 

$105 

$80 

$45 

.MTWTFS 

.MTWTFS  Nest 

4-3 

2-1 

Offset 

HF 

Union  Times 

SOUTH  DAKOTA 

•Aberdeen  .\merican-News 

Huron  Plainsman _ 

Madison  Leader _ 

Mitchell  Republic _ 

Rapid  City  Journal _ 

Sioux  Falls  Argus-Leader 
Watertown  Public  Opinion 
Yankton  Press  &  Dakotan 


.\thens  Post-.Xthenian 

Hristol  Herald  Courier  & _ 

^  N'irginian  Tennessean 

•  Chattanooga  News-Free  Press 
Chattanoopa  Times  I'ost 
Clarksville  I-eaf  Chronicle 
Cleveland  Banner 

•  Columbia  Herald _ 

UyersburR  State-Gazette 
Elizabethon  Star 
Greenville  Sun 

•  Jackson  Sun 

Johii'-on  City  I'ress-nirimicle 
Kingsiwrt  Times-Xews 
Knoxville  Journal  & 

Xewsl  Sentinel 
Maryville-.\lcoa  Times 

•  Memphis  Commercial  .Appeal  & 

Press- Scimitar 

Morristown  Citizen  Tribune 
Morristown  Gazette-Mail 
Murfreesboro  Xews-Journal 
-Xashville  Banner  &  Tennessean 
Oak  Ridge  Oak  Ridger 
Paris  Post-Intelligencer 
Shelbyville  Times-Gazette 


_ 30% _ 1000_ 

_£100 _ ^00 

294 


$69 

$90  Xoiie 

$120  1000 


$95 

$235 

$120 _ 

$125 

$60 _ 
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$60 _ 
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33^% 

$3h 
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$75 


MTWTK 
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-All 

All 
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All 
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_ .Ml _ 
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_ .Ml _ 

MTVVTFS 


MTTK 

SMTWTF 
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SMTWTF 


_ All _ 
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MfWTF 
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S.MTW  IF 
MTWTF 

_ ^.Ml _ 

_ -Ml _ 
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All 


MTuF  Vest  3-1 

All  Vest  5-3 

All  Vest  7-7' 

_ All  Vest  5-5 

All  Not  2-2 

All  Yes  2-2 

MTWTFS  Yest  3-3 

MTWTFS  Xot  4-2 

.\n _ 

MTWTFS  Yest  7-2 

SMTWTF  Yest  2-2 

All  Yest  3-2 

SMTWTF  Yes  4 

_  All  _ Yes  2-2 

MTWTF  Not  5-3 


SMTWTF  Yest  3-1 

_ All  No  10 

All _ Yest  10-7 

^All  Yest  7-4 

All  3-3 ' 


MTWTF  Not  7-4 


IIF 

UFA  SP 

HF 

HF 

HF  &  SP 
HF 

HF  &  SP 
HF 


Offset  HF  &  SP 

'Offset  HF 
./P  HF  &  SP 
HF&  SP 
Offset  HF  &  SP 
Offset  HF 

Offset  HF _ 

-/- _ HF _ 

'Offset  HF 
Offset  HF 

S7P _ HF  &  SP 

■5/P  HF&SP 
Offset  HF 

-/P  HF  &  SP 
Offset  HF 

/!•  HFItSP 
Offset  HF 

's/p  HF&  SP 
HF&  SP 

Offset_HF _ 

Offset _ ^HF _ 

■  Offset  HF 
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EDITOR  ac  PUBLISHER  for  M.irch  28,  1970 


DOES  DALLAS 
GET  UP  EARLY 
JUST  TO  READ 
THE  MORNING  NEWS? 

We  don’t  know.  But  we  know 
243,081  households  in  Dallas, 
and  surrounding  counties,  read 
The  Dallas  Morning  News  daily. 

And  that’s  23,586  more  than 
read  the  Dallas  evening  paper. 

YOU  CAN’T  WAKE  UP 
DALLAS  WITHOUT  THE 
DALLAS  MORNING  NEWS 


Calculated  fr6m  ABC  Publishers 
Statements,  March  31,  1969 
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Daily  Newspapers  offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago.  March,  1970 
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TEXAS 


Abilene  Keptirter  News 

1000 

$155 

1000 

$125 

1000 

$85 

All 

All 

Vest 

7-.1 

2-2 

5/P 

HF 

Alice  Kciui 

1050 

$100 

1050 

$70 

1050 

$40 

S.MTTE 

S.MTWTF 

Not 

5-3 

2-2 

Amarillo  News  & 

Cilobc-Jiine-' 

1000 

$170 

1000 

$113 

1000 

$85 

All 

All 

Vest 

2-2 

2-1 

-/P 

HF  ,V  SI* 

•  Arliiij’toii  New>-  rexau 

560 

$105 

560 

$70 

560 

$35 

SMTWTF 

SMTWTF 

Vest 

2-2 

Offset 

HF 

.\tliciis  Keview 

1000 

$120 

1000 

$80 

1000 

$40 

.MTTFS 

MTTFS 

Not 

5-3 

2-2 

Offset 

HF 

•  9  Au'*tiii  American  Statonian 

None 

$J16 

None 

$175 

None 

$118 

All 

-Ml 

Vest 

7-7 

3-2 

5/P 

HF  &  SP 

Bay  City  Tribune 

1000 

$150 

1000 

$100 

1000 

$50 

TTF 

MTWTF 

Not 

5-5 

2-2 

Offset 

HF&  SP 

Haytown  Sun 

1000 

$150 

1000 

$105 

lOllO 

$60 

SMTWTF 

SMTWTF 

.Not 

9-5 

2-2 

Offset 

HF 

Heaunmni  Knterpri'«e  &  Journal 

1000 

$245 

1000 

$175 

1000 

$115 

All 

All 

Vest 

5*5 

2-2 

-/P 

HF 

Big  Spring  Herald 

Page 

$100 

'A  Page 

$75 

$40 

S.MTW  I  F 

S.MTWTF 

Not 

.=;-2 

1-1 

-/- 

HF&  SP 

Hreiibam  Banner-  IVe**-*' 

loot) 

$1.15 

lOOn 

S'#0 

moo 

$45 

All 

All 

2-2 

Offset 

HF 

BroW!i-*vine  llerabi 

None 

50% 

None 

40% 

None 

25% 

S.MTWTF 

S.MTWTF 

Vest 

3-3 

2-1 

-/P 

HF&SP 

Bryan  Kagle 

1000 

$100 

1000 

$80 

1000 

$5(10 

All 

All 

Vest 

l-I 

2-2 

11 F  &  SP 

<  lebnrne  TinU'-Keview 

5SX 

$100* 

5S!< 

$70* 

58S 

$sl5* 

All 

All 

^e^ 

2-2 

1-1 

HF 

•  (  tupU"  C'hri**ti  1  aller  rinu*'* 

Olio 

$JJ5 

6lM) 

$175 

6IM» 

$125 

All 

All 

Vest 

2-2 

5/P 

HF&  SP 

(  IKTO  l\eCO*^fI 

moil 

25*"; 

All 

Yes 

2 

2-1 

HF 

Dallas  \e«- 

1000 

$475 

moo 

$375 

moo 

$275 

All 

All 

Vest 

3-3 

3 

5/- 

HF&  SP 

Dalla*.  Times  HeraM 

1000 

$425 

1000 

$325 

1000 

$225 

All 

All 

Vest 

7-3 

3-3 

-/P 

HF  &  SP 

Del  Rio  New-  Herald 

1050 

$125 

10.80 

$90 

1050 

$50 

S.MTWTF 

SMTWTF 

Not 

10-7 

1-1 

Offset 

HF 

1  Jeni'Him  1  leraM 

lono 

$100 

1000 

$80 

1000 

$50 

All 

All 

No 

4 

-/- 

HF&  SP 

Denton  Kecor<]*(  hronicle 

yso 

$80 

980 

$60 

980 

$40 

All 

All 

Ves 

3-3 

1 

-/P 

HF 

Edinburg  Keview 

None 

$90 

None 

$60 

None 

$30 

All 

.Ml 

Vest 

2-2 

2  1 

Offset 

•  El  1‘a'O  Times  & 

Herald-Post 

1000 

$325 

1000 

$275 

1000 

$175 

All 

All 

Vest 

7-4 

3-3 

-/P 

HF&  SP 

Fort  Worth  I’ress  (Tab.) 

600 

$150 

600 

$110 

600 

$80 

MTWTF 

MTWTF 

Vest 

7-3 

4  4 

5/P 

HF 

Fort  Worth  Star-Telejjram 

1000 

$663 

1000 

$464 

1000 

$331 

All 

All 

Yes 

5-3 

2-2 

5/- 

HF&  SP 

Fiet-iM>rt  Cliu  Lake  lack'^on 

Bra70''|>ort  K.acis 

1000 

$140 

1000 

$00 

10(10 

$50 

S-MITF 

SM'IWTF 

^  est 

3-2 

2-2 

Offset 

11  F 

( lainevville  Kegister  \ 

Me«>M'nuer 

J.ss 

$11)5 

2SS 

$70 

2S8 

$35 

MTWTFS 

No 

3-2 

-/- 

‘ial\e**t(m  NeW"  Iriluuie 

Niine 

$1  l5 

None 

$05 

None 

$60 

.Ml 

1 

Ve-t 

4  3 

2-2 

Offset 

11  F 

<  iarlantl  New  ^ 

3(i0 

$1  50 

560 

$100* 

5(.0 

$50* 

SM  rWTF 

S.MTWTF 

^  est 

.1-2 

I-l 

(  iff set 

11  F  .V  SI* 

Lrand  IVairii*  New '-Texan 

560 

$150 

560 

All 

.Ml 

Ve-t 

2  2 

2-1 

< )f  fset 

11  F 

( ireetiville  HeraM-  Banner 

1000 

$1  10 

10110 

$SO 

llioo 

$50 

All 

All 

Ye-t 

5-3 

1-1 

■/!• 

11 F  \  SI* 

■1  llarlinyen  X  alii  y  Morniny  .'^tar 

N.ine 

50^'; 

None 

40G 

None 

25% 

•Ml 

AM 

Vest 

3-3 

2-1 

5/1’ 

11 1-  &  SI* 

1  letider'on  New  ' 

1000 

$l2n 

1000 

$so 

STW'I  F 

STWTF 

Vest 

3-3 

1-1 

Offset 

11  F 

Al.l, 

1 

SI* 

•  MoU'ton  (  hromeb* 

i  nno 

$51)5 

inoo 

$590 

moo 

$275 

.■s  0  (  W  1  H 

All 

Vest 

m-3 

4-4 

-/!• 

HF  vV  SI* 

•  llotistnn  IN)^t 

1000 

$565 

1000 

$360 

1000 

$275 

All 

All 

■S'est 

8-4 

1-.' 

-/P 

HF  &  SI* 

llur-t  .\lid-(itie~  .New-  lex  an 

560 

$1J0 

$560 

$so 

560 

$40 

All 

All 

\  es 

2-2 

4 

t  (ff.et 

II  F\-  SI* 

Irving  New'-’lexan 

5oO 

$150 

560 

$100 

560 

$50 

All 

All 

5e-t 

2.J 

2-1 

tlffset 

HF 

Kerrville  Times 

560 

$120 

560 

$so 

560 

$40 

All 

.Ml 

5-3 

t if  (set 

11 F  \  SP 

Kilfiiire  News  lUrald 

1000 

$/  5 

luon 

$40 

S.MTWTF 

Vest 

10-2 

1-1 

-/- 

HF&  SP 

Kileen  Herald 

1000 

$85 

1000 

$60 

1000 

$35 

SMTWTF 

SMTWTF 

Vest 

5-3 

2-2 

5/P 

HF&  SP 

Laredo  Times 

1000 

$80 

1000 

$64 

1000 

$40 

STWTF 

STWTF 

Yes 

4-4 

1-1 

-/- 

HF&  SP 

Levclland  .•'tin  News 

1000 

$.H 

.Ml 

Not 

2 

3-2 

Offset 

11  F 

l^ongview  Tournal-News 

100O 

$150 

1060 

$125 

moo 

$75 

All 

All 

^'e'i 

2-2 

2-2 

11  F  ,*(  SP 

I.nbliock  .\valanche  lournal 

850 

$l(iO 

850 

$1,15 

850 

$100 

All 

All 

Vest 

5-5 

5/- 

HF  &  SP 

•  0  T.nlkin  News 

14 

$115 

14 

$80 

14 

$40 

S.MTW'I  F 

SAFIWTF 

Vest 

4-2 

2-2 

-/- 

HF  &  SP 

Marlm  DenuKTat 

6,xn 

$80 

980 

$40 

All 

1 

Offset 

HF 

MarsballNe\vsMe"enger 

None 

$150* 

None 

Sion* 

None 

$50 

.M 

SMT 

Vest 

7-4 

2 

-/p 

HF 

McAllen  \‘aliev  Monitor 

None 

50% 

None 

50% 

None 

50% 

SMTWTF 

SM  rw  I  F 

Vest 

3-3 

2-1 

5/p 

HF  &  SP 

M  cKinnevCourier-Gazette 

$120 

$75 

$40 

No 

SMTWF 

Offset 

HF 

Mirland  Reporter-TeleKram 

None 

$95 

None 

$65 

None 

$35 

SMTWTF 

SMIWI'F 

Vest 

5-3 

2-2 

-/P 

HF  Sc  SP 

Mineral  Wells  Index 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

Not 

2-2 

2*2 

Offset 

HF  &  SP 

Nacogdoehes  Sentinel 

1000 

$80 

1000 

$40 

All 

Not 

4-2 

3-2 

Offset 

HF  &  SP 

Odessa  .\merican 

14 

$140 

14 

$105 

14 

$70 

All 

All 

Vest 

2-2 

11 

-/p 

HF 

Orange  T„eader 

4 

$105 

14 

$75 

14 

$50 

All 

.Ml 

A  est 

2-2 

1-1 

-/p 

HF 

•  I*ale«itine  HeraM-Pre*-* 

None 

$120 

None 

$80 

None 

$40 

SMTWTF 

\  est 

3-1 

5/p 

HF 

Pampa  News 

None 

$35 

SMTWTF 

Vest 

3 

HF 

Pari*  News 

1000 

$100 

1000 

$80 

1000 

$50 

All 

.-Ml 

3-3 

HF 

Pasadena  Star  News  Citizen 

4  PS 

$211 

4  pg.  $141 

6  pg.  $70 

STWTFS 

STWTFS 

\  est 

5-3 

3-3 

Offset 

Plainview  Herald 

1O00 

$105 

1000 

$70 

1000 

$35 

SMTWTF 

HF 

•  0  Port  Arthur  News 

1000 

$$7 

1000 

$118 

1000 

$137 

All 

All 

A  est 

4-4 

1 

S/P 

HF&  SP 

Richardson  News 

560 

$150 

560 

$100 

560 

$.50 

All 

All 

A  est 

2-2 

2-1 

Offset 

HF 

•  .San  .\ngelo  Standard-Times 

1000 

$130 

1000 

$100 

1000 

$60 

All 

All 

A  est 

5-3 

2-2 

5/P 

HF  &  SP 

•  S.an  .\ntonio  Expres-News 

1000 

$275 

1000 

$225 

1000 

$175 

■Ml 

-Ml 

A  est 

5-3 

1-1 

-/P 

HF  &  SP 

•  San  .Antonio  Express-News 

10(10 

$275 

1000 

$225 

1000 

$175 

All 

All 

A  est 

3-3 

1-1 

5/P 

HF  &  SP 

Sherman  Democrat 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

A  est 

5-3 

1 

S/P 

HF  &  SP 

Snvder  News 

1000 

$45 

1000 

$25 

All 

A  es 

2-2 

_ 

Sulphur  Spring  News  Telegram  lOOH 

$150 

moo 

$100 

innn 

$50 

MWF 

-Ml 

Not 

4-3 

2-1 

Offset 

HF  &•  SP 

Taylor  Press 

1000 

$90 

lono 

$60 

1000 

$30 

All 

.Ml 

Not 

4-3 

2-1 

Offset 

HF  Sc  SP 

9  Temple  Telegram 

1000 

$150 

1000 

$100 

1000 

$.50 

All 

.Ml 

Not 

3-3 

1-1 

-/P 

HF  &  SP 

Texarkana  Gazette  &  News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

.Ml 

A  est 

7-7 

1-1 

5/- 

Texas  City  Sun 

1000 

$70 

1000 

$65 

All 

\  est 

11 

-/P 

HF  &  SP 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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EDITOR  a:  PUBLISHER  for  M.iich  28,  1970 


"A  major 
breakthrough 
for  newspapers... 


liiMt  €  iff •  €  >t»c*  /\.cl  I  >«,' 


The  most  important  kind  of  research 
the  media  can  do  in  the  ’70s... the 
positive  story  of  sales  and  changes 
in  buying  attitude  brought  about 
by  newspaper  ads.” 

Jules  Fine,  sr.  v.p.  and 
media  director 
Ogiivy  &  Mather 


A  report  from  the  Bureau  of  Advertising,  ANPA,  on  a  field 
experiment  by  Opinion  Research  Corp.  Sixth  in  a  series 
financed  in  behalf  of  newspapers  by  these  Canadian 
newsprint  producers  and  their  U.S.  service  organizations; 


Abitibi  Paper  Company,  Ltd.  Abitibi  Papers,  Inc. 

Anglo-Canadian  Pulp  &  Paper  Mills,  Ltd.  Montmorency  Paper  Company,  Inc. 
British  Columbia  Forest  Products,  Ltd.  The  Crofton  Paper  Company,  Inc. 
Consolidated-Bathurst  Limited  Consolidated  Newsprint,  Inc. 

Domtar  Newsprint,  Ltd.  Domtar  Pulp  &  Paper,  Inc. 

The  Great  Lakes  Paper  Company,  Ltd.  Lake  Superior  Newsprint  Co. 

James  Maclaren  Company,  Ltd.  Maclaren  Newsprint  Saies,  Ltd. 

MacMillan  Bloedel  Limited  Powell  River-Alberni  Sales  Corp. 
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TEXAS  ICon't.) 

Tyler  Courier-Tiiiies  \ 
lelesraph 

Vernon  Record _ 

•  Victoria  Advocate 

•  9  Waco  \ews-Tribnne  & 

Tillies  Herald _ 

Weatherford  Democrat 


1000  $100 
1000  ”7,  Sl'hl 
1000  50% 


1000  $65 

lOniT  7!^$  50 
1000  257e 


All  Vest  5.5 

SM  rWTF  Not  3-2 

All  Vest 


-/!•  HF  &  sr 

_ SF 

5/1*  HF&SP 

5/-  HF  &  SP 
Offset  HF 


•  Wichita  Fall«  Record-News 
&  Tinie> 

1000 

$224* 

1000 

$155* 

1000 

$86* 

All 

All 

Vest 

3  3 

2 

5/P 

HF&  SP 

UTAH 

•  latgan  Herald-Journal 

600 

$105 

600 

$75 

600 

$45 

SMTWTF 

SMTWTF 

^’es 

3-3 

2  2 

Offset 

HF 

Ogden  Standard-Examiner 

1000 

55% 

1000 

45% 

600 

35%, 

All 

All 

Vest 

5  3 

2-2 

-/P 

HF 

•  Provo  Herald 

600 

75% 

600 

50% 

600 

35% 

SMTWTF 

SMTWTF 

Not 

4-3 

2-2 

Offset 

HF 

•  Salt  Lake  Citv  Tribune  & 

Deseret  \i»» 

None 

50% 

Nniie 

50% 

None 

35% 

All 

All 

^■est 

5-5 

2-2 

-/p 

HF&  SP 

VERMONT 

HantUT 

1000 

$150 

1000 

$100 

1000 

$50 

Burlington  Free  Press 

Non.- 

$225* 

None 

$150* 

None 

$75* 

All 

All 

Not 

.3-3 

2-2 

( >ffsct 

HF 

Newport  Expre!?^ 

1000 

$50 

All 

2 

Offset 

HF 

Rutland  Her.Tld 

1000 

$220 

1000 

$170 

loon 

$100 

MTWTFS 

MTWTFS 

Not 

5-5 

2-2 

Offset 

HF 

St.  -Mlians  Messenger 

None 

$35 

All 

Yes 

2 

St.  Johnsbury  Calendonian- 
Rt*cord 

1000 

$45 

All 

Not 

1 

1 

HF 

White  River  Junction 

Valley  News 

588 

$50 

All 

Not 

5 

1-1 

HF 

VIRGINIA 

Alexandria  Gazette 

I  ' 

pg.  $85 

All 

Not 

3 

Offset 

HF 

-Xrlinsrton  Northern  Virginia 
Sun 

1000 

$200 

1000 

$125 

All 

No 

7 

1-1 

Bri‘:tol  Herald-Conrier  & 
Vir2inia-Tenne‘isean 

1000 

$160 

1000 

$130 

1000 

$95 

All 

All 

Vest 

5-3 

2-2 

Offset 

HF 

Charlottesville  Progres« 

None 

$160 

None 

$115 

None 

$75 

All 

.\11 

Vest 

5-3 

2-2 

/P 

HF 

Cfivington  Virginian 

600 

$25 

All 

Not 

2 

1-1 

HF 

_ CuliH-Mier  Star-Exponent  600 

•  Fredericksburg  Free  Lance  Star  588 

•  IlarrisonburR  News-Record  600 

_ ^Hopewell  News 

Martinsville  Bulletin  1000 


MTW  TF  MTWTFS  Vest  3-3 

SrrWTFS  AfTWTFS  Vest  3  2 

MTW'I'FS  MTWTFS  Vest  10-4 


HF&  SP 

HF_ _ 

HF _ 

HF _ 

HF 


•  9  Newport  News*Hampton  Press 

&  Times  Record  1000 

$250 

1000 

$200 

1000 

$150 

All 

All 

Vest 

5-5 

2-2 

Offset 

HF 

•  Norfolk  Virginia- Pilot  & 
Ledger-Star 

1000 

$500 

1000 

$400 

1000 

$300 

All 

All 

Vest 

7-5 

2-2 

-/P 

HF&SP 

Petersburg  Progress-Index 

loon 

$80 

All 

Vest 

4 

1-1 

HF 

•  Pulaski  Southwest  Times 

588 

$24 

588 

$24 

588 

$18 

SMTWTF 

SMTWTF 

Vest 

10-3 

2-2 

Offset 

HFsS:  S  P 

•  Richmond  Times-Dispatch  & 
News  Ixad'^r 

1000 

$600 

1000 

$500 

1000 

$400 

All 

All 

Vest 

7-3 

3-3 

5/- 

JIF  SI* 

•  Roanoke  Times  World-News 

loon 

$300* 

loon 

$250* 

moo 

$175* 

All 

All 

^■cst 

4-2 

2-2 

5/1* 

HF 

9  Maiinton  Leader 

1000 

$50 

SMTW  T 

V.-SY 

,3 

HF 

Strasburg  Northern  Virginia 
Daily 

600 

$40 

All 

10 

(Iffset 

11  F 

•  Suffolk  News-Her.-ilil 

None 

$7.3 

None 

$55 

None 

$35 

Ml 

No 

4-1 

Offset 

•  Waynesboro  New«-. 

\  irginian  M) 

1000 

$100 

1000 

$6,5 

None 

$.35 

MTWTFS 

MTWTFS 

Yes 

5-2 

1-1 

Offset 

HF  &  SI* 

Winche^-ter  Star 

600 

$110 

600 

$80 

600 

$45 

MTW  TFS 

MTWTFS 

>cst 

.3-2 

Offset 

11 F 

WASHINGTON 

•  .■M.erdcen  W-.rld  _ 

9  I’.ellinshain  Herald 

9  Bremerton  Sun  & 

News  Searcliliaht 

•  f'entralia-Oiehalis  Chronicle 
Ellensbiira  Record 

•  F.verett  Herald 

•  6  f.onavit w-Kelso  N*-ws 
Moses  T.ake  ('oliiinliia 

Basin  Herald 

•  Mount  Vernon  Skagit 

Valley  Herald 
fllynipia  Olynipian 
Pasco- Kenewick-Richlaiid 

'Tri-City  Herald _ 

Port  .\n(reles  News 
.Seattle  Journal  of  Commerce 
Northwest  Construction 
Record 


SM  TWTF 
SMTWTF 


MTWTFS 
MTW  TFS 


M  TWTFS 
SfTWTFS 


MTW  TFS 
SM  TW'TF 


All 

S.MTWTF 


SMTWTF  Vest  3-1 

SMTWTF  Vest  3-5 

_M  T WTFS  Vest  3-2 

MTWTFS  Vest  3,1 

All  Not  2 

MTWTFS  Vest  4  3 

MTWTFS  No  .3 


MTWTFS  Vest  3  3 
SMTWTF  Vest  7-5 


All  Vest  7  3 

.SMTWTF  Vest  3-3 


-/-  HF _ 

5/1*  HF&SP 

Offset  HF 

5/P  _ HF _ 

<  Iffset  H  F  ft  SI* 

Offset  11  F  ft  SI* 

Offset  HFftSP 

.5/P  HF 

-/I*  HF 

Offset  HF 


Volume  rate  discount  available.  t  AdPro  inks  available. 
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Meet  Seattle’s 
most  colorful 
newspaper. 

Why  colorful? 

Last  year,  The  Seattle  Times  again  led  the  If  you  want  to  sell  the  Seattle  market,  buy 
second  Seattle  daily  new'spaper  by  far,  publish-  The  Seattle  Times  and  add  a  little  more  than 
ing  a  total  of  2,379,519  lines  of  R.O.P.  color  color  to  your  advertising  ...  75,044  more  daily 
advertising.  This  was  64.7%  of  all  R.O.P.  color  suh.scrihers  and  94,581  more  Sunday  subscrib- 
linage  in  the  Seattle  market— including  70.4%  ers  in  City  and  Retail  Trading  Zones  than 
of  all  R.O.P.  color  grocery  linage.  Seattle’s  second  newspaper.* 

He  sure  your  “A”  Schedule  includes 


XUM 


Daily  Newspapers  offering  ROP  color:  rotes  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  1970 


3  Colors 
and  Black 
Min.  Sire 

3-Color'- 

extra 

charoe 

2  Colors 
and  Black 
Min.  Size 

2 -Color* 
extra 
charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mixt 

Spec. 

ink 

Closing  No.  of 
days  for  Progs 
full  &  and 
Spot  Col.  Proofs 

5th  Cyl. 

& 

Patch  Mats 

Pre-Prt. 

Inserts 

Accepted 

•  Seattle  I’nst  r 

1000 

$.SJ0* 

lOOO 

$470* 

1000 

$.400* 

All 

All 

Vest 

4-4 

2-2 

4/r 

IIF 

•  Settle  rime- 

1000 

$600* 

1000 

$5,45* 

1000 

$470* 

All 

All 

Vesi- 

(.-4 

2*5 

5/p 

11 K 

•  >pt>kaiio  Spokouiaii-Kevicw 
Chronicle 

sN 

1000 

$475 

1000 

$.173 

500 

$175 

All 

All 

Vest 

4-2 

2-2 

-/P 

IIF 

#  1  aconia  Niws  Tribune 

1000 

$475 

1000 

$400 

1000 

$200 

All 

All 

Vest 

5-5 

2 

-/P 

IIF 

Vancouver  Columbian 

None 

$160 

None 

$110 

None 

$60 

.\n  WTK 

MTWTF 

Ve-V 

4-4 

2-2 

11 F 

Walla  Walla  I’nion  liulleliii 

None 

7S*r 

None 

50Vt' 

Xone 

S.\l  rwTK 

SMTWTF 

Yesv 

.^-.4 

1-1 

Offset 

IIF  vV  SP 

W<iia!che  Wtnhi 

oO  ) 

(>1)0 

$150 

600 

$73 

S.\1  1  WTK 

SM rWTF 

Vest 

3-.1 

2-2 

-/P 

HF  Jv  SP 

•  ^  .ikiina  Herakl  \  Keniibhc 

lOlHt 

N’ttiie 

$115 

None 

$S0 

All 

All 

Not 

4-4 

2-2 

Offset 

IIF  &  SP 

W  KM  \  TKC.INIA 
•  B.CNliy  Tost  Herald  & 


Kaleijjh  Kti;i’'ter 

(.1(1 

$17(1 

(.!(> 

$140 

616 

$75 

All 

^  es 

.4 

IIF 

•  Blucficld  TcleRr.aph  &  Suiii  t 
News-Observer 

1000 

Sia5 

1000 

$110 

1000 

$85 

All 

All 

^'es 

5-4 

1 

-/p 

11 F 

•  Cbarleston  Gazette  &  Mail 

1000 

1000 

$S50 

1000 

$785 

All 

All 

Vest 

5-.^ 

2-2 

5/ 

HF 

Fairmont  Times-West  Virtrnii 

at) 

1 000 

$100 

All 

Vest 

2 

IIF 

•  9  Huntington  Ilerald-Dispatcli 
&  Advertiser 

lOPO 

$225 

1000 

$175 

1000 

$100 

All 

All 

Vest 

4-4 

M 

- /p 

11  F  &  SP 

Lewi^burpr  West  Virginia 

Daily  News 

None 

$40 

MTIF 

No 

3 

2-2 

(  iff  set 

Martni'-burn  Tonrnal 

Nolle 

$50 

M  I'WTFS 

Not 

4 

2 

HF 

Morgantown  Dominion  News 
&  Post 

1000 

$250 

lOOO 

$150 

1000 

$75 

.Ml 

All 

Vest 

4-4 

2-2 

Offset 

IIF 

Moumisville  Kclio 

None 

$50 

All 

Yes 

2 

1 

IIF&  SP 

•  Parkersburg  News  &  Sentinel 

None 

$100 

All 

Not 

6-6 

2 

-/- 

HFS:  SP 

Welsh  News 

l4 

pg.  $50 

M  l  WFS 

No 

4 

IIFSc  SP 

•  Wheeling  Intelligencer  & 

N.  vvMKegiMd 

Inno 

looo 

$250* 

1000 

$145* 

All 

All 

^■est 

4-4 

2 

5/p 

IIF&SP 

WISCONSIN' 

•  AppIetoii-Ncena1iMcna«lia 


Post-Crescent 

N»mo 

$200 

Nniie 

$175 

None 

$150 

All 

All 

VcnI 

6-3 

2 

5/p 

HK&  SP 

.Xsbband  Press 

560 

45% 

All 

Vest 

2 

1 

5/P 

HF&  SP 

•  Beloit  Newo 

None 

$150 

Non^ 

$95 

None 

$50 

M  l  WTFS 

MTWTFS 

Vest 

7-4 

4-3 

Off-^et 

HF 

Chippewa  Falls  Herald* 
Telegram 

560 

$55 

MTuFS 

Vest 

5 

1 

HF 

Eau  Claire  Leader  &  Telegram 

Page 

$125 

1  non 

$105 

None 

$80 

^■est 

7-5 

2-2 

-/P 

HF  &  SP 

Fond  Du  Fac 

Commonwealth  Reporter 

Page 

$105 

None 

$75 

MTWTFS 

Vest 

5-5 

1-1 

-/P 

HF  it  SP 

•  Green  Bay  l*re«is  Gazette 

1(100 

$210 

1000 

$165 

1000 

$125 

All 

All 

Vest 

7-7 

2-2 

-/P 

HF  it  SP 

Janesville  G.azette 

sno 

$145 

$00 

$115 

800 

$85 

.MTWTFS 

MTWTFS 

Vest 

5-5 

1-2 

Offset 

HF 

Ketiosha  News 

None 

$140 

None 

siin* 

None 

$80* 

MTWTFS 

MTWTFS 

Vest 

4-4 

M 

-/P 

HF  it  SP 

•  La  Crosse-Tribnne 

loOO 

$150 

1000 

$150 

1000 

$100 

All 

All 

Vest 

4  4 

1-2 

3/P 

11  F&  SP 

Madison  Wisconsin  State 
Journal  Capita!  Time?. 

Page 

$250 

Page 

$250 

1000 

$150 

All 

All 

Vest 

10-5 

2-2 

-/- 

HF&  SP 

Manitowoc-Two  Rivers  Herald- 
Times  &  Re^vorter 

$115 

$S5 

$55 

MTiiF'S 

MTWTFS 

Vest 

3-2 

2-2 

5/- 

HF&  SP 

Marinette  Kagle-Star 

inoo 

$120 

1000 

$90 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

5  2 

2-1 

5/- 

HF&  SP 

Marshfield  New'^-Herahl 

None 

$60 

MTWTFS 

No 

2-2 

1-1 

IIF&  SP 

•  Milwaukee  Jourii'al 

111(10 

S5(HI 

1  non 

$450 

1000 

$400 

All 

All 

Vest 

7-7 

2-2 

HF 

Milwaukee  Sentinel 

100  1 

$450 

1 000 

$.100 

looo 

$250 

MTWTFS 

MTW  TKS 

Vest 

7-7 

2-2 

-/- 

HF 

Oshkosh  Northwestern 

Nom- 

5=1  50 

•None 

$110 

None 

$70 

MTWTFS 

MTWTFS 

Vest 

6-4 

1-1 

-/P 

HF&SP 

7  ()shknsh  “'I'he  l^aper** 

616 

$‘#5 

616 

$70 

616 

$45 

All 

All 

)'cs 

4-4 

2-2 

Offset 

HF 

Racine  Journal  'rime-  \ 
Bulletin 

5(*0 

$105 

560 

$95 

560 

$S5 

Ml 

All 

Not 

-/P 

HF 

Shawano  T.eader 

560 

$60 

560 

$40 

5(»0 

$20 

All 

All 

Not 

5-5 

3 

S/P 

HF 

Sheboygan  Pres 

1000 

$120 

1000 

$S5 

1000 

$60 

M  1  W'l  FS 

M  TW  ri's 

Vest 

6-6 

2-1 

5/P 

HF 

Steven*  Point  J*>nrnal 

Nfine 

SF=^0 

Noi.e 

$100 

None 

$50 

.M  1  W  l  FS 

M  i  w  ri's 

Ves 

4-2 

1-1 

Offset 

HF 

Stipt-rinr  Tfbgram 

S40 

S40 

45G 

840 

45% 

M  l  WTFS 

MTWTF'S 

Vest 

5-1 

2-2 

-/P 

HF 

Watertown  Times 

None 

$40 

M  rWTF'S 

Yes 

4-4 

2-2 

HF 

•  Waukesha  Freeman 

$70 

M  rWTFS 

M  l  WTFS 

Vest 

5-4 

2-2 

-/- 

HF 

Wan  sail  Kccord  1 1  t-ait  b 

None 

$115* 

N.ine 

$S5* 

None 

$70* 

M  l  W  I  FS 

Vest 

5-4 

2 

Offset 

HF 

9  Wisconsin  Rapid-  Tribune 

Page 

$115 

Page 

$90 

None 

$65 

MTW'I  FS 

MTWTFS 

Vest 

5-.1 

4-2 

-/P 

HF  it  SP 

Wyoming 

•  Casper  Star  Tribune 

1000 

$175 

1000 

$140 

1000 

$100 

All 

All 

^'est 

4-4 

2-2 

HF 

•  (  heveiitie  Wyoming  Ivagle 
CFah.)  &  9  Wyoming  State 
Journal 

Page 

757r 

lOiin 

.^OG 

840 

4.4V3% 

All 

All 

Vest 

7-4 

2-2 

5/P 

HF 

•  Faramie  Boomerang 

1000 

$55 

1000 

$.46 

SrWTFS 

ST  WTFS 

Vest 

4-2 

1-1 

-/- 

HF 

Rawlins  Times  (Tab.) 

moo 

$94 

1000 

$70 

1000 

$46 

TW  1  FS 

rWTFS 

Vest 

5-4 

2-1 

Offset 

HF 

5  Riverton  Ranger  (Tab.) 

1  noo 

70 

moo 

507r 

1000 

.40% 

All 

All 

Not 

2-2 

4-1 

HF&  SP 

9  Rock  Springs  Rocket-Miner 

1000 

loor-f 

1000 

66%  7 

1000 

44V3% 

TWTFS 

Not 

5-2 

2-2 

Offset 

HF 

Sheridan  Press 

560 

$22 

TnFS 

Not 

4 

1 

-/- 

IIF 

Worlaiid  Northern  Wyoming 
N'ews  (Tab.) 

1000 

4.4V3% 

TWTFS 

Not 

5 

2-2 

IIF 

*  Volume  rate  discount  available.  t  Adl’ro  inks  available. 
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3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

Closing  No.  of 
Mixt  days  for  Progs 

5th  Cvl. 

Pre-Prt. 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Spec,  full  &  and 

& 

Inserts 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

ink  Spot  Col.  Proof; 

Patch  Mats 

Accepted 

Calgary  Albertan 

coo 

$110 

600 

$90 

600 

$70 

M  1  WTFS 

M  l  WTFS 

Yest 

4-2 

3-3 

5/p 

HF 

Calgary  Herald 

1000 

$150* 

1000 

$1 10* 

1000 

$70* 

All 

All 

Yest 

4-4 

2-2 

-/P 

HF  &  SP 

Edmonton  Journal 

600 

$400* 

()00 

$300* 

600 

$200* 

MTWTFS 

.MTWTFS 

Yest 

2-2 

2-2 

5/P 

HF  &  SP 

Graiul  Prairie  Herald-Tribune 

600 

$135 

600 

$90 

600 

$50 

.MTWTF 

MTWTF 

Xo 

2-1 

2-1 

Offset 

IIF 

Lethbridge  Herald 

600 

$48 

600 

$66 

600 

$84 

M  rWTFS 

.M  rW  TFS 

Yest 

5-3 

1-1 

HF 

Medicine  Hat  News 

600 

$100* 

600 

$75 

600 

$50 

M  l  WTFS 

.Mr  WTFS 

Yest 

3-2 

2-2 

11  F  &  SP 

Ked  Deer  Advocate 

600 

$110 

600 

$75 

.M  l  WTFS 

Yest 

?.? 

HF 

BRITISH  COLUMBIA 

Kamloops  Sentinel 
Kelowna  Courier 
6  Kimberly  Daily  Bulletin 

Xanainio  Free  Press _ 

Nelson  News _ 

New  Westminister  Columbian 
Penticton  Herald 

Prince  George  Citizen _ 

Prince  Rupert  News 

Trail  Times _ 

♦  Vancouver  Province  &  Sun 
Victoria  Colonist  &  Times 


MANITOBA 


1000 _ $125_ 

_  6UU  $125 

None  $50 

^bO'O  $r25^ 

None  $95 

None  $125 

None  $125 

~6Q0  $145~ 

None  $125 

pg.  $95~ 
None  $630 

1000  $156“ 


•4  pg-  $65 
None  $420 
”166^6  $90“ 


I 


_ Brandon  Sun _  600 

S  Dauphin  Daily  Bulletin  (Tab.)  Page 


4  Fill!  Hon  Reminder  (Tab.) 


7  Portage  La  Prairie  Graphic 


6  Thompson  Citizen 
•  Winnipeg  Free  Press 


•  \V  innipeg  Tribune 


NEW  BRUNSWICK 

Fredericton  Gleaner _ 600 

Moncton  L’Evangeline 


Moncton  Times  &  Transcript  518 


MTWTFS 

All 


All  Yes  7 

All  Yes  7 

All 

MTWTFS  Yes  4 

MTWTFS  Not  2-2 

MTWTFS  Yest  4-3 

MTWTFS  Not  3-2 

MTWTF  Yest  6-3 

All  4 

No  7-3 

All  Yest  3-2 


MTWTFS  Yest 
All  Yest 


HF&  SP 
~H'F  &  SP 
'IIF 


600  $125 


518  $120 


600  $75 

600  $60 


518  $60 


_ ^ 

All  No 


MTWTFS  Yes 


NOVA  SCOTIA 


HF 

HF&  SP 


Saint  John  Telegraph- Journal 
&  Tiines-Globe 

616 

$180 

616  $130 

616 

$70 

MTWTFS 

MTWTFS 

Yest 

3-2 

3-5 

3 

HF&  SP 

NEWFOUNDLAND 

Corner  Brook  Western  Star 

600 

$75 

MTWTFS 

Yest 

4-2 

1-1 

r 

HK 

St.  John’s  News  (Tab.) 

'A  pg-  $100 

54  pg.  $50 

MTWTFS 

Yest 

3 

2 

HF&  SP 

St.  John’s  Telegram 

600 

$185* 

600  $135 

600 

$85 

MTWTF 

MTWTF 

Yest 

7-7 

4-4 

-  p 

HF&  SP 

Amherst  News 

None 

$50 

MTWTFS 

Yest 

4-3 

1 

Halifax  Chronicle-Herald 
&  Mail-Star 

600 

$225 

600 

$175 

600 

$125 

All 

All 

Yest 

10-5 

2-2 

5_  - 

HF 

9  New  Glasgow  News 

600 

$175 

600 

$125 

600 

$75 

.\11 

.All 

Yest 

3-3 

5/p 

HF 

Sydney  Cape  Breton  Post 

None 

$175 

None 

$125 

None 

$75 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

-/- 

HF&  SP 

Barrie  Examiner _ 600 _ $175 _ oOO  i 

Belleville  Intelligencer _  600 _ ! 

Bramton  Daily  Times 

&  Conservator _ 600 _ ^ 

Brantford  Expositor  600  $190  600  1 

Brockville  Reconler-Tinies _ 600  i 

Chatham  News  600  $175  600  ^ 

9  Cornwall  Standard-Freeholder  600 _ $175* _ 600 _ i 

Fort  Frances  Bulletin _ 

Fort  William  Times-Joiirnal  600 _ $175  600  ! 

_ Galt  Reporter _ 600 _ $175* _ 600 _ 

Guelph  Mercury 

Hamilton  Spectator _ 1000 _ $400*  1000  ! 

Kenora  Miner  &  News  None  $105  None _ 

Kingston  Whig-Standard _ 600  $175  600 

Kirkland  Lake  Northern  News  600 _ $175  _ 600 _ ; 

_ Kitchener-Waterloo  Record _ 600 _ $190* _ 600 _ 

Lindsay  Post 


_ London  F ree  Press _ 1000 _ $400 _ _ 

9  Niagara  Falls  Review  600  $175  600 


North  Bay  Nugget  600  $175  600 


*  V^oliime  rate  discount  available.  t  AdPro  inks  available. 

EDITOR  8i  PUBLISHER  for  March  28,  1970 


All 

_ jUl _ 

TuF 

MTWTFS 

All 

MTWTFS 

-VITTFS 

MTWTFS 


MTWTFS 

All 


MTWTFS 


All  Yest  10-2 

All _ ^ 

_ .\11 _ 

All  Not  6-3 

_ All _ t _ 

All  Not  4-2 

MTtFS  Not  4-4 
All  Ves  7 

All  Not  4-3 

All  Yest  4-4 

MTTF 

.MTWTFS  Yest  5-3 
All  1-1 

MTWTFS  Yest  4-4 
MTWfFS  Not  7-7 
MTWTFS  Yest  4-4 
All  Yest  4 


MTWTFS  Yest 
All  Yest 


MTWTFS  Yest 


-/-  HF  &  SP 

-/-  HF 

HF 

-/-  HF 

-/-  11 F 

-/P  HF 

-/P  HF 

-/-  HF  &  SP 

5/P  HF&SP 

17^  H  F  &  SP 

-/-  HF 

-/-  11 F  &  SP 
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extra 

charge 
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Min.  Size 

2-Color* 

extra 

chatge 
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and  Black 
Min.  Size 

1-Color* 

extra 

charge 
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Process 
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Days 
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& 

Patch  Mats 

Pre-Prt. 

Inserts 
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Ontario  (cont. ) 

Oakville  Journal-Record 

000 

$175* 

600 

$125* 

600 

$75* 

M'liiKS 

All 

Xo 

5-3 

4-4 

HF 

Orillia  Packet  &  Times 

600 

$175* 

eOO 

$125* 

600 

$75 

.MTWTES 

.MTWTFS 

Xot 

7-2 

2-2 

-/P 

HF 

9  Oshawa-Whitey  Times 

600 

$175 

600 

$125 

600 

$75 

.All 

All 

Yes 

4-2 

4-4 

5/1* 

HF 

Ottawa  Citizen 

600 

$1’0* 

(.00 

$90* 

(>00 

$60 

.MTWTES 

.MTWTFS 

N  esv 

4-4 

1-2 

-/- 

11  F  \  sr 

•  Ottawa  Journal 

600 

$120 

600 

$150 

600 

$100 

■MTWTFS 

.MTWTFS 

Vest 

4-4 

1 

5/P 

H  F 

Ottawa  Le  Droit 

600 

$215 

bOO 

$145 

600 

$75 

.MTW  I  PS 

MTWTFS 

^  es. 

5-5 

2 

-/P 

HF 

Owen  Sound  Sun-1'itnes 

(.00 

$125 

600 

$75 

MTWTFS 

Not 

4-4 

2 

-/- 

Pembroke  Observer 

$175* 

$125* 

$75 

MTWTES 

Yes. 

5-5 

2 

■■./- 

9  Peterborough  Examiner 

600 

$185 

600 

$135 

600 

$85 

MTWTES 

MTWTFS 

Not 

4-4 

1-1 

-/- 

I. 

Port  Arthur  Xews-Chronicle 

600 

$175 

600 

$125 

600 

$75 

All 

All 

No 

-t-4 

5-5 

Ill- 

9  St.  Catherines  Standard 

600 

$180* 

600 

$135* 

600 

$75* 

All 

All 

YesT 

4-4 

1-1 

-/• 

H  F  .V 

St.  Thomas  Times-Joumal 

600 

$125 

600 

$75 

.M  rWTFS 

Vest 

2-2 

2 

-/- 

11  F 

Sarina  Observer 

600 

$175 

600 

$125 

600 

$75 

MTuF 

.MTTFS 

Vest 

7-4 

4-4 

-/- 

Ml- 

9  Saiilt  St.  Marie  Star 

600 

$210 

(.00 

$140 

600 

$70 

MTWTFS 

MTWTFS 

No-. 

4-4 

I-l 

-/- 

11  F 

Stratford  Beacon  Herald 

600 

$175 

600 

$125 

60u 

$75 

MTW  I  FS 

MTW  I  FS 

Vest 

4-2 

1-1 

-/!' 

III- 

’*  Sudbury  Star 

600 

$185 

600 

$135 

(>00 

$85 

All 

All 

Yes 

4-4 

3-3 

HF 

Timmins  Press 

600 

$175* 

600 

$125* 

600 

$75* 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

-/- 

HF&  SI* 

9  Toronto  Globe  Jt  Mail 

1000 

$1100* 

1000 

$800* 

1000 

$550 

All 

All 

A’esl 

5-3 

1-4 

5/- 

HF 

9  Toronto  Star 

1000 

$1,100 

1000 

$950 

1000 

$600 

All 

All 

Vest 

5-5 

2-2 

HF&  SI’ 

Toronto  Telegram 

1000 

$1300* 

1000 

$950* 

1000 

$600* 

MTWTFS 

MTWTFS 

Vest 

2-2 

2-4 

5/P 

HF  &  S'P 

Welland-Port  Colborne  Tribune 

600 

$175 

600 

$125 

600 

$75 

MTTFS 

MTWTFS 

Vest 

4-4 

4-1 

5/- 

HF 

\\ indsor  Star 

1000 

$30C 

1000 

$250 

1000 

$150 

.-Ml 

All 

Vest 

4-4 

2-2 

5/- 

HF 

\\  oodstock-Inpersoil  Sentinel 
Keview 

(.110 

$125* 

600 

$75* 

MTTFS 

Vest 

3  2 

2-2 

-/- 

HF 

PRINCE  EDWARD  ISLAND 

Charlotte  Guardian  &  Patriot 

600 

$125 

600 

$75 

All 

Aest 

4 

3-3 

HFS;  SP 

Sunimer>ide  Joi  rnal-Pioneer 

600 

$■40 

600 

$100 

600 

$60 

All 

All 

2-2 

HF 

QUEBEC 

Granril.y  I.a  Voix  De  l-’Est 

'A  VS-  $1"5 

A  vs  $125 

A  P8.  $‘.3 

Not 

5-2 

2 

HF&  SP 

Mniitreal  tiazette 

600 

$400 

(.00 

$300 

600 

$200 

.MTWTFS 

.MTWTFS 

Vest 

3-2 

2 

-/- 

HF 

•  Montreal  La  Press 

600 

$800 

600 

$600 

600 

$400 

MTWTFS 

MTWTFS 

Vest 

10-3 

2-3 

-/- 

HF 

Montreal  Le  DeVoir 

600 

$315 

600 

$225 

600 

$125 

.All 

All 

Not 

4-4 

2-2 

Offset 

HF 

Montreal  I.e  Journal  de 

Montreal  (Tab.) 

500 

$260 

500 

$185 

500 

$110 

-All 

All 

Not 

8-2 

2 

Offset 

Mniitreal  Montreal- Matin  (Tab. ) 

$200 

250 

$150 

250 

$1 10 

All 

All 

Yes  ;• 

5-3 

2-2 

S/- 

HF 

•  Montreal  Star 

1000 

$700* 

1000 

$500* 

1000 

$350 

MTWTFS 

MTWTFS 

Vest 

5-2 

6-3 

HF&  SP 

Quebec  Chronicle  Telegraph 

600 

$225 

600 

$1.50 

600 

$75 

MTWTFS 

.MTWTFS 

.Not 

7-3 

2-2 

-5/1’ 

HF  &  SI’ 

Quebec  I.’Action 

600 

75% 

600 

50% 

600 

25% 

All 

All 

A’est 

3-2 

3 

HF 

•  Quebec  La  Evenement  & 

I-«  Soleil 

600 

$4on 

600 

$300 

600 

$200 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

5/- 

HF 

Sherbrooke  La  Tribune 

600 

$!80 

(.00 

$132 

600 

$84 

MTWTFS 

.MTWTFS 

No 

7 

-/P 

HF 

Sherbrooke  Record 

600 

$175 

600 

$125 

600 

$75 

All 

.All 

No 

2-2 

2-2 

Offset 

HF 

I  mis  Riveres  Le  Xouveliste 

r.oo 

$144 

600 

$144 

600 

$84 

MTu 

MTWTFS 

Xot 

4-4 

2-2 

-/- 

HF 

SASKATCHEWAN 

Moo<e  Jaw  Timcs-Herald 

600 

$125 

600 

$75 

.All 

Xo 

4 

3-3 

HF 

Prince  .Mbert  Herald 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Not 

4-4 

HF 

Regina  Leader-Post 

600 

$300 

600 

$200 

600 

$100 

MTWTFS 

MTWTFS 

A'est 

5-4 

1-2 

-/P 

HF 

•  Saskatoon  Star-Plioenix 

600 

$300 

600 

$200 

600 

$100 

MTWTFS 

MTWTFS 

Vest 

2-2 

2-4 

-/P 

HF 

YUKON 


Whitehorse  Yukon  News _ _ _ 600 _ $55 _ 600  $30 _ All _ 2 

‘  Volume  rate  discount  available.  t  AdPro  inks  available. 


New  w  ill  attack 

olYicial  info  barriers 

Washington 

Tho  Freedom  of  Information 
Center  of  the  University  of 
Missouri  has  decided  to  create 
a  Ixtard  of  directors  to  help 
l)lan  and  carry  out  freedom  of 
information  programs  to  break 
throujih  restrictions  on  {govern¬ 
ment  information  developed  by 
bureaucrats. 

An  announcement  by  the 
Center's  Washington  office  said 
that  the  board  would  consist  of 
leaders  “in  the  information 
business”,  including  the  chair¬ 
man  of  the  freedom  of  informa¬ 
tion  committees  of  the  various 


news  organizations.  When  cre¬ 
ated,  the  board  will  recom¬ 
mended  FOI  center  policies  and 
suggest  tactics  to  break  through 
governmental  information  bar¬ 
riers. 

Seminar  plan  approved 

The  decision  to  set  up  the 
board  was  reached  at  a  recent 
meeting  here  of  the  Center’s 
advisorj’  board,  which  also  ap¬ 
proved  a  plan  to  develop  a  sem¬ 
inar  titled  “The  Information 
Crisis  in  America”  to  bring 
both  sides  the  controver.sy  to¬ 
gether  to  seek  w’orkable  solu¬ 
tions. 

Pre.sent  at  the  meeting  were 
Ea:l  English,  dean  of  the  Uni¬ 


versity  of  Missouri  School  of 
•lournalism;  Paul  Fisher,  di¬ 
rector  of  the  FOI  center;  How¬ 
ard  Bell,  president  of  the  Amer¬ 
ican  Advertising  Federation ; 
Hugh  Boyd,  ))i*esident  of  the 
\'ew  Brunswick  (N.J.)  Home 
News',  Joseph  L.  Brechner, 
president  of  WFTV,  Orlando, 
Fla.;  Meyer  Stein,  chairman  of 
the  Department  of  Journalism, 
New  York  University;  Richard 
Cardwell,  general  counsel  of  the 
Indiana  State  Press  Associa¬ 
tion;  Low'ell  E.  Jessen,  publish¬ 
er,  Turlock  (Calif.)  Journal, 
and  Samuel  J.  Archibald,  of  the 
Freedom  of  Information  Cen¬ 
ter’s  Washington  office. 


SNPA  Foundation's 
fund  appeal  begins 

Atlanta 

Gifts  and  pledges  totaling 
more  than  $65,000  were  report¬ 
ed  at  a  meeting  to  launch  the 
Southern  Newspaper  Publishers 
.Association  Foundation  cam¬ 
paign  to  raise  $550,000. 

The  campaign  was  authorized 
by  the  SNPA  Foundation 
trustees  at  their  annual  meeting 
last  fall.  Its  goal  is  to  complete 
an  initial  fund  of  $1,500,000  for 
a  program  of  continuing  educa¬ 
tion  for  Southern  journalists. 
Almost  $1  million  has  been  re¬ 
ceived  or  pledged  in  grants  and 
gifts. 
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Tray-Matic 

Revolutionary  new  bundle  distribution  system 
masters  any  circulation  problem. 


Mixed  loads?  Regional  editions?  truck  loader  and  as  the  conveyor 
Odd-count  bundles?  Here’s  the  moves  along  the  dock,  bundles 

system  that  gets  ’em  to  the  right  are  automatically  unloaded  at 

truck  at  the  right  time,  nonstop,  the  correct  station.  You  can  feed 

without  a  hitch  .  .  .  and  at  lower  all  loading  positions  from  any  or 

cost.  Tray-Matic  is  the  most  ex-  all  tying  machines  simultane- 

citing  new  concept  in  newspaper  ously,  routing  bundles  from  any 

automation  since  we  invented  the  tying  machine  to  any  truck  I 

counter-stacker.  Uncanny  accuracy 

Heart  of  the  system  is  a  contin-  Since  bundles  are  counted  at  the 

uously  circulating  tray-conveyor  tying  machine,  count  is  "on  the 

loop.  (Two  parallel  loops  can  be  money.  ”  If  a  truck  can't  load  at 

used  for  redundant  reliability.)  once,  or  you  want  to  interrupt  to 

Bundles  are  automatically  counted  load  another  truck,  bundles  can 

and  loaded  on  trays  at  tying-  be  held  within  the  system.  The 

machine  outputs.  "brain  "  never  loses  track  of 

Trays  are  coded  for  a  specific  a  bundle. 


More  speed,  less  hardware  Configurations  are  available 

We’ve  eliminated  chutes,  deflec-  for  any  installation  including 
tors,  elevators,  and  complex  single-floor  layouts.  Other  uses 
multiple-belt  conveyors  to  give  include  live  storage  of  supple- 
you  loading  rates  up  to  300  bun-  ments,  on-line  mixed  loading  of 
dies  per  minute.  At  significantly  supplement  bundles  with  mains, 
lower  installed  cost,  and  in  far  and,  well,  you  name  it. 
less  space  than  other  systems.  Before  you  harden  on  plans 

Reliable  flexibility  that  may  be  outmoded  by  the 

Tray-Matic  is  adaptable  to  time  you  get  on  line,  talk  with 
manual,  semi-automatic,  or  fully  your  C-H  Newspaper  Industry 
automatic  computerized  opera-  Specialist.  Or  write  our  Denver 
tion.  Specifically  designed  for  Division,  34th  &  Walnut,  Denver, 
easy  future  upgrading.  Colo.  80205. 

CUTLER. HAMMER  fcS 

INDUSTRIAL  SYSTEMS  I  DENVER  DIVISION.  Den.  er  C.  /J. 
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news-people 


Public  relations 
appointments 
and  accounts 

Georgia  -  Pacific  Corporation 
has  appointed  Kichard  A.  Good 
as  public  relations  manager  of 
its  southein  division,  at  Au¬ 
gusta.  Georgia. 

Stevens  Public  Relations  Inc. 
has  been  establi.shed  by  Art 
Stevens  in  New  York  City. 
Stevens  was  in  the  company 
previously  headed  by  William  L. 
Satire,  who  is  now  seiwing  as 
special  assistant  to  President 
Nixon. 

Ketchuin.  MacLeod  &  Grove 
Inc.  and  its  West  Coast  sub¬ 
sidiary  Hotsford  Ketchum  Inc. 
have  been  a|)i)ointed  by  the 
California  Raisin  Advisory 
Hoard. 

*  ♦ 


ton.  Ciuest  IS  an  account  execu- 
tive  in  the  Washington  office. 
Fi’om  1929  to  1941,  he  was  a 
reporter  and  assistant  city  edi¬ 
tor  of  the  Piiebh  tColo.)  Chief- 
taiii.  Lieberman,  a  former  pro¬ 
fessor  of  Journalism  at  Colum¬ 
bia  University,  is  senior  educa¬ 
tion  counselor  at  H&K. 

sic  * 

Craig  E.  .Soderholm  has  been 
named  director  of  public  rela¬ 
tions  in  the  Chicago  division  of 
Mac.Manus,  John  &  Adams.  He 
joined  the  ad  agency’s  PR  de¬ 
partment  just  over  a  year  ago. 

*  *  ♦  ' 

Marner  Co.,  of  Chicago  has 
retained  Daniel  J.  Kdelman  Inc. 
to  conduct  a  marketing  program 
of  Manner’s  new  anti-smoking 
product,  Lifeguard. 


How  to  protect  yourself 
against  Publishers 
Liability  losses 

Figure  out  what  you  could  afford 
to  lose,  and  let  us  Insure  you 
against  judgments  over  that  amount. 
We  re  experts  in  the  fields  of  libel, 
slander,  piracy,  invasion  of  privacy 
and  copyright.  We  have  5  U.  S. 
offices  so  we  re  instantly  available 
for  consultation  in  time  of  trouble. 
Drop  us  a  line,  and  get  full  details 
from  our  nearest  office.  Employers 
Reinsurance  Corp.,  21  West  10th, 
Kansas  City,  Missouri  64105.  Other 
U.  S.  offices;  New  York,  San 
Francisco,  Chicago,  Atlanta. 


JOURNALISM  FACULTY  of  Drake  University  has  been  enlarged  to  cope  with  an  enrollment  of 
260  juniors  and  seniors.  Newcomers,  standing,  are:  Dr.  William  Francois,  from  Marshall  University; 
Dean  D.  Wayne  Rowland,  from  Syracuse;  Joe  Patrick,  former  state  editor  of  the  Des  Moines 
Register  and  Tribune;  and  Louis  J.  Wolter,  from  Michigan  State;  continuing  members  are  seated: 
Dr.  Robert  Bliss,  news-editorial;  Frank  Mathews,  graphic  arts;  Hugh  Curtis,  magazines;  and  James 
Duncan,  broadcasting.  Collectively,  the  eight  have  had  86  years  of  teaching  and  99  years  of 

journalism. 


Hospital  Public  Relations 
Society  of  Greater  New  York  is 
a  newly-organized  group.  More 
than  40  hospital  public  relations 
practitioners  have  been  accepted 
in  membership. 

*  *  * 

James  C.  Webster  has  been 
appointed  public  relations  di¬ 
rector  of  the  American  Public 
Power  Association  and  assistant 
editor  of  Public  Power,  the  as¬ 
sociation’s  magazine.  Webster 
was  managing  editor  of  the 
Madison  (S.D.).  Leader  and 
South  Dakota  manager  of  UPI. 
*  *  * 

International  Paper  Co.  has 
retained  David  1).  Lewis,  who 
served  at  Carl  Byoir  &  Asso¬ 
ciates,  as  director  of  public  rela¬ 
tions  for  its  shelter  group  of 
subsidiaries  engaged  in  real  es¬ 
tate,  housing  and  land  develop¬ 
ment.  For  10  years  he  was  with 
Scripps-Howard  Newspapers. 

]|c  ft:  * 

Cornet  Industries  Inc.  has  as¬ 
signed  its  campaign  for  floor 
coverings,  furniture,  decorative 
lines  to  Osborne  Associates. 
Ruder  &  Finn  will  handle  finan¬ 
cial  public  relations. 

*  *  » 

Bennett  B.  Smith  has  been 
named  manager  of  internal 


communications  at  Columbia 
Gas  Systems  Service  Corpora¬ 
tion.  Smith  has  been  editor  of 
the  company’s  employee  maga¬ 
zine.  He  was  a  reporter  with  the 
Williamson  (W.Va.)  Daily 


Tom  Johnston,  previously 
managing  director  of  Public  Re¬ 
lations  Programs  Inc.,  a  sub¬ 
sidiary  of  MacManus,  John  & 
Adams  Inc.,  has  joined  the  New 
York  office  of  Bozell  &  Jacobs 
Inc.  as  a  vicepresident. 

♦ 

A  promotion  in  Crown  Zeller- 
bach  Canada  Ltd.  moves  Bob 
Porter  from  editor  of  CZ  News 
to  manager  of  information  serv¬ 
ices.  Hal  Holden  continues  as 
public  relations  director.  Arv 
Olson  succeeds  Porter  as  editor. 
*  *  * 

William  H.  Shepard  has  been 
named  general  manager  of  pub¬ 
lic  relations  for  Aluminum  tym¬ 
pany  of  America  in  Pittsburgh. 
He  had  been  manager  since 
1965. 

♦  ♦  ♦ 

Myron  A.  Matzkin,  senior  edi¬ 
tor  of  Modem  Photography,  has 
been  appointed  director  of  pub¬ 
lic  relations  for  Gilbert,  Felix 
and  Sharf  Inc,  ad  agency. 


Marjorie  Thompson,  formerly 
editor  of  Reproduction  Methods 
magazine  and  executive  editor 
of  Premium  &  Incentive  Prod¬ 
uct  News,  has  joined  the  public 
relations  staff. 

♦  ♦  ♦ 

G.  R.  Weppler,  president  of 
Harv'ey  Hubbell,  Incorporated, 
announced  the  appointment  of 
David  B.  Morgan  Jr.  as  di¬ 
rector  of  corporate  public  and 
industrial  relations. 

*  *  ^ 

Ben  Scarpero,  aerospace/ avi¬ 
ation  reporter  for  Copley  news¬ 
papers,  has  joined  the  Flying 
Tiger  Line  of  Los  Angeles  as 
public  relations  manager. 

♦  ♦  ♦ 

Timothy  J.  Connor,  public  re¬ 
lations  director  of  Benton  & 
Bowles,  has  been  elected  a  vice- 
president  of  the  agency.  He 
joined  B&B  in  1966  from  BBDO, 
where  he  was  a  public  relations 
account  executive. 

*  *  * 

St.  Clair  Clement  has  been 
appointed  to  the  public  relations 
.staff  of  the  Family  Service  As¬ 
sociation  of  America  as  media 
information  consultant.  For  the 
past  two  years  he  was  special 
project  director,  PR  department, 
the  National  Urban  League. 


XUM 


3  editors  at  Newsday 
are  given  new  dnties 

Garden  City,  N.Y. 

David  G.  Gelman,  who  has 
been  editor  of  the  editorial 
pages  of  Neivsday  since  Septem¬ 
ber,  has  been  named  national 
editor  of  the  Long  Island  news¬ 
paper. 

Mel  Opotowsky,  national  edi¬ 
tor,  has  been  appointed  Suffolk 
editor. 

Joseph  Koenenn,  Suffolk  night 
news  editor,  will  be  Nassau  edi¬ 
tor. 

Thomas  H.  Collins,  Suffolk 
editor,  has  been  named  media 
specialist  for  Part  II,  News- 
day’s  new  daily  report  on  life 
and  leisure  for  Long  Islanders. 

These  appointments  are  ef¬ 
fective  April  5. 


Monroe  Gensler,  former  ad-  BruT 

vertismg  director  of  the  Neiv 
Y ork  Journal- American  —  from 

director  of  marketing  research  the  Overseas  Weekly  in  West 
at  B.  Altman  &  Co.  to  general  Germany — to  George  R.  Coffey 
manager  of  Forbes  Advertising  and  Associates,  San  Francisco 
Company.  public  relations  firm. 


And  now  it’s  30 
for  Late  Watch 


Warren  Balir  fills 
new  Y&R  media  post 

Warren  A.  Bahr  has  been 
named  director  of  Media  Serv¬ 
ices  at  Young  &  Rubicam  Inc. 

Media  Services  includes  the 
media  relations  and  planning 
department  which  has  been 
headed  by  Bahr,  an  executive 
vicepresident,  and  Y&R’s  tv- 
radio  department  which  has 
been  directed  by  Charles  C. 
BaiTj",  also  an  executive  vice- 
president,  who  announced  his 
retirement. 

Serving  in  Media  Services 
will  be  Joseph  Ostrow,  who  was 
senior  vicepresident  in  charge  of 
media  planning,  and  who  now 
takes  over  Bahr’s  post  as  di¬ 
rector  of  the  media  relations 
and  planning  department,  and 
David  Y.  Bradshaw,  vicepresi¬ 
dent  and  general  manager  of 
the  tv-radio  department. 


Kent  Krell,  an  AP  writer  Lawrence  A.  Silver,  a  for-  t  4.  u  ^  i-kancisco 

for  14  years — to  the  staff  of  the  mer  New  Haven  (Conn.)  Regis-  Watch,  organization 

Columbia  (S.C.)  State  for  spe-  ter  reporter,  is  now  vicepresi-  01  San  Francisco  newspaper  vet- 
cial  assignments  in  government  dent  of  Goldman  Associates,  founded  by  those  who  cov- 

and  politics.  Dedham,  Mass.,  financial  PR  1906  earthquake  and 

if  i,  n,  counsellors.  voted  to  dissolve. 

Joan  Peyser,  New  York  *  *  *  ,T^®.  was  raised 

Times — the  Deems  Taylor  prize  Harrison  P.  Hornish,  a  for-  lohowiriga  meeting  of  directors 
of  $1,000  from  the  American  So-  mer  managing  editor  of  the  Coos  t continuation  unfeas- 

ciety  of  Composers,  Authors  and  Bay  (Ore.)  World  and  co-pub-  ibm.  Leadership  of  the  ^o^p 
Publishers  for  her  article,  lisher  of  the  Springfield  (Ore.)  which  last  year  mustered  52o 
“Prince  Esterhazy  is  alive  and  News — now  assistant  manager  ineoibers  has  thinned,  newcom- 
well  in  New  Hampshire — sort  of  corporate  public  relations  for  were  unavailable  to  take 

of.”  Georgia-Pacific  Corp.  where  he  the  responsibilities  of  office 

*  *  *  has  worked  since  1960.  and  the  old  timers  who  have 

J.  J.  Muerthner  Jr  —  from  ♦  *  *  long  conducted  the  annual  gath- 

vicepresident  of  the  Deegan  John  W.  Lamp!  has  been  ap-  did  not  choose  to  rotate 

Company  to  director  of  public  pointed  Public  Relations  Officer,  elective  posts, 

affairs  for  the  Glass  Container  Eastern  USA,  for  British  Over-  .  the  n^al  directors  meet- 

Manufacturers  Institute.  seas  Airways  Corporation.  He  were:  F^ank  Beaman,  Son 

*  ♦  ♦  was  associated  with  the  corpo-  Francwco  Commercial  News 

Robert  L.  Thompson  Jr,  a  rate  public  relations  department  president;  Ray  Leavitt  aiid  Pat 

former  assistant  city  editor  of  of  American  Express  Company.  former  presidents; 

the  Charleston  (S.C.)  News  and  *  *  *  Gene  Block,  long-time  secretary 

Courier — from  the  South  Caro-  L.  Richard  Guylay,  a  former  treasurer,  and  Phil  Simott. 
lina  Development  Board  to  public  relations  director  for  the  ,  ^  result,  the  33rd  consecu- 

Springs  Mills  Inc.  as  associate  late  Senator  Robert  A.  Taft  and  tive  meeting  planned  for  the  cus- 
PR  director.  the  Republican  National  Com-  tomary  April  date  on  the  Sat- 

*  *  *  mittee,  more  recently  president  urday  nearest  the  anniyersarj' 

E.  V.  Dunphy,  formerly  on  of  the  Thomas  J.  Deegan  Co.,  of  the  1906  disaster  will  not 

the  Toledo  (O.)  Blade  staff — to  has  opened  his  own  PR  office  take  place. 

the  financial  news  department  again  in  Rockefeller  Center.  Yet,  as  Kathleen  Norris  once 
at  the  Philadelphia  (Pa.)  Bui-  *  *  *  wrote  in  tribute  to  her  associates 

letbi.  Ross  H.  Sterner  has  been  of  long  ago: 

*  *  *  named  a  vicepresident  of  Daniel  “There’ll  be  a  Late  Watch  Final 

Joseph  Adcock,  feature  J.  Edelman  Inc.,  in  Jacksonville.  date, 

writer — named  religion  writer  He  will  have  his  office  at  the  That  finds  us  in  alignment; 

for  the  Philadelphia  (Pa.)  Bui-  Gulf  Life  Insurance  Company,  Before  Saint  Peter’s  golden  gate 

letin.  for  which  Edelman  was  recently  On  just  one  last  assignment.” 

*  ♦  *  named  public  relations  counsel.  Co-founders  of  the  organiza- 

Ray  a.  March,  formerly  with  The  firm  also  represents  the  tion  were  the  late  W.  A.  (Doc) 

newspapers  in  California  and  City  of  Jacksonville.  Mundell  and  Monroe  Goldstein. 
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Credit  card 
bills  affect 
carrier  boys 

Philadelphia 

Newspaper  delivery  boys 
could  be  among  those  adversely 
affected  by  enactment  and  rigid 
enforcement  of  many  pending. 
Federal  and  State  bills  seeking 
to  curb  credit  card  abuses,  ac¬ 
cording  to  a  ’‘Fact  Sheet  On 
Credit  Card  Legislation”  issued 
by  A.  J.  Wood  Research  Corp¬ 
oration. 

The  Wood  organization,  which 
earlier  this  year  presented  testi¬ 
mony  to  Congressional  commit¬ 
tees  considering  credit  card 
legislation,  has  been  active  in 
the  charge  account  and  credit 
card  field  for  many  years. 

The  Wood  “Fact  Sheet,”  pre¬ 
pared  by  Robert  D.  Breth, 
points  out  that  many  of  the  cur¬ 
rent  bills  include  wording  which 
would  categorically  prohibit  the 
issuance  of  all  credit  cards  un¬ 
less  such  cards  are  requested  “in 
writing.” 

Those  who  might  logically 
come  under  the  umbrella  of 
such  legislation,  he  said,  could 
be  newspaper  boys  who  deliver 
their  papers  daily  but  make  col¬ 
lections  only  after  a  week  or 
more  of  “credit”  if  they  extend 
credit  without  the  benefit  of  a 
credit  application  requested  “in 
writing.” 

Instead  of  limiting  the  issu¬ 
ance  of  credit  cards  to  those  per¬ 
sons  who  have  requested  them 
in  writing  only,  the  Wood  or¬ 
ganization’s  Fact  Sheet  pro¬ 
poses  that  current  legislation 
“recognize  normal  and  healthy 
credit-granting  jiractices  by  per¬ 
mitting  the  ‘verbal  or  oral  re¬ 
quest’  to  have  the  same  legal 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  in¬ 
creased  population,  industrial 
development,  high  standard  of 
'iving.  and  the  mounting  suc¬ 
cesses  of  over  800  U.  S.  com¬ 
panies  that  are  operating  and 
have  SSOO.OOO.OOO  invested  in 
Australia. 

To  keep  in  touch  with  marketing, 
idvertising.  uuhlishiiig  amt  graohic 
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standing  as  a  written  request.” 

Copies  of  Wood’s  “Fact  Sheet 
On  Credit  Card  Legislation”  are 
available  upon  request  from 
A.  J.  Wood  Research  Corpora¬ 
tion,  1405  Locust  Street,  Phila¬ 
delphia,  Pa.  19102. 

• 

Autotrac  system 
is  designed  for 
inserting  plant 

An  inserting,  bundle  distribu¬ 
tion  and  storage  system  involv¬ 
ing  more  than  $1  million  in 
equipment  will  be  installed  in 
the  Chicago  Sun-Times /Daily 
News  inserting  plant  by  Milgo/ 

I  DAB,  Miami-based  suppliers  to 
the  graphic  arts  industries. 

The  Autotrac  system  will  per¬ 
mit  simultaneous  loading  of  up 
to  eight  different  products  into 
six  loading  positions  or  into  a 
storage  complex,  on  a  completely 
flexible  basis.  This  flexibility 
permits  adaptation  of  the  Auto¬ 
trac  for  any  number  of  products 
and  loading  positions. 

The  system  wdll  place  bundles 
from  any  or  all  of  eight  insert¬ 
ers  plus  two  storage  areas  on 
common  distribution  belts,  track 
them,  and  eject  them  onto  pre¬ 
selected  truck  loaders  in  re¬ 
sponse  to  pre-set  instrutcions 
fed  into  a  master  control  panel. 
The  entire  system  is  automatic, 
including  accurate  counting, 
.stacking,  wrapping  each  bundle 
in  plastic  and  tying  it. 

A  feature  of  the  system  is 
automatic  record-keeping  of  all 
truck  delivery  details,  products 
numbers  and  time  correlated.  As 
each  order  is  punched  into  the 
control  for  each  inserter,  the 
number  of  bundles  and  the  num¬ 
ber  of  the  truck  loader  destina¬ 
tion  is  displayed  at  the  inserter, 
which  then  counts  down  until 
that  order  is  completed. 

The  storage  complex  involves 
a  belt  system  w’hich  permits 
tsorage  of  1,500  bundles  made 
up  in  advance  of  truck  arrivals. 

The  Old  Gray  Mare  Ain’t! 

Which  is  to  say  the  newspaper 
market  is  changing  and  there’s  no 
room  for  one  horse  thinking  in 
the  new  world. 

For  ten  years  we've  been 
chipping  away  at  the  resistance  on 
the  part  of  some  newspapers  to 
offer  U.S.  flags  to  readers  as  a  public 
service.  Each  year  some  new,  big, 
chronic  objectors  convert  their 
thinking,  offer  our  flags  and  find 
to  their  consternation  that  results 
are  very  impressive,  costs  approach 
zero.  Give  the  flag  another  good, 
hard  look  for  1970.  Write  for 
sample  .  .  .  there’s  no  charge. 

TAMM-VOGT  CO.  'The  Flag  People’ 
2200  Olive  St.  Louis,  Mo.  63103 


What  concerns  youth- 
in  a  horizontal  book 


If  you  want  to  take  a  trip 
through  the  underground  press, 
literally  and  figuratively,  Ethel 
Grodzins  Romm  has  provided  a 
travel  guide  that  eschews  dashes 
and  leaves  nothing  to  the  im¬ 
agination. 

The  Open  Conspiracy — What 
America’s  Angry  Generation  Is 
Saying  (A  Giniger  Book  from 
the  Stackpole  Press  in  Harris¬ 
burg,  Pa.)  will  give  newspaper 
editors  who  are  worried  about 
ways  to  appeal  to  youth  a  bit 
of  shock  treatment.  Through 
references  to  the  underground 
papers,  which  Mrs.  Romm  pre¬ 
fers  to  call  the  street-corner 
press,  she  explores  non-Estab- 
lishment  attitudes  toward  pot, 
morality,  sex — everything — and 
even  the  format  of  the  book  fits 
neatly  into  the  picture.  It’s  laid 
out  horizontally. 

Mrs.  Romm  has  done  free 
lance  writing  in  the  field  she 
covers  in  the  book,  which  is,  in 
fact,  a  series  of  her  essays  with 
actual  illustrations  from  the 
underground  sheets  on  facing 
pages. 

Dedicated  to  husband 

The  dedication  to  her  husband 
is  worth  remembering:  “To  A1 
Romm,  for  whom  the  First 
Amendment  is  the  only  rock  on 
which  the  American  Constitu¬ 
tion  can  rest  secure.” 

A1  is  the  editor  of  the  Middle- 
town  (N.Y.)  Times-Herald  Rec¬ 
ord  which  pioneered  in  the  cold- 
type  offset  printing  process. 
This  fact  looms  big  in  Mrs. 
Romm’s  analysis  of  the  under¬ 
ground  papers,  almost  all  of 
which  employ  the  offset  repro¬ 
duction  method  to  effect  all  sorts 
of  weird  makeup  for  far-out 
drawings,  montages,  expressions, 
etc. 

It’s  not  a  child’s  book  to  be 
left  on  the  living  room  table 
unless  the  parents  feel  that  a 
picture  such  as  one  showing  a 
collection  of  four-letter  words  in 
an  embroidered  plaque  is  suit¬ 
able  for  tv  snacks. 

In  Chapter  One,  Mrs.  Romm 
reports  that  her  investigation 
accounted  for  111  street-comer 
papers — mostly  “tabloid  with  a 
peculiar  sense  of  what  was  news, 
a  mad  eye  for  design,  an  in¬ 
stinct  for  the  shocking.”  Also 
there  were  44  Movement  (pro¬ 
test)  papers  on  the  Liberation 
News  Service  mailing  list  in 
1969  and  now  they  are  uncount¬ 
able. 

Some  of  the  papers  make 


money,  after  paying  wages  of 
$25  to  $60  a  week  to  their  staffs, 
but  spend  the  profits  on  print¬ 
ing  more  copies  and  spreading 
them  for  propaganda.  If  they 
bank  their  profits  they  are  no 
longer  Movement,  Mrs.  Romm 
says.  The  Los  Angeles  Free 
Press,  ABC-audited,  has  a  cir¬ 
culation  in  excess  of  90,000 
weekly. 

2  million  copies  a  week 

All  told,  the  author  figures, 
the  street-corner  papers  have  a 
sale  of  two  million  copies  a 
week,  to  take  the  lowest  esti¬ 
mate,  which  “means  12  million 
readers,  counting  the  way  Life 
does.”  She  wonders  if  there  can 
be  that  many  hippies  around, 
or  libertines,  or  radicals,  or  sub¬ 
versives  .  .  .  “or  has  the  slum¬ 
ming  tourist  found  the  perfect 
titillating  souvenir  in  the  Vil¬ 
lage?” 

Evidently,  Mrs.  Romm  con¬ 
cludes,  any  large  city  in  Amer¬ 
ica  can  support  a  weekly  or  bi¬ 
weekly  that  is  sassy,  sexy, 
wildly  or  beautifully  laid  out, 
and  irreverent  about  schools,  po¬ 
lice,  and  government.  Teen-agers 
buy  them  if  they  have  good  rock 
music  columns,  draft  advice, 
nudes,  and  information  on  drugs 
they  may  be  thinking  of  trying. 
They  buy  them  if  they  are  for¬ 
bidden  .  .  .  and  a  25c  paper  is 
no  more  than  a  comic  book. 

Other  essays,  the  product  of 
Ethel  Romm’s  prodigious  re¬ 
search  into  the  interests  of  the 
young  generation,  run  the 
gamut  from  Aquarius  to  bull 

- and  vice  versa  .  .  . 

J.H.W. 

• 

China  Mail  booming 
in  its  126th  year 

The  China  Mail  is  125  years 
old.  Its  first  edition  went  to 
press  on  February  20,  1845.  The 
English  -  language  newspaper 
enters  its  126th  year  with  cir¬ 
culation  at  a  record  daily  aver¬ 
age  of  more  than  21,000.  This 
Tvas  a  13.9  percent  increase  on 
the  previous  year.  The  Mail  is 
the  only  English-language  news¬ 
paper  in  Hong  Kong  to  publish 
three  editions  a  day. 

It  was  established  as  a  week¬ 
ly  in  a  small  office  in  Pottinger 
Street,  Central,  with  just  one 
man  —  Andrew  Shortrede  —  to 
“deliver”  it.  The  Mail  became 
a  daily  newspaper  in  1867  and 
changed  from  broadsheet  to  tab¬ 
loid  format  in  1967. 
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We  want  to  help  you  make  money 
selling  love. 


The  buying  and  selling  of  love  is  a  hefty  part  of 
your  classified  advertising  business. 

It’s  found  under  the  heading  of  “Pets.”  Where  ani¬ 
mals  find  new  homes  with  loving  owners. 

In  suburban  areas  (where  most  of  the  dogs  live) 
papers  have  developed  a  profitable  operation  using  a  com¬ 
puter.  And  our  telephone  network. 

A  central  office  gets  the  order  for  the  ad  and  lets 
the  computer  take  care  of  the  mechanics  of  justifying,  set¬ 


ting  and  proofing.  Then  the  entire  classified  section  is 
whisked  to  all  the  participating  suburban  papers.  Electron¬ 
ically.  Over  our  telephone  network. 

For  other  newfangled  notions  on  what  the  tele¬ 
phone  company  can  do  to  help  your  classified  operation, 
call  the  Bell  System  Communication  Consultant.  If  you 
need  his  name,  call  our  man  in  New  York,  Joe  Lullo,  at 
212-393-3295  (collect).  „  _ 


@AT&T 
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SPECTaCOLOR 
HI-FI  COLOR 
SPOT  and  FULL 
COLOR  .  .  . 
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DIXON,  ILLINOIS 


Quad-Cities 
largest  combined 
daily  circulation 
96%  coverage  of  the 
Illinois  Quad-Cities! 

MOLINE  DISPATCH 
ROCK  ISLAND  ARGUS 

Nat’l  Rep:  Branham-Moloney,  Inc. 


Phone  collect:  815.  284-2222 


If  you  break  this  philosophy 
out  into  its  simplest  terms,  it 
means  we  must  use  every  tool 
available  to  increase  results. 
Therefore,  how  we  use  the  news¬ 
paper  medium  is  crucial. 

More  and  more  advertisers 
are  agreeing  with  us.  Funda¬ 
mentally,  they  always  have. 
But  they’ve  been  distracted — in¬ 
undated — by  a  wave  of  creative 
practioners  more  interested  in 
ego  satisfaction  and  artistic 
reputation  than  in  selling  goods. 
But  the  pendulum  sw'ings. 
Color.  Intimacy.  .4  pre-condi-  There’s  going  to  be  a  growing 
tinned  audience.  Timeliness,  demand  on  the  part  of  adver- 
When  was  the  last  time  a  big  tisers  for  much  more  productive 
adverti.ser  thought  about  these  use  of  newspapers.  Agencies 
(lualities  creatively?  I’m  afraid  that  know  how  to  meet  that  de- 
it’s  been  a  long  tim.  This  is  not  mand  .  .  .  agencies  that  make 
an  indictment.  It’s  merely  recog-  selling  their  first  priority  .  .  . 
nition  of  the  current  attitude,  agencies  that  utilize  to  their 
or  more  precisely,  lack  of  atti-  fullest  extent  all  the  selling 
tude,  about  newspaper  advertis-  tools  that  newspapers  provide 
ing.  .  .  .  will  be  the  agencies  that 

All  of  us  in  the  industry  have  prosper, 
been  guilty  of  taking  the  ad-  We  intend  to  be  one  of  them, 
vertising  attributes  of  newspa¬ 
pers  for  granted.  In  our  insati-  Jnter-citV  draw 
able  que.st  for  the  unique,  we 

have  overlooked  what  remains  Edmonton 

unique.  Press  clubs  in  Edmonton  and 

This  is  why  at  Lefton  we  feel  I^as  Vega.s  will  hold  a  reciprocal 
our  concept  has  so  much  mean-  draw  April  4  for  trips  to  the 
ing.  Since  our  very  profit  is  at  opposite  city.  During  the  Ed- 
stake  everytime  we  run  an  ad,  monton  club’s  Las  Vegas  dance 
we  have  to  look  for  maximum  night,  a  ticket  will  be  drawn  for 
results  everytime  we  run  an  ad.  nn  airline  trip  to  the  Nevada 


1969  ROP  COLOR  LINAGE 
Figures  supplied  by  publishers 


Color  is  Magic 

(Continued  from  page  18) 


Local  National 


Richmond 
Independent-e. . 
Salinas 

Californian-e. . 
San  Luis  Obispo 
Telegram- 
Tribune-e  ... 
San  Mateo 
Times  &  News 
Leader-e 
Santa  Barbara 
Santa  Barbara 
News- 

Press-eS  . . . 
Santa  Cruz 
Sentinel-e  .... 
Santa  Marla 

Times-e  . 

Santa  Monica 
Outlook-e  .... 
Santa  Paula 
Daily 

Chronicle-e 
Santa  Rosa 
Press  Demo- 
crat-eS  . 

Taft 

Midway 

Driller-e  . 

Thousand  Oaks 

News- 

Chronicle-eS. 
Torrence 
South  Bay 

Breeze-e  . 

Tulare 

Advance- 

Register-e 

Turlock 

Journal-e  . 

Uklah 

*Journal-e  . . . . 
•Color  available 
Van  Nuys 
News  and 
Velley  Green 
Sheet-mS 
Ventura 
Star- Free 
Press-eS  ... 
Victorville 

Press-e  . 

Walnut  Creek 
Contra  Costa 
TImes-eS  . . 
Watsonville 
Reqlster- 
Paiaronlan-e 
Ontario 
Report-e 


Anniston 

Star-eS  . 

Montgomery 

Advertlser-m 

Alabama 

Journal-e 

Advertiser 

Journal-S  . 
Opelika 

News-e  . 

Troy 

Messenger-eS 
Tuscaloosa 
News-e  ... 
News-S  .... 


ALASKA 


Fairbanks  New: 
M  ner-e  .  . 


ARIZONA 


Phoenix 
Arizona 
Republlc-m 
Gazette-e 
Arizona 
Republlc-S 
Tucson 
Arizona 
Star-m  ... 
Citizen-e  ... 
Arizona 
Star-S 


ARKANSAS 


DeQueen 

CitIzen-e  . 

Fort  Smith 
Southwest  Times 
Record 
All  Day  .. 
Southwest  Times 
Record-S 
Hope 

Star-e  . 

Hot  Springs 
Sentinel 
Record-m  ... 

New  Era-e  _ 

Sentinel 

Record  s  _ 

Pine  Bluff 
Commercial-e. . 
Commerclal-S. . 
Springdale 
News-e  . 


CALIFORNIA 

Alhambra 

Post 

Advocate-e  .  116,498 

Chico 

Chico  Enterprlse- 
Record-e  ...  284  984 

Davis 

Enterprise-e  ..  183,456 

Fullerton  News 

Tribune-e  .  300,874 

Glendale 

News  Press-e..  66,430 

Hanford 

Sentlnel-e  ...  .  469,595 

Hollister 

Free  Lance-e  . .  26,600 

Huntington  Park 

SIgnal-e  .  405,176 

Indio 

News-0  .  282,000 

La  Habra-Brea 
Star- 

Progress-e  ..  647,990 

Livermore 
Herald  & 

News-m  ....  266,756 

Lodi 
News- 

Sentinel-m  ..  539,182 

Marysville 
Appeal 

Democrat  eS  328.370 

Merced 

Sun-Star-e  ....  84,173 

Monrovia 

News-Post-e  ..  162,750 

Monterey 
Peninsula 
Herald-e  .. 

Newport  Beach- 
Costa  Mesa 
Orange  Coast 

Pilot-e  . 

Paso  Robles 

Press-e  . 

Redding 
Record-Sea rch- 
light-e  ..... 

Redwood  City 
Redwood  City 
TrIbune-e  .. 


Toronto  Life  editor 

Toronto 

Robert  Collins,  45,  newspaper¬ 
man  and  magazine  writer  and 
author  of  five  books,  has  been 
named  editor  of  Toronto  Life 
magazine.  Publisher  Michael  C. 
Sifton  announced.  Collins,  form¬ 
er  editor  of  Imperial  Oil  Re¬ 
view,  succeeds  Alan  Walker,  ed¬ 
itor  of  Toronto  Life  for  the  last 
two  years. 


Report-S 

Willows 

Journal-e 


COLORADO 


Boulder 

Camera-eS  _ 

Canon  City 

Record -e  . 

Colorado  Springs 
Gazette 
Telegraph-eS. . 
Durango 

Herald-e  . 

Durango- Cortez 
Herald-S 
Fort  Collins 
Coloradoan-e. . 
Coloradoan-S 
Grand  Junction 
Sentinel-eS 

Longmont 

TImes-Call-e 

Montrose 

Press-0  . 

Pueblo 
Chiettain-m 
Star-Journal-e  . 
Star-Journal-S 
Chleftaln-S 
Rocky  Ford 

Gazette-e  _ 

Sterling 

Journal. 

Advocate-e 


CONNECTICUT 

Bridgeport 

662,920  42,336  Tefegram-m  ...  81,880  43,391 

Post-e  .  80,125  42,980 

66,101  8,366  Bristol 

Press-e  .  311,827  3,380 

Manchester 

369,068  50,842  Herald-e  .  139,692  3,282 

Meriden 

Record-m  .  166,208  12,600 

275,520  65,240  Journal-e  .  166,208  12,600 

EDITOR  a:  PUBLISHER  for  March  28,  1970 
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Whalfship  Charles  H'.  Morgan  al  Mystic  Seaport,  Mystic,  Connecticut 


COLORFUL  PAST  BRINGS  CURRENT  ASSETS  TO  NEWSPAPER-READING  NEW  ENGLAND 

Ask  anyone  familiar  with  Connecticut’s  seashore  the  most  interesting  place  for  a  tourist  visit,  and  ten  to  one  he’ll  tell 
you  about  Mystic  Seaport.  This  40-acre  re-creation  of  a  19th  century  seaport  town  takes  you  back  to  the  heyday  of  sail 
with  its  tall  square-riggers,  whaleboats,  sailmaker’s  loft,  rope  walk  and  chandlery.  It  fascinates  visitors  of  all  ages  whose 
only  goal  is  pleasure,  and  serves  as  a  center  of  maritime  lore  for  others  who  come  to  study  e.xhibits  of  artifacts  and  do 
research  in  the  extensive  library. 

Mystic  is  typical  of  much  of  New  England’s  historic  treasure,  significant  in  today’s  economic  picture.  The  200  year-round 
employees  (100  more  in  summer)  are  just  the  beginning  of  its  financial  benefit  to  the  region.  More  important  are  the  mil¬ 
lions  of  tourists  dollars  spent  locally  in  hotels,  motels,  gas  stations  and  restaurants,  filling  the  pockets  of  people  who  do 
the  buying  in  New  England  markets— people  who  read  newspapers  more  than  those  in  any  other  region  in  the  country. 

Advertising  gets  results  in  these  leading  New  England  newspapers: 

CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 

Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 

Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 

New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 

Torrington  Register  (E) 

Waterbury  American  (E) 

Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


RHODE  ISLAND 
Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lawrence  Eagle-Tribune  (M&E) 

Lynn  Item  (E) 

New  Bedford  Standard -Times  (E&S) 


NEW  HAMPSHIRE 

Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


KOI*  l.OLOR  L1>A(;E 

iContimietl  (row  /(«//('  74) 

Local  National 


M  ddletown 

Presse 

94  493 

13,692 

New  Britain 
Herald-e 

228  889 

28,933 

New  London 

Dav-e 

2t7  8M 

35,040 

Torrington 

Reaister-e  . .  . 

65,618 

5,992 

vVaterbu'^v 

Republ'canm 

54  849 

44,95V 

American-e  . . . 

65,601 

44,957 

Reoublican-S  , . 

30  077 

DELAWARE 

Dover 

Delaware 

State  Newse 

402  850 

4.000 

Wilmington 

News-m 

772,716 

178,705 

Journal-e 

772,716 

178  705 

DISTRICT  OF 

COLUMBIA 

Wdsninaton 

Post  mS 

1,975,917 

255,210 

FLORIDA 

B'’aaenton 

Hcala-eS 

144  144 

13,440 

Daytona  Beach 
News/ 

Jou'-nalmeS. 

1,723,918 

110  432* 

•Combined  figu^-es 

for  all 

3  papers 

DeLand 

uelond  Sun 
News-eS 

133,605 

994 

Fort  Mve-s 

News- 

Press-mS 

511,140 

55,148 

F*.  Walton  Beach 
playground 
News-m 

1 44  088 

Playground 

News-S* 

21,658 

•Publishea  beg.  Auq.  IC, 

1969 

Gainesville 

Sun-eS 

45,478 

9.800 

Hollywood 

Sun-Tattief’-e 

776,489 

36,120 

COLOR  is 
way  up  in 
Paducah 
because 
IT  PAYS! 

R.O.P.  full  COLOR 
DAILY  and  SUNDAY 
SPECTACOLOR  and 
HI-FI  MONDAYS. 

in  the 

^un^Bemocrat 

PADUCAH,  KENTUCKY 

Represented  by 
Jann  I,  Kelley  Div.  ef 
■ranhani'Moloney,  Inc. 


Leesburg 

Local 

Notional 

Commercial-e. . 
Palatka 

164  710 

2  408 

News-e  . 

Panama  City 
News/ 

43.386 

5  600 

Herald-meS. . 
Winter  Haven 
News- 

245,000 

Chief-eS  . . . . 

303,184 

4  704 

GEORGIA 


iMbuny 


Herald-e 

358  472 

53,116 

HeraldS 

'^mericus 

Times 

148,624 

2  688 

Recorder  e 

Athens 

75,152 

4  402 

News-m  . 

Banner- 

128,787 

4,500 

Herald-e 

Banner-Hearld- 

128,787 

4.500 

News-S 

Columbus 

94,925 

Enquirer-m  .  , 

408,788 

200,106 

Ledaer-e  . 

408.788 

200,  IC6 

Sunday-S 

Dublin 

Courier- 

25,176 

25,272 

Herald-e  .  . 
Gainesville 

198.370 

Times-eS  . 

Griffin 

248,528 

10,738 

News-e  . 

119.952 

Marietta 

Journat-e  .  . 
Moultrie 

550,368 

11,760 

Observer-e 

Waycross 

Jou'^nal 

298,606 

2.400 

Hei'dld-e 

125,269 

19.730 

IDAHO 

Boise 

Idaho  Statesman 

All  Day-S  ...  1 

Burley 

South  Idaho 

,345,950 

91,948 

Press-m  ... 
Coeur  D'Alene 

534,618 

40.138 

Press-e 

Idaho  Falls 

Post- 

54,565 

87,372 

Register-e 

Lewiston 

531,314 

34,370 

Tribune-mS 

Moscow 

439,432 

6,132 

Idahonia-e 

Pocatello 

State 

210,784 

36,092 

Journal-eS 

Twin  Falls 

Times  News 

457  240 

29  582 

All  Days  ,. 

524,958 

19,670 

ILLINOIS 

Alton 

Teleqraph-e 

140  490 

43,190 

Bloomington -Normal 
Pantaoraph 

All-Day-S 

Carbondale 

Southern 

618,464 

64,078 

1  llinoisan-e 

123,1 16 

25,928 

IllinoisanS 

Cent'^alia 

25.172 

Sent'nel-eS 
Champa  iqn-U'’bana 

350,002 

40,936 

Courier-e  ... 

308,504 

35.378 

Courler-S 

64,568 

2.100 

KOLOR 
in  PARIS 

KENTUCKY 

SPOT  COLOR  WITH  TOP 
OFFSET  REPRODUCTION 
AT  MODEST  RATES 


In  the  heart  of  Kentucky's 
Blue  Grass  Region 

The  Daily  Enterprise 

PARIS,  KENTUCKY 
Represented  by 
Bottinelli  &  Gallagher,  Inc. 


Chicago 

Local 

National 

Defender  ni 
Chicago 

.  62,260 

8,000 

Tribune-m 

934,036 

793,363 

loday-e 

141,776 

357,678 

Tribune  S 

248,050 

158,675 

Today-S 

Danvillo 

Commercial- 

57,440 

3,600 

News-e 

Commercial 

760,686 

76,034 

News-S 

East  St.  Louis 
Metro-East 

117,670 

2,898 

Journal-e 
Metro- East 

144  494 

54.824 

Journal 

Effingham 

33,334 

News-e 

Freeporr 

Journal- 

94,080 

6,280 

Standard  c 
Galesburg 

353,647 

38,646 

Register-Mail  o 
LaSalle 

News- 

551,180 

52,094 

Tribunc-c 

Mattoon 

Journal 

112,000 

11.200 

Gazetfe-o 

Moline 

294,490 

10,262 

Dispatch  e 
Monmouth 

786,226 

164,456 

Review  Atlas  e 
Mt.  Carmel 
Republican 

208,096 

6.496 

Register-e 

Mt.  Vernon 
Reoistcr 

23,520 

3,000 

News-e 

Oiney 

263.690 

23,520 

Mall-e 

Pekin 

167,342 

5,866 

Times-e 

199,267 

13,646 

Pontiac 

Leader-e  . 

Qjincy 

Herald- 

108,640 

Whiq-eS 

Rock  Island 

568,652 

44  333 

Argus-e 

Springfield 

Illinois  State 

672,171 

168,123 

Journal-m 
Illinois  State 

775,835 

100,064 

Register-e 
State  Journal- 

643,997 

100,064 

“eqlster-S 

Sierling 

196,291 

Gazette  e 
Waukegan 

1,768,760 

News-Sun  c 

991,066 

40  7/6 

INDIANA 

Lebanon 

Reporter-e 

Logansport 

Pharos-Tribune  & 

17,822 

Press-eS 

Noblesville 

268,177 

41,712 

Ledqer-e 

Peru 

38,206 

18,810 

Tribune-e 

Portland 

Commercial 

80,395 

17,312 

Review-e 

Princeton 

104,776 

12,282 

Clarion-e 

10,416* 

*Color  available  beg. 
Sevmour 

Oct.  1969 

Tribune-e  .  . 
Shelbyville 

236,110 

4  408 

News  e  .  . 

Terre  Haute 

196  434 

7.098 

Star-m 

510.762 

40  708 

Tribune-e 

144,568 

40.208 

Tribune-Star-S 

Anderson 

64,386 

2,200 

Herald-m 

785.834 

19  609 

Bulletin-e 

Bedford 

785,834 

19,609 

Times-Maii  e 
Conne'-sville 

News- 

104,300 

54,560 

Examiner  e 
Craw^ordsville 
Journal  and 

51,072 

11,200 

Review-e  .  . 
Elkhart 

113,372 

27,779 

Truth-e 

Gary 

414.778 

75,191 

Post-Tribune-eS  1 
Greensburq 

,228,440 

189.790 

New$-e 

Kokomo 

28,938 

1,400 

Tribune-e 

731  482 

33,554 

Tribune-S 

Lafayette 

Journal  and 

169,599 

Courier-e  1 

La  Porte 

Herald- 

1,192,772 

64,204 

Argus-e 

453,250 

28,008 

EDITOR  SC  P 


Local  National 


IOWA 

Ames 

Tribune 


Times*c 

339,787 

56,285 

Atlantic 

New- 

Teleqraph  c 

2,318 

1,660 

Boone 

News- 

Republican-c 

66,270 

28.916 

Burlington 

Hawk  Eye  cS 

619,346 

Carrol! 

Times 

Herald  e 

109.011 

15,271 

Cedar  Falls 
Record-m 

264,957 

88,529 

Cedar  Rapids 
Gazette-cS 

1,658,720 

126,502 

Clinton 

Clinton 

Herald  c 

422,744 

32,343 

Creston 

News 

Advertiscr-c 

117,600 

20.000 

Davenport 

Times- 

Democrat-m 

377,902 

156,690 

Times- 
Oemocrat  e 

546,532 

156  690 

Times- 

Democrat-S 

285,684 

82,557 

Dubuque 
Telegraph- 
Herald  c 

784,126 

66,997 

Telegraph- 

Herald-S 

285,684 

11,942 

Estherville 

News-e 

86,919 

Fairfield 

Ledger-e  .... 

84,124 

11,200 

Fort  Madison 
Democrat-e 

13,400 

Iowa  City 

lowan-m  .  .  .  . 

35,280 

Iowa  City 
Press-CItIzen-e 

313,635 

22,078 

LeMars 

Sentinel-e 

143,360 

10,500 

Marshalltown 

Tlmes- 

Republlcan-e 

557,004 

43,134 

Mason  City 

Globe 

Gazette  e 

695,086 

75,673 

Muscatine 

Journel-e 

458,024 

46,802 

Ottumwa 

Courler-e 

230,818 

28,518 

Perry 

Chlef-e  .  . 

94,248 

38,802 

Shenandoah 
Scntinel-e  .  . 

1,607,018 

134,680 

Sioux  City 
Journel-ali  day 

505,582 

101,157 

Journel-S 

59,836 

28,408 

Waterloo 

Courler-eS 

1,180,186 

118,006 

KANSAS 

Arkansas  City 
Traveler-e  . .  . 

180,362 

Atchison 

Globe-e&S 

1,160,004 

Augusta 

Gazettc-e 

97.440 

7,308 

Coffeyville 

lournat-c  .  . 

8*7. 6‘4 

8,l!2 

Journel-S 

311,430 

El  Dorado 

Times-e 

217,532 

19,138 

Emporia 

Gazette-e 

137,116 

7,852 

Hutchinson  News 
(At!  D?v  &  S) 

356,447 

98,868 

Junction  City 
Union-e 

297.710 

1,760 

Ljwrence 

Journal- 
World  -e  . . . 

277,396 

5,880 

L  iberal 

Southwest 
Times-e  .... 

102,543 

3,045 

Manhattan 

Mercury-e&S 

123,744 

8,582 

Newton 

Kansan-e 

174,720 

Olatho 

News-m  . 

90.090 

Topeka 

Capital-m  . . . . 

545,244 

115,192 

State  Journal-e 

472,262 

118,622 

Capital- 

Journal-S 

34,832 

33,488 

KENTUCKY 

Bowling  Green 

Park  City  Daily 

News-e&S 

246,330 

57,246 

Covington 

Kentucky  Post 
Times  Star-e 

106.841 

3,152 

Hopkinsville 
Kentucky  New 
Era-e  . 

240,660 

11,200 
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★  THE  MORNING  CALL  ★EVENING  CHRONICLE 
★  SUNDAY  CALL-CHRONICLE 

Allentown,  Pa. 

Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 


Local  National 


Local  National 


Rochester 

Post-Bulletin-e 
St.  Cloud 

Times-e  . 

Willmar 
Tribunee 
Winona 
News-eS  .  •  • 
Worthington 
Globe-e 


Cadillac 

News-e 

Cheboygan 

Tribune  e  .... 
Hlint 

Journal-e 
Journal  S 
Grand  Haven 
Tribune-e  ... 
Jackson 
Citizen 
PatrioteS 
Lansing 

State  Journal  e 
Midland 
News-e  .... 
Monroe 
News-e 
Mt.  Clemens 
Macomb 
Dailv-e  ,  . 
Muskegon 
Chronlclee 
Owosso 

Argus  Press  e  . 
Petoskey 
News  Review  e 
Royal  Oak 
Trlbune-e 
Saginaw 
News-eS 
Ypsllanti 
Presse 


Mayfield 
Messenger  e 
Maysvllle 
Ledger- 
Independent 
Mlddlesboro 
News-e  .  .  . 
Paducah 
Sun  Democrat  ( 


A  New  Color  Unit 
Added  Last  Year 


—and  still  growing 
as  evidenced  by  our 
advertising  in  E&l* 


MISSISSIPPI 


Alexandria 
Town  TdIk-e&S 
Baton  Rouge 
Advocate-m 
State-Tlmes-e.  . 
Advocate-S 
Jennings 

News-e  . 

Lake  Charles 
American 
Press-e  .... 
Mon'^oe 
World/  News- 
Star-m&e 


Greenville 

Delta  Democrat- 
Tlmes-e  .... 
Gulfport 

Herald-e  ... 
Pascagoula 
Mississippi 

Press-e  . 

Mississippi  Press 
Register-S 
Starkville 

News-m  . 

Tupelo 

Journal-m  .... 


WANT  TO 
PURCHASE 


GOSS  UNIVERSAL 
COLOR  UNITS 


790.988  131.612 

Comb.  Sunday 
7.816  61,182 


Class. 

New  Iberia 
Iberian-e 
Opelousas 
World-e&S 


MISSOURI 


DAILY  INDEPENDENT 

Grand  lHlan<l,  Nebr.  68801 


Carthage 

Press-e  . 

Chlllicothe 
Constitution- 
Tribunee 
Jefferson  City 
Capital 
News-m 
Post-Tribune-e 
News  & 
Tribune-S 
Joplin 

Globe-m  ... 
News  Herald-e 

Globe-S  . 

Kennett 

Dunklin 

Democrat-e 
Marshall 
Democrat, 
News-e  .  . . 
Mexico 

Ledger-e  ... 


MINNESOTA 


Augusta 
Kennebec 
Journal-m 
S'ddeford 
Biddeford-Saco 
Journal-e 
B'-unswIck 
Times  Record  e 
Lswiston 
Sun- 

Journal-m&e 
Portland 
Press  Herald-m 
Evening 
Express  e 
Maine  Sunday 
Telegram-S 
atervIMe 
Sentinel-m 


Albert  Lea 
Tribune-e 
Tribune-S 

Pioneer-e 
Brainerd 
Dispatch-e 
Fairmont 
Sentinel-e 
Faribault 
News-e 
Little  Falls 
Transcript  e 
New  Dim 
Journal-e 
Red  Wing 
Republican 
Eagle-e 


LINES  OF  LOCAL 


Cumberland 
Times/ 
News-m&e 
TImes-S  ... 
Hagqerstown 
Heratd-m 
Mall-e  _ 


MASSACHUSETTS 

Attleboro 

Sun-e  .  164.706 

Jrockton  Enterprise 
&  Yimes-e  .  186.328 

Fall  River 

Herald  News-e  74,606 

Framingham 

News-e  .  491.000 

Gardner 

News-e  . .  44.443 

Greenfield 
Greenfield 

Recorder-e  84,248 

Holyoke 
Transchipt 

Teleqram-e  196.244 

Malden 

News-e  24,000 

Marlboro 

Enterprise  Hudson 

Sun-e  .  43,046 

New  Bedford 
Standard. 

TImes-e&S  173.390 

North  Adams 
Transcript-e  107.166 

P  ttsfield 
Berkshire 

Eagle  e  206.666 

Taunton 

Gazette-e  . .  86,472 

Waltham 
News- 

Tribune-e  188,720 


GRAND 

ISLAND 


RD  CITY 
MARKET 


Local  and  National 
Advertisers  Used 


2,093,896  LINES  OF 
COLOR  DURING  1969  IN 


Full  or  Spot  Color 
Any  \yeekclay 
Except  \yeclnesday 


COLOR  ADS 


('.olor  Keiluces  Sales  ('ost  In  1  he 

ALLENTOWN  •  BETHLEHEM  •  EASTON 
METRO  AREA 

.1  Singlr  i  aniftact  Market,  lird  Largest  In  Penna. 

FULL  COLOR  HI-FI  /  SPECT ACOLOR /  PREPRINTS 


(Food  day,  color  capacity 
presently  limited) 


The  Daily  Newspaper  in 
22,549  Central  Nebraska  Homes 
(ABC— 9-30-'69) 

A  STAUFFER  PUBLICATION 


MICHIGAN 

Alpena 

News-e  .  162,943 

Bad  Axe 
Huron 

Tribune-e  24,080 

Battle  Creek 
Enquirer  and 
News-e&S  .  1.634,400 

Bay  City 

TImes-eS  .  497.289 

Benton  Harbor — St.  Joseph 
News-  , 

Palladium-e  and 
Herald- Press-e  760,862 


NELSON  ROBERTS  Division  of 
Bronhom-Moloney,  Inc. 
Naftonal  Hepresenfafives 


99.2%  City  Coverage 
96%  Hall  County  Homes 
66.7%  7-County  Trade  Area 


Local  Nat'onal 


Local  National 


Local  National 


KOI*  C.Ol.OR  LINAGE 

(Continued  from  page  77) 


Local  National 

Neosho 

N  ews-e  .... 

5^,068 

1.750 

St.  Joseph 
Gazette-m  . 

I7I,0S2 

47,762 

News-Press-e 

374, 2S2 

62,354 

News-Press-S 

70.308 

Sedalia 

Capital-m 

172,536 

6,900 

Derriocrat  e 

72,536 

6  900 

Democrat- 

Capito.-S 

63.336 

Sikeston 

Standard  e 

121,156 

27,508 

Springfield 

Nesvs/Leaaer  and 

Press-m&e 

659  799 

100,323 

News  and 
Leader-S 

189.308 

6,525 

Warrensburg 
Star-Journa  e 

20  440 

3,626 

West  Plains 

Da'iy  Qu  i!-e 

46. M4 

2,352 

MONTANA 

Great  Falls 
T'-ibune-m  .  . 

-109  584 

7  473 

Tflbune-S  . . 

150,136 

8,152 

M  les  City 

Std'-eS 

13,480 

7,420 

NEBRASKA 

Columbus 

Te  egram-e 

398  090 

34.418 

Fremont 

Tribune*e 

3l0  328 

1  036 

G'-and  Island 
Independent  e 

1,638,203 

79  772 

Hastings 

Tribune-e 

547  428 

66  514 

Holdrege 

Citizen  e 

42  000 

Lincoln 

Star-m 

1  344,376 

1 19,341 

Journal-e 

1  344,376 

119,341 

Jou''nai  & 

Star-S 

562,874 

14  993 

Nebraska  City 
News-Press-eS 

300  480 

4  816 

No'folk 

Newse 

653.996 

29  412 

No'th  P'atte 

Te  eo'am  e 

35  C43 

58  844 

NEVADA 

E  NO 

F'ee  P-ess-e 

3,234 

Las  Vegas 

Pev'ew 

Jou-'nal-eS 

1  874  866 

121  884 

■»  t/eqas 

S:>n  'n  . 

<  581,794 

194 

Sun  S  . 

974  470 

Peno 

tJevada  Sta*e 
Journal  m 

276  535 

51  884 

Gazette  e 

355  964 

d4  292 

Nevada  Sta^e 
Jo-'-na  -S  ... 

241.066 

2  4C8 

NEW  HAMPSHIRE 

Keere 

Sen’  nel-e 

147  028 

9,688 

1  aeon  a 

Citizen-e  . 

7,918 

3  000 

'.ebanon 

VaMey  News-e 

20  874 

7  000 

^^anchester 

Un  on  Leader 
a  1  day 

162  208 

98  615 

N.  H.  Sunday 
News-S  . . . . 

47  740 

35  333 

N ash .a 
Te^eg’aoH-e 

325,409 

18  608 

NEW  JERSEY 


Dov-' 


Advance  e 

33,935 

5  072 

Hackensack 

Record  m 

216  495 

172.261 

Sunday  Recoro 

47  120 

New  Brunswick 
Hor’^e  News  eS 

320  558 

75  360 

Passaic 

He'-a'd-News  e 

191,153 

132,581 

Pd*erson 

News-ail  day 

117,726 

274  696 

T'enton 

Times-e  . 

302,677 

117  I5l 

Times 

Advertlser-S 

42  522 

22  950 

V’neland 

Tirries  Journal-e 

9  891 

W'llingbofo 
Burlington  Co. 
TImes-e  .... 

700  994 

37,319 

Vv'oodbury 

T'^es  e  . 

163,814 

10,360 

NEW  MEXICO 

Artesia 


Press-eS 

Clovis 

News 

76,370 

1.176 

Journal  eS  . 
Farmington 

1,008 

Times-eS  ... 
Gallup 

259,112 

18.746 

Inaependenr  e. . 
Hobbs 

478.429 

8,232 

News  Sun  e  .. 
Roswell 

134,064 

18,816 

Record-eS  _ 

Santa  Fe 

New 

175,168 

in  local 

Mexican  cS  . 
Tucumcari 

189,868 

in  local 

Newse  .  3.000 


NEW 

Amsterdam 

YORK 

Recorder  e  ... 
Binghamton 

77,190 

16,908 

P-ess-eS 

Buffalo 

Courier. 

747  605 

121,652 

Express-m 

Courier* 

490,353 

330,695 

Express-S  ... 
Corning 

1,516,755 

507,014 

Leader-e  . 

Dunkirk 

261,723 

46,570 

Observer  e 
Herkimer 

78,610 

37,080 

Telegram  e  ... 
Ithaca 

9,352 

5,000 

Journal-e  .... 
Jamestown 

399,647 

37,528 

Post-Journal  e 
Kingston 

522,466 

64,138 

F'eerr,an  e  .... 
Lockport 

Union-Sun  & 

85,820 

15.942 

Journal-e 

New  York 

Journal  of 

263,816 

19  446 

Comme’ce-m 
New  York 

Women  s  Wear 

2  500 

in  local 

Daily  . 

Da'iy  News 

259.875 

Record  .  ... 

167,625 

Home  Furn’sh'n 

gs 

Daily  .  .  . 

272,250 

North  Tonawandc 

News  e  . 
Oneonta 

308  098 

II  000 

Star-m  . 
Oswego 

Palladium- 

77  350 

29.092 

Times  e 

P  attsburgh 

P'ess. 

76  «ll> 

9  233 

Republican  -n 
Po't  Jervis 

Un  on 

3C,576 

10  852 

Gdzett®  r. 
Poughkeepsie 

2  352 

5  000 

Journal-e 

263  952  i 

32.963 

Journals 

Po->e 

195,811 

3  409 

Sentinel  e 

Sa  amanca 
Pr’publlcan- 

357  756 

57  550 

Press  e 

52  262 

38  52^' 

SM’-itoga  Springs 

Saratogan-e 

Wa^e'town 

34  83’ 

3  913 

T'r-rcs-e  ...  . 

323  867 

57  921 

NORTH 

Concord 

CAROLINA 

T-'bune-eS 

Durham 

10  534 

28  214 

Herald-m 

524  533 

38,500 

Sun  e  . 

500  807 

38  500 

Herald  S  . 

E'  zabeth  C'ty 

204,774 

Advance  e 
Go'dsboro 

138  486 

9  200 

News  Argus  e 
Grr-ensboro 
News/ 

251  230 

38CI7 

Record  meS 
G'eenville 

2  053  744 

380  870 

Reflector-eS 

Hendersonville 

180  631.50  6  846 

T'mes-News  e 

H  ah  Point 

.  366  912 

7  056 

Enterprise-eS 

Kannapolis 

545  090 

40  054 

Independent  e 

68  578 

19,000 

Independents 
New  Bern 

17.144 

Sun  Journal-e 
Poanoke  Rapids 

36  274 

5  032 

Herald-eS 

Salisbury 

87,360 

24  000 

Post  e  .... 

.  217  926 

46  662 

Pos‘-S  . 

82  040 

27,398 

Statesville 


Record  & 
Landmark-e 

140,000 

42.000 

vVilmington 

Star- 

News-meS 

C43.5I3 

44,653 

Wilson 

Times-e  . 

172,130 

37,365 

NORTH  DAKOTA 

a  srnarck 

Tribune  e  . .  • . 

375,662 

71,778 

Devils  Lake 
Journai-e  .... 

108,192 

26,600 

Fargo 

|-orum-eS  . 

911,726 

104,167 

Minot 

News-e  . 

230,020 

42,742 

Valley  City 
limes- 

Rocoro  e  .... 

4,000 

OHIO 

Asn.and 

Times- 

Gazette-e 

88,466 

15,200 

Atnens 

Messenger-e 

42,554 

33,232 

Bowling  Green 
Sentinel- 
Tribunee  ... 

29,624 

4,000 

Cambridge 

Jettersonian-e 

70,000 

23,352 

Chillicothe 
Gdzette-e  _ 

128,744 

34,428 

Circlevilie 

Herala-e  ...  . 

23,632 

5,740 

Defiance 

Crescent- 
News  e  . 

126,7/0 

16,380 

Deiphos 

Herald-e  .... 

9,933 

Liyria 

Chronlcle- 

Telegram*e 

y8l,470 

31,199 

F.ndlay 

Republican. 
Courier  .... 

566  799 

18.753. 

Fremont 

News* 

Messenger  e 

368.784 

7,042 

Hamilton 

Journa. -News-e 

660.198 

Ij4.955 

Kenton 

Times-e  . 

40,852 

Lorain 

Journal-e  ... 

66,671 

3.945 

Journal-S 

19,349 

Mansfield 

News 

Journal-e 

534,408 

48,015 

News 

Journal-S 

540,330 

Marietta 

Times-e  .... 

443.618 

Martins  Ferry 
Times- 
Leader-e 

1 1 1 .580 

23.942 

Medina 

Med  na  County 
Gazette-e 

154,868 

29,197 

Niles 

Times  e  . 

249,641 

12,187 

Ravenna 

Record 

Courler-e 

654,346 

25,368 

St.  Marys 

Leader-e 

14.280 

TiHin 

Advertiser- 

Tribune-e 

32,026 

21,692 

Troy 

News-e 

337,120 

57.792 

Urbana 

Cltizen-e  . 

80,668 

Washington 

Court  House 
Record-Heraid-e 

44,226 

2,645 

Xenia 

Gazette-e  .... 

74  438 

22  666 

Zanesville 

Times 

Recorder-mS 

271,110 

49  252 

OKLAHOMA 

Anada^o 

News  e  . 

84  000 

News-S  . 

14,000 

Bartlesville 

Examiner- 

Enterprise-eS 

239,932 

7,700 

Duncan 

Banner-e  . 

75,250 

15,190 

Banner-S  . 

29,540 

— 

El  Reno 

Tribune-e  . . . . 

18,816 

Enid 

News-m/ 

Eagle  e  .  . . 

57  820 

40  964 

News-S  . 

42,336 

3.332 
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Frederick 

Leader-e  . 

10,560 

None 

Leader-S  . 

28,224 

None 

Norman 

Transcript-e 

340,648 

14,784 

Transcript-S  .. 

238,966 

Pauls  Valley 
Democrat-e  . . . 

58,331 

Democrat-S 

7,476 

Ponca  City 

News-eS  . 

197,358 

28,168 

Sapulpd 

Herald-e  . 

402,740 

Herald-S  . 

330,750 

Shawnee 
News-Star-mS  , 

506,912 

I3.72C 

OREGON 

Albany 

Democrat- 
Herald  e 

462,070 

13,944 

Ashland 

Tidings-e  . 

2,240 

27,37C 

Bend 

Bulletin-e  . 

220.472 

24,206 

Corvallis 

Gazette 

Times-e  — 

825,188 

654.878 

Eugene 

Regisfer- 
Guard-eS  ... 

1.604,456 

153,174 

Klamath  Fails 
Herald  and 
News-eS  .... 

903,784 

35,280 

La  Grande 
Observere  ... 

6,362 

9,404 

Medford 

Mai!  Tribune  e 

767,942 

52,738 

Mail  Tribune-S 

109,956 

17.584 

Pendleton 

East 

Oregonian-e. 

151,144 

25,018 

Roseburg 

News-Review  e. 

172,270 

24,416 

Salem 

Oregon 

Statesman-m . 

996,000 

97,760 

Capital 

Journal-e  . . . 

947,844 

97,760 

Oregon 

Statesman-S 

inc.  in  figure  above 

The  Dalles 
Chronicle  e  . . 

77  266 

30  214 

PENNSYLVANIA 

Allentown 

Call- 

Chronicle-m. 

1,445,458 

136,948 

Chronicle-e 

1,388,954 

131,194 

Call- 

Chronicle  S . 

511,490 

Altoona 

Mlrror-e  . 

284.465 

54.720 

Beaver  Falls 
News-Tribune  e 

1,257,536 

36,476 

Bethlehem 
Globe-Times  e 

237.086 

< 

81,735 

Chester 

Delaware  Counti 

Tirres  e  . 

425,614 

In  local 

Columbia 

News-e  . 

45,720 

None 

Danville 

News-e  . . . 

26,544 

None 

DuBois 

Courier. 

Express  e  . . . 

8.442 

14.904 

Easton 

Express 

878,360 

97  250 

Ellwood  City 
Ledger-e  . .  . 

172,438 

Franklin 

News- 
Herald  e 

110  988 

42  274 

Gettysburg 

Times-e  . 

1 1  466 

7  200 

G-eensburq 
Tribune-Review 
(All  Day) 

339,548 

15  680 

Greenville 
Record- 
Argu$-e  .  . 

61,159 

II  COO 

Harrisburg 

Patriot/ 

News-meS 

560,224 

151  629 

Jr'-»nnette 

News 

Dispatch  e 

24  766 

11.582 

Johnstown 

Tribune- Democrat 

(All  Day) 

475  293 

42  749 

Lancaster 
Intelligencer 
Journal/New 
Era-m&e  .  • . 

.  1,287  722 

253  294 

News-S  ... 

290  891 

44  925 

Lansdaie 

North  Penn 
Reporter  e  . 

309,151 

Lebanon 

News-e  . 

235  655 

23  456 
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Levittown 

Local 

National 

Bucks  Co.  Courie 

r 

Times-e  .... 
Lewistown 

624,980 

26,792 

Sentinel-e  ... 
Lock  Haven 

26.100 

7,140 

Express-e  . 

Norristown 

Times 

92,470 

3,408 

Herald-e  ... 
Oil  City 

482,1 16 

29,268 

Oerrick-m  _ 

Phoenixville 

109,524 

42,274 

Republlcan-e  . 
Pottsville 

72,964 

3,416 

Republican-e 

Scranton 

75,418 

26,068 

Times-e  . 

165.328 

76,141 

Times-S  . 

Shamokin 

56,344 

2,400 

News-ltem*e 

Sharon 

5,198 

4,200 

Herald-e  .... 
Somerset 

205,800 

22,512 

American-m 

Stroudsburg 

Pocono 

44,210 

3.290 

Record-m 

Sunbury 

224,868 

15,408 

Item-e  . 

Towanda 

313,880 

28.616 

Review-m  ... 
Washington 

86,646 

6.130 

Observer-Reporte 

(all  day)  . . . 
West  Chester 

207,816 

83,510 

Local  News-e  . 
Wilkes-Barre 

84,370 

15,264 

Record-m  _ 

Times-Leader— 

Evening 

104,436 

71,899 

News-e  . 

Williamsport 

210,514 

71,899 

Sun-Gazettee 

34.328 

RHODE 

Newport 

ISLAND 

News-e  . 

Woonsocket 

52,450 

18,113 

Call-e  . 

82,987 

12  400 

Local  National 

SOUTH  CAROLINA 

Anderson 


Independent-m 

328,251 

Mail-e  . 

391,735 

56,645 

Independents 

Columbia 

83.417 

56,384 

State-m  . 

1,034,763 

189,854 

Record-e  _ 

1,229,216 

185,466 

State-Record-S 

Florence 

905,560 

34.723 

News-mS  . 

Greenville 

News/Piedmont 

536,494 

73,794 

meS  . 

1,096.171* 

193,728* 

*Sun.,  Daily  & 
Does  not  incl 
Classified  Adv. 
Rock  Hill 

Evening  combined. 

ude  55,878 

lines 

Herald-e  . 

Spa  rtanburg 
Herald/ 

313,205 

56,987 

Journal-meS 

Sumter 

550,466 

85,644 

Item-e  . 

231,574 

35,686 

SOUTH 

Aberdeen 

American- 

DAKOTA 

News-e  . 

American- 

364,294 

51.762 

News-S  . 

Huron 

78,610 

1,330 

Plainsman-eS 

Madison 

56,126 

53,385 

Leaaer-e 

Sioux  Falls 
Argus- 

38  000 

24  OOC 

Leader-e 

Argus- 

87.459 

Leader-S 

Watertown 

Public 

904,148 

Opinione 

Yankton 

Press  & 

371.322 

60,001 

Oakotan-e  .. 

.  265,377 

24,327 

TENNESSEE 

Dyersburg 

State 

Gazette  e 
Greeneville 

20,600 

I0,40C 

Sun-e  . 

.  454  000 

31.000 

Jackson 

Local 

National 

Sun-eS  . 

Johnson  City 
Press- 

506,148 

34,506 

Chronicle-meS 

Maryville 

691.474 

56,504 

Times-e  . 

Morristown 

Citizen 

197.120 

2,360 

Tribune*e 

Citizen 

63,240 

4,600 

Tribune-S 

42,790 

TEXAS 

Denton 

Record. 

Chronicle-e 

Record- 

507,906 

20  202 

Chronicle-S 
G'senvi  1  e 

Herald 

82,978 

Banner-mS  .. 
Athens 

268,212 

17,696 

Review-e  . 

Bay  City 

96,628 

2,828 

Tribune-e  . 

Beaumont 

53,732 

1,800 

£nterprise-m 

941,416 

88,612 

Journal-e  _ 

941,416 

88,612 

Enterpnse-S 

Bonham 

216,688 

22,676 

Favorite-eS 

Brownsville 

7,000 

Herald-eS  _ 

Corpus  Christi 
Caller/ 

615,874 

95,970 

Harlingen 

1.272,341 

185,119 

Star-mS  . 

Kilgore 

News 

487,102 

104,593 

Herald*eS 

Killeen 

117,600 

15,288 

Herald-e  . 

668,048 

11,352 

Herald-S  . 

Levelland 

35,200 

4,704 

Sun  NewseS  . 
Lubbock 
Avalanche- 

705,000 

1,568 

Journal-meS 

Marlin 

1,705,823 

157.605 

Democrat-e 

McAllen 

47,000 

21,638 

Monltor-e  .... 

381,994 

74,000 

Local 

National 

Monitor-S  .... 
Mexia 

208,761 

26,400 

News-e  . 

Midland 

Reporter- 

2.131,985 

54,507 

Telegram-e 

Reporter- 

2,432,850 

77,420 

Telegram-S  . 
Odessa 

784,350 

1,470 

American-eS 

Palestine 

Herald- 

2,601,324 

82.488 

Press-eS  _ 

Port  Arthur 

34,084 

in  local 

News-e  . 

491,750 

62,582 

News-S  . 

Sherman 

206,808 

20,000 

Democrat-e 

689,276 

34,010 

Democrat-S 

Temple 

278,810 

Teiegram-m 

485,940 

35,266 

Telegram-S 

Texas  City 

205,380 

Sun-e  . 

Waco 

News-Tribune/ 

Times- 

71,204 

14,098 

Herald-meS 
Wichita  Falls 
Record  News/ 

NA 

63,003 

Times-meS 

871,374 

144,242 

UTAH 

Ogden 

Standard- 

Examiner-eS 

895,538 

266.672 

VERMONT 

Burlington 

Free  Press-m  . 
Rutland 

371.445 

88,094 

Heratd-m  . . . . 

118,020 

22,160 

VIRGINIA 

B'-stol 

He'^ald-Courler/ 

Vlrginia-Tennessean 

meS  . 

Charlottesville 

722,400 

172,800 

Progress-eS 

Covington 

470,652 

28,952 

Vrrginian-e 
F'-edericksburq 
F-ee  Lance 

19,327 

14,694 

Star-e  . 

447,092 

55,326 

PONTIAC 


AKLAND 


COUNTY 


MICHIGAN 


ARKET 


Th*  Pontioc-Ooklond 
County  Markot  Ha»  Over 


PUT  THE  PONTIAC  PRESS 
TO  WORK  FOR  YOU 

.  .  .  because  of  its  geographic  location 
in  the  Detroit  Metro  Area.  This  Market- 
Within-the-Metro-Market  is  separate 
and  distinct.  Pontiac  Press  readers 
are  not  Detroit-oriented  when  it  comes 
to  making  purchases.  The  Pontiac/ 
Oakland  County  shopper  has  more 
money  to  spend,  more  time  to  spend 
is  and  uses  The  Pontiac  Press  adver¬ 
tising  to  make  buying  decisions. 


The  Pontiac-Ooldond 
County  Market  Hot  Ovor 


$900,000,000  $180,000,000 


The  Pontioc-Oakloi>d 
County  Morkot  Hat  Ove 

119,000 


Tho  Pontiac-Oakland 
County  Marker  Hot  Over 

$14,000 

Average  Income 
Per  Houtehold 


The  Pontioc-Ooklond 
County  Morket  Hot  Over 

425,000 

Populotion 


Ask  for 
Our  New 
Market  Data 
Research  Folder 


THE  PONTIAC  PRESS 

For  More  Information  on  Our  ABC  Circulation  Check  With 
Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc. 
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DON  OAKLEY  DON  OAKLEY 


ROP  COLOR  LINAGE 

{Coutinited  from  page  79) 


Harrisonburg 

Nevvs- 

Local 

National 

Record-m 

Norfolk 

Virginia- 

100.868 

36,834 

Pilot-m 

Ledger- 

1.271,311 

200.000 

Star-e 

Virginia- 

1  464.137 

200,000 

Pllot-S  .  . 

Su«olk 

News 

742  448 

113,197 

Herald-e 

Waynesboro 

News* 

60.000 

16,800 

Virginian-e 

278,362 

215,713 

WASHINGTON 

Bellingham 

Herald-eS 

Bremerton 

708,876 

37.142 

Sune  . 

927,586 

56,112 

Centralia-Chehal 

is 

Chronicle-e 

EMensburg 

359,324 

39,977 

Record-e 

Vancouver 

42,000 

18,000 

Columbian-e 

WallaWaHa 

Union 

1,738  114 

64,582 

Bulletin-m 

Union 

363,832 

14,030 

Bultetin-e 

Union 

363,832 

14.030 

Bulletin-S 

Wenatchee 

252,224 

8,176 

./orld-eS 

Yatrima 

963.865 

29  735 

Herald-RepubI 

ic 

AH  day-S 

1,266,482 

129,864 

WEST 

Beckler 
Post-Herald  ' 

VIRGINIA 

Raleigh  Register- 

meS  .  . . 
B'uefie^d 

544.810 

46  404 

Telegraph-m 
Sunset  News 

888,762 

44.676 

Ohse'‘ver-e 

888,762 

44,676 

Telegrapti-S 

196,039 

9,096 

Huntington 

Local 

Notional 

.  -.c  ^^.spa.ci; 

L( 

Advertiser  meS 
Martinsburg 

320,7.-0 

106,0/4 

Journal-e  . . 
Morgantown 
Dominion-News 

194,992 

/  ,y66 

Post-meS 

Wheeling 

6i),570 

35,616 

Intelligencer-m 

News- 

338,842 

55,954 

Register-e 

News- 

338,842 

55,95 1 

Reg  ste-'-S 

285,138 

WISCONSIN 

Appleton 

Post. 

Crescent-eS 

Beloit 

754,978* 

114,114* 

News-e  . 

Fond  du  Lac 
Commonwealth 

125,516 

30,016 

Reporter-e 

Eau  Claire 

357.868 

27,602 

Leader-m 

407,554 

49,336 

Telegram-e 

434  196 

50,2r6 

Leader-S 

Green  Bay 

Press- 

1,512 

980 

Gazette-e 

Janesville 

1,983,548 

121,871 

Gazette-e 

Kenosha 

442,036 

45,981 

News-e  .  . 

La  Crosse 

734,951 

64,176 

Tribune-e  .... 

398,601 

82,221 

Tribune-S  .  - 
Manitowoc 

156.695 

8,386 

Herald-TImes-e 

Marinette 

190,526 

23.604 

Eagle-Star-e 

Monroe 

199,108 

14.006 

Times-e  . 

c 

104.944 

25.466 

Norfhwestern-e 

Racine 

Journal 

532,377 

37,758 

Tlmes-e 

538.324 

65,583 

Bulletin-S 

Rhinelander 

228  423 

News-e  .  ... 
Sheboygan 

40,754 

Press  e  .  . 

736,036 

57,450 

Stevens  Point 

Journal-e  . . . . 

113,848 

33,040 

Local 

National 

Wausau 

Record* 

Herald*e  . 

575,753 

78,823 

WYOMING 

Casper 

Star  Tribune-m 
R  *e  .on 

257,614 

44,127 

Ramer*e 

130,802 

6.410 

Sheridan 

Press-e  . . . ,  32,368 

CANADA 

ALBERTA 

Edmonton 


Journal-e  .... 

1,550.465 

329,104 

Lethbridge 
Heratd-e  .... 

264,537 

102,989 

Medicine  Hat 
News-e  . .  , . 

138,581 

65,331 

Red  Deer 
Advocate-e 

178,528 

46,064 

•RITISH  COLUMBIA 

Nanaimo 

Free  Press-e  . 

113,071 

14,380 

Nelson 

News-m  .... 

8,130 

15,085 

Prince  George 
CItIzen-e  . 

196,763 

7.298 

Trail 

Times-e  . 

20  420 

41,713 

Vancouver 

Sun-e  . 

722,760 

451,188 

NEW  BRUNSWICK 

Fredericton 
Gleaner-e  .... 

318,966 

79,642 

MANITOBA 

Brandon 

Sun-e  . 

126,700 

146,262 

Winnipeg 

Free  Press-e 

888,450 

569.430 

Winnipeg 

Tribune-e 

427,676 

466.695 

NEWFOUNDLAND 

Corner  Brook 
Western  Star-e 

53,563 

47.496 

St.  John's 
Telegram-e  . . 

551,065 

148,225 

NOVA 

SCOTIA 

Amherst 

News-m 

24,084 

15,288 

New  Glasgow 
News-e  . 

112.840 

28,720 

Sydney 

Cape  Breton 
Post-e  . 

763,901 

154,647 

ONTARIO 

Barrie 

Examiner-e 

206,578 

72,721 

Belleville 

The 

Inteltigencer-e 

233,490 

49,728 

Brantford 

Expositor-e 

1,285,298 

134,036 

Brockville 
Recorder  & 
Times-e  .  . 

297,210 

32,425 

Guelph 

Mercury-e 

162,434 

81,598 

Hamilton 

Spectator-e 

.  1,193,485 

547,037 

Kenora 

Miner  and 
News-m  . .  . 

24,000 

Kingston 

Whig. 

Standard-e 

937,102 

148,135 

Kitchener 
Record-e  - 

.  1,527,897 

358,217 

Niagara  Falls 
Revlew-e 

561,914 

117,649 

North  Bay 
Nugget-e 

372,934 

93,703 

Oakville 

Journal 

Record-e 

210,297 

14,082 

Orillia 

Packet  and 
Times-e 

16,660 

28,510 

Ottawa 

Citizen-e  .  . 

901,624 

242,762 

Le  Droit-e 

426,065 

299,660 

Journal-e 

774.260 

396,356 

Owen  Sound 

Sun  Times-e  . 

201 ,493 

13,400 

Peterborough 

Examlner-e 

517.736 

118,279 

St.  Catharines 
Standard-e 

.  1,540,165 

160,384 

Sault  Ste  Marie 

Star-e  .  577.042  105.929 

Simcoe 

Reforme-e  32.679  1,000 

Thunder  Bay 
News- 

Chronicle-e  171.100  133.585 

Toronto 
Globe  and 


Mall-m 

231,222 

405,903 

Local 

National 

Star-e  . 

769,046 

661.781 

Windsor 

Star-e  . 

.  1,305,142 

487,019 

Woodstock 

Sentenel- 

Review-e 

. .  248,282 

40.956 

PRINCE  EDWARD  ISLAND 


Summerside 

Journal 


pioneer-e  . 

27.224 

1 1 .280 

9UEBEC 

Montreal 

La  Presse-e 

877,308 

594.985 

Le  Devolr-m  . 
Quebec 

Chronicle 

61,760 

179,720 

Teleg  raph-e 
Sherbrooke 

49,088 

29,512 

Record-e  .... 
Trois  Rivieres 

Le 

3,600 

66.446 

Nouvelllste-m 

326,720 

214,950 

SASKATCHEWAN 

Moose  Jaw 

Times 

Herald-e 

Saskatoon 

Star 

38,336 

30,578 

Phoenix-e 

427.885 

187,516 

UPI  pictures  prove 
useful  ill  kidnapping 

Sao  Paulo 

United  Press  International 
contributed  to  the  release  March 
15  of  the  Japanese  consul  gen¬ 
eral,  Nobuo  Okuchi,  who  had 
been  kidnapped  by  Brazilian 
guerrillas.  UPI  radiophotos 
were  televised  by  four  stations 
as  proof  that  five  political 
prisoners  traded  for  the  diplo¬ 
mat’s  life  had  arrived  in  Mexico 
City. 

Upon  showing  the  first  radio¬ 
photo  received,  that  of  Mrs. 
Delamaris  Lucena,  the  stations 
made  appeals  for  the  kidnapers 
to  release  Okuchi. 

UPI's  were  the  only  radio¬ 
photos  televised. 

After  the  televising  of  the 
radiophotos,  the  kidnapers  made 
another  demand  of  the  Brazilian 
government.  They  asked  that 
security  measures  be  reduced  so 
as  to  lessen  their  chances  of 
being  captured  when  they  re¬ 
leased  Okuchi. 

Copies  of  the  UPI  radio¬ 
photos  were  also  requested  by 
the  Japanese  consulate. 

This  marked  the  second  time 
that  UPI  radiophotos  have  been 
used  as  proof  that  the  Brazilian 
government  had  carried  out  its 
bargain  in  a  kidnaping.  The 
first  time  was  last  September  7 
when  U.S.  ambassador  C.  Burke 
Elbrick  was  freed  in  exchange 
for  15  political  prisoners  flown 
to  Mexico. 

• 

Lee  sells  papers 

Livingston,  Mont. 

Lee  Enterprises  Inc.  has  sold 
the  Livingston  Enterjyrise  (3,- 
000  evening  circulation)  and  the 
affiliated  Weekly  Park  County 
News  to  the  Star  Printing  Com¬ 
pany  of  Miles  City.  The  purch¬ 
aser  is  the  publisher  of  the 
Miles  City  Star,  evening-Sun- 
day,  with  4,000  circulation. 


DON  OAKLEY  DON  OAKLEY 


Writer,  author,  historian,  thinker,  Don  Oakley  interprets 
the  news  with  exceptional  insight  and  understanding. 

His  sharply  stated  editorials  often  trace  the  historical 
development  or  predict  the  portent  of  headline  stories. 

Drowing  on  his  rich  background  of  education  and  expe- 
rience,  Oakley  writes  on  everything  from  moon  missions 
to  domestic  crises,  war,  peace,  the  state  of  the  union.  ^ 

More  thon  300  doily  newspapers  use  Oakley's  columns 
regularly.  Add  him  to  your  newspaper  staff — his  intelli- 
gence  ond  skill  with  words  con  add  new  depth  to  your 
editorial  page.  You'll  find  Oakley  regularly  on  your 
Newspoper  Enterprise  Viewpoint  Page.  ^1^ 

DON  OAKLEY  DON  OAKLEY 

NIWSPAPIR  ENTERPRISE  ASSOCIATION  NEW  YORK  CLEVELAND 
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Color  adds  excitement 
to  young  men’s  store 


Milwaukee 

Successful  appeal  to  the  young 
generation  was  made  with  one 
of  the  largest  color  advertising 
campaigns  by  a  specialty  shop 
ever  to  be  placed  in  the  Milwau¬ 
kee  Jouninl  and  Milwaukee  Sen¬ 
tinel. 

Lord  Jim  Inc.,  a  haberdashery 
catering  to  the  18-35  market, 
has  run  more  than  200,000  lines 
of  full  color  advertising  in  the 
Journal  and  Sentinel  in  an  11- 
month  period. 

The  men’s  store,  which  carries 
sportswear,  clothing,  furnish¬ 
ings  and  shoes,  opened  its  Mil¬ 
waukee  store  in  March,  1969. 
The  extensive  color  campaign 
began  with  10  full-color  pages 
of  advertising  during  its  open¬ 
ing  and  has  continued  on  a  reg¬ 
ular  basis,  running  as  many  as 
six  full-color,  full  pages  in  one 
week  in  the  two  newspapers. 

“Color  is  the  thing  that  gives 
excitement  in  newspaper  adver¬ 
tising,”  and  “excitement,  that’s 
what  it’s  all  about,”  explains 
the  43-year-old  president  of 
Lord  Jim,  James  Schmitz. 

“The  Journal  and  Sentinel 
have  helped  us  gain  position  in 
the  market.  The  full  page,  full- 
color  ad  gives  dimension — it  says 
we  are  here  to  stay  and  that 
things  are  happening  in  our 
stores.” 

In  its  first  year  in  business. 
Lord  Jim,  which  Schmitz  terms 
in  the  “medium  price  range,” 
has  gros.sed  in  excess  of  $225 
per  square  foot  of  selling  space, 
with  total  volume  of  $900,000. 
Two  more  Milwaukee  branches 


of  the  Madison  (Wis.)  based 
firm  are  now  planned,  the  first 
to  be  opened  in  August,  1970. 

Newspaper  advertising  allows 
for  fiexibility  that  is  important 
to  a  retail  business  like  Lord 
Jim. 

“I  don’t  know  what  we’ll  be 
advertising  two  weeks  from 
now,  and  I  don’t  want  to  know,” 
admits  Schmitz.  “We  want  to  be 
flexible  and  newspaper  advertis¬ 
ing  allows  this  flexibility.” 

While  their  advertising  cam¬ 
paign  in  the  Journal  and  Sen¬ 
tinel  is  flexible,  it  is  also  pre¬ 
cise  and  multi-purposed. 

.Newspaper  ads  do  the  job 

“If  you  make  it  work  for  you, 
newspaper  ads  do  the  job  for 
you,”  summarizes  Schmitz’s 
“total  merchandising”  approach, 
using  full-color  newspaper  ad¬ 
vertising  as  the  “backbone”  of 
Lord  Jim’s  advertising  effort. 

Lord  Jim  prominently  displays 
the  current  ads  in  special  win¬ 
dow  frames  and  throughout  the 
store.  The  ads  are  also  a  “tool” 
for  the  salesmen,  notes  Schmitz, 
whose  young,  side-burned  sales 
force  works  entirely  on  a  com¬ 
mission  basis.  Lord  Jim  also 
adapts  newspaper  advertising  to 
special  in-store  promotions, 
rather  than  following  a  strict 
advertising  format  or  schedule. 

Lord  Jim  has  generated  “ex¬ 
citement”  for  the  store  and  its 
merchandise  in  appealing  to  the 
younger,  clothes-minded  genera¬ 
tion,  and  has  established  a  solid, 
profitable  foothold  in  the  Mil¬ 
waukee  retail  market. 


TOP  SALESMAN — Courfland  R.  Conlee,  ( right),  vicepresident  and 
public  relations  director  of  the  Milwaukee  Journal,  presents  a 
framed,  laminated  copy  of  one  of  the  effective  selling  full  page 
color  advertisements  to  James  Schmitz,  president  of  Lord  Jim  Inc. 
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Posted  with  top  10 

In  a  poll  of  business  and  fi¬ 
nancial  writers,  three  women 
who  publish  newspapers  were 
named  on  the  list  of  Top  10 
Women  in  Business.  They  are: 
Katharine  Graham,  Washington 
Post;  Oveta  Culp  Hobby,  Hous¬ 
ton  Post;  and  Dorothy  Schiff, 
New  York  Post.  The  name 
“Post”  appeared  to  be  magic 
when  it  came  to  women  in 
journalism. 


Finch  rescinds 
news  checkup 

Washington 

When  the  Washington  Post 
disclosed  that  Dr.  Stanley  Yol- 
les,  director  of  the  National  In¬ 
stitute  of  Mental  Health,  had 
issued  orders  for  reports  on  all 
contacts  between  NIMH  officials 
and  newsmen,  Robert  H.  Finch, 
secretary  of  Health,  Education 
and  Welfare  summarily  re¬ 
scinded  them.  NIMH  is  an 
agency  of  HEW. 

The  Yolles  memorandum  to 
NIMH  employes  was  issued 
January  16  after  Baxter  H. 
Omohundro,  HEW  information 
chief,  had  requested  generalized 
summaries  from  agency  infor¬ 
mation  officers  on  the  nature  of 
news  requests.  Omohundro  said 
the  purpose  of  the  request  was 
to  enable  his  office  to  “be  ap¬ 
prised  of  the  major  areas  that 
reporters  are  interested  in  so 
we  can  better  respond  to  ques¬ 
tions.” 

He  asserted  that  NIMH,  in 
asking  that  officials  record  and  i 
report  all  details  of  “all  conver¬ 
sations  with  any  representative  , 
of  the  news  media”  went  beyond 
his  request. 

In  a  statement  rescinding  the 
Yolles  directive.  Secretary  Finch 
said : — • 

“This  memorandum  was  is¬ 
sued  without  my  knowledge  and 
is  contrary  to  departmental  pol¬ 
icy.  I  would  like  to  reiterate  my 
full  endorsement  of  the  principle 
of  freedom  of  information.” 

• 

Pakistan’s  loss 

Washington 

According  to  the  U.S.  Infor¬ 
mation  Service,  Pakistan  lost  15 
daily  newspapers  and  94  week¬ 
lies  in  the  “Decade  of  Progress” 
— 1959-69  —  under  the  Ayub 
regime’s  press  policies.  The 
most  noteworthy  casualty  was 
the  93-year-old  Civil  and  Mili¬ 
tary  Gazette  of  Lahore,  for 
which  young  Rudyard  Kipling 
had  worked.  Pakistan  now  re¬ 
ports  75  dailies  and  260  week¬ 
lies. 


YOU 

NAME  IT.. 


LUBBOCK’S 

GOTIT! 


Lubbock’s  got  it  .  .  .  the 
kind  of  sales  that  call  for 
color!  At  $6,035  per  house¬ 
hold,  Lubbock's  retail  sales 
top  Texas’  average  by 
12.7%!  □  The  Lubbock  Av¬ 
alanche-Journal’s  got  it  .  .  . 
the  facilities  to  take  care  of 
your  every  color  need,  ca¬ 
pably,  and  with  every  day 
availability!  □  So,  when 
your  plans  call  for  color, 
your  schedule  demands  the 
Avalanche-Journal’s  inclu¬ 
sion!  Lubbock’s  got  it .  .  . 
come  get  it! 
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NO  SPECTATORS  were  fo  be  allowed  at  a  high  school  basketball 
game  ( Albion-Pennfleld)  in  Battle  Creek,  Mich,  "to  avoid  possible 
racial  trouble."  It  was  rumored  that  no  one  saw  the  players  play 
the  game  and  this  picture  (above)  might  bear  that  out. 


FCC  begins  inquiry 
into  station  payola 

Washington 

A  “nonpublic”  inquiry  into 
alleged  practices  of  broadcast 
licensees  involving  payments  to 
employees  or  officers  of  net¬ 
works  to  influence  the  grant  of 
network  affiliations  has  been 
ordered  by  the  Federal  Com¬ 
munications  Commission.  The 
Commission  cautiously  stated 
that  “any  such  payment  may  lie 
in  violation  of  the  law.” 

In  ordering  the  inquiry,  the 
FCC  said  that  it  would  be  “non¬ 
public  unless  and  until  it  (the 
Commission)  determines  that 
the  public  interest  would  be 
ser\’ed  by  holding  jniblic  ses¬ 
sions.” 

The  Commission’s  Chief 
Hearing  Examiner  was  given 
authority  to  subpoena  records. 
No  networks,  stations  or, indi¬ 
viduals  were  named  as  jiarties 
to  the  alleged  illegal  jiractices. 


(Columnist  to  run 
against  ex-editor 
for  City  Council 

Portland,  Ore. 

Newspaper  people  made  a 
sizeable  dent  in  the  political 
situation  in  Portland  last  week 
when  a  former  Oregonian  mag¬ 
azine  editor  was  named  to  the 
<ity  Council  and  an  Oregon 
■hill, mil  columnist  filed  for  the 
>anie  office  in  the  May  primary. 

Constance  McCready,  a  Uni- 
\eisity  of  Oregon  School  of 
•lournalism  graduate  who  for¬ 
merly  edited  the  Oregonian’s 
garden  and  home  magazine  and 
who  has  served  for  the  past 
four  years  as  a  representative 
in  tin*  Oregon  legislature,  was 
the  unanimous  choice  of  the 
four  surviving  members  of  the 
City  Council  to  fill  the  fifth  seat 
on  the  council.  She  succeeds 
Stanley  Earl,  who  died  of  a 
heart  attack  one  week  earlier. 

Mrs.  McCready,  wife  of  A1 
.McC really,  associate  editor  of 
the  Oregonian’s  editorial  page, 
becomes  only  the  second 
woman  in  Portland  history  to 
serve  on  the  council.  She  an¬ 
nounced  that  she  would  run  as 
a  regular  candidate  for  the 
council  in  the  May  26  primary 
election. 

I  »oug  Raker,  wTiter  of  the 
daily  “Baker’s  Dozen”  column 
for  the  Oregon  Journal  for 
nearly  10  years,  filed  his  can¬ 
didacy  for  the  same  office. 
Baker  said  he  would  be  on 
leave  of  absence  from  both 
newspaper  and  tv  duties  until 
after  the  campaign. 


BUT  TO  TELL  THE  TRUTH,  George  Vallillee,  a  Battle  Creek  Enquirer 
and  News  photographer  assigned  to  cover  the  game,  turned  his 
camera  to  the  other  side  of  the  gym  and  there  were  the  forbidden 
spectators.  In  this  case,  said  news  editor  James  A.  Magruder  II,  the 
camera  didn't  lie. 


AT.\  safely  writing 
winners  announced 

Washington 

Winners  of  the  1.5th  annual 
Newspaper  Safety  Writing 
Competition  sponsored  by  Amer¬ 
ican  Trucking  Associations  were 
announced  March  5  by  ATA 
President  Frank  L.  Grimm. 

Cash  prizes  totaling  $5,400 
will  be  presented  at  a  ceremony 
here  .\pril  9.  Awards  in  each 
category  are  $1,000  for  first, 
$500  for  second,  and  $.300  for 
third. 

First  place  winners  were: 
Joan  Mills,  Berkshire  Eagle, 
Pittsfield,  Mass.,  single  story; 
Larry  E.  O’Hara,  Cecil  Whig, 
Elkton,  Md.,  editorial,  and  Fred 


Anderson,  Miami  Herald,  series. 

Second  place  winners  were: 
Donald  Smith,  Washington  Eve¬ 
ning  Star,  single  story;  Alann 
B.  Steen,  Arcafa  (Calif.)  Uniori, 
editorial,  and  Stewart  Davis, 
Dallas  Morning  News,  series. 

Third  place  winners  were:  Ed 
Wintermantel,  Pittsburgh  Press, 
single  story;  B.  L.  Bartley  and 
W.  L.  Smith,  Clarion  (Pa.) 
News,  editorial,  and  Sue  Ann 
Wood,  St.  Louis  Clobe  Democrat, 
series. 

The  Journal  Messenger  of 
Manassas,  Va.,  won  the  special 
plaque  award  for  the  most  out¬ 
standing  and  effective  highway 
safety  campaign  during  1969. 

A  total  of  312  entries  were 
submitted  in  the  contest. 


Newspaper  sponsors 
POW  w  ives’  travels 

Tucson,  Ariz. 

Five  Tucson  wives  of  pre¬ 
sumed  pri.soners  of  war  in  North 
Vietnam  will  leave  March  30  to 
plead  with  national  leaders  in 
Canada  and  Europe  for  infor¬ 
mation  about  their  husbands,  as 
a  result  of  a  campaign  launched 
by  the  Tucson  Daily  Citizen. 

They  will  be  accompanied  by 
a  Citizen  reporter,  Nicki  Dona¬ 
hue,  who  conducted  the  drive  for 
$10,000  to  finance  the  trip.  The 
Citizen  started  the  ball  rolling 
with  a  contribution  of  $2,500. 
The  balance  was  raised  in  three 
weeks  through  contributions  by 
Citizen  readers. 
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Don  Herd  is  the  Technical  Assistant  to  the  Printing  Manager  at  the 
Columbus,  Ohio  production  plant  of  American  Education  Publications, 
a  Xerox  company  that  produces  some  17  million  copies  of  the  familiar 
My  Weekly  Reader,  Current  Events  and  other  publications  every  week . 
These  publications  are  getting  more  and  more  into  4-color,  and  the 
plant's  color  lab  produced  almost  1000  sets  of  direct  screen  'separations 
from  transparencies  last  year. 

Equipment  for  this  operation  includes  two  Durst  G-J84  Process  Color 
Enlargers,  and  an  EPOI  Color  Repro  Control,  a  separation  analysis 
device  which  literally  is  a  computer,  complete  with  memory  banks. 
American  Education  Publications  was  one  of  the  first  companies  in  the 
country  to  buy  this  new  unit,  and  they've  been  using  it  for  about  a  year 
now.  So  we  thought  it  would  be  interesting  to  check  in  with  Don  Herd 
and  see  how  the  unit  was  doing. 


“Does  the  computer  work? 
IVe  planned  for  a  second  < 

Donald  N.  Herd 


one’.’ 


EPOI;  You’ve'had  your  “color  separation  computer”  in  use  longer 
than  almost  anyone  in  the  country— which  makes  you  the  real 
authority  on  the  subject.  Does  it  work? 

Herd:  Does  it  work?  I've  planned  for  a' second  one. 

EPOI:  Why  did  you  get  it  in  the  first  place?  You  must  have  had 
some  pretty  specific  objectives. 

Herd:  Better  control.  Better  than  you  can  get  leaving  it  up  to  a 
man's  judgment.  But  control  with  flexibility— vit  don't  always 
get  perfect  transparencies  to  work  from. 

EPOI;  Just  how  good  is  the  control?  Any  examples? 

Herd:  We  can  control  any  end  of  the  tone  scale  without  affecting 
any  other  part  of  it  to  an  appreciable  extent.  If  we  want  to  close 
up  the  highlights,  we  can  do  it  without  hurting  the  middle  tones. 
EPOI:  How  about  speed? 

Herd:  It  cuts  the  time  required  to  turn  out  a  set  of  separations 
by  about  1/3. 

EPOI:  Remakes? 

Herd:  We  get  a  good  set  on  the  first  try  much  more  often.  Like 
we've  just  finished  a  group  of  10  sets,  and  every  one  was  right 
the  first  time.  This  was  never  possible  before. 

The  EPOI  Color  Repro  Control  makes  a  lot  of  things  possible 
that  weren't  possible  before.  See  your  graphic  arts  dealer,  or  write 
for  a  detailed  four-color  brochure.  Photo-Technical  Products,  Inc. 
(^T^n  ^^'’‘^®*'^'W"N.Y.11530. Phone (516)248-5200;Telex  125855. 
LjUdU  Subsidiary  of  Ehrenreich  Photo-Optical  Industries,  Inc. 
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The  EPOI  Color  Repro  Control 


COLOR  EXHIBIT— The  EDITOR  & 
PUBLISHER  Newspaper  Color 
Awards  winners  were  pla.ced  on  ex¬ 
hibit  at  the  Poor  Richard  Club  in 
Philadelphia  recently  in  a  special 
showing  co-sponsored  by  the  Charles 
Morris  Price  School  of  Advertising 
and  Journalism  and  the  Philadelphia 
Chapter,  American  Association  of 
Newspaper  Representatives.  Ed  Mac- 
Farland  of  J.  Walter  Thompson  Co. 
(at  the  podium)  has  been  a  judge 
in  the  last  two  E&P  color  contests.  To 
his  right  are  Orven  Landon,  AANR 
president,  and  Bob  Kramer,  president 
of  the  Philadelphia  Chapter. 


\(ls  ill  t<ii|>pleiiieiits 
pi'oinote  rice  mixes 

Three  innovative  rice  products 
i-eported  to  have  tremendous 
sales  and  profit  potential  for  the 
trade  are  being  launched  in 
•April  by  MJB  Co.  in  Southern 
(Tilifornia  and  Arizona.  The 
campaign  uses  local  newspaper 
supplements.  Family  Weekly 
and  Parade  for  four-color  im¬ 
pact  consumer  advertising  both 
with  anrl  without  l(l-cent  cou- 
])ons. 


.Sclifdiib'  Croiii  ItKDO 


FIVE  LEADING  RETAII.  ADVEKTISEUS 

IN 

RDP  COLOR  advertisim; 

IN  EACH  OF 

THE  FIRST  FIVE  LEADING  RETAIL  ROI*  COI-OR  NEWSIV\I*ERS 
(Seven  Dav  Basis) 
year  —  1969 


CLASSIFICA'I'IONS 


MIA.HI  HERALD-mS 
Hurtline's 
Kennetly  &  ('ohen 
kuik  ('.hek  &  Winn  Dixie 
Jaekson's  /  Byron's 
JefTerson  Stores 


Dept.  Stores 

AppL,  Radio,  'I'V  &  Serv. 
(iroeers  (C'.hain) 

Dept.  Stores 
Dept.  Stores 


FORT  GALDERDALE  NEWS-t  S 

.Man^urian's 

kwik  Cliek  &  Winn  Dixie 
Jefferson 

State  Litpior  Store 
Bunline's 


Fiirn.  &  Hsitl. 
(iroeers  (CJiain) 
Dept.  Stores 
l.itpior  Stores 
Dept.  Ston*s 


SALT  G4KE  CITY  TRIBlNE-inS 


The  advertising  agency  for 
.MJB  Co.  is  BBDO,  San  Fran¬ 
cisco,  with  Tom  Brennan  as  ac¬ 
count  supervisor.  .M.JB’s  adver¬ 
tising  director  is  John  M.  Bran- 
sten. 

The  MJB  Co.,  said  Roy  N.  Du- 
Brow,  marketing  manager,  is 
counting  on  making  1970  the 
“Year  of  the  Mushroom,”  sym¬ 
bol  of  gourmet  eating,  for  every¬ 
one  in  the  West. 

The  repackaged  White  &  Wild 
is  being  joined  by  Mushroom  & 
Onion,  Brown  &  Wild  and  Sour 
Cream  &  Mushroom  rice  mixes 
for  a  line  of  four. 


LINAGE 


.>83,7.';S 

l-L5,3.3I 

I36,.330 

381,032 

276,2.'5.^ 


722.67.1 

303.97.1 
212,797 
1,38,711 
l.30,.320 


Southeast  Furniture 

Furn.  &  Hsid. 

.373,378 

(vrand  ('.entral 

Druji  Stores 

176,383 

Skajlgs 

Dru^  Stores 

153,933 

Alhertson's 

(iroeers  (Chain) 

127,721 

Warshaw's 

Grocers  (Independent) 

3I9,.398 

HDISTON  CHROMCLE-eS 

^  einfiartens 

(iroeers  (Chain) 

390,791 

Krofier  Henkes 

Grocers  (('.hain) 

282,133 

Foleys 

Dept.  Stores 

271,026 

Montfioniery  Vi  aril 

Dept.  Stori^ 

237,239 

Sears  Roebuck  &  Co. 

l^ept.  Stores 

193,1.33 

NEW  ORLEANS  TIMES  PICAYlNE-uiS 

Holmes 

Dept.  Stores 

602,200 

Maison  Blanche 

1  )ept.  Stores 

161,700 

Winn  Dixie 

Grocers  (Chain) 

314,300 

katz-Besthoff 

Dru^  Stores 

283.200 

Sears  Roebuck  &  (!)o. 

Dept.  Stores 

239,737 
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The  Sixth  ^Annual 


IJ^CQAA -University  of  UhCissouri  ^Awards 

for  Excellence  in 

"Business,  Economic  and  Financial  B^e porting 
J^(ezvspapers-<EhCaga‘^nes,  1969-1970 


To  honor  exrelleru  e  in  reporting  and  interpreting  business,  economic,  and  financial  news  and  to  encourage  a  greater  public 
understanding  of  the  American  economic  system  by  means  of  broader  coverage  of  U.S.  business  in  newspapers  and  maga¬ 
zines,  the  University  of  Missouri  announces  the  sixth  annual  competition  for  five  S1,000  awards.  The  awards  are  made 
under  a  grant  from  the  Independent  Natural  Gas  Association  of  America  ( INGAA)  to  the  Schools  of  Journalism  and 
Business  &  I’ublic  Administration  at  the  I  niversity  of  Missouri,  Columbia,  Missouri. 


$1,000 

1.  To  a  staff  iiieiulter  of  a  weekly  newspaper. 

$1,000 

2.  To  a  staff  member  of  a  daily  newspaper 
with  a  circulation  under  15U,UUU. 

$1,000 

3.  To  a  staff  member  of  a  daily  newspaper 
with  a  circulation  over  I.'IO.OOO  or  a  syndi¬ 
cated  columnist  or  wire  service  staff  memlier. 

$1,000 

4.  To  a  staff  member  of,  or  outside  contribu¬ 
tor  to,  a  general  circulation  magazine. 

$1,000 

5.  To  a  staff  member  of,  or  outside  contribu¬ 
tor  to,  a  publication  addressing  itself  specili- 
cally  to  the  general  business  reader.  I'lie 
topic  must  concern  some  aspect  of  the  rela¬ 
tion  between  business  and  government. 

M.VrF.KI.\I.  CONTF.NT 
The  subject  mailer  of  all  eiilries  musi  ninrern 
itself  primarily  with  the  American  business  scene 
and  its  significance  in  modern  society.  Fntries.  ac¬ 
cording  to  the  category,  may  lake  llie  form  of 
straight  news  stories,  feature  articles,  columns,  or 
editorials.  Fintries  will  not  qualify  if  they  should 
appear  only  in  trade  or  ass4icialion  journals,  com¬ 
pany  publications  and  annual  reports. 

Fhitries  will  be  judged  on  skill  and  accuracy  in 
research  and  reporting,  clarity  of  exposition,  and 
depth  of  insight. 


Fiiilry  forms  can  be  obtained  from  Prof.  Don 
.Marshall,  ING.A.A  Program  Director,  School  of 
Journalism,  University  of  Missouri,  Columbia, 
Missouri,  6.S201. 

.•\ll  entries  for  the  sixth  anniiul  awards 
must  be  published  between  May  2,  1969,  and 
•May  I,  1970.  Fntries  must  be  postmarked  no 
later  titan  May  15,  1970. 


1968-1969  WINNERS 

(Categories  1 — 5  Respectively) 

ARVO  E.  HAAPA 

Newport  Harbor  Ensign 

HARRY  PEARSON,  JR. 

Pine  Bluff  Commercial 

EDWARD  S.  KERSTEIN 

M ilwaukee  Journal 

THOMAS  NICHOLSON 

Newsweek  Magazine 

J.  RICHARD  ELLIOTT,  JR. 

Barron  s 


BOARD  OF  JUDGES 

Chairman 

MR.  R.K.T.  LARSON 
Honorary  Chairman 
Society  of  American  Business  Writers 


Members 

MR.  JOHN  L.  COBBS 
Editor,  Business  Week 
DR.  ALLEN  O.  FELIX 
New  York  Slock  Fixchange 
DR.  DAVID  P.  FORSYTH 
Vice  President 
Hagen  Communications  Inc. 

MR.  JACK  FOSTER 
Editor 

Rocky  Mountain  News 
PROF.  JOHN  FOSTER 
Director  of  .Advanced  Programs 
Graduate  School  of  Journalism 
Columbia  University 
MR.  DARRYL  R.  FRANCIS 
President 

Federal  Reserve  Bank  of  St.  Louis 
MR.  STUART  LIST 
Publisher,  Chicago’s  American 
MR.  MARSHALL  LOEB 
Senior  Editor,  Time 
DR.  CARL  H.  MADDEN 
Chief  Economist 
U.  S.  Chamber  of  Commerce 
MR.  JOHN  A.  MeWETHY 
Managing  Editor 

Midwest  Edition — Wall  Street  Journal 
MR.  WILLIAM  I.  RAY,  JR. 
Executive  Editor,  Atlanta  Constitution 
MR.  EDWIN  A.  WEEGAR 
Assistant  Managing  Editor 
Los  Angeles  Times 


INGAA-UNIVERSITY  OF  MISSOURI  AWARDS 

ING.A.A  is  the  national  trade  association  representing  interstate  transmission  ct)mpanies,  producers  and  distributors  of  natural  gas.  The  grant 
is  inspired  by  the  conviction  that  business,  education,  and  journalism  serve  .America  by  fostering  the  strength  of  the  free  enterprise  system. 


Creative  color 

{ContitiHid  from  /*",</♦'  H) 


sales.  7'>  peireiit  of  homes  in 
the  11-eounty  area  account  for 
more  tlian  one-half  of  all  Wis¬ 
consin  food  store  .sales  (•$724 
million  1 . 

In  addition,  according  to  Wil¬ 
liam  Share,  manager  of  general 
advertising,  the  ne\vs))apers 
provide  fjood  merchandisable 
coverage  in  the  primary  sales 
ar<“as  of  Wisconsin’s  largest 
wholesalers  in  Appleton,  (Ireen 
Hay,  Shel>oyKan,  Madi.son,  La¬ 
crosse  and  other  cities. 

One  fotnl  producer  wrote  the 
■lournal  repjardiiiR  the  eipht- 
week  campaign: 

“The  color  ad  pro}>:ram  .  .  . 
was  dynamic.  We’ve  had  a  sales  ; 
n'ain  of  45  percent,  and  since  I 
the  end  of  the  (products)  pro- 
y:ram  we  have  held  a  steady  22  i 
percent  increase  in  sales.  When  I 
you  .set  up  another  color  ad  jn’o-  ; 
trram  i)lease  save  ...  a  spot.’’ 

.Another  food  concern  r(“- 
ported  its  sales  “considerably  ! 
ahead’’  of  last  year  eveji  thoufjh  i 
another  company  came  out  with 
a  comi)etitive  item  and  gave  it 
heavy  adveitising.  This  firm 
called  the  .Journal  Company’s  ] 
program  the  best  buy  that  could 
1k‘  made  in  news|)ai)er  advertis¬ 
ing. 

'rht‘  continued  success  of 
color,  according  to  Wenthur,  is 
line  in  part  to  the  availability 
of  more  .source  material  through 
manufacturers,  agencies  and 
pul)lic  relations  firms  plus  the 
fact  the  newspapers  have  gained 
much  through  mechanical  know¬ 
how  and  are  able  to  produce 
their  own  color. 

The  various  studies,  he  said, 
have  l)ee.n  accejjted  and  now  it 
is  a  matter  of  how  best  to  cre¬ 
atively  use  ROP  color. 

• 

Piiblifilier  uttribuU> 
sales  fiaiii  to  shopper 

S.APCLPA,  Okla. 

After  a  year’s  use  of  a 
monthly  “Green  Sheet,”  Ed 
Livermore,  Dailff  Herald  pub¬ 
lisher,  speculated  as  to  whether 
the  advertising  promotion  might 
have  something  to  do  with  the 
town’s  increased  sales  ta.x 
figure. 

Since  it  was  started,  local  re¬ 
tailers’  payments  to  the  state 
have  increased  10  percent,  which 
repre.sents  $10,000  in  sales.  For 
the  county  the  increase  was  less 
than  6  percent, 

Livermore  noted  that  the  jump 
in  town  payments  was  only  1..5 
percent  in  the  2-year  period 
just  before  the  Green  Sheet  was 
started  to  16,400  homes. 


GENERAL  &  Al  TOMOTIVE  ROP  COLOR  LINAGE  BY 
.’MEDIA  RECORDS  CLASSIFICATIONS  —  YEAR  —  1969 
( Base-.AcM-oiints  in  Three  or  More  Cities) 


I  wlal  ROP 

f 7  of  F.ach 

l  olal  KOP 

%  of  Ea.  Ii 

1  ^1 

r  (^aiii 

CLASSIFICATIONS 

C.olor 

l.inagp 

('.lass’ll 
lo  Total 

<  iolor 
Linage 

('.lass'll 
lo  Total 

or  l/Oss 

1 968  vs. 

GENERAL 

1969 

1969 

1968 

1968 

1968 

ALCOHOLIC  beyera(;es 

Beers 

696,(M).v 

1.1 

.37.3,217 

0.7 

+ 

8.3.. 3 

Liquors 

1 .60.1.79.» 

.3.1 

1.676.210 

.3.0 

— 

1.3 

AMUSEMENTS 

— 

— 

14.5.36 

0.0 

— 

100.0 

EDliCATIONAL 

2.793 

0.0 

— 

— 

-)-  -h 

FARM  &  GARDEN 

6(m.767 

1.2 

61.3.8.30 

1.1 

— 

1.2 

FOODS 

Baby  FojmIs 

— 

— 

18.071 

0.0 

— 

100.0 

Baking  Proilnels 

Beverages 

« 1.3.7  Li 

1.6 

1.169,1.37 

2.1 

— 

30.3 

(ioffee  &  Tea 

.391.361 

0.7 

1 .823.296 

3.2 

— 

78.5 

Soft  Drinks 

1.192.081 

2.9 

1.116.9.31 

2.6 

+ 

3.1 

Alise.  Beverages 

182..316 

0.9 

195.600 

0.4 

-f 

I  16.7 

Oreals  &  Breakfast  Foods 

I..397..309 

2.7 

9.33,907 

1.7 

-f 

16.. 3 

Condi  inents 

I.282..393 

2.5 

1.057.371 

1.9 

+ 

21.3 

Conf(‘etions 

18.729 

0.1 

189.91.3 

0.3 

— 

71.1 

Dairy  Prodnets 

1.. 361. .326 

2.6 

1.992.918 

3.6 

— 

31.7 

Fr«*7,en  Foods 

637.8.33 

1.2 

1.22.3,212 

2.2 

— 

17.9 

Meats  &  Fish 

2.670.781 

.3.2 

2,319.208 

4.1 

-f 

1.3.2 

Pet  Foods 

760.683 

1.5 

.349,703 

1.0 

-h 

.38.1 

Mise.  Foods 

2.6.31.170 

.3.2 

.3.078.91.3 

.3.. 3 

— 

1.3.8 

HOTELS  &  RESORTS 

.3.3.6.37 

0.1 

— 

— 

-1-  -f- 

HOUSEHOLD  FURN.  &  FURN. 

68.306 

0.1 

2.3 1, .388 

0.1 

- 

72.9 

HOUSEHOLD  SUPPLIES 

Aluminuin  &  Paper  Prodnets 

673.09.3 

1.3 

1,128,917 

2.0 

— 

10. 1 

Disinfeetants  &  Inseetieides 

— 

— 

77.1.3.3 

0.1 

— 

100.0 

Fuel 

81,910 

0.2 

.337.998 

0.6 

— 

7.3.8 

Soaps,  C.leansers,  Polishes 
HOUSING  EQUIPMENT 

I8I.08I 

0.9 

1,L38..306 

2.0 

— 

57.7 

Air  Conditioning 

2 1  1,.398 

0. 1 

1.39,791 

0.8 

— 

.33.3 

Fixtures 

— 

— 

6,704 

0.0 

— 

100.0 

Heating  E<piipnient 

28..367 

O.I 

17,7.38 

0.1 

— 

10.2 

Major  Eh*etrieal  Applianees 

271,322 

0.5 

.371,1.34 

1.0 

— 

.32.0 

Refrigerators  &  Freezers 

361.8.32 

0.7 

70,14.3 

0.1 

+ 

120.1 

INDl  STRIAL 

223.011 

0.1 

.324,84.3 

0.9 

— 

.37. .3 

1  INSURANCE 

2.1  11.260 

1.2 

1,99.3,672 

3.6 

+ 

7.1 

I.IEWELRY  &  SILVERWARE 

1.01 1 

0.0 

_ 

_ 

-1-  -h 

'  MEDICAL 

16,1.30 

0.1 

_ 

_ 

-1-  -h 

MISCELLANEOUS 

698.096 

1.4 

1,018.1.39 

1.8 

_ 

.31.4 

PROFESSIONAL  &  SERMCE 

183.790 

0.4 

120,661 

0.2 

-h 

.32.3 

PUBLIC  UTILITIES 

609,77.3 

1.2 

806,301 

1.4 

— 

24.1 

PUBLISHING  &  MEDIA 

Books 

77,1.31 

0.2 

.3 1.260 

O.I 

-f 

12.7 

RADIO,  TV  &  PHONOfiRAPHS 

Radio  &  TV  Sets 

1.980,122 

3.9 

.3,974,006 

7.1 

_ 

.30.2 

Phonographs  &  Records 

SFI'.  GDS.,  CAM  & 

18,651 

0.0 

52,185 

0.1 

— 

64.3 

PHOTO  SUPPL. 

29,281 

0.1 

219,.3.33 

0.4 

— 

86.7 

1  TOBACCO 

Cigarettes 

1.. 390,226 

2.7 

1,482,616 

2.6 

— 

6.2 

'^Pohaeco 

14,924 

0.0 

— 

— 

-f--f 

Mise.  Tohaceo 

27,6.39 

0.1 

37,272 

0.1 

— 

25.8 

TOILET  REQUISITES 

Dentifriees 

— 

— 

2,720 

0.0 

— 

100.0 

Men’s  Toiletries 

181,198 

0.4 

552,956 

1.0 

_ 

67.2 

Perfumes  &  Cosmetics 

16,720 

0.0 

4,390 

0.0 

+ 

280.9 

Toilet  Soaps 

— 

— 

41,585 

0.1 

100.0 

Mise.  Toilet  Requisites 

28,321 

0.1 

29,180 

0.1 

— 

3.0 

(Continued  on  page  88) 
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COLOR  EVERY  DAY! 
COLOR  EVERY  DAY! 
COLOR  EVERY  DAY! 


Color  is  available  every  day  in  the  Elgin  Courier-News.* 
Exciting  Elgin  is  keeping  pace  with  the  modern  demands 
of  the  newspaper  advertising  world,  and  it’s  paying  off. 

January-February  Lineage 

ROP  retail  black  &  white  up  27% 

ROP  general  black  &  white  up  58% 

ROP  color  up  37% 

Spectacolor!  Hi-fi!  ROP!  Day  after  day,  after 
day,  after  day,  the  Courier-News  covers  this 
rich,  growing  northeastern  Illinois  market . . . 

‘circulation,  34,000  (publishers  statement,  3-31-70) 


THE 

COLOR -FULL 
ELGIN  COURIER-NEWS 

Represented  by  Nelson-Roberts  Division,  Branham-Moloney,  Inc. 


(Continued  fi'oin  page  86) 

<:l\ssifications 

(iFAERAL 

TRANSPORTATION 


Total  KOI’  %  of  Ka.  Ii  Total  KOI’  <7,  of  Ka.  Ii  %  Gain 
G»tlor  C.lasN'n  C.olor  (^lass’n  or  Loss 

Linage  to  Total  Linage  to  Total  1968  vs. 

1969  1969  1968  1968  1968 


Airwavs 

3,004.978 

5.9 

8.54.282 

1.5 

+ 

251.8 

Steamships 

182..519 

0.4 

116,485 

0.2 

-h 

.56.7 

l\»urs 

33.760 

0.1 

— 

— 

+  + 

^  EARINi;  APPAREI. 

70,617 

0.1 

60,883 

0.1 

16.0 

<;enerae  total 

.30.112.178 

,58.8 

34,737,943 

61.8 

— 

1.3.3 

AITO.MOTIVE 

(iASOLINES  &  OILS 

2,132..322 

4.2 

1,9.5.5,219 

3.5 

+ 

9.1 

PASSENGER  CARS  (NEW) 

1 1,455,619 

22.4 

12,074,.383 

21.5 

— 

,5.1 

TIRES  &  TUBES 

7.242,697 

14.1 

7,045,063 

12.5 

-t- 

2.8 

TRUCKS  &  TRACTORS 

190,205 

0.4 

179,2.54 

0.3 

4- 

6.1 

MISCELL.ANEOUS 

35.826 

0.1 

241,110 

0.4 

— 

85.2 

Al  TOMOTIVE  TOTAL 

21,056.869 

41.2 

21,495,029 

38.2 

— 

2.0 

(;RANn  TOTAL 

51,169,047 

100.0 

.56.232,972 

100.0 

— 

9.0 

Hylox  color  on-edition 
at  Springfield  papers 


Ry  ('.raio  Ttttiikinison 

At  the  recent  Northwest  Me¬ 
chanical  Conference,  Wallace  B. 
Sadauskas,  vicepresident  of  Sta¬ 
hl  i’s  Hylox  division,  said  ROP 
color  and  Hylox  plastic  plates 
“go  together  like  ham  and 
eggs.”  Springfield  (Mo.)  News¬ 
papers  Inc.  is  proving  that  he 
wasn’t  just  whistling  Dixie. 

To  date,  most  of  the  publicity 
concerning  Hylox  plastic  plates, 
which  were  developed  jointly  by 
Sta-Hi  and  the  Union  Carbide 
Corp.,  came  from  the  prototype 
Hylox  plant  set  up  at  the  New 
York  News.  Consequently  the 
news  was  alwut  Hylox  printing 
black  and  white. 

Now  the  Hylox  color  news  is 
coming  from  Springfield  where 
they  have  been  running  ROP 
color  from  Hylox  plates  on  live 
runs  since  before  Christmas. 

Springfield  Newspapers,  pub¬ 
lisher  of  the  News,  the  Leader 
&  Press  and  the  Sundng  News 
<?•  Leader,  didn’t  get  into  Hylox 
experimentation  via  the  usual 
mutual  agreement  route.  It  be¬ 
gan  when  Irvan  Darnall, 
Springfield’s  mechanical  super¬ 
intendent,  sent  Sadauskas  a 
color  transparency  of  the  pa¬ 
per’s  new  eight-unit  Goss  Head¬ 
liner  Mark  II  press. 

Darnall  had  met  with  Sta-Hi 
and  Union  Carbide  representa¬ 
tives  last  year  at  the  ANPA/RI 
Production  Management  Confer¬ 
ence  in  Chicago,  and  had  volun¬ 
teered  to  experiment  with  Hylox 
color.  His  offer  was  accepted. 

Picture  of  red  press 

A  plate  with  the  impression 
of  the  new,  bright  red  press 
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(which  incidentally  is  the  one 
Goss  has  been  featuring  in  re¬ 
cent  E&P  ads)  was  sent  to 
Darnall  who  had  such  good  re¬ 
sults  with  it  on  test  runs  that 
he  had  it  run  page-one  on  a 
live  run. 

Since  that  first  photo  ap¬ 
peared  last  fall,  the  Springfield 
papers  have  carried  between  15 
and  20  examples  of  ROP  color 
run  from  Hylox  pates.  Included 
in  these  were  several  Christmas 
scenes  and  photos  of  food  ac¬ 
companying  recipes. 

Springfield  doesn’t  have  any 
of  the  Hylox  producing  equip¬ 
ment  made  by  Sta-Hi  (Carbide 
produces  the  plastic)  and  all 
material  run  on  its  press  comes 
from  the  Sta-Hi  Color  Service 
via  the  New  York  News  pro¬ 
totype  plant  where  the  plates 
are  made. 

The  saddle  used  for  Hylox  at 
the  Springfield  plant,  said 
Darnall,  is  a  regular  magnesium 
model  made  for  direct  printing. 
He  anticipates  though  that 
when  Sta-Hi  has  manufactured 
a  sufficient  number  of  its  newly 
developed  Hylox  .saddle  (E&P, 
March  14)  that  Springfield  will 
be  using  them. 

Comparing  the  results  ob¬ 
tained  through  use  of  Hylox  for 
color  versus  tho.se  from  stereo, 
Darnall  said  the  former  is,  “far 
superior,  in  all  areas,  to  stereo.” 

Specifically,  he  said  that  the 
Hylox  plates  produced  a  higher 
degree  of  brilliance  in  colors,  a 
more  accurate  register,  and  a 
superior  laydown  of  inks. 

He  made  a  comparison  be¬ 
tween  Hylox  and  printing  on 


zinc  or  magnsium  plates,  saying 
that  Hylox  .showed  “improve¬ 
ments  over  those  too.” 

Ink  layduKn 

With  regard  to  the  laydown  of 
inks,  Darnall  explained  that  be- 
couse  of  the  uniformity  of 
thickness  in  the  Hylox  plate,  it 
tended  to  put  down  a  more  even 
layer  of  ink.  He  called  attention 
to  the  greater  affinity  ink  has 
for  plastic  as  opposed  to  metal. 

Darnall  has  been  experiment¬ 
ing  with  inks  used  in  printing 
with  Hylox  plates.  Originally, 
he  said,  he  was  using  standard 
oil-based  letterpress  inks,  but 
switched  to  inks  with  an  emulsi¬ 
fied  oil  and  water  base.  The  re¬ 
sult  was  that  the  color  balance 
and  brilliance  of  the  printed 
colors  improved. 

Darnall  explained  that  he  has 
not  compiled  statistics  on  the 
amount  of  ink  used  by  the  Hylox 
plate  versus  use  by  stereo,  but 
noted  that  “the  pressmen  are 
convinced  we  use  less  with  Hy¬ 
lox.” 

Different  paper  tried 

Springfield  has  been  running 
Hylox  on  standard  newsprint  on 
live  runs  but  will  be  experiment¬ 
ing  with  a  roll  of  premium 
newsprint  in  the  future.  It  will 
be  the  .standard  32-pound  weight 
but  will  have  additives  making  it 
more  opaque  and  producing  a 
better  printing  surface. 

In  addition,  said  Darnall,  a 
roll  of  Roto  News  paper  will  be 
used  to  find  out  how  Hylox 
would  work  for  magazine  sec¬ 
tions.  He  said  that  some  prob¬ 
lems  with  ink  absorption  may  be 
experienced. 

He  said  also  that  his  pajiers 
have  been  using  three  different 
line  screens,  100,  90,  and  75,  for 
halftones.  The  90-line  screen,  he 
noted,  was  meant  for  photo  off¬ 
set  and  effected  color  balance, 
but  good  reproductive  quality 
was  obtained  from  the  100  and 
75. 


Old  and  new 

(Continued  from  page  13) 

Jersey,  initially  expressed  his 
feeling  about  the  personnel  pic¬ 
ture  in  the  title  of  his  talk, 
“Open  Your  Eyes-Our  Manpow¬ 
er  Situation  Is  Already  Criti¬ 
cal.” 

In  it  he  said,  in  part,  “We, 
in  the  communication  business, 
have  sometimes  neglected  to 
communicate  with  our  em¬ 
ployees.  The  average  employee 
likes  to  know  what’s  going  on — 
‘why’  as  well  as  ‘what’ — and  in¬ 
deed  his  contribution  depends  in 
large  measure  on  his  being  well 
informed.  And,  even  more  basic, 
if  the  communication  system 
breaks  down,  schedules  are  not 
met  and  operating  plans  go 
awry.” 

“Good  communications  don’t 
just  happen,”  he  said.  “Someone 
in  your  organization,  probably 
you,  must  plan  that  they  hap¬ 
pen.” 

Lellerprcs!*  v.  ollWl 

In  a  portion  of  the  conference 
labeled,  “Letter-press  and  or  off¬ 
set:  A  Dialog!”  Eugene  Simon, 
publisher  of  the  Tarentum-New 
Kensington  (Pa.)  News  and 
DisiHitch  said  that  his  conver¬ 
sion  to  offset  was  a  step  in 
“keeping  up  with  the  times.”  He 
described  the  offset  process  as 
being  cleaner  and  faster,  and 
finished  by  saying  he  had  one 
regret;  “we  didn’t  do  it  sooner.” 

Speaking  for  letterpress 
Robert  C.  Schwanbeck  Jr.,  pro¬ 
duction  manager  of  the  Sharon 
(Pa.)  Herald,  said  the  Herald 
management  decided  to  remain 
letterpress  for  several  reasons 
including  the  discovery  that 
good  secondhand  letterpress 
equipment  can  be  had  cheaply. 

He  concurred  with  Simon 
that  reproductive  quality  is  bet¬ 
ter,  but  took  pains  to  point  out 
that  the  final  product  depends, 
“not  on  what  you  have  but  how 
you  use  it.”  Pressmen,  and  the 
quality  of  work  they  do  can  de¬ 
termine  what  the  final  product 
will  be,  he  said. 

In  the  operation  of  the  To- 
ivanda  (Pa.)  Daily  Review,  ex¬ 
plained  David  M.  Turner  Jr., 
.  the  paper’s  president,  speaking 
:  on  phototypesetting,  “our  hope 
.  is  to  eliminate  the  indispensible 
.  man.”  This  is  achieved  through 
.  cross  job  training  and  utiliza¬ 
tion  of  simple  but  quality  equip- 
j  ment. 

t  One  of  the  advantages  the 
•  Daily  Review  found  with  photo- 
;  comp.  Turner  said,  was  that  it 
.  used  far  less  space  than  hot 
,  metal  linecasters  and  associated 
T  equipment. 

1  In  all,  some  48  speakers  gave 


presentations  at  the  conference. 
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N.Y.  tabloid  set 
for  April  27  bow 

The  first  issue  of  Weekday, 
projected  Manhattan  morning 
tabloid  that  would  feature  local 
news,  is  scheduled  for  April  27. 

Jim  Smith  said  he  and  asso¬ 
ciates  have  $500,000  for  their 
publication  venture,  and  are 
making  efforts  to  raise  addi¬ 
tional  capital. 

Smith,  who  became  interested 
in  newspapers  while  a  student 
at  the  Massachusetts  Institute 
of  Technology,  is  the  son  of  Ab¬ 
bott  Smith,  recruiter  and  trainer 
of  talent  for  industries. 

Smith  has  announced  plans 
for  a  magazine-type  new’spaper 
(E&P,  Feb.  14)  that  would  fea¬ 
ture  an  unjustified  “ragged- 
right”  four-column  format,  and 
would  go  in  for  “aggressive,  old- 
time  journalism.” 

Smith  said  he  and  his  asso¬ 
ciates  have  plans  for  a  Wash- 

Past  week’s  range 
of  stock  prices 

(New  York  Stock  Exchange) 


ington  bureau  whose  copy  would 
be  handled  by  the  city  desk. 
“All  our  news  will  be  handled 
by  the  city  editor,”  he  said, 
“keeping  our  paper  local  and 
geared  to  the  interests  of  the 
New  York  readers.” 

The  city  editor  of  Weekday, 
Smith  said,  will  be  Allan  Wolper 
who,  until  recently,  was  asso¬ 
ciated  with  tv  Channel  13,  an 
educational  station  in  the  New 
York  area.  Another  news  ex¬ 
ecutive,  Smith  said,  will  be 
Irvin  Becker,  who  recently  re¬ 
signed  from  the  staff  of  the 
Providence  (R.I.)  Journal  and 
has  moved  to  New  York  to  help 
launch  the  new  tabloid. 

Smith  operates  from  an  office 
a<-  100  Wall  Street  (483-8140). 
He  said  he  had  “pretty  well 
completed”  the  recruiting  of  a 
news  staff  but  was  looking  for 
advertising  sales  personnel. 


Strike  spurs 
planning  for 
motor  routes 


Publishers  and  circulation  ex¬ 
ecutives  were  advised  this  week 
to  “seriously  weigh  the  advis¬ 
ability”  of  establishing  perma¬ 
nent  motor  routes  to  avoid  fu¬ 
ture  service  problems  and  ever- 
increasing  mail  rates. 

A  joint  advisory  on  distribu¬ 
tion  of  newspapers  in  areas  af¬ 
fected  by  the  postal  workers’ 
strike  was  issued  by  Stanford 
Smith,  general  manager  of  the 
American  Newspaper  Publishers 
Association,  and  Cyrus  H. 
Favor,  general  manager  of  the 
International  Circulation  Man¬ 


agers  Association. 

Circulators  were  told  they 
should  devote  their  efforts  to 
immediate  market  areas  and  ac¬ 
cumulate  copies  for  later  mail¬ 
ing  to  “All  Other  Zones.”  The 
message  advised  that  tolerance 
can  be  expected  from  ABC  in 
view  of  the  fact  that  the  audit¬ 
ing  organization  gave  Canadian 
publishers  the  option  of  elimin- 
inating  from  their  averages  the 
circulation  for  the  days  affected 
by  a  mail  strike. 

Most  seriously  affected  by  the 
work  stoppage  in  the  New  York 
City  postoffice  this  week  were  the 
feature  syndicates.  Some  impro¬ 
vised  courier  routes  to  distribute 
timely  copy  from  points  where 
postal  services  still  operated. 

Several  newspapers  used 
planes  and  helicopters  for  pick¬ 
up  errands  at  distant  airports. 
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March  20, 1970 


369,300  Shares 


Compugraphic  Corporation 


Common  Stock 

($.05  Par  Value) 


Price  $13  Per  Share 


Copies  of  the  Prospectus  may  be  obtained  in  any  State  from 
only  such  of  the  undersigned  as  may  legally  offer  these 
Shares  in  compliance  with  the  securities  laws  of  such  State. 


G.  H.Walker&Co. 

Incorporated 


Drexel  Harriman  Ripley 

Incorporated 


Bache  &  Co.  Clark,  Dodge  &  Co.  Robert  Fleming 

Incorporated  Incorporated  Incorporated 

Hayden,  Stone  E.  F.  Hutton  &  Company  Inc.  W.  E.  Hutton  &  Co. 

Incorporated 

F.  S.  Moseley  &  Co.  R.  W.  Pressprich  &  Co.  Shearson,  Hammill  &  Co. 

Incorporated  Incorporated 


(Canadian  Exchanges) 

Abitibi  .  III/4  II  , j  o  a-. 

r  31  321/4  Shields  &  Company 

Great  Lakes  Paper  .  23  231/2  ^ 

MacMillan,  Bloedel  .  321/4  32  Incorporated 

Southern  Press  .  59/2  59 

Thomson  Newspapers  .  2l'/2  21 
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Dean  Witter  &  Co. 

Incorporated 

Robert  Fleming 

Incorporated 

W.  E.  Hutton  &  Co. 


Wood,  Struthers  &  Winthrop  Inc. 


liiiportunt  Newspaper  ROP  Color  Advertisers 
(Compiled  bv  Me«lia  Records  Inc.) 

Year  1969 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

AUTOMOTIVE 

GASOLINES  &  OILS 

American  Oil  Co. 

58 

95 

157,221 

Boron  Oil  Co .  . 

3 

5 

19,888 

Chevron  Oil  Co.  .  .  . 

3 

4 

5,354 

Cities  Service  Co . 

44 

81 

284,245 

Continental  Oil  Co . 

8 

14 

46,679 

Enco  Division  Humble  Oil  & 

Refining  Co . 

29 

48 

151,678 

Esso  Standard  Division 

Humble  Oil  &  Refining  Co. 

42 

66 

335,365 

Gulf  Oil  Corp . 

38 

67 

233,485 

Marathon  Oil  Co . 

14 

21 

33,779 

North  Star  Oil  Corp . 

4 

4 

9,760 

Phillips  Petroleum  Co . 

19 

34 

74,789 

Pure  Oil  Co . 

24 

45 

188,315 

SItelly  Oil  Co . 

14 

22 

182,490 

Standard  Oil  Co.  of  California  . 

21 

32 

239,399 

Standard  Oil  Co.  of  Ohio . 

5 

9 

25,088 

Texaco  Oil  Co . 

13 

24 

74,747 

Union  Oil  Co.  of  California  . 

15 

23 

61,128 

Vickers  Petroleum  Co.,  Inc.  .  . 

4 

7 

9,112 

PASSENGER  CARS  (NEW) 
Factory 


American  Motors  Corp.  Cars  . 

6 

14 

47,303 

Buick  . 

3 

4 

20,449 

Chevrolet  . 

4 

6 

12,668 

Chevrolet  Camaro 

3 

5 

18,915 

Chevrolet  Chevy  Nova 

4 

6 

6,990 

Chrysler  . 

22 

46 

166,094 

Chrysler  Corp.  Cars  . 

7 

10 

21,179 

Datsun  . 

4 

7 

19,916 

Dodge  . 

12 

17 

23,468 

Dodge  Challenger  . 

3 

5 

8,617 

Dodge  Charger 

14 

22 

33,820 

Dodge  Coronet  ... 

9 

13 

15,060 

Dodge  Coronet  &  Dodge  Dart  .  .  . 

5 

7 

14,554 

Dodge  Dart  .  . 

15 

25 

42,120 

Dodge  Division  Cars 

13 

18 

28,830 

Ford  .  . 

10 

16 

40,432 

Ford  &  Ford  Fairlane 

44 

78 

189,854 

Ford  Division  Cars  . 

23 

34 

69,427 

Ford  Fairlane  .... 

8 

13 

20,022 

Ford  Maverick . 

16 

27 

85,118 

Ford  Mustang  . 

5 

1 1 

17,298 

Mercury  Montego 

3 

6 

32,779 

Oldsmobile  . 

12 

26 

38,829 

Oldsmobile  Division  Cars 

5 

II 

47,541 

Oldsmobile  F-85  . 

19 

36 

181,191 

Plymouth  . 

91 

169 

1,519,542 

Plymouth  Division  Cars  . 

22 

30 

65,699 

Plymouth  Valiant . 

89 

160 

646,502 

Pontiac  . 

II 

19 

63,437 

Pontiac  Division  Cars  . 

5 

6 

30,508 

Pontiac  Firebird 

5 

10 

20,224 

Pontiac  Grand  Prix  . 

7 

13 

29,924 

Pontiac  Tempest  . 

7 

13 

29,046 

Dealer  Association 

American  Motors  Corp.  Cars . 

7 

1 1 

37,668 

American  Rambler  . 

4 

8 

28,096 

Buick  . 

3 

8 

104,579 

Buick  Special  DeLuxe . 

3 

4 

33,129 

Chevrolet  . 

8 

16 

166,550 

Chevrolet  Camaro  . 

5 

9 

32,312 

Chevrolet  Chevelle  . 

3 

6 

27,154 

Chevrolet  Chevy  Nova  . 

4 

7 

64,108 

Chevrolet  Division  Cars 

7 

12 

96,770 

Chrysler  . 

26 

47 

184,409 

Chrysler  &  Plymouth  . 

8 

13 

33,038 

Chrysler  Corp.  Cars  . 

13 

24 

115,739 

Dodge  . 

31 

55 

113,680 

Dodge  Challenger  . 

15 

24 

53,296 

Dodge  Charger  . 

38 

69 

147,759 

Dodge  Charger  &  Dodge  Dart  .... 

6 

9 

23,200 

Dodge  Coronet . 

40 

65 

102,894 

Dodge  Coronet  &  Dodge  Dart  . . .  . 

90 

27 

51 

85,857 

Dodge  Dart  . 

66 

136 

738,494 

Dodge  Division  Cars  . 

32 

58 

80,167 

Ford  . 

51 

88 

312,986 

Ford  &  Ford  Maverick . 

5 

9 

36,800 

Ford  &  Ford  Mustang  .  . . 

17 

29 

69,939 

Ford  Division  Cars  . . 

65 

109 

459,648 

Ford  Fairlane  . 

36 

77 

131,318 

Ford  Fairlane  &  Ford  Mustang  . 

3 

7 

13,916 

Ford  Maverick  . 

29 

48 

1 15,295 

Ford  Mustang  . 

17 

34 

81,104 

Lincoln  Mercury  Division  Cars 

5 

13 

146,443 

Mercury  . 

7 

18 

206,069 

Mercury  Montego  . 

3 

8 

8,234 

Opel  kadett  . 

4 

5 

10,460 

Plymouth  . 

45 

75 

309,349 

Plymouth  Barracuda . 

8 

14 

20,245 

Plymouth  Belvedere . 

12 

17 

29,706 

Plymouth  Division  Cars  .  , 

28 

48 

143,957 

Plymouth  Valiant  . 

8 

14 

41,914 

Local  Dealer 

American  Hornet  . 

3 

6 

8,223 

American  Hornet  &  American  Javelin 

3 

5 

17,388 

American  Motors  Corp.  Cars  . 

13 

22 

57,354 

American  Rambler  . 

4 

6 

9,250 

Austin  . 

4 

5 

6,054 

Buick  . 

7 

13 

65,362 

Buick  &  Opel-Kadett  . 

8 

12 

21,312 

Buick  Division  Cars . 

II 

15 

33,377 

Cadillac . 

7 

II 

72,617 

Chevrolet  . 

29 

43 

155,575 

Chevrolet  Camaro  ... 

5 

8 

16,250 

Chevrolet  Chevy  Nova 

5 

7 

23,343 

Chevrolet  Division  Cars 

37 

64 

303,856 

Chevrolet  Monte  Carlo 

4 

5 

9,484 

Chrysler . 

4 

7 

16,503 

Chrysler  &  Plymouth  .  . 

II 

19 

64,763 

Chrysler  Corp.  Cars . 

18 

34 

203,305 

Chrysler-Plymouth  Division  Cars  .... 

3 

5 

15,848 

Dodge  . 

10 

12 

30,358 

Dodge  Charger . 

12 

18 

25,713 

Dodge  Charger  &  Dodge  Dart 

3 

4 

5,277 

Dodge  Coronet  .... 

4 

5 

4,822 

Dodge  Dart  . 

12 

18 

34,814 

Dodge  Division  Cars 

29 

48 

169,464 

Ford  . 

34 

49 

132,695 

Ford  &  Ford  Fairlane  . 

5 

8 

13,712 

Ford  &  Ford  Mustang 

4 

5 

14,626 

Ford  Division  Cars . 

53 

92 

1 ,047,650 

Ford  Fairlane . 

5 

8 

15,147 

Ford  Maverick . 

9 

15 

31,373 

Ford  Motor  Co.  Cars 

6 

8 

25,123 

Ford  Mustang  . 

4 

6 

5,997 

Ford  Shelby  Cobra . 

3 

3 

5,520 

General  Motors  Corp.  Cars  . 

5 

7 

18,228 

Lincoln-Mercury  Division  Cars 

24 

33 

96,655 

Mercury  . . 

3 

3 

5,504 

Mercury  &  Mercury  Montego  . 

5 

6 

9,322 

Oldsmobile  . 

14 

21 

46,382 

Oldsmobile  &  Oldsmobile  F-85 

9 

14 

42,171 

Oldsmobile  Division  Cars 

13 

23 

77,465 

Oldsmobile  F-85 . 

4 

6 

13,578 

Opel-Kadett  .  . 

3 

3 

4,805 

Plymouth  . 

10 

17 

32,969 

Plymouth  &  Plymouth  Belvedere 

3 

6 

8,891 

Plymouth  Belvedere . 

4 

5 

12,219 

Plymouth  Division  Cars  . 

6 

9 

28,662 

Pontiac  . 

13 

17 

36,952 

Pontiac  &  Pontiac  Grand  Prix . 

4 

6 

18,416 

Pontiac  &  Pontiac  Tempest . 

5 

6 

12,158 

Pontiac  Division  Cars . 

24 

37 

274,468 

Pontiac  Firebird  . 

3 

4 

6,342 

Pontiac  Grand  Prix  . 

3 

3 

4,936 

Toyota  . 

5 

7 

10,237 

Volkswagen  . 

6 

9 

15,466 

TIRES  &  TUBES 

Atlas  Tire  . 

7 

14 

45,075 

Firestone  Tire  . 

82 

184 

3,834,028 

General  Tire . 

15 

25 

25,968 

Goodrich  Tire  . 

5 

II 

83,499 

Goodyear  Tire . 

73 

138 

2,755,028 

Gulf  Tire  . 

16 

29 

98,992 

Uniroyal  Tire  . 

33 

51 

400,107 

TRUCKS  &  TRACTORS 

Chevrolet  Truck  . 

8 

13 

32,869 

Dodge  Motor  Home . 

5 

5 

4,672 
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TWO  THINGS  YOU’RE  SURE  TO  SEE  AT  ANPA... 


CARNATIOH  BOUTONHIERES 
and  EDITOR  i  PUBlISe 


APRIL  18 


Deadline  for  space  reservations — April  6 
Copy  or  plate  deadline — ^April  10 


Editorial  content  includes  complete  pro¬ 
gram  of  events,  calendar  of  activities  and 
meetings,  names  and  addresses  of  every¬ 
one  attending.  Distributed  at  the  conven¬ 
tion,  as  well  as  to  all  regular  E&P  subscrib¬ 
ers.  Must  reading,  too,  for  advertisers  and 
agencies  that  place  the  lion's  share  of 
newspaper  linage. 


Pretty  girls  in  the  E&P  booth 
at  the  ANPA  Convention  have  been 
pinning  carnations  on  delegates 
and  visitors  for  so  long  it’s 
become  an  ANPA  tradition. 


EDITOR  &  PUBLISHER  magazine 
has  been  an  ANPA  tradition  even 
longer.  Two  important  issues  cover 
ANPA  events  and  activities,  and 
copies  distributed  at  the  big 
newspaper  convention  are  must 
reading  for  those  at  the  Waldorf, 
or  the  important  people 
who  have  to  stay  back  at  the  office 
to  “mind  the  store.” 


APRIL  25 


Deadline  for  space  reservations— April  13 
Copy  or  plate  deadline— April  17 


Up-to-the-minute  reports  of  ANPA  conven¬ 
tion  proceedings,  comprehensive  coverage 
of  sessions,  texts  of  speeches,  reporting 
of  behind-the-scene  activity  .  .  .  with  con¬ 
vention  highlights  and  social  sidelights. 
Profiles  of  delegates  and  how  they  make 
newspaper  news.  Read  with  interest  by 
newspaper,  advertising  and  agency  execu¬ 
tives  you’ll  want  to  reach. 


A  MUST  FOR  ADVERTISERS, 
TOO.  These  key  issues  get  top 
readership,  and  the  benefit  of 
important  timing. 


ADVERTISING  RATES 
Page  $795.00 

1/2-page  466.00 
1 /4-page  275.00 
1 /8-page  164.00 
1/ 16-page  100.00 
or  contract  rates  apply, 


(Special  ’bulldog’  edition  distributed  at  the 
ANPA  &}nventi<tn,  of  course) 


PLAN  NOW  TO  ADVERTISE  IN  BOTH  CONVENTION  ISSUES 


Important  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Records  Inc.) 

Year  1969 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Dodge  Truck  . 

21 

30 

69,896 

Ford  Truck .  . 

20 

30 

69,924 

GMC  Truck . 

4 

6 

12,844 

MISCELLANEOUS 

Misc.  Automotive 

Turtle  Wax . 

20 

30 

30,810 

20-10  Windshield  Cleaner  ... 

3 

5 

5,016 

GENERAL 

ALCOHOLIC  BEVERAGES 

Beers 

Black  Label  . 

13 

19 

25,715 

Blatz  . 

4 

6 

14,502 

Carling  Black  Label  . 

5 

10 

39,880 

Cinci  . 

7 

7 

22,008 

Encore  . 

8 

12 

118,203 

Falstaff  . 

3 

4 

7,256 

Hamms  . 

8 

12 

32,957 

Hop  N  Gator  . 

6 

9 

46,424 

Hudepohl  . 

3 

6 

15,604 

Meister  Brau  Lite . 

12 

25 

145,040 

Olympia  . 

5 

7 

46,780 

Olympia  Brewing  Co.,  Institutional 

3 

4 

24,104 

Pearl 

6 

12 

119,732 

Regal  .  . 

3 

5 

37,800 

Liquors 

Ballantine's  Scotch  . 

4 

4 

5,015 

Booth's  High  &  Dry  Gin  . 

3 

3 

6,950 

Calvert  Extra  . 

46 

72 

1 56,944 

Canadian  Lord  Calvert  . 

36 

56 

91,801 

Corbys  Reserve  . 

5 

6 

14,125 

Dark  Eyes  Fruit  Flavored  Vodkas 

3 

6 

6,02  S 

Dark  Eyes  Vodka 

4 

8 

1 1,932 

Duet  Cocktails  . 

8 

12 

14,440 

Early  Times  . 

6 

9 

18,963 

Ezra  Brooks . 

24 

36 

36,645 

Grand  Macnish  Scotch 

3 

4 

18,405 

Jim  Bean  . 

4 

4 

9,744 

Old  Crow  .  . 

29 

47 

205,406 

Old  W.  L.  Weller  . 

3 

5 

8,000 

Seagrams  7  Crown  . 

56 

88 

840,788 

Seagrams  VO  . 

18 

25 

61,081 

Sunny  Brook  . 

6 

II 

32,618 

Taaka  Vodka  . 

3 

5 

4,600 

Tam  O'Shanter  Scotch  . . 

6 

10 

14,106 

Ten  High  . 

15 

22 

46,207 

EDUCATIONAL 

La  Salle  Extension  University 

4 

4 

2,793 

FARM  &  GARDEN 

Artens  Prods. . 

4 

5 

10,294 

Greenfield  Prods.  . 

23 

56 

178,576 

Life  Turf  Food  . 

3 

5 

5,400 

Michigan  Bulb  Co.  . 

3 

3 

1,992 

Nulife  Lawn  Prods.  . 

3 

5 

16,895 

Ortho  Prods. . 

6 

23 

69,079 

Pax  .  . 

3 

5 

5,472 

Ramsey  Seed  Inc . 

4 

4 

2,568 

Scott  Prods . 

32 

57 

145,982 

Supplex  Hose  . 

5 

6 

5,930 

Supplex  Sprinkler  . 

3 

4 

4,020 

Toro  Mower  . 

5 

6 

16,557 

Vertagreen  . 

9 

18 

120,090 

Vigoro  .  . 

5 

7 

25,912 

FOODS 


Bunny  Bread . 

3 

7 

20,855 

Butternut  Bread  . 

3 

5 

18,166 

Cap'n  Crunch  Crackers  . 

8 

14 

25,400 

Gladiola  Flour  . 

4 

5 

4,988 

Kellogg's  Corn  Flake  Crumbs  .  . . 

8 

9 

9,110 

Kellogg's  Danish  Go  Round  . 

..  Ill 

189 

520,107 

Kellogg's  Pop  Tarts  . 

7 

7 

7,090 

Merita  Bread  . 

II 

20 

22,183 

Millbrook  Bread  . 

12 

15 

23,905 

Rite  Diet  Bread 

17 

27 

56,060 

Sunbeam  Bread  . 

.  4 

7 

38,087 

Taystee  Bread  . 

.  12 

19 

47,246 

Wilderness  Pie  Fillings  .  .... 

.  4 

6 

22,518 

Beverages 
Coffee  &  Tea 


Cain's  Freeze-Dried  Coffee . 

3 

6 

19,616 

Chase  &  Sanborn  Instant  Coffee  .  . .  . 

30 

56 

65,404 

Decaf . 

37 

57 

57,097 

Folgers  Coffee  . 

3 

6 

8,683 

Folgers  Instant  Coffee  . 

6 

12 

12,160 

Luzianne  Coffee  . 

3 

4 

4,000 

Manor  House  Coffee  .  . 

13 

21 

70,180 

Max-Pax  Coffee  Filter  Rings  . 

.  3 

4 

4,000 

Maxim  Freeze-Dried  Coffee  . 

3 

3 

2,952 

Maxwell  House  Instant  Coffee  . 

21 

36 

59,540 

Nescafe  . 

3 

5 

5,970 

S  &  W  Coffee  . 

3 

4 

8,175 

Tasters  Choice  Freeze-Dried  Coffee  . . 

10 

18 

73,584 

Soft  Drinks 

Clicquot  Club  . 

7 

10 

26,930 

Coca-Cola  . 

46 

90 

321,972 

Coca-Cola,  Fresca,  Sprite  &  Tab 

3 

6 

13,932 

Cott  . 

24 

35 

107,144 

Diet  Dr.  Pepper  &  Dr.  Pepper . 

6 

12 

50,158 

Diet  Pepsi  . . 

II 

16 

30,820 

Diet  Pepsi  &  Pepsi  Cola . 

9 

15 

55,340 

Dr.  Pepper  .  . 

15 

29 

127,263 

Fanta  . 

6 

13 

30,344 

Fresca  . 

4 

6 

23,241 

Fresca  Sprite  &  Tab  . 

4 

7 

24,036 

Hires  . 

4 

7 

9,355 

Like  . 

8 

1 1 

12,650 

Pepsi-Cola  . . 

32 

56 

313,151 

Royal  Crown . . 

24 

40 

211,486 

Royal  Palm  . 

4 

7 

7,055 

Sprite  . 

5 

9 

8,972 

Squirt  . 

5 

6 

8,972 

Tab . 

9 

16 

28,675 

Teem  . 

4 

5 

12,564 

7.Up  . 

5 

10 

21,480 

White  Rock  . 

7 

12 

30,860 

Misc.  Beverages 


Crowley's  Orange  Drink 

4 

4 

4,005 

Florida  Grapefruit  Juice  . 

10 

16 

16,030 

Nestle  Sip  O  Sun . . 

5 

9 

10,388 

Nestle's  Cocoa  . 

16 

24 

24,105 

Round  The  Clock  Fruit  Drink  . 

3 

7 

13,782 

Sacramento  Tomato  Juice  . 

4 

5 

5,036 

Ship  Shake  . 

12 

22 

21,985 

Sierra  Valley  Juice  Drinks  . 

7 

1 1 

14,965 

Stokely  Gatorade . 

98 

157 

212,586 

Tropi-Cal-Lo  Fruit  Drinks  . 

33 

60 

71,055 

Tropicana  Orange  Juice  . 

13 

21 

53,485 

Twist  Lemonade  Mix  . 

4 

4 

3,619 

Wyler's  Drink  Mixes  . 

8 

13 

31,505 

Cereals  &  Breakfast  Foods 

Kellogg's  Cereals  ....  . 

Kellogg's  Corn  Flakes  . 

Kellogg's  40%  Bran  Flakes . 

Kellogg's  Kombos  . 

Kellogg's  Product  19  . 

Kellogg's  Special  K  . 

15 

18 

43,278 

108 

188 

806,211 

32 

67 

119,130 

12 

24 

56,112 

105 

187 

276,322 

8 

8 

8,060 

Lucky  Charms  . 

8 

13 

18,976 

Malt  0  Meal  . 

8 

16 

19,284 

Quake  . 

20 

37 

33,912 

Quaker  Cap'N  Crunchs  Crunch  Berries 

8 

13 

13,244 

Quaker  Instant  Oatmeal  . 

3 

3 

2,980 

Condiments 

Accent  . 

3 

6 

6,000 

Aunt  Jane's  Pickles  . 

II 

17 

20,085 

Bonique  Dressing  . 

10 

17 

17,060 

Contadina  Cookbook  Sauces  . 

63 

116 

130,142 

Crystal  Sugar  . 

7 

9 

74,794 

Del  Monte  Pickles  &  Relish  . 

13 

23 

52,120 

Domino  Sugar  . 

59 

105 

402,307 

Durkee  Pickles  . 

8 

14 

33,595 

G.  W.  Sugar  . . 

8 

16 

18,600 

Heinz  Sugar  . 

3 

3 

3,576 

Hunt  Wesson  Prods . 

10 

18 

17,610 

Hunt's  Tomato  Paste  . 

5 

7 

7,000 

Jolly  Time  Instant  Buttery  Flavor  .... 

3 

5 

5,460 

Kraft  Dressings  . 

6 

7 

33,222 

{Continued  on  page  94) 

EDITOR  8C  PUBLISHER 

for  March 

28,  1970 

92 
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Religion’s  on  page  1; 
RNS  service  grows 


In  virtually  every  area  of 
front  page  news  today — race  re¬ 
lations,  politics,  population  ex¬ 
plosion,  poverty,  peace,  business, 
world  development,  social  and 
educational  institutions — relig¬ 
ion  is  a  factor. 

And  the  primary  role  of  Re¬ 
ligious  News  Service  is  to  trans¬ 
mit  the  religious  scene  not  just 
to  religious  publications,  but  to 
the  major  secular  press  of  the 
nation  and  world. 


weekly  news  script  designed  for 
15-minute  radio  programming 
which  is  used  by  some  200  sta¬ 
tions.  This  same  service  is  com¬ 
bined  with  photos  that  tie-in 
with  the  news  items  and  are  of¬ 
fered  in  a  tv  package. 

At  the  end  of  each  year,  RNS 
issues  a  “Year  in  Religion”  of 
the  developments  of  that  year.  It 
was  the  first  comprehensive  in¬ 
terreligious  feature  of  its  type 
and  many  non-subscribers  re¬ 
quest  this  service. 

The  RNS  photo  service  com-  mr  j  ^  •  I 

plements  the  news  output.  A  i^0WSQ3.y  opCCl&iS 
photo  file  of  more  than  400,000 


United 

FEATURE 

SYNDICATE,  INC. 


William  C.  Sexton 


Sexton  to  direct 


Lillian  R.  Block 

RNS  is  owned  and  operated 
by  the  National  Conference  of 
Christians  and  Jews.  It  was  or¬ 
ganized  in  19:t3  as  independent¬ 
ly-managed  operation  of  NCCJ. 

This  unique  organization  has 
a  global  network  of  950  news  and 
photo  correspondents  who  enable 
RNS  to  service  some  100  daily 
newspapers  and  news  magazines, 
450  religious  publications,  200 
radio  and  television  stations,  in 
addition  to  more  than  80  religi¬ 
ous,  civic  and  government  agen¬ 
cies. 

Under  managing  editor  Lil¬ 
lian  R.  Block,  RNS’  output  com¬ 
prises  a  daily  file  of  news,  a 
daily  photo  service  and  weekly 
features.  The  daily  service  con¬ 
tains  a  domestic  report  and  a 
foreign  report.  Between  15,000 
and  17,000  words  or  roughly 
50-65  separate  stories  are  filed 
each  day.  The  “Week  in  Reli¬ 
gion”  is  a  feature  which  deals 
with  outstanding  trends  of  in¬ 
terest  to  the  religious  constitu¬ 
ency  and  provides  the  back¬ 
ground  and  interpretation  nec- 
essarj’  for  understanding  them. 

“Religion  in  Review”  is  a 
summary  of  the  week’s  news  for 
the  church  pages  of  smaller 
dailies  which  find  the  daily  news 
reports  too  comprehensive  for 
their  needs. 

Additionally,  RNS  produces  a 


individual  items  is  maintained 
and  it  contains  photos  of  religi¬ 
ous  personalities,  events  and  all 
aspects  of  social  problems. 

RNS  has  an  extensive  general 
religious  news  “morgue”  fre¬ 
quently  used  by  outside  writers 
and  others  engaged  in  special  re¬ 
search. 

The  world  news  and  photo 
service  sustains  itself  largely  on 
fees  paid  by  its  clients.  It  re¬ 
ceives  a  small  annual  subsidy 
from  the  National  Conference  of 
Christians  and  Jews. 

Having  pioneered  in  interre¬ 
ligious  journalism,  RNS  is  eag¬ 
erly  looking  forward  to  the  de¬ 
velopments  in  the  ’70’s. 

“One  of  the  major  contribu¬ 
tions  that  RNS  has  made  has 
been  in  the  field  of  urban  crisis 
and  involvement,”  notes  Miss 
Block.  “We  have  endeavored  to 
report  thoroughly  the  role  of  re¬ 
ligion  in  racial  problems  and  in 
the  problems  related  to  our  ur¬ 
ban  situations.  We  are  aware  of 
the  importance  of  religious  in¬ 
volvement  and  its  relation  to  so¬ 
ciety  and  we  strive  to  report 
the  news  as  accurately,  objec¬ 
tively  and  interestingly  as  pos¬ 
sible.” 

Religious  leaders  have  criti¬ 
cized  newspaper  religion  news 
sections  for  their  emphasis  on 
local  news  to  the  neglect  of  na¬ 
tional  and  international  devel¬ 
opments  in  religion,  but  RNS 
has  made  it  possible  for  a  news¬ 
paper  to  do  something  about  the 
imbalance. 

• 

’  Thomson — 1-a-clay 

London 

This  is  Lord  (Roy)  Thomson’s 
latest  ambition  in  his  75th  year: 
One  newspaper  for  every  day  of 
the  year.  The  Canadian  born 
press  lord,  who  now  has  182 
newspapers  in  the  United  States, 
Canada,  Great  Britain  and  West 
Indies,  says  he  wants  to  own  365 
papers  before  he  dies. 


Garden  City,  N.Y. 
William  C.  Sexton  has  been  j 
appointed  director  of  Newsday 
Specials,  the  Long  Island  news¬ 
paper’s  national  news  syndi- 1 
cate.  His  appointment,  effective 
April  6,  was  announced  this  i 
week  by  Bill  Moyers,  publisher 
of  Newsday. 

“Sexton  comes  to  Newsday 
Specials  with  a  broad  back¬ 
ground  of  experience  in  all 
phases  of  the  newspaper  and 
syndicate  fields,”  Moyers  said. 
“He  will  play  a  key  role  in  the 
development  of  new  features  and 
the  further  expansion  of  our 
syndicate  operations.” 

Sexton,  41,  has  been  editor  of  j 
Publishers-Hall  Syndicate,  a , 
subsidiary  of  Field  Enterprises, ! 
publishers  of  the  Chicago  Sun-  j 
Times,  Chicago  Daily  News  and  ! 
World  Book  Encyclopedia.  He  | 
joined  Field  Enterprises  in  1 
1966,  serving  successively  as  j 
managing  editor  and  editor  of 
World  Book  Science  Service  be¬ 
fore  becoming  editor  of  the  syn¬ 
dicate. 

Sexton  formerly  was  manag¬ 
ing  editor  of  the  Louisville 
(Ky.)  Courier- Journal  and  from 
1963  to  1966  was  associate  di¬ 
rector  of  the  American  Press ! 
Institute  at  Columbia  Univer¬ 
sity.  j 

From  1947  to  1962,  he  worked 
for  United  Press  International 
on  reporting,  editing  and  execu¬ 
tive  assignments  in  the  United 
States  and  Europe,  interrupted 
by  service  in  the  U.S.  Army. 

Born  in  Baltimore,  Sexton  at¬ 
tended  Culver  Military  Academy 
in  Indiana,  and  the  University 
of  North  Carolina  at  Chapel 
Hill. 

Newsday  Specials  w’as  estab¬ 
lished  in  1964  by  Harry  F.  Gug¬ 
genheim,  president  and  editor  in 
chief  of  Newsday,  to  develop 
strong  new  features  and  col¬ 
umnists  for  the  Long  Island 
newspaper  and  for  distribution 
to  other  newspapers. 


COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYEHE 
NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 
Humorous  Advice 
CHARLES  J.  ELIA 
Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
JEAN  ADAMS 

Teen-age  lovelorn, 
etiquette,  grooming 
MARIAN  CHRISTY 
After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report 


VARIETY  FEATURES 


LIHLE  PEOPLE'S  PUZZLE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 


D/S 


COMICS 


D/S 


ABBIE  an'  SLATS 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
EAAMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEFS  SEES  W/S 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


220  East  42nd  St.,  N.Y.,  N.Y.  10017 


EDITOR  8C  PUBLISHER  for  March  28,  1970 


93 


Important  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Records  Inc.) 

Year  1969 


S+ouffer's  Frozen  Salisbury  Steak  ....  21 

Swanson  Frozen  TV  Dinners  .  II 

Swift's  Frozen  Turkey  Prods .  10 


31 

18 

15 


30,974 

69,234 

39,984 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Kraft  Italian  Dressing  . 

6 

6 

23,780 

Kraft  Oil  . 

8 

13 

24,020 

Leslie  Salt  . 

5 

7 

7,864 

McCormick  Bacon  Bits  . 

14 

29 

29,285 

McCormick  Chili  Seasoning . 

7 

14 

14,210 

McCormick  Gravy  Mix  . 

22 

42 

55,353 

McCormick  Meat  Tenderizer  .  . 

S 

10 

10,065 

McCormick  Mixes  . 

5 

6 

10,008 

McCormick  Season  All  . 

4 

8 

8,245 

Miracle  Whip  Salad  Dressing  . 

10 

II 

25,396 

Open  Pit  Barbecue  Sauce . 

8 

10 

22,054 

Pfeiffer  Dressings  . 

9 

13 

24,499 

Ragu  Spaghetti  Sauce . 

39 

69 

115,753 

Sterling  Salt . 

32 

43 

64,206 

Wish-Bone  Dressing 

16 

21 

26,284 

Confections 

Boyer  Candies  .  . 

14 

19 

21,515 

Kraft  Candies  . 

8 

8 

21,234 

Wayne  Candies . 

3 

6 

5,980 

Dairy  Products 

American  Dairy  Assn . 

4 

8 

44,948 

Borden's  Ice  Cream  . 

3 

6 

9,120 

Borden's  Milk  . 

13 

26 

104,678 

Borden's  Yogurt  . 

14 

18 

20,988 

Coffee-Mate  . 

4 

5 

5,000 

Country  Line  Cheese  . 

6 

1 1 

19,696 

Cracker  Barrel  Cheese  . 

9 

9 

18,950 

Crowley's  Chocolate  Drink  . 

3 

3 

4,990 

Crowley's  Cottage  Cheese  . 

6 

8 

16,420 

Crowley's  Dairy  Prods.  . 

3 

5 

19,393 

Crowley's  Dip-N-Chip  . 

3 

4 

4,020 

Crowley'S  Lil  Snackers  . 

4 

5 

5,010 

Crowley's  Prods . 

3 

5 

10,940 

Crowley's  Yogurt . 

3 

3 

7,045 

Dairylea  Cream  . 

8 

18 

18,990 

Dairylea  Milk  . 

4 

5 

5,125 

Deans  Yogurt  .  . 

3 

5 

12,616 

Fleischmann's  Margarine 

31 

57 

99,424 

Foremost  Dairy  Prods. 

16 

23 

45,599 

Foremost  Egg  Nog  . 

20 

30 

30,159 

Foremost  Milk  . 

9 

14 

25,059 

Hawthorn  Mellody  Milk  . 

4 

6 

5,664 

Jove  Go  Yogurt 

3 

4 

3,970 

Kraft  Cheese  . 

13 

13 

59,900 

Meadow  Gold  Milk 

8 

17 

66,714 

Miracle  Margarine  . 

35 

53 

103,868 

Nordica  Yogurt . 

3 

5 

16,428 

Nulaid  Eggs  . 

4 

7 

26,864 

Parkay  Margarine 

63 

109 

269,568 

Pream  . 

48 

81 

169,977 

Tuttle  Cottage  Cheese  . 

4 

6 

6,005 

Velveeta  Chees  . 

7 

7 

1 1,160 

Washington  Dairy  Prods. 

Commission  . 

4 

7 

58,348 

Wisconsin  Cheeses  . 

4 

8 

19,280 

Yami  Yogurt . 

3 

5 

6,665 

Yonson  Yogurt  . 

6 

10 

9,945 

Frozen  Foods 

Armour  Frozen  Turkey  Prods.  .  . 

3 

3 

3,792 

Birds  Eye  Frozen  Vegetables . 

10 

10 

14,090 

Checkerboard  Farms  Frozen  Turkey 

Prods.  . 

6 

12 

12,080 

Chicken  of  the  Sea  Frozen  Seafood 

6 

9 

27,440 

Cool  Whip  Frozen  Topping  . 

5 

6 

8,920 

Farmbest  Frozen  Yogie  . 

4 

6 

5,980 

Florida  Frozen  Orange  Juice  ... 

8 

10 

10,035 

Green  Giant  Frozen  Rice . 

44 

72 

80,006 

Green  Giant  Frozen  Vegetables  . 

12 

18 

20,630 

Johns  Frozen  Pizza  . 

II 

22 

27,530 

Libby's  Frozen  Orange  Juice  .... 

10 

13 

38,004 

Orange  Nip  Frozen  Breakfast  Drink 

9 

16 

54,467 

Orange  Nip  Frozen  Orange  Drink 

II 

21 

57,080 

Orange  Plus  Frozen  Orange  Drink 

6 

6 

5,850 

Poppins  Frozen  Pizza  . 

5 

8 

18,995 

Sara  Lee  Frozen  Cakes  . 

10 

12 

29,224 

Schilling  Frozen  Dinners  . 

3 

5 

9,050 

Stouffer's  Frozen  Prods . 

36 

51 

74,488 

Meats  &  Fish 


Bob  Evans  Farms  Meat  Prods . 

14 

19 

30,446 

Bounty  Meat  Balls  . 

4 

7 

17,312 

Breast  O'Chicken  Tuna  . 

17 

31 

41,720 

Carnation  Tuna  . 

19 

34 

34,175 

Chicken  of  the  Sea  Tuna  . 

15 

21 

41,270 

Corn  King  Meat  Prods . 

7 

13 

49,202 

Country  Star  Meat  Prods . . 

4 

8 

24,549 

Cudahy  Meat  Prods . 

17 

34 

315,594 

Esskay  Meat  Prods . 

5 

9 

46,640 

Gwaltney  Meat  Prods . 

3 

4 

4,975 

Hormel  Ham  . 

5 

8 

24,535 

Hormel  Meat  Prods . 

43 

74 

902,307 

Hygrades  Meat  Prods . 

10 

15 

35,437 

Kahns  Meat  Prods . 

9 

15 

44,315 

Lazy  Maple  Meat  Prods . 

II 

19 

61,274 

Marhoefer  Meat  Prods.  . 

3 

6 

18,044 

Nepco  Meat  Prods . 

7 

14 

17,055 

Neuhoff  Meat  Prods . 

3 

6 

33,356 

Oscar  Mayer  Meat  Prods . 

5 

10 

16,480 

Priority  Tuna  . 

4 

6 

6,035 

Rath  Ham  . 

10 

15 

36,568 

Rath  Meat  Prods . 

16 

27 

87,578 

Sugardale  Meat  Prods . 

7 

8 

7,995 

Superior  Meat  Prods . 

5 

6 

18,110 

Swift  Meat  Prods . 

63 

92 

401,282 

Valleydale  Meat  Prods . 

5 

8 

20,210 

Wilson  Meat  Prods . 

51 

136 

334,317 

Pet  Foods 

Alpo  For  Cats  . 

9 

14 

34,248 

Alpo  For  Dogs  . 

II 

18 

34,009 

Calo  For  Cats  . 

48 

84 

277,397 

Calo  For  Cats  &  Dogs . 

36 

60 

154,984 

Calo  For  Dogs  . 

4 

5 

7,107 

Calo  Treat  . 

3 

7 

9,152 

Dr.  Ross  Dog  Food  .  . 

5 

8 

8,000 

Friskies  Dog  Food  . 

22 

33 

33,035 

Friskies  Mix  For  Dogs . 

51 

85 

86,420 

Gold  Seal  Dog  Food  . 

4 

8 

12,175 

Jim  Dandy  For  Dogs . 

15 

29 

43,906 

Kal  Kan  For  Cats  &  Dogs . 

6 

10 

10,520 

Purina  Dog  Chow . 

5 

5 

2,625 

Purina  For  Dogs  . 

20 

30 

38,090 

Vets  Dog  Food  . 

3 

5 

9,015 

Misc.  Foods 

Bounty  Prods . 

4 

5 

7,930 

Cake  Mate  . 

25 

51 

51,320 

Campbell's  Beans  . 

Campbell's  Soups  . 

6 

12 

29,016 

75 

139 

609,701 

Chase  &  Sanborn  Coffee-Dixie  Crystals 

Sugar  . 

1 1 

21 

20,880 

Cheddar  Krisp  . 

4 

5 

13,975 

Circus  Pizza  Chips . 

3 

3 

5,528 

Creamettes  Macaroni  Prods . 

5 

6 

9,900 

Durkee  O  &  C  Onions  . 

6 

1 1 

11,030 

Florida  Grapefruit  . 

16 

30 

56,650 

Florida  Oranges  . 

28 

50 

166,300 

German  Village  Noodles  . 

4 

6 

8,660 

Green  Giant  Beans  . 

14 

22 

55,390 

Green  Giant  Vegetables . 

49 

76 

99,278 

Hanover  Prods.  . 

4 

8 

28,616 

Hanover  Relish  &  Salads  . 

3 

5 

5,774 

Hormel  Chili  . 

5 

9 

8,945 

Jays  Potato  Chips  . 

3 

7 

20,800 

Jell-O  Gelatin  . 

7 

12 

11,945 

Kellogg's  Pop  Tarts  &  Nestles  Quik  .  . 

8 

9 

6,683 

Knox  Gelatine  &  Miracle  Whip  Salad 

Dressing  . 

5 

5 

5,250 

Kraft  Dinners  . 

20 

20 

78,298 

Kraft  Jellies  &  Preserves  . 

6 

9 

15,115 

Kraft  Preserves . . 

3 

5 

8,040 

La  Choy  Prods. . 

23 

42 

103,009 

Lays  Potato  Chips  . . 

6 

12 

19,084 

L'sueur  Vegetables . 

4 

7 

14,060 

Libby's  Prods. . 

Libby's  Vegetables  . 

6 

8 

39,940 

13 

18 

33,482 

McCormick  Dinners  . 

16 

32 

34,170 

Morton's  Prods . 

7 

15 

22,512 

Nalley's  Chili  . . 

Nalley's  Prods . 

6 

II 

10,985 

15 

22 

56,450 

Pennsylvania  Dutch  Brand  Macaroni 

Prods . 

22 

33 

61,050 

Read  Potato  Salad  . 

4 

5 

4,992 

S&W  Prods . 

16 

24 

109,418 
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S  &  W  Vegetables  . 

10 

16 

45,070 

San  Giorgio  Macaroni  Prods. 

6 

II 

32,110 

Schillinq  Dinner  . 

Schilling  Taco  Casserole  and  Tamale 

4 

7 

15,020 

Pie  . 

9 

14 

25,980 

Stokely  Fruit  &  Vegetables  . 

28 

52 

71,990 

Stokely  Fruits  . 

5 

8 

8,230 

Stokely  Prods . 

15 

25 

42,578 

Stokely  Vegetables  . 

6 

10 

30,055 

Trappeys  Yams  . 

3 

4 

7,040 

Van  Camp  Beans  . 

67 

128 

457,131 

Van  Camp  Soanish  Rice . 

8 

12 

12,056 

Wilson  Prods . 

6 

10 

10,040 

Wise  Cheese  Chings . 

3 

4 

4,005 

Wise  Pizza  Wheels . 

6 

II 

1 1045 

Wise  Smoke  Rings . 

3 

4 

3,985 

Wylers  Soup . 

9 

15 

33,659 

Whirlpool  Dishwasher . 

7 

1 1 

20,824 

Whirlpool  Dryer . 

4 

6 

10,127 

Whirlpool  Dryer  &  Washer 

6 

9 

20,489 

Whirlpool  Prods . 

13 

20 

77,697 

Whirlpool  Washer  . 

9 

12 

28,161 

Refrigerators  &  Freezers 

Prigidaire  . 

49 

91 

284,771 

G.  E.  Refrigerator  . 

18 

27 

51,485 

Whirlpool  Refrigerator  . 

10 

16 

28,596 

INDUSTRIAL 

Alcoa  Siding  . 

3 

3 

5,907 

Aluminum  Co.  of  America . 

18 

25 

42,682 

American  Iron  &  Steel  Institute  .  . 

1 1 

21 

33,996 

Dillingham  Corp . 

10 

17 

140,459 

HOTELS  &  RESORTS 
Chambers  of  Commerce 


Arkansas  Publicity  &  Park  Commission 

5 

5 

5,215 

Canadian  Govern  Travel  Bureau- 
Ottawa  . 

3 

4 

19,296 

Hot  Springs  National  Park-Arkansas  . . 

8 

9 

12,074 

Las  Vegas  Nevada  . 

6 

8 

19,072 

HOUSEHOLD  FURNITURE  &  FURNISHINGS 
Armstrong  Floor  Covering  .  3 

4 

8,553 

Dixie  Dispenser  . 

7 

14 

14,205 

Ozite  Carpets  &  Rugs  . 

6 

10 

10,224 

Sealy  Mattress  . 

1 1 

12 

35,324 

HOUSEHOLD  SUPPLIES 
Aluminum  &  Paper  Products 


Aurora  Toilet  Tissue  . 

4 

4 

4,000 

Chiffon  Facial  Tissue  . 

7 

1 1 

10,996 

Crown  Chiffon  Towels . 

22 

36 

269,460 

Dixie  Cups  . 

41 

72 

72,125 

Facelle  Royale  Prods . 

3 

4 

16,800 

Gala  Towels  . 

4 

4 

9,552 

Kleenex  Napkins . 

24 

45 

57,045 

Kleenex  Towels  . 

40 

70 

85,1 15 

Lady  Scott  Facial  Tissues . 

3 

4 

4,000 

Reynolds  Wrap . 

34 

53 

53,600 

Viva  Napkins  .  . 

12 

18 

18,207 

Zee  Napkins  &  Towels  . 

7 

13 

3 1 ,000 

Zee  Toilet  Tissue  . 

5 

9 

9,020 

Zee  Towels  . 

20 

32 

32,175 

Fuels 

Oil  Heat  Council  of  New  Jersey  .  .  . 

3 

4 

59,590 

Perma-Flo  . 

6 

1 1 

22,350 

Soaps,  Cleansers,  Polishes 

Aerowax  . 

6 

6 

5,930 

Amaze  . 

4 

7 

26,010 

Biz  . 

34 

70 

165,736 

Dow  Bathroom  Cleaner . 

4 

4 

4,154 

Drive  . 

22 

24 

89,264 

Fluf  Fabric  Softener . 

3 

4 

5,448 

Hi-Lex  Bleach  . 

3 

6 

17,980 

Janitor  In  A  Drum  . 

3 

4 

4,188 

Little  Bo-PeeP  Window  Cleaner  .  . 

38 

61 

61,920 

Punch  . 

3 

3 

8,033 

Raggedy  Anns  Spray  Starch  . 

5 

10 

10,015 

Rit  Rug  Shampoo  . 

5 

9 

27,939 

Roman  Spray  Starch  . 

5 

8 

12,064 

Whistle  Cleaner  . 

25 

42 

42,400 

HOUSING  EQUIPMENT 
Air  Conditioning 


Bryant  . 

3 

6 

10,785 

Carrier  . 

18 

25 

59,359 

Fedders  . 

4 

6 

16,625 

Friedrich  . 

8 

17 

75,102 

G.  E . 

7 

17 

22,995 

Gibson  . 

3 

3 

4,200 

Hotpoint . 

3 

4 

3,592 

Whirlpool  . 

5 

8 

17,058 

York  . 

3 

5 

4,882 

Heating  Equipment 

Amoco  Heating  Equipment  . 

7 

12 

14,435 

Zebco  Heater  . 

10 

14 

14,132 

Major  Electrical  Appliances 

G.  E.  Prods . 

14 

23 

64,700 

Hotpoint  Washer  . 

8 

1 1 

28,942 

Kitchen  Aid  Dishwasher  . 

9 

12 

18,678 

Maytag  Dishwasher  . 

3 

4 

4,704 
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Beneficial  Standard  Life  Insurance  Co. 

6 

10 

24,552 

Blue  Shield  of  Northeastern  New  York 

Inc . 

3 

4 

21,470 

Central  National  Insurance  Co . 

10 

17 

79.160 

Central  States  Health  &  Life  Co.  of 

Omaha  . 

6 

9 

16,558 

Executive  Fund  Life  Insurance  Co.  .  .  . 

21 

32 

261,454 

International  American  Life  Insurance 

Co . 

4 

9 

76,976 

Iowa  State  Travelers  Mutual  Assurance 

5 

7 

14,889 

Mass.  Blue  Cross  Inc., 

Mass.  Medical  Service  . 

5 

13 

60,262 

Minnesota  Hospital  Service  Assn.  ,  . . 

3 

9 

20,486 

National  Home  Life  Assurance  Co.  .  . 

3 

5 

12,024 

National  Liberty  Life  Insurance  Co.  .  . 

12 

13 

31,456 

Nationwide  Insurance  Co . 

14 

21 

67,455 

Old  American  Insurance  Co . 

22 

31 

90,152 

Physicians  Mutual  Insurance  Co . 

56 

86 

580,504 

Presidential  Life  Insurance  Co . 

1 1 

15 

82,156 

Union  Fidelity  Life  Insurance  Co.  .  . 

63 

106 

592,330 

United  Equitable  Life  Insurance  Co. 

5 

7 

9,648 

World  Mutual  Health  &  Accident 

Insurance  Co . 

II 

13 

99,728 

JEWELRY  &  SILVERWARE 

Hilton  Watch  Co . 

4 

4 

4,01 1 

MEDICAL 

Alka-2 . 

6 

9 

32,241 

Clean'n  Treat  . 

7 

9 

10,291 

Tega  Caine  . 

3 

3 

3,618 

MISCELLANEOUS 

Beech  Mountain  Banner  Elk  N.  C.  . 

3 

3 

7,288 

Bonus  Gift  Coupons  . 

12 

22 

152,732 

Colonial  Studios  . 

3 

3 

1,194 

Conglammorate  Products,  Inc . 

3 

3 

1,756 

Foster-Trent  Inc. . 

4 

4 

3,198 

Greenland  Studios  . 

4 

4 

1,599 

Hefty  Bags  &  Kraft  Italian  Dressing  .  . 

7 

7 

7,258 

Horizon  Corp.  Tuscon,  Arizona  .... 

5 

6 

13,229 

Horseshoe  Bend  Estates  . 

4 

5 

10,198 

Niresk  Discount  Sales  . 

3 

3 

3,210 

Political-Democrat  . 

7 

13 

47,212 

Political-Miscellaneous  . 

36 

59 

261,264 

S  &  H  Green  Stamps . 

6 

9 

18,019 

Tahoe  Keys  South  Lake  Tahoe  . 

4 

7 

17,265 

Top  Value  Stamps  . 

16 

23 

151,075 

Unicorn  House  . 

4 

4 

1,599 

PROFESSIONAL  &  SERVICE 

Bonus  Photo  . 

3 

3 

3,548 

Hite  Photo  Film  Service  . 

5 

8 

30,918 

Lets  Dine  Out  Co.  . 

6 

13 

134,492 

Tex  Scottish  Rite  Hosp.  for  Crippled 

Children 

3 

3 

7,328 

Tru-Foto  . 

3 

3 

7,504 

PUBLIC  UTILITIES 

East  Ohio  Gas  Co. 

3 

4 

37,510 

Florida  Power  &  Light  Co. 

6 

9 

20,530 

Illinois  Bell  Telephone  Co . 

3 

7 

141,843 

N.  J.  Bell  Telephone  Co . 

8 

1 1 

22,375 

Northern  Natural  Gas  Co . 

6 

14 

219,272 

Northwestern  Bell  Teleohone  Co . 

4 

7 

17,966 

Pacific  Gas  &  Electric  Co.  . 

8 

14 

53,702 

United  Gas  Pipe  Line  Co.  . 
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Iiiiportant  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Records  Inc.) 

Year  1969 


Number 

Number 

Total 

of 

of 

ROP 

Accounts 

Cities 

Newspapers 

Color 

Used 

Used 

Linage 

Amy  Vanderbilt  Success  Program  For 

Women  . 

3 

3 

1.998 

Beginning  Readers  Program,  The  .  . 

4 

4 

1,599 

Educator  Classic  Library  . 

3 

4 

10,080 

Information  Inc . 

3 

3 

1,209 

Universe  Book  Club,  The  . 

3 

3 

1.209 

Yellow  Pages  Directory  . 

1 1 

16 

61,356 

RADIO.  TV  &  PHONOGRAPHS 

Radio  &  TV  Sets 

Admiral  Color  TV  . 

3 

5 

8,812 

Curtis  Mathes  Color  TV  . 

5 

10 

57,093 

G.  E.  Color  TV  . 

9 

17 

68,290 

Magnavox  Color  TV  . 

II 

22 

130,201 

Magnavox  Prods . 

12 

19 

135,621 

Motorola  Color  TV . 

8 

14 

25,568 

Philco-Ford  Color  TV  .  . 

6 

7 

16,157 

RCA  Color  TV . 

46 

83 

460,571 

RCA  Color  TV  &  Phonographs 

14 

19 

81,717 

RCA  Prods . 

.  25 

32 

146,439 

Sanyo  Color  TV  . 

3 

6 

18,376 

Sylvania  Color  TV  . 

7 

7 

10,961 

Sylvania  Prods . 

4 

6 

13,165 

Zenith  Color  TV  . 

104 

180 

564,796 

Zenith  Color  TV  &  Phonographs  ... 

3 

4 

10,087 

Zenith  Prods . 

59 

98 

226,394 

Zenith  TV  . 

3 

3 

6,174 

Phonographs  &  Records 

Columbia  Record  Club  . 

3 

3 

3,163 

Columbia  Stereo  Tape  Cartridge 

Service  . 

4 

4 

2,802 

Zenith  Phonographs  .  4 

SPORTING  GOODS.  CAMERAS  &  PHOTO  SUP. 

6 

12,686 

Cameras  &  Photo  Supplies 

Famous  Brand  Film  . 

3 

3 

1,185 

Polaroid  Camera  . 

4 

5 

12,016 

Sporting  Equipment 

Zebco  Products  . 

9 

14 

16,080 

TOBACCO 

Cigarettes 

Filters 


Doral  . 

78 

142 

884,263 

Doral  &  Doral  Menthols  . 

14 

25 

149,589 

Kent  King  . 

3 

5 

17,880 

Multifilter  . 

4 

8 

135,497 

Newport  King  Menthol . . 

51 

92 

147,207 

Newport  Menthol  lOO’s  . 

6 

10 

15,120 

Old  Gold  King  . 

4 

4 

5,960 

Old  Gold  King  and  Spring  lOO's 

Menthol .  .  . 

5 

5 

13,850 

P.  Lorillard-Cigarettes . 

3 

3 

2,980 

True  &  True  Menthol  . 

3 

3 

17,880 

Tobacco 

Edgeworth  . 

4 

8 

9,904 

Velvets  Sterling  Blend  . 

3 

5 

5,020 

Misc.  Tobacco 

Tobacco  Associates  Inc.  .  . 

4 

7 

6,604 

Triumph  .  . 

II 

18 

21,055 

TOILET  REQUISITES 
Men's  Toiletries 

Schick  Blades  &  Razors 

Perfumes  &  Cosmetics 

Tega  Tan  . 

Vedra  Preps . 


Misc.  Toilet  Requisites 

Confidets  . 

Kotex  . 

TRANSPORTATION 

Airways 
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Domestic 

Braniff  International  .  23 

Continental  .  |0 

Delta  .  5 

Northwest  Orient  .  I9 

United  .  |6 

Western  .  4 

International 

Air  Canada  .  3 

Air  France .  3 

BranItF  International .  I8 

Canadian  Pacific  .  3 

Continental  .  I9 

KLM  Royal  Dutch  .  3 

Northwest  Orient .  1 1 

Pan  American  World  .  4 

Western  . 


Steamships 

American  President 
Princess  Cruises  Inc. 


Tours 

Colcord  Travel  Service 
Haskett  Travel  Service  . 

WEARING  APPAREL 

Peds  . 

Red  Ball  Shoes  . 

Red  Ball  Summerettes  .  . 


Rochester  offers 
offset  seminar 

A  three-day  web  offset  news¬ 
paper  workshop  designed  to  fa¬ 
miliarize  newspaper  manage¬ 
ment,  and  production  supervis¬ 
ory  personnel  (and  their  sup¬ 
pliers)  with  the  offset  process 
will  be  presented  by  the  Roches¬ 
ter  (N.Y.)  Institute  of  Technol¬ 
ogy,  Graphic  Arts  Research 
Center,  April  6-8. 

The  program  will  include 
demonstrations,  discussions,  and 
an  opportunity  for  “hands-on” 
experience  with  production 
equipment.  The  GARC  staff, 
members  of  the  RIT  school  of 


printing  faculty,  and  the  Cen 
ter’s  professional  web  press 
crew  provide  the  instruction. 

Information,  descriptive 
folder,  and  application  form  is 
available  from:  William  D. 
Siegfried,  at  the  Center,  One 
Lomb  Memorial  Drive,  Roches 
ter,  N.Y.  14623. 

• 

Seliule,  BBDO,  dies 

James  R.  Schule,  50,  execu 
tive  vicepresident  of  Batten, 
Barton,  Durstine  &  Osborn, 
died  March  23  when  his  car 
crashed  on  the  Meadowbrook 
Parkway  near  Freeport,  L.I., 
after  he  had  apparently  suffered 
a  heart  attack. 


ROP  COLOR  AVAILABILITIES  SHOW  SLIGHT 
INCREASES.  The  count  of  newspapers  offer¬ 
ing  color  rose  in  1969  as  compared  with 
1968.  The  largest  gain  occurred  in  the 
number  of  dailies  that  will  accept  black 
and  three  colors.  The  papers  in  this 
category  increased  from  877  to  919.  Here 
iis  the  latest  breakdown. 

Newspapers  Offering 
ROP  Color,  HiFi,  and  SpectaColor 


Circulation 


%  of  U.S. 
Circulation 
1969  1968 
89%  89% 
79%  79% 
75%  75% 

93%  93% 


Source:  Editor  and  Publisher,  March  1969;  SRDS,  April  1969;  Newspaper 
Preprint  Corp. 

Prepared  by:  Research  Department,  Bureau  of  Advertising,  ANPA,  May  1969. 
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28 

53 

181,198 

Number  of  n/p 

(000) 

1969  1968 

1969 

1968 

3 

3 

3,630 

BW  &  1  Color 

1,429  1,417' 

55,408 

55,011 

9 

13 

13,090 

BW  &  2  Color 

1,069  1,030 

49,151 

48,895 

BW  &  3  Color 

919  877 

47,097 

46,425 

HiFi 

1,550  1,550 

58,157 

57,252 

II 

20 

19,975 

SpectaColor 

432  432 

30,455 

30,165 

5 

7 

8,346 

All  Dailies 

1,752  1,749 

62,535 

61,561 

Hoe  decision 
put  off  again 

Any  decision  as  to  the  fate  of 
R.  Hoe  &  Co.  will  have  to  wait 
until  at  least  April  10  because 
of  a  request  by  the  trustee  for 
additional  time  to  consider  new 
developments. 

Overriding  objections  by  an 
attorney  for  James  Talcott  & 
Co.,  a  Hoe  creditor  reportedly 
owed  $12  million  by  the  press 
manufacturing  concern,  Federal 
Judge  Sylvester  J.  Ryan  ad¬ 
journed  the  hearing  on  March 
23. 

One  of  the  new  developments 
was  an  announcement  by  Wood 
Industries,  Inc.,  a  bidder  for 
Hoe’s  press  division,  that  stock¬ 


holder  approval  would  be  neces¬ 
sary  for  transfer  of  100,000 
shares  of  Wood  common  stock 
to  the  Hoe  trustee  as  partial 
payment  for  certain  assets  of 
the  division.  It  was  estimated 
that  such  a  proxy  petition  would 
take  60  to  90  days. 

A  Wood  representative  said 
the  company  would  offer  notes 
worth  $1,500,000  to  the  trustee 
in  the  event  that  stockholder  ap¬ 
proval  could  not  be  obtained. 

Edwin  J.  Weseley,  attorney 
for  the  trustee,  John  J.  Galgay, 
said  also  that  he  wanted  time  to 
verify  credit  commitments 
claimed  by  Continental  Interna¬ 
tional  Corp.,  Chicago,  the  only 
other  bidder  for  the  press  divi¬ 
sion. 


'  classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


I 


ANNOUNCEMENTS 

Appraisers — Consultants 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur- 
l>ose3  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


Business  Opportunities 

START  OFFSET  PAPER  or  shopper 
with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO,  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  10010. 


PROFIT-SHARING  OPENING  for 
stamp  publication  editor:  also  non¬ 
resident  columnist.  Write  fully.  Box 
430,  Editor  &  Publisher. 


NEWSPAPER-JOB  PRINTING  PLANT 
wanted  to  print  for  long  established 
trade  DAILY  paper.  Printer  must  have 
flat  bed.  letterpress  equipment  plus  the 
usual  Ludlows  and  Linotypes;  should 
have  at  least  4  Linos.  Paper  is  printetl 
on  coated  stock,  trim  size  X  12%; 
some  color.  Please  write  immediately. 
Box  407,  Editor  &  Publisher. 


OFFERING  CIRCULATION  for  area  j 
at  press:  also  rack  distribution,  daily- 
Sunday.  Box  457,  Elditor  &  Publisher.  | 


FULL-TIME  BUSINESS  PAGE  prop-  i 
osition ;  state  rights,  WATS  'phone,  j 
plus  four  annual  special  e<litions. 
Grand  opportunity — man  or  woman. 
Box  448,  Mitor  &  Publisher. 


ISeicspaper  Brokers 

HARRIS  ELLSWORTH,  Licensed  Bkr.. 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 


The  DIAL  Agency,  1503  Nazareth,  ] 
Kalamazoo,  Mich.  49001.  Ph :  349-7422.  i 
".\merica’s  No.  1  Newspaper  Broker.”  ' 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of  | 

Daily  NEWSPAPERS  Weekly  ' 
in  Eastern  states  i 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20004 
(AC  202)  NAtional  8-1133 


PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper 
sale.  Newspaper  Service  Company, 
Inc.,  P.  O.  Drawer  12428.  Panama 
City,  Florida — 32401. 


ANNOUNCEMENTS 

Newspaper  Brokers 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  nights:  or 
write  Box  3364,  Clearwater  Beach. 
Florida  33515.  No  obligation,  of  course. 


PAINE 

Daily  Newspapers — Nationwide  Service 
Abbott  E.  Paine.  Ph :  (714)  886-4319 
Vernon  V.  Paine,  Ph:  (714)  624-8735 
Monte  M.  Miller,  Pat  Miller,  salesmen 

305  Taylor,  Claremont,  Calif. — 91711. 

JOSEPH  A.  SNYDER,  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim  Ca.  92806 

NEGOTIATORS  for  transfer  of  news- 
pai)er  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den.  Ala.  35902.  Ph :  (AC  205)  546-3357. 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

SYD  S.  GOULD  ASSOCIATES 
’’the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.  P.O.  Box  7267 
Montgomery.  Ala.  (205)  262-2411 

MEL  HODELL,  Broker 
Sales-Appraisals-Consultation 
1388  N.  Euclid,  Upland.  Calif.— 91786 


Netespapers  For  Sale 

NO  POLLUTION.  SMOG 
OR  CONGESTION  HERE 
But  in  Northern  New  England  there 
is  a  modern,  offset  weekly  that  is  very 
profitable.  Gross  in  1969  was  over 
$140,000.  Circulation  over  6,000  ABC. 
Paper  was  built  on  modern  ideas  and 
is  largest  in  its  county.  Box  245,  Editor 
&  Publisher. 


LONG  ESTABLISHED  DAILY 
You  can  own  it  with  $50,000  down 
plus  working  capital  at  2%  times  gross 
if  you  have  experience  to  make  most 
of  it.  Complete  rotary  letterpress  plant. 
Good  Area  3  county-seat.  Box  228, 
Editor  &  Publisher. 


EDITOR  8C  PUBLISHER  for  March  28,  1970 


ANNOUNCEMENTS 

Newspapers  For  Sale 

WEEKLY  serving  military  base,  $38M 
gross — net  10  percent.  Editorial  mat¬ 
ter,  distribution  provided.  Printed  on 
contract.  Excellent  man/wife  opera¬ 
tion.  $30M  with  $5M  down.  Zone  5. 
Box  302,  Editor  &  Publisher. 


EXCLUSIVE  COUNTY  WEEKLY  and 
real  estate:  $7,600  down;  gross  $48M. 
SELLERS  &  HOGUE,  1415  E.  Univer¬ 
sity  Dr.,  Mesa,  Ariz. — 85201. 


STRONG  MIDWEST  WEEKLY  offset 
newspaper;  gross  $80,000 :  printed  in 
central  plant;  also  does  commercial 
printing  with  new  11  x  17  offset  press 
with  camera  and  plate  burner.  Good 
money-maker;  other  interests  for  sell¬ 
ing.  Box  314,  Editor  &  Publisher. 


AVAILABLE 
Newspapers,  Magazines.  Broadcast 
and  Printing  Facilities.  Write : 

J.  N.  WELLS  &  COMPANY 
643  W.  Roosevelt  Rd.  Wheaton,  Ill. 


SMALL  DAILY,  Zone  2.  long  estab¬ 
lished.  Complete  plant,  modem  equip¬ 
ment.  ’69  volume  $440,000.  Priced  2% 
times  gross.  13  times  net  before  taxes. 
Box  393,  Editor  &  Publisher. 


SMALL  DAILIES  like  this  seldom 
available.  70  years’  continuous;  only 
daily  in  60,000  county — 16,000  county- 
seat;  county  has  50%  growth  since 
1960,  no  defense  industry,  in  metro 
area  but  not  suburban.  ABC  circula¬ 
tion  up  25%  last  6  months.  Non-union  ; 
offset.  Unique  situation  of  owner  makes 
feasible  purchase  with  basic  capital  in¬ 
vestment  of  30%,  balance  on  expensed 
payout.  Only  principals  with  rated 
references.  Area  6.  Box  410,  Editor  & 
Publisher. 


NORTHERN  CALIFORNIA  mountain 
community.  Exclusive  county-seat  week¬ 
ly  since  1853.  $7,000  down.  Box  441, 
Eklitor  &  Publisher. 


NEWSPAPER  SERVICES 

Features  Available 

Weekly  comic  strip — “VARMINTS” — 
appearing  in  157  newspapers  now  avail¬ 
able  at  48^  per  week ;  we’re  over¬ 
stocked  with  mats  and  proofs.  R.W.K. 
Studio,  Box  262,  Rensselaer,  Ind. — 
47978. 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(.\C  212)  JAckson  2-6105 


Syndicated  Tape 

SYNDICATED  COLUMNS  on  TTS  or 
computer  tape;  cuts  costs.  Teletypist 
Service.  1133  Broadway  N.Y.C.  10010. 


MACHINERY  &  SUPPLIES 

Composing  Room 

JUSTOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO  Berlin. 
Wise.,  and  18  W.  22,  N.Y.C.— 10010. 


ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  N.  Y.,  N.Y.  10007. 


JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  PTIN  Business  Products, 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
—08034.  (AC  609)  428-3223. 


WEEKLY  NEWSPAPER  in  growing 
Western  Connecticut  community.  $50,- 
000-plus  gross.  Potential  for  much 
more.  $10,000  down.  Terms.  Write  Box 
483,  Eilitor  &  Publisher. 


BY  THE  BLUE  PACIFIC— only  $5,000 
down  buys  $45,000  gross,  offset 
weekly:  attractive  tax  situation.  Needs 
vigorous  comunity-type  publisher.  J.A. 
Snyder,  Newspaper  Broker.  2234  E. 
Romneya  Dr..  Anaheim,  Calif. — 92806. 


Netespapers  Wanted 

PUBLISHER  HAS  SOLD  PAPER: 
seeks  another  weekly.  Zone  2,  prefer¬ 
ably  N.J.  or  Metropolitan  N.Y.  area. 
Many  years  successful  operation  sev¬ 
eral  wee'xlies.  Box  429,  Editor  &  Pub¬ 
lisher. 


Publications  For  Sale 

GROUP  OF  MAGAZINES— Slick,  all 
national  circulation — newsstand,  sub¬ 
scription.  Gross  near  $4  million  (re¬ 
turns  included)  ;  own  distribution  sys¬ 
tem.  No  printing  plant.  Priced  $2  mil¬ 
lion,  secured  sale.  Meeting  contact 
only.  Robert  N.  Bolitho.  Krebiel-Bo- 
i  litho.  Box  133  Emporia,  Kans. — 66801. 

!  (316)  342-5280. 


TWO  REGIONAL  MAGAZINES  — 
specialty,  prestige.  High  gross  $270,000. 
No  printing  plant.  Can  be  expanded. 
I  Pric^  $236,000.  Established  37  years. 
1  Krehbiel-Bolitho,  Box  133,  Emporia, 
j  Kans. — 66801. 


NEWSPAPER  SERVICES 

Features  Available 

"CHIC  CHAT” — Proven  on  metro  daily 
for  two  years :  grooming,  fashion, 
make-up  hints.  Rates  on  request.  Box 
322,  Editor  &  Publisher. 

"ON  THE  MUSIC  SCENE”  with  Bob 
Budler.  Nation’s  top  record  and  music 
columnist.  Weekly.  Increase  readership 
at  low  cost.  Write:  Queen  City  Pub¬ 
lishers.  724  S.  Braun  St.,  Denver,  Colo. 
—80228. 


COMPUGRAPHIC  MACHINES  avail¬ 
able  on  our  leases  or  easy  pay  con¬ 
tracts.  We  stock  supplies  for  cold  type 
composing  machines.  National  Pub¬ 
lishers’  Supply  Corp.,  Box  29,  Berlin, 
Wise.  54923  or  18  W.  22  N.  Y.  10010. 


PHOTON  200 


SEE  THIS  HONEY  IN  OPERATION 
Lenses:  Standard  lenses  in  5,  6,  7, 
8,  9,  10,  11,  12,  14,  IS.  24 
and  28-pt.  Special  Lenses  in 
36-pt.  and  48-pt.,  slip-in 
lenses  with  lense  cases. 
Magazines:  Two  (2)  9"  standard  mag¬ 
azines.  Maximum  film  width  10" — 
maximum  type  width  9".  Excellent 
condition.  ’Trouble-shooting  lights: 
built-in  trouble-shooting  lights  which 
greatly  aid  in  locating  machine  prob¬ 
lems  such  as  lockups  and  general  ma¬ 
chine  stop-pages.  They  pin-point  area 
of  the  problem.  Electrical :  120-volt  AC 
60-cycle.  Machine  and  above  listed 
equipment  is  in  excellent  operating 
condition  and  used  daily  in  actual  type¬ 
setting  production. 

THE  JOSEPH  SHELDON  CO..  INC. 

26200  Greenfield,  Suite  #8 
Oak  Park,  Michigan — 48237 
Phone  (313)  399-2525 


!  Wide  Range  Model  35  MIXE’R  LINO- 
■  TYPE.  65000  series.  equippe<l  with  two 
72  channel  split  and  two  90  channel 
full  magazines,  SQ  with  electric  LH 
jaw,  T-Blo,  6  Mold  Disk  and  molds, 
Mohr  Saw.  QO  Knife  Block,  electric 
pot  and  MTR,  AC221  3-phase.  Good 
condition.  Operating  daily.  $3750.  Box 
I  436,  E<litor  &  Publisher. 


^MONARCH  INTERTYPE— 

Serial  No.  32215 

High  speed  Fairchild  unit, 
Shaffstall  detector,  safeties, 
electric  pot,  feeder,  blower. 
Star  (F)  Sefectomat  quadder, 
two  magazines,  4  mold  disk. 
$9,500. 

Universal  Ptg.  Equipment  Co. 

Lyndhurst,  N.  J. — 07071 
(201)  438-3744 
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.M.4CHINERY  &  SUPPLIES 

M.YCHINERY  &  SUPPLIES 

HELP  WANTED 

HELP  WANTED  ,  ■ 

Composing  Room 

Perforator  Tape 

Academic 

Administrative  ; 

SET  OF  FRIDEN  JUSTO WRITERS,  NEW  STATIC-FREJB  perf  tapes  at  our  firarfnnt*  in  Tmimalism ^Th®  GEINERAL  MANAGER  with  successful 

$2,000  or  $1,000  each  :  one  660  F,  S#  ^  same  prices — lowest  in  USA,  All  colors.  School  of  Journalism  at  Michigan  State  background  and  know-how.  Benefits, 

2112  Varityper  with  30  fonts  of  type  I  Top  quality.  Univeraity  has  a  limited  n^ber  of  retirement.  Box  456,  Editor  &  Pub- 

^2,000^  Call  (AC  703)  382-2957  The  !  Call  or  write  grald^te  ^  t^hlng  '  S^^nXps  fo^  'i^her. 

News  Me^njrer  Box  419,  Christians-  PORTAGE  (215)  PO  2-3555  women  with  an  interest  in  ^  ^  _ 

Durg,  va.  iiKjii. _  25  E.  Exchange  St.,  Akron,  Ohio  44308  |  graduate  study  in  journalism  and  map 

T  TXTr\r,TT  /->»•,  /i  ,  I  Communications.  Programs  lead  to  the  Artists— L,artOOniStS 

TWO  LINOFILM  Optical  Computer  - -  „  A.  in  journalism  and  the  Ph.D.  in 

Presses  &  Machinery  I  American  Studies.  Preference  given  to  ARTIST-CARTOONIST 

— - - - - - — -  those  with  media  experience.  Begin-  i  for  South  Florida  p.m.  daily 


Artists — Cartoonists 


TWO  LINOFILM  Optical  Computer  - -  „  A.  in  journalism  and  the  Ph.D.  in 

'i^n’t^  Presses  &  Machinery  American  Studies.  Preference  given  to  ARTIST-CARTOONIST 

spare  parts  kit  including  extra  wtion  — - - - — . — - — -  those  with  media  experience.  Begin-  for  South  Florida  p.m.  daily 

k^boardt“nd  Two  6'fe^^l  GOSS  SUBURBAN  6  UNITS  stacked.  Ttf  A®lal?s"’fe"mi.RL '^Sc^l°of  JoS^I 

Raders.  Call  (312)  729-3800. _  folde.  Purdias^  ^tirUan^g ‘Xhi|aT488V3"‘"'”‘^"'  - - - - - 

LINOTYPE  MODEL  14,  8*32291;  30  gram  Publishing,  Toronto.  (416)  376-  tensing,  raicnigan  aaoij.  I  Circulation 

em  4-pocket  mold  disk  with  3  molds,  i  4518.  -  -  ^ 

Mohr  saw,  electric  pot,  air  blower,  ;  (-ncd  iiMivirocaT  cn,..  ♦!,»  SMALL,  VIGOROUS  J-DEPARTMENT,  AREA  1 — Exceptional  opportunity  with 

tw’o  main  90-channel  magazines  to  go  I  .  '^*2?  University  of  Wyoming  has  faculty  morning  and  evening  daily  and  Sunday 

wit;,  machine:  also  Margach  feeder.  ,,0  P _ 7  wiatnsj.  aix  units  opening  Sept.  1.  Rank  and  salary  to  newspaper  for  exiierienced  circulation 

Box  473,  ^itor  &  Publisher.  cm  double  color  depend  mainly  on  qualifications,  manager.  Excellent  potential  with  es- 

- - - vPmiii’.  two  folders  (one  is  a  %  Master’s  required:  Ph.D  or  doctorate  tablished  independent  newspaper  in 

JUSTOWRITERS.  10-pt.  recorder  with  ,  °  j  f  drives.  Actually  two  ^prk  desirable  but  emphasis  more  on  still  growing  industrial  northeastern 

front  and  back  readers  and  8-pt.  re-  Presses  tied  together.  I  his  press  prints  news  experience,  teaching  ability,  city.  Carriers,  motor  routes  and  U.S. 
producer  with  edge  card  attachment:  I  p?®*  °  1 »  n  ® Write  details  to  E.  H.  Linford,  Box  mail  delivery.  Latest  modern  mechani- 

$2,000  takes  both.  Varityper  610-F  bt.,  Detroit,  |  3904^  University  Station,  Laramie,  cally  equipped  department.  Send 

with  5  fonts,  $495.  Package  price,  all  ]  o'-no  collect  (313)  :  — 82070.  '  resumi  with  full  particulars.  Box  354, 

three  units— $2,300.  TV  THIS  WEEK,  '  ^*>--3iU3. _  Editor  &  Publisher. 

P.O.  Drawer  630,  Montgomery,  Ala.  4-UNIT  SUBURBAN  web  offset,  new  - - - - - - - 1  a mynxi  vrAXTAr’ro"  TT 

-36101:  or  call  (205)  2S8-5G50.  ,  in  1964:  excellent  Available  late  1970.  j  Administrative  “  T  i*^; 

- - - '  Spokane  Valley  Herald.  E10104  Spra-  _ _ _ _  ;  m"?- ^  *  1,1  ^  «in  7. 


PHOTONS  (2) 

Two  well-maintaine<i  Photon  machines : 
Series  200A  are  now  available,  due  to 


gue  Ave.,  Sliokane.  Wash. — 99206.  (AC 
509)  WA  4-2440. 


Wyo. — 82070.  '  resumi  with  full  particulars.  Box  354, 

I  Editor  &  Publisher. 

■  Ti  '  I  CIRCULATION  MANAGER,  a  self- 

Aaministratiie  I  starting  go-getter,  for  an  offset  daily 

'  in  Michigan.  $200  weekly  -|-  $10  per 
GENERAL  MANAGER  for  outstanding  "'^ek  for  each  100  new  subscri^rs  .  . 
semi-weekly  in  one  of  finest  small  |  f.  chance  for  real  money.  Excellent 


our  expanded  operations.  These  ma-  18  STANDARD  DUPLEX  letterpress  towns  in  West  Must  l)e  well  back-  benefits.  No  floaters,  plea^. 

chines  are  equipped  for  12  type  sizes,  i  unite  plus  2  Duplex  Unitubular  unite,  grounded  in  advertising  sales.  Prefer  ^ 

6-48  point  (15  fonts)  and  will  deliver  I  In  excellent  condition.  Can  print  72  !  you^g  man  who  wants  to  join  com-  Editor  &  Publisher. 


rightreading  copy  on  paper.  Also,  auto-  |  black  pages  or  12  four  color  pages  or  i  munitv-oriented  organization.  Send  | - — — 

matic  multillash  and  escapement,  mag-  I  combinations  of  color  and  black.  Half  resume  in  confidence  to  Box  508,  Editor  PROVEN  SALES-ORIENTED  circula- 
azir.es  with  short  run  canisters,  books  and  quarter  folders.  14  three-spider  .  ^  Publisher.  f'uu  builder  to  change  35,000  controlled 

and  wiring  diagrams.  Style  cards  and  |  reels.  Four  60  HP  motors.  Tools,  spare  '  _ _  "  circulation  carrier  delivered  weekly  to 

disks  are  available,  as  are  some  spare  I  gears  cylinders.  Complete  printing  '-s—  -■jk— .  ~  paid.  Career  opportunity  with  dynamic, 

parts.  Call  or  write  to<lay:  Frank  j  plant  including  related  stereo  and  I  f  '  . -bitz . y.v.  rapidly-growing  group  of  4  offset  news- 

Marsteller,  Call-Chronicle  Newspapers,  i  nickel  equipt.  $25,000.00,  40%  terms  i  <  7“  |si:y  papers  in  lovely  Area  3.  Box  428 


101  N.  Sixth  Street.  Allentown  Pa.  I  sensible  interest  rate.  Phone  Cleveland. 


13105.  (215)  43.3-4241. 

HALITONES  MUDDY?  No  detail? 
Ijet  jm.  Duralumin  Base  clean  them 
up.  Ask  Jack  Moore,  K'l,  Metlina, 
Ohio — 44256. 


M ail roo m  Equ i pmen  I 

HEAD  FOR  WIRE  TYERS  MODEL 
lOlB.  ECONOMLST  NEWSPAPERS. 
5959  S.  HARLEM,  CHICAGO.  (312) 
5S6-S8O0,  EXT.  241. 


Ohio  (AC  216)  431-4444. 

HOW  CAN  A  P^SS  BOUGHT 
NEW  IN  1951  BE  LIKE  THIS? 

The  honest  answer  is 
maintenance  protecting 
high  quality  production 

PRElSES'^RANGE'’25m  '  °pT  0^  "T  welKsteM  I  ',  MONEY^'tOO®'^'' 

to  40000  pa^rs/hour.  teem'd^'  ne®ws’’°"rnd''*  1  J  I  There  are  only  a  handful  of  daily 

Complete  including  yalu.able  '  ®  ,  wTl,  hf  e.oerfeH  to  f  '4  newspapers  in  the  U.S.  where  circula- 

items  of  stereo  equipment.  IrnH  .ce  ^Ault.  wfirh*  wih  I  '  tion  could  be  doubled  in  three  years 

TVPg'T  pPv'g'rTn  •  ;  i  rp:frfor7hemselv:s.'tnd''‘a  I  I  and  triply  in  .  five.  Every  knpwledge- 

^  I  complete  resum4  and  salary  :  |  able  publisher  is  aware  of  which  mar- 

3312  N.  Ravenswood,  Chicago  i  |  rio^irAH  in  fire*  IaHap  Rnv  1  ^ets  these  are.  He  is  watching  them. 
cllT  Newspaper  Conveyor  6  wire  ?  '  Edilor  »  pSblBhe°  All  |  We  publish  a  daily  newspaper  in  one 

^  ”  I  *;®"fpaiwr  Lonteyor,  b  wire,  confidences  will  be  respected  ^  markets  and  the  right  person 

complete.  Imodiate  delivery.  ^ _ ^  become  the  talk  of  the  industry. 

-  .r-T  Tv-T-  ~  ,  '  I  '  Computer  statistical  information  will 

.1  CLINE  reels  &  pa.sters,  columnar-  ;  -v  -  ..  help  sophisticated  manager.  Must  be 

mountfHl.  1 _ _ _ _  promotion-minded  and  also  good  at  de- 

-STA-HI  MULi-IPLEX  (folate)  router.  I  CONTROLLER  with  POtenttelto  move  {|i|;r.^C^art“Area  2?"  B‘ox‘'4^i"Ed^teJ 
22“i  ;  SIX  years  old.  ■  into  general  management.  Needs  solid  1  .  Publisher 

-  1  accounting,  knowlerlge  of  departments,  ;  _  * _ _ 


COMPLETE  MAILROOM  - - 

CONVEYOR  LINE:  i  C-H  Newspaper  Omveyor, 

Cutler-Hammer  counter-stacker,  Jampol  complete.  Imodiate  delivery. 

power  conveyor,  pacer-straightener,  -  — 

Cutler-Hammer  feeder  and  Signode  5  CLINE  reels  &  pa.sters,  columnar- 
wire-tyer.  Buy  .os  unit  or  separate.  In-  mountfsl. 

stalled  1966.  Three  other  pacer-straight-  -  - 

eners,  one  General  Strapping  under-  ST.A-HI  MULTIPLEX  (4  pi; 
wrap,  4  G-S  feeders.  Four  rebuilt  :  six  years  old. 

Suiiermatic  step  switches.  Don  Zarle,  - 


CHIEF  EXECUTIVE 

Northeast 

Immediate  opportunity  for  a 
strong  manager  to  take  the 
responsibility  for  the  entire 
operation  of  a  medium-sized 
daily  in  Area  I.  As  the  top 
spot  on  a  well-established 
non-met,  responsibilities  will 
include  news  and  business 
functions.  Will  be  expected  to 
produce  results  which  will 
speak  for  themselves.  Send  a 
complete  resume  and  salary 
desired  in  first  letter  to  Box 
434.  Editor  &  Publisher.  All 
confidences  will  be  respected. 


tion  builder  to  change  35,000  controlled 
circulation  carrier  delivered  weekly  to 
paid.  Career  opportunity  with  dynamic, 
rapidly-growing  group  of  4  offset  news¬ 
papers  in  lovely  Area  3.  Box  428 
Editor  &  Publisher. 

CIRCULATION  MANAGER,  promo¬ 
tion-growth  ability:  real  opportunity. 
Two  district  managers  openings  also. 
I  Good  money  if  you  can  cut  the  mus¬ 
tard.  10,000  gain  potential.  Growth 
I  bonuses.  Box  450,  Editor  &  Publisher. 


Akron  Beacon  Journal.  44  East  Ex-  i  PL.\TE  CYLINDERS  for  Goss  He.ad-  and  labor  relations.  Pleasant,  clean 


change  Street,  Akron,  Ohio 
(216)  253-111. 


Material  For  Sale 

SAVE  MON’EY  on  Headliner  paper  and 
litho  films.  Order  from  Nat'l  Publish¬ 
ers’  Supply  (N.4PSCO),  Berlin,  Wise., 
and  18  W.  22  St.,  N.Y..  N,Y.  10010. 


Miscellaneous  Machinery 

3M  PL.'VTE'MAKER  plastic  plates  for 
multilith  repro :  less  than  1-year  old: 
excellent  condition  :  cost  $7,800  new. 
Best  reasonable  offer.  Call  Dean  Trump 
(AC  212)  280-3828. 

ONE  ALMOST  NEW  IIARLCT  Roto- 
Matic  Rubber  Plate  Grinder.  Save 
$500.00.  Phone  Cleveland,  Ohio  (AC 
216)  431-4444. 

FOR  SALE:  Recently  went  completely 


liner  press,  22?i;  compression  lock-up.  Zone  2  city.  Send  resume  and  salary  ^.^^^^^TION  MANAGER  fo'" 

_ _  I  required.  Box  405  Editor  &  Publisher.  9.®00  ABC  o-day  p.m.  on  coastal  Maine 

HOE  REEL  &  PASTER,  columnar-  ' _ ! _ _  college  town.  Our  offset  newspaper  has 

niniinio,]  witb  ,  been  voted  best  community  daily  in 

'■ NEW  ENGLAND  D.AILY — circulation  New  England’  for  three  consecutive 

BFN  SHUI  M  \N  XSSnCIATFS  i  — needs  experienced  general  man-  years.  Present  manager  moving  up  to 
60  F  'V’  ‘si  NYC  "inni7  n\  74-.nn  paver  for  absentee  owner.  32.000  p.m.  after  three  years  with  us. 

r-.  1.  .->1.,  .I.v,.  Iiuii  o.v  i-4aju  ,  suiiervise  ad  department.  Com-  If  interested  in  this  fine  opportunity. 

— - - - — - - - — — — ^  I  plete.  responsibility,  $17,000  starting  please  write,  including  resume  and 

Stereotype  EauipmenI  1  Pos't'O"  available  immediately,  salary  requirements.  to  Campbell 


HOE  REEL  &  PASTER,  columnar-  ' 
mounted  with  columns. 

BEN  SHULMAN  ASSOCIATES  j 
CO  E.  42  .St.,  N.Y.C.  10017  OX  7-4590  | 

Stereotype  Equipment 

LAKE  ERIE  DIRECTOMAT 

HOE  MONARCH  MAT  ROLLER 

WOOD  PONY  AUTOPLATES 

STA-HI  MASTER  FORMERS 

TEFLON  SCREENS— 22%’’— AC 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.  N.Y.  17,  N.Y.  OX  7-4590 


Wanted  To  Itur 


Tell  all  in  first  letter.  All  will  be  an-  Niven,  Publisher,  The  Times  Record, 
swered.  Bo.x  370  Editor  &  Publisher.  Brunswick,  Maine _ 04011. 

CIRCULATION  MANAGER  with  good 

_  _  _  achievement  reconi,  experience  in  all 

LIVELY  WEEKLY.  IN  BEAUTIFUL  f.u  "  „f  circulation-  rural  route. 
PACIFIC  COAST  MOUNTAIN  TOWN  routes  L  ttle  Merchant,  .and 


center  of  skiing,  hunting,  fishing. 


truck  routes.  Little  Merchant,  :ind 
mailing  room  experience.  Midwest 


needs  experienced  ad  manager  to  de-  daily— 75.000  circulation.  Give  com- 
velop  growth  program.  Paper  strong  piet®  record  as  to  past  performance, 
and  restweted.  Paste-up  and  offset  education,  recommendations.  Prefer 
printed.  Proper  individual  will  be  ex-  someone  with  Midwest  exiierience.  All 
PMterl  to  assume  general  management  information  confidential.  Our  present 
dir^tion  soon  as  popible.  (lood  salary;  circulation  manager  has  retired.  Box 
profit-sharing  available.  Confidential  Editor  &  Publisher, 

rejilies  respected.  Send  resume  to  Box 

484,  Editor  &  Publisher.  _ 


m  MAKEUP  TURTLES-Contact  Paul  Classified  Advertising 

^Comets  with  Star  aute  ^Tte'rs  M«tei  ^izotte,  Attleboro  Sun.  34  S.  Main  St..  - 

5.  Asl^rn  repro  press  ^eTon^^^^^  iV™”’  Mass.-02703.  Ph:  (617)  EDITOR  &  PUBLISHER  for  small  CLASSIFIED  .  SALESMAN  to  join 

Ludlow  Surfacer  (new)  Hammond  222-<000.  daily  in  West.  This  is  an  excellent  young,  aRgressive  staff  on  modern  off- 

glidder  saw,  Ludlow  with  type  and  also  PHOTO-LATHE  12  X  18.  Prefer  model  an  area  of  high  livability,  ^t  daily.  Retirement  opens 

miscellaneous  equipment.  Contact  Bern-  te  otMirati^  cS^diti^  A.A  A  N^ml-  Future  growth  is  ^sureil.  Absents  April  1.  Salary  range:  $140-$n7-plus 
ard  J  Krauth  Hibhinir  Dailv  Tribune  niotJc  Ini.  enn  r  Vs.b  ir . nT^  owner.  Person  with  both  news  and  ad-  incentive  and  liberal  fringe  benefits. 

Hibbing  ^.-^557^6^  ?h  Background  will  be  given  Dry  desert-l^e  climate  in  Central 

jQjj  '  iTiu.  oamr. _  preference:  or  you  may  be  young.  Washington.  Wonderful  place  to  raise 

- ^ - WANTED:  Partial  or  whole  Linotype  stymieil  in  your  present  position,  who  a  family.  Excellent  hunting  and  fish- 

MASTER  POWDERLESS  ETCHER  mate,  Memphis  bold  condensed,  30-  has  drive  and  ability  to  succeed  in  ing.  Complete  resume  first  letter  to 
M-32,  AC  motor.  Immediate  delivery,  point  No.  287;  especially  lower  case,  higher  ixisition.  Applications  will  be  P.O.  Box  1618,  Yakima  Herald-Repub- 
ClarePress,  315  Sam  Leandro  Way,  San  Anderson  Independent,  Box  4007,  An-  treateil  in  confidence.  Send  resum6  to  lie,  Yakima,  Wash.  98901,  c/o  Mrs. 
Francisco.  Calif.— 94127.  derson,  S.C.— 29621.  Box  511,  Editor  &  Publisher.  Freeman. 
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Csreer  Opportunities 


THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Classified  Adverlising 


CLASSIFIED  MANAGER— Offset  dally 
in  Michigan  needs  a  get-up-and-go  man 
with  3  to  4  years’  experience.  Excel¬ 
lent  starting  salary  plus  big  incentive ; 
terrific  potential.  Write  all  in  letter 
to  Box  373,  Editor  &  Publisher. 

Display  Advertising 

AD  SPACE  SALESMAN 
Experienced  space  salesman  for  Chi¬ 
cago  office  of  leading  trade  magazine 
to  cover  established  accounts  and  de¬ 
velop  new  business.  Approximately 
60%  travel.  Salary  and  commission, 
expenses,  and  other  benefits.  Send  re¬ 
sume.  OMr  employees  know  of  this  ad. 
Box  414,  Editor  &  Publisher. 


IMMEDIATE  OPPORTUNITY! 

Exciting  things  are  happening  at 

this  33,000  daily: 

•  New  offset  plant  to  open  this 
fall— 

•  Extremely  strong  economy —  I 

•  Three  new  shopping  centers  now  j 

in  construction —  , 

•  Sound,  expanding  retail  com-  ' 

munity — 

•  Largest  circulation  gains  in  the 
state  for  over  two  years — 

•  Paper  judged  "best  in  state"  in 
1969— 

•  Ivocated  in  the  center  of  beauti¬ 
ful  TV  A  lakes  and  parks — 

•  Excellent  school  system. 

To  keep  up  with  the  growth  of  our 
area,  we  need  to  add  one  experiencecl 
retail  man  to  our  staff.  Excellent  base 
salary,  paid  vacation,  paid  insurance, 
car  allowance  and  attractive  incentive 
program. 

Call  or  write  today:  John  E.  Fry,  Ad¬ 
vertising  Dir.,  Kingsport  Times-News, 
220  B.  Market  St.,  Kingsport,  Tenn. — 
37662.  Ph:  (615)  246-8121. 

NEWSPAPER  ADVERTISING 
ACCOUNT  EXECUTIVES 

The  retail  .advertising  department  of 
The  Daily  Oklahoman  and  Oklahoma 
City  Times  is  expanding  its  account 
executive  staff  to  keep  pace  with  the 
tremendous  growth  now  being  e-xperi- 
cnced  in  the  Oklahoma  area.  Selected 
men  with  two  or  more  years  experi¬ 
ence  in  advertising  sales  will  receive 
an  excellent  starting  salary  with  op¬ 
portunity  for  additional  incentive 
income;  the  finest  working  conditions 
available  plus  generous  benefits  which 
include  two  weeks’  paid  vacation  after 
one  year,  sick  leave,  hospitalization 
and  major  medical  insurance  and  re¬ 
tirement  plan.  If  you  are  qualified  and 
re.idy  to  join  a  professional  teiun  on 
these  newspapers  that  are  nationally 
known  as  leaders  in  the  industry,  write 
or  apply  in  person  to:  Personnel  Man¬ 
ager.  The  Oklahom.an  &  Times,  500  N. 
Broadway,  P.O.  Box  25125,  Oklahoma 
City,  Okla.— 73126. 

ADVERTISING  SALES  PERSON  with 
layout  skills ;  organization  and  en¬ 
thusiasm  important.  Ne%v  Canaan  Ad¬ 
vertiser,  105  Elm  St.,  New  Canaan, 
Conn.— 06840.  (203)  966-9541. 

ADVERTISING 

DIRECTOR 

Newspapers.  Inc.,  Shelbyville,  Ky., 
based  company  operating  20  com¬ 
munity  newspapers  in  two  states, 
seeks  Advertising  Director  to  sell 
national  and  regional  accounts, 
direct  local  advertising  compaigns, 
and  coordinate  all  long-range  sales 
planning  ...  an  excellent  position 
with  unlimited  future  for  person 
with  strong  management  potential. 
Send  resu^  to: 

William  E.  Matthews 
P.O.  Box  I  10 
Shelbyville,  Ky. — 40065 


Display  Advertising  I 


ADVER’nSING  MANAGER  needed  for 
6,000  Scripps  League  daily  in  Fontana, 
California.  Must  be  able  to  build  4- 
man  department  into  top  producer.  Sal¬ 
ary  starts  at  $10,000;  more  if  you’re 
qualified.  Send  resume  to  Publisher, 
'The  Herald-News,  P.O.  Box  549,  Fon¬ 
tana  Calif.— 92335. 

5.000  CIRCULA’nON  DAILY  in  North-  | 
em  Indiana  needs  an  advertising  sales¬ 
man-manager.  We’ll  pay  $150-a-week  ' 
or  salary  commenscurate  with  ability  | 
experience.  Paper  is  growing;  in¬ 
dustrial  park  development;  water  rec-  i 
reation  bountiful ;  close  to  city.  Genuine  , 
opportunity  for  someone  who  wants  to 
grow  with  the  business.  Box  303,  Ed¬ 
itor  &  Publisher. 

NEED  TWO  experienced  or  semi-  ; 
traine<l  display  staffmen.  Full  details 
to  Ned  Nelms,  Delta  Democrat  Times  ! 
Greenville,  Miss. — 38701. 

DISPLAY  AD  SALESMEN  for  10,500 
daily  in  lieautiful  Southern  Oregon. 
Want  aggressive,  eager,  good  layout  1 
man.  Position  open;  salary  commen-  I 
surate  with  ability.  Write:  C.J.  Moore, 
Grants  Pass  Daily  Courier,  Grants 
Pass,  Oreg. — 97526. 

ADVERTISING  SALESMAN.  retail 
and  classified,  for  daily  newspapers  in 
E&P  Zones  5.  7  and  8.  Send  complete 
typewritten  resume,  references  to  In- 
bind  Daily  Press  Assn.,  100  West  Mon- 
'  roe.  Chicago,  Ill.  60603.  ' 

ADVERTISING  SALESMAN  —  13,500 
circulation  daily  needs  young  salesman  | 
with  some  weekly  or  small  daily  ex-  j 
perience.  Chance  to  work  in  brand  new  | 
offset  plant  with  latest  equipment  in  | 
one  of  the  most  beautiful  mountainous  i 
I  sections  of  Zone  1  .  .  .  right  in  the 
heart  of  hunting  fishing  and  skiing 
area.  Write  Box  470,  Editor  &  Pub-  1 
I  lisher  for  interview.  | 

:  ADVERTISING  SALESMAN  needed 
for  Scripps  League  daily  newspaper  at 
Fontana,  California,  (jive  experience 
and  salary  requirements  in  letter  to 
Publisher,  Herald-News,  P.O.  Box  549, 
Fontana,  Calif. — 92333. 

OPPORTUNITY  for  energetic  adver¬ 
tising  sales  representative  on  16,000- 
plus  computerized  photocomp,  full- 
color  offset  evening  daily  in  All-Am¬ 
erica  city.  Salary  plus  bonus  arrange¬ 
ment.  Excellent  company-paid  fringe 
benefits  include  hospitalization  and 
major  medical  insurance  for  staffer 
and  dependents;  group  life  insurance; 
profit  sharing.  Small  city  living  with 
nearby  big  city  conveniences.  Send 
resume  to  Tony  D.  Manuel,  Evening 
Herald.  P.  O.  Box  711,  Rock  Hill,  S.C. 
—29730. 


PROFESSIONAL  NEWSMAN,  pre-  ' 
ferably  with  reporting  and  editing  ex-  ' 
I  perience.  One  who  is  a  good  copy-  i 
:  reader  likes  research,  writes  carefully,  i 
j  clearly,  concisely.  Must  be  imaginative  | 
I  enough  to  see  programs  and  projects 
I  that  will  make  news  and  create  good-  : 

will.  What  we  really  need  is  that  rare  ! 
I  amalgam  of  competent  reporter  and 
j  publicist.  Good  job.  good  salary,  good 
I  future  with  fast-growing  company  in 
;  Atlanta,  Georgia.  Write  Box  190,  E<1- 
j  ilor  &  Publisher. 

GOOD,  SOLID  NEWS  WRITER 
CHANCE  TO  STEP  UP— For  a  writer 
with  from  two  to  five  years’  newspaper 
experience  (small  -  town  background 
would  be  fine)  who  would  like  to  fill 
a  news  writing  spot  with  a  large  Ohio 
company.  This  is  a  press  relations  job 
covering  a  wide  area  of  Ohio,  requiring 
ability  to  deal  with  newspaper  people 
at  their  own  level,  and  accurate  writ¬ 
ing,  Knowledge  of  photography,  ad¬ 
vertising,  radio  and  television  would  be 
helpful.  Resident  of  Ohio  or  neighbor¬ 
ing  state  preferred.  Send  facts  about 
yourself,  including  educational  back¬ 
ground  and  experience,  present  salary 
and  references,  to  Box  400,  Editor  & 
Publisher. 


ASSISTANT  CITY  EDITOR,  young  ag¬ 
gressive,  for  Zone  1  morning  daily  over 
20,000  circulation.  Elxcellent  chance  for 
advancement.  Write  Box  415,  ^itor  i 
&  Publisher.  | 

COMBINATION  sports  and  straight  I 
news  reporter-feature  writer  for  even¬ 
ing  shift.  Progressive  photocomp-offset  j 
full  color  paper.  Profit-sharing,  retire-  i 
ment  plan.  Times  Journal.  Vineland. 
N.J.— 08360.  Call  collect  (AC  609)  691-  j 
5000;  ask  for  Ben  Lauchter  or  Marvin 
Smith.  . 

GENERAL  ASSIGNMENT  REPORTER  ' 
Some  experience,  for  afternoon  daily  in  j 
pleasant  winter-sumer  resort  area.  Goo<l  ' 
pay,  benefits,  5-day  work  week.  (Con¬ 
tact  Editor  Leader-Herald.  Glovers- 
ville.  N.Y.— 12078. 

TOP-NOTCH  REPORTER  with  rewrite  ' 
experience  who  can  handle  features  i 
with  flair,  news  stories  and  variety  of 
assignments  with  case.  We’re  looking 
for  a  young,  aggressive  writer.  We 
need  someone  now  Send  resume  and 
sample  of  work.  P.M.  daily  in  lovely  , 
Ohio  city.  Box  368,  Editor  &  Publisher,  j 

CAPE  COD — a  good  place  to  live  and  i 
Cape  Cod’s  “most  interesting  news-  i 

paper” — a  good  place  to  work.  Tell  us 
what  you  offer  our  newsroom.  Write; 
Falmouth  (Mass.  02541)  Enterprise. 

WOMAN’S  EDITOR— We  want  a  gal 
who  feels  the  women's  pages  are  more  \ 
than  engagements  and  weddings ;  you 
run  the  show.  Metlium-sized  daily.  Zone 
2.  Write  to  Box  460,  Editor  &  Pub-  i 

lisher.  I 

CITY  EDITOR  i 

Opportunity  for  young  man  with 

proven  abilities  at  our  16,000-plus  circ¬ 
ulation,  6-coIumn  format,  offset,  photo-  I 
comp  evening  daily  in  All-America  city. 
Present  city  editor  becoming  managing 
editor  of  another  newspaper.  Pay  ap¬ 
propriate.  Fringe  benefits  include  paper 
paying  all  for  hospitalization  and  major 
medical  insurance  for  staffer  and  de- 
I>endents ;  group  life  insurance;  profit-  j 
sharing.  Co-ed  college  offers  graduate 
degrees.  Good  climate.  Phone  or  write;  , 
Robert  Cathcart  or  Roger  Sovde  Even¬ 
ing  Herald,  P.O.  Box  711,  Rock  Hill.  , 
S.C.— 29730.  (AC  803)  327-7161.  j 

FEATURE  WRITBR/PHOTOGRAPHER 
We’re  looking  for  an  experienced  fea- 
tui-e  writer/photographer  who  can  win  j 
friends  and  influence  people.  If  you  i 
are  creative  and  enjoy  choosing  your  • 
own  assignments,  we’d  like  to  hear  ' 
from  you.  Midwest  metropolitan  area. 
Up  to  $205  per  week  ($217  after  , 
April).  Write  James  E.  Spangler,  ’ 
Lindsay-Schaub  Newspapers,  Inc.,  Box  I 
789  Decatur,  Ill.— 62525.  ! 

j  EDITORS-WRITERS  ! 

I  International  service  club  association  ' 
seeks  etlitor  for  management  responsi-  j 
bility  in  the  research  and  writing  of  j 
I  pamphlets,  papers,  and  visual  aids  on 
I  wide  variety  of  subjects  relaterl  to 
I  business,  community  betterment  efforts, 
and  promotion  of  international  under- 
1  standing.  Top  writing  and/or  editing 
experience  essential.  Service  club  or 
other  volunteer  association  experience 
desirable.  Also  needed  is  a  good  writer 
for  specialization  in  areas  of  service 
club  administration  such  as  developing 
weekly  program  ideas,  promoting  mem¬ 
bership  growth,  education,  fellowship. 
Excellent  benefits.  Send  resume,  sam¬ 
ples,  and  salary  requirements  to: 

ROTARY  INTERNA'nONAL 
1600  Ridge  Ave.  Evanston,  Hi.  60201 

WOMAN’S  EDITOR 
A  challenging  position  with  one  of 
the  South’s  most  progressive  papers  is 
open  for  a  person  with  ideas  and  im¬ 
agination;  a  college  graduate  with 
several  years’  experience.  An  ideal  city 
in  whic’n  to  live,  modern  offices,  pleas¬ 
ant  working  conditions,  attractive 
housing  available.  Send  resume  and 
brief  summary  of  your  approach  to: 
Woodrow  Price,  The  News  and  Ob¬ 
server.  Raleigh,  N.C. — 27602. 


MANAGING  EDITOR  with  demon¬ 
strated  understanding  and  love  of  Com¬ 
munity  Journalism  for  35,000  circula¬ 
tion  offset  weekly  in  lovely  Area  3. 
425  Editor  &  Publisher. 

REPORTER — You  won’t  be  bored:  as¬ 
signments  deijend  only  your  capabil¬ 
ities:  we  tell  what  happens  and  why. 
If  you  like  this  type  of  journalism, 
write  to  Edw.  D.  Casey,  BMitor,  Daily 
Advance.  Dover,  N.J. — 07801. _ 

EDITOR  for  5,800  circulation  suburban 
weekly  Zone  3.  Strong  photo-news. 
Salary  adequate:  full  benefits.  Box  440, 
Editor  &  Publisher. 


CLASSIFIED 

Advertisins  Rates 


■’SITUATIONS  WANTED" 

(Payable  wlfh  order) 

A-weeks .  $1.00  per  line,  per  Issue 

3.weeks .  $1.10  per  line,  per  Issue 

2-weeks  .  $1.20  per  line,  per  Issue 

1-week  .  $1.30  per  line. 

Count  five  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Hesitant  about  answering 
a  blind  ‘help  wanted’  ad? 
Respondents  desiring  to  avoid  send¬ 
ing  a  resume  to  specific  newspapers 
or  organizations  can  st'lt  do  so  by 
placing  same  in  an  envelope  ad¬ 
dressed  to  “Classified  Department" 
along  with  a  note  listing  the  com¬ 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  for  you. 


"ALL  OTHER  CLASSIFICATIONS" 
(Ramlftanee  should  accompany  das- 
tltied  copy  when  submitfed  for  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.) 

4-weeks  .  $1.50  per  line,  per  Issue 

3-weeks .  $1.60  per  line,  per  Issue 

2-weeks .  $1.70  per  line,  per  Issue 

1-week  .  $1.80  per  line. 

DISPLAY - CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.15  per  agate  line — $44.10 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 

Tuesday,  4:30  PM 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Av*.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Plaia  2-70S0 
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Editorial 


THE  BALTIMORE  t'UN 
Expanding  news  department  needs  ed¬ 
itors  for  universal  copy  desk,  handling 
dispatches  from  eight  exclusive  for¬ 
eign  bureaus,  overseas  and  national 
correspondents,  Washington  Bureau  ^ 
and  Baltimore  and  Maryland  staff.  Ex-  I 
Iierience  not  necessary.  First-year  scale  ' 
$8,600  rising  to  $10, 600-plus  after  one 
year  or  with  experience.  A  unique  oi>- 
lortunity  for  an  intelligent  starting 
newspaperman  or  woman  to  skip  sev-  i 
eral  career  steps  by  becoming  a  mem¬ 
ber  of  a  vigorous,  congenial  copy  desk,  j 
Makeup  editing  experience  also  avail¬ 
able.  Write  full  details  to  Harold  D. 
Piper.  News  Bxlitor,  Baltimore  Sun, 
Biilitmore,  Md.,  21203. 


REPORTER  to  help  cover  this  gen-  ! 
oration’s  biggest  continuing  story  in  j 
.\laska  on  13,000  circulation  pm  daily  ! 
in  rapidly-growing  Fairbanks  facing 
Iilenty  of  interesting  problems  and  op-  i 
portunities.  Closest  city  to  world’s  most 
si)ectacular  petroleum  development.  I 
.'lend  sample  clips  and  references  to  I 
Editor,  Daily  News-Miner,  Fairbanks. 
Alaska  99701.  I 


BUREAU  MANAGER 
WIRE  DESK  EDITOR 
Good  openings 
Box  454.  Ekiitor  &  Publisher 


SPORTS  EDITOR  who  can  edit  a  sec-  I 
tion  with  more  than  just  the  traditional  j 
m.ajor  sports  for  a  21  000  Monday-  | 
Friday  afternoon  and  Sunday  morning 
Iowa  daily.  Extensive  fringe  benefits.  I 
Write  or  call  Bob  Bruegger,  The  Hawk- 
Eye,  Burlington,  Iowa — 52601. 


WANTED:  DYNAMIC  EDITOR,  full 
of  imagination  and  good  judgment,  as 
olitor  for  Sunday  paper  in  Area  1. 
Tough,  comiietitive  challenge.  Box  242, 
Editor  &  Publisher. 

COP  YRE-ADER— Have  vacancy  right 
now  for  goml  copyreader  who  finds 
$236  for  37t>-hour  week  attractive. 
Pension.  hospitalization  insurance. 
Write  L.  G.  Feldm.ann.  Managing  E<1- 
itor.  Courier-Express.  Buffalo,  N.Y. — 
14240:  or  call,  after  6  p.m.  (716)  847- 
.8700. 


.SPORTS  DESK — 36,000  a.m.  daily. 
Midwest;  lay  out  and  edit  sports  pages. 
I'osition  open  due  to  advancement.  Sal¬ 
ary  to  $178  per  week.  Degree  and  ex¬ 
perience  preferred.  Box  462,  Editor  & 
Publisher. 


ASSISTANT  NIGHT  EDITOR— Priz^ 
winning  Zone  2  medium-sized  daily 
neetis  a  ‘take-charge’  person.  Copy¬ 
reading,  hea<l  writing,  layout  required. 
Goo<l  pay,  benefits.  Rapid  advance¬ 
ment  for  a  pro.  Box  458,  Editor  & 
Publis'ner. 

DESKM.VN  now  on  small  daily  in 
Pennsylvania,  Ohio  or  Maryland  ready 
to  move  to  a  more  responsible  and 
challenging  job.  Medium-size*!  after- 
niK>n  daily  (Chart  .Are.a  2)  offers  op¬ 
portunity  for  man  or  woman  with  am¬ 
bition  and  bright  young  ideas.  Write 
in  complete  confiilence  to  Box  500.  Ed¬ 
itor  &  Publisher. 


GROWING  GULF  COAST  DAILY— 
15,000  p.m.  circulation — has  oi)ening 
for  slot  man  or  reporter-photograjiher. 
Opportunity,  good  pay,  many  l)enefits  ; 
tine  community,  excellent  schools.  Send 
resume  salary  requirements  to  Glenn 
Heath.  Me.mging  Editor.  The  Brazos- 
IHjrt  Facts,  Box  1055,  E'reeport,  Texas 
—77541. 

GENERAL  ASSIGNMENT  REPORTER 
Eastern  Pennsylvania  daily,  afternoon 
and  Sunday.  Excellent  working  condi¬ 
tions  and  fringe  benefits.  Bt>x  492,  Ed¬ 
itor  &  Publisher. 

SPECIAL  WRITER— Prestige  metro¬ 
politan  newspa|>er.  Chart  Area  2,  has 
opening  in  Sunday  department  for 
writer  to  work  on  recreation  section 
(participant  si)orts,  trips,  etc.)  :  also 
to  produce  local,  regional  and  national 
stories  up  to  4,000  words  for  magazine 
and  other  Sunday  sections.  Writing  and 
reportorial  skills  essential.  Send  re¬ 
sume,  salary  desired,  but  no  tear 
sheets.  Box  472,  Editor  &  Publisher. 

100 


position  with  The  Pioneer  Newspapers, 
a  fast-growing  Chicago  suburban  chain. 
We’re  a  subsidiary  of  Time,  Inc., 
dedicated  to  excellence  and  are  able 
to  provide  a  rewarding  situation  for  I 
a  bright,  talented,  hard-working  young  | 
man.  Please  write  Larry  Dennis, 
Pioneer  Press.  Inc.,  1232  Central  Ave., 
Wilmette,  Ill. — 60091;  or  ’phone  (312) 
251-4300. 


SPORTS  EDITOR  for  award-winning 
Illinois  daily.  Board  freedom  and  re¬ 
sponsibility  for  imaginative  young 
writer  who  can  use  camera  and  do 
layout :  some  general  reporting.  Top 
salary  and  unlimite*!  opportunity  for 
right  person.  Box  10,  ^itor  &  Pub¬ 
lisher. 


SLOT  M.AN — Metropolitan  p.m.  in 
Northeast  neetls  exiierienced  deskman 
to  fill  No.  2  position  on  universal 
desk  handling  five  editions.  If  you’re 
intereste*!  in  an  expanding  newspaper 
in  a  new  plant  with  gro^vth  potential 
that  can  offer  you  a  five-figure  salary, 
excellent  fringe  Itenefits  and  advance¬ 
ment  opportunities  send  complete  re¬ 
sume  and  present  salary  to  Box  498, 
Editor  &  Publisher. 


BUREAU  MAN 
Re|)orter  for  aggressive  South  Florida 
weekly.  Fringe  benefits,  advancement  i 
opportunity.  Send  complete  resume  to  j 
Florid.a  Keys  Keynoter,  P.O.  Bo.x  158,  | 
Marathon,  Fla. — -33(150.  | 

INDUSTRIAL  EDITOR/WRITEIR  —  ’ 
Your  ability  to  communicate  with  lay-  1 
men  and  to  handle  administrative  duties 
while  editing  and  writing  qualifies  you  1 
for  this  position.  We  are  a  Chicago  | 
e<lucational  publisher,  known  around 
the  world.  We  offer  you  hard,  satisfy¬ 
ing  work  in  a  key  editorial  position.  ; 
I  Starting  salary  open,  generous  profit- 
sharing  plan  and  other  outstanding 
I  lenefits.  Write,  giving  background  ami 
!  extierience  to  Box  497,  Editor  &  Puli- 
lisher. 

.-In  equal  otfortiinity  employer. 


SPORTS  REPORTER-DESKMAN 

Experienced  rejrorter  to  write  features,  i 
liersonality  profiles,  local  sports,  in  ! 
,  7-man  department  on  liooming  N.  J. 

I  daily  (circulation  55,000)  in  N.  Y. 
j  metroiKtIitan  area.  Work  desk  twice-a- 
week.  Many  pfjssibilities  to  .advance. 
(ioiKl  starting  pay  with  rapid  salary 
advancement.  Top  fringe  lienefits.  Car 
essential.  Write  Box  501,  Editor  &  Pule 
lisher. 


LIVE-WIRE  EVENING  DAILY  needs 
a  pair  of  live-wire  reporters  with  a 
year  or  two  of  exi>erience.  Write:  Dan 
Warner,  Executive  Editor  Eagle-Tri¬ 
bune.  Lawrence,  Mass. — 01842. 


REPORTERS,  DESKMEN  for  daily 
newspapers  in  E&P  Zone  5,  7  .and  8.  '■ 
Experienced  or  qualified  beginners. 
Send  complete  typewritten  resume,  ref-  I 
erences  to  Inland  Daily  Press  Assn.,  ^ 
100  West  Monroe,  Chicago,  III.  60603.  i 


EDITOR  for  strong  county-seat  offset 
weekly.  Southern  Indiana,  Ideal  for  j 
ambitious  reporter  wanting  more  re-  j 
sponsibility,  salary  prestige.  A-1  com-  ' 
munity.  Excellent  living  conditions,  i 
Many  recreation  facilities.  Move  now  | 
or  by  end  of  May.  Resume  to  Box  468, 

I  Editor  &  Publisher.  \ 


ATTEN’nON ! ! 

JUNE  J-GRADS  AND  RETURNING 
VIETNAM  VETERANS 
Have  your  job  opportunity  waiting 
upon  graduation  or  return  from  over¬ 
seas.  Chicago-area-based  national  trade 
publishing  firm  has  excellent  career  ; 
opportunity  for  young  man.  Gain  ex-  i 
perience  in  graphic  arts,  production,  , 
photography,  re|)orting,  feature  writ-  I 
ing.  Good  starting  salary  with  grow-  | 
ing  firm,  offering  rapid  advancement  I 
to  the  right  person.  Apply  in  writing,  | 
including  resume,  to  John  Ernst,  Ed-  i 
itor,  Horton  Publishing  Co.,  317  How¬ 
ard  St.,  Evanston,  Ill.- — 60202. 


EDITORIAL.  SECOND  MAN,  experi¬ 
enced  make-up,  news  and  feature  writ¬ 
ing  for  union  weekly;  eilucation  back¬ 
ground  helpful.  Salary,  fringe  benefits 
good.  Zone  2.  Submit  resume  with  full 
exi)erience  and  salary.  Box  465  Ed¬ 
itor  &  Publisher. 


REPORTER-ASSISTANT  TO  EDITOR 
wanted  for  6,500  circulation  daily.  Ex¬ 
perience  desired.  Salary  negotiable. 
Good  fringes.  Write  Charles  Moser, 
Editor,  Ellwoo<l  City  Le<lger,  Ellwood 
City.  Pa.— 16117. 


A  MAN’S  WORLD?  Only  if  you’ll  help 
us  keep  some  of  them  in  newspai)er 
offices.  We  need  them — men  reporters, 
that  is — on  a  lively  metropolitan  daily 
in  New  England,  flood  job,  good  town, 
goo<l  pay.  Box  494,  Editor  &  Publisher. 

REPORTER  for  prize-winning  15,200 
6-day  daily  in  beautiful  south  central 
Oregon.  Good  salary,  working  condi¬ 
tions.  Send  resume  and  three  references 
I  to  Dan  Walters.  Managing  Iklitor, 
i  Herald  and  News,  Klamath  ETills, 
I  Oreg.  97601. 


EDITOR.  MEDICAL 


"1  ALMOST  PANICKED... 


.  .  .  when  I  realizeil  my  young¬ 
est  offspring  had  practically  de¬ 
stroyed  my  most  recent  copy  of 
PATIENT  CARE.  Perhaps  she 
was  jealous  of  the  time  I  was 
devoting  to  this  particular  is¬ 
sue.  I’ll  spare  her  a  spanking 
if  I  can  replace  it.”  If  you 
would  like  to  work  for  a  na¬ 
tional  magazine  that  evokes 
this  type  of  reader  response 
we’d  like  to  hear  from  you. 

We  offer  the  challenge  of  a 
unique  approach  to  research, 
writing  and  e<liting  for  a  de¬ 
manding  professional  audience. 
You  must  enjoy  personal  con¬ 
tact  with  family  doctors  and  be 
capable  of  thorough  research 
and  practical,  well-organzied 
writing.  Medical  writing  back¬ 
ground  is  helpful,  though  not 
essential.  Editorial  openings 
start  at  $8-18,000,  depending 
on  skill  and  exiwrience. 

Write  fully  about  yourself  to- 
<lay  to  Bernard  E.  Weiss.  Man¬ 
aging  Editor,  PATIENT 
CARE,  165  W.  Putnam  Ave., 
Greenwich,  Conn.  06830.  (And 
ask  your  family  GP  or  internist 
about  PATIENT  CARE.) 


FEATURE  WRITER  for  international 
weekly — circulation  in  excess  of  1  mil¬ 
lion.  We  respect  and  reward  talent. 
Starting  salary  $300  per  week.  Must 
locate  Zone  6.  Send  resume  in  confi¬ 
dence  to  Box  464,  £klitor  &  Publisher. 


REPORTER  who  can  handle  the  rou¬ 
tine  and  big  stories  with  ease  and  dis- 
pat<-h  as  anchor  man  on  the  night 
siile.  Two-three  years’  exirerience.  abil- 
1  ity  and  drive  to  move  ahejul  in  oiten-end 
job,  college  preferred  for  this  good 
paying  opiK>rtunity  on  expanding,  mod¬ 
ern,  offset  daily-Sumlay  in  booming 
western  Kentucky.  Tell  all  first  letter 
to  Dave  Ow’en,  Managing  Editor, 
Messenger  and  Inquirer,  Owensboro, 
Ky.— 42301. 

NO  1.  ASSISTANT  on  news  desk  to 
edit  copy  do  some  layout.  Write  fully 
to  David  K.  Frazer,  Erlitor,  DeLand 
Sun  News,  Box  1119,  DeLand,  Fla. — 
32720, _ 

REPORTER  for  general  news  and 
features.  Six-day  daily  with  8,000  circ¬ 
ulation.  Exceptionally  clean,  well-equip- 
pe<l  letterpress  plant.  Friendly,  county- 
.seat  town  of  10,000  that  is  ideal  for 
raising  a  family.  Write  or  call  Harry 
Case,  Kenton  Times,  Kenton.  Ohio — 
43326.  Ph:  (419)  674-4066. 

C  O  P’\  READER 
Afternoon  daily  (Zone  2)  offers  an  at¬ 
tractive  copy  desk  t>osition  to  a  person 
seeking  growth  responsibility  and  op¬ 
portunity.  It’s  a  perfect  step  to 
utilize  a  stream  of  ideas  on  a  fast- 
moving  desk.  Five-day  week;  moving 
exiense  allowance:  college  community 
and  excellent  employee  benefit  program. 
Write  Box  499,  Editor  &  Publisher  in 
complete  confidence. 

EDITORIAL  OPPORTUNITY 
A  national  magazine  is  looking  for  a 
journalist  with  outstanding  cre<len- 
tials  to  write  articles  about  personal 
mt)ney  management  for  high  income 
readers.  Solid  experience  in  the  finan¬ 
cial  are.a  would  be  helpful  but  is  not 
essential.  More  important  are  an  in- 
ter-.'st  in  money  matters,  a  desire  to 
excell  in  this  expanding  specialty,  a 
keen  intellect,  and  the  ability  to  write 
interestingly,  colorful,  simply.  The 
successful  applicant  will  have  freedom 
to  develop  his  own  projects  on  a  wide 
range  of  topics,  and  he  will  have 
ample  time  to  spend  on  research  and  to 
polish  his  writing.  He  will  work  with 
a  large  staff  of  professionals  in  com¬ 
fortable  surroundings.  ’The  starting 
salary  will  be  liberal  and  advancement 
can  be  rapid,  both  in  terms  of  com¬ 
pensation  and  responsibility.  Fringe 
benefits  are  unmatched.  Zone  2.  Write 
fully  to  Box  505,  Editor  &  Publisher. 


EDITOR 

One  of  the  country’s  leading  suppliers  of  systems 
and  components  for  the  construction  industry  seeks 
an  individual  to  publish  2  quarterly  house  organs 
and  to  organize  a  commercial  publicity  program. 

Please  write  and  describe  your  experience  and  quali¬ 
fications,  indicating  salary  requirements  in  confidence 
to: 

L.  J.  Dunlap 

INUlill^  CONSTRUCTION 
RTEBSDN  PRODUCTS  CO. 

P.O.  Box  393 
Milwaukee,  Wise.  53201 

An  Equal  Opportunity  Employer 

EDITOR  ac  PUBLISHER  for  M.irch  28,  1970 
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HEIJ*  WANTED 


INDUSTRIAL 

EDITOR 


Large  corporation  with  headquar¬ 
ters  in  New  York  City  suburbs 
needs  Editor/Writer  for  monthly 
news  publication  serving  head¬ 
quarters  and  plant  employees 
throughout  eastern  United  States. 
Responsible,  well-paying  position 
for  someone  with  solid  news 
writing  and  some  editing  experi¬ 
ence.  Knowledge  of  layout,  pro¬ 
duction,  and  photography  helpful. 
Write  Westchester  Employment, 
Dept.  I&2. 

GENERAL  FOODS 
CORPORATION 

250  North  Street 
White  Plains,  NY  10602 

An  Equal  Opportunity  Employer  (m/f) 


EDITORIAL  ASSISTANT  for  news- 
desk  of  N.Y.C.  wire  service.  Typing 
essential.  Excellent  opixrrtunity.  Box 
502,  Editor  &  Publisher. 


HELP  WANTED 


ASSISTANT  DIRECTOR.  World  Press 
Institute.  Sept.  1,  1970.  Study,  work 
and  travel  program  for  foreign  news¬ 
men.  Two  to  three  years’  e.\periencee 
in  one  or  more  of  the  following:  public 
affairs,  media,  international  or  do¬ 
mestic  programming.  An  Equal  Oppor¬ 
tunity  Employer.  Write:  Executive 
Director,  WPI,  Macalester  College,  St. 
Paul.  Minn. — 55101. 

THE  VIRGINIAN-PILOT  (a.m.) 
and 

LEDGER-STAR  (p.m.) 
Norfolk,  Virginia 

needs  experienced  copy  desk  and  wire 
desk  personnel.  There  is  a  good  future 
here.  I^et  us  tell  you  about  it.  Write 
fully  to  R.  J.  Gonder.  Personnel  Di¬ 
rector,  122  W.  Brambleton  Ave.,  Nor¬ 
folk,  Va.— 23501. 


EXPERIENCED  REPORTER  for  a.m 
paper;  city  hall  beat.  Chart  Area  2 
Challenging  work  on  redevelopment 
model  cities  program.  Write  Box  503 
Editor  &  Publisher. 


For  brochures  newspaper,  business  and 
consumer  magazine  features,  sijeeches, 
books,  film  scripts,  annual  reports. 
Must  be  pro’s.  Send  photocopy  of  some 
work  showing  your  ability.  Describe 
briefly  writing  experience.  Background 
on  pollution  and  environmental  subjects 
helpful,  though  not  necessary.  Box  478. 
Editor  &  Publisher. 


HELP  WANTED 


Operators — Machinists  \ 


MACHINIST — Composing  Room  Ma¬ 
chinist.  A  real  opportunity  for  right 
person.  Afternoon  shift.  Permanent 
situation.  Must  be  experienced  on  TTS 
Intertype  Mixers,  Ludlow  and  Elrods. 
Excellent  working  and  living  condi¬ 
tions.  Non  Union.  Scale  $174.25  for 
36',4  hour  week.  PYill  fringe  benefits 
including  sick  pay,  retirement,  three 
weeks  vacation  after  four  years.  Write 
details  to  Mr.  William  A.  Schaefer, 
The  Waukegan  News-Sun,  100  Madison 
Street,  Waugekan,  Illinois  60085, 


LINOTYPE  AND  MAKEUP  for  com¬ 
mercial  shop;  4-day  week.  Publications 
(hot  type);  some  offset.  Open  shop  I 
Box  452,  ^itor  &  Publisher. 


HELP  W  ANTED 


Pressmen — Stereotypers 


BEAUTIFUL  SARASOTA.  FLORIDA 
has  much  to  offer  for  year-round  liv¬ 
ing.  Need  exi)erienced  man  for  com¬ 
bination  department  with  8-unit  HOE. 
$145.00  for  37%  hour  week  (nights). 
Fringe  benefits.  Contact  Personnel 
Office,  The  Herald-Tribune  &  Sarasota 
Journal,  P.O.  Box  1719,  Sarasota,  Fla. 
33578  or  ’phone  (813)  958-7755. 

WE  NEED  SIX  newspaper  web  press¬ 
men  immediately  for  night  situations 
(Goss  presses).  Scale  is  $162.00  for 
37%  hours.  Usual  fringe  benefits  plus 
an  excellent  employee  saving  plan.  All 
situations  are  guaranteed.  Write:  Press¬ 
room  Supt.,  Tampa  Tribune,  Box  191, 
Tampa,  Florida,  33601  or  phone  813- 
224-7968. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


NEW  YORK  P.M.  DAILY  has  opening 
for  reporter  with  1  to  2  years’  ex¬ 
perience.  Here’s  your  opportunity  to 
join  one  of  the  finest  newspaper  groups 
in  the  East  with  all  lienefits  and  am¬ 
ple  opportunity  for  advancement.  Box 
504,  Editor  &  Publisher. 


Laytmt—Paste-U  p 

OFFSET  LAYOUT-PASTE-UP  man 
for  camera  ready  display  advertising. 
Excellent  opportunity!  If  you  qualify, 
let’s  talk  about  your  future.  Call  Mr. 
Signer  (813)  688-8508,  or  write  913  S. 
Florida  Ave,,  Lakeland,  Fla. — 33803. 

Miscellaneous 

OPENINGS  IN  PENNSYLVANIA— 
all  types.  Writee:  Pennsylvania  News- 


Classification 


SCIENCE  WRITER  _ 

A|  OPENINGS  IN  PENNSYLVANIA 

tytNtKAL  MUIUKb  all  types.  Writee:  Pennsylvania  News- 

DpCCADC'U  IABORATORIFS  paper  Publishers’  Association.  2717  N. 
r.nonMI\k^|-|  LrtDWI\rt  l  L^KICO  t^ont  St.,  Harrisburg,  Pa.— 17110. 

needs  someone  who  can  translate  its  _ _ _ — - 

technical  achievements  into  interesting. 

readable  copy  for  executives  and  the  Operators— Macliimsts _ 

general  public  via  feature  articles,  news  ■"  '  „„„„ 

releases,  and  internal  reports.  COMPOSING  ROOM  MACHINISTS — 

Need  two  machinists  for  day  and  eve- 
You  will  work  with  Ph  D’s  in  all  ning  chapels.  Permanent  situations, 
branches  of  engineering  and  the  physi-  35-hour  week.  Day  scale  $183;  night 
cal  sciences.  Experience  in  writing  on  scale  $189.26.  Must  be  experienwo^n 
technical  topics  is  essential.  'ITS,  Monarchs,  Comets,  'TOU  and  TTS 

operating  units.  Linofilm  or  electronics 
Extensive  fringe  benefits  plus  the  experience  helpful.  Excellent  fringe 
campus-like  environment  of  the  Gene-  benefits  and  opportunity  to  advance  for 
ral  Motors  Technical  Center  just  the  right  man.  Call  or  write:  Corn- 
North  of  Detroit.  posing  Room  Supt.,  San  Diego  Union- 

Tribune  Pub.  Co..  919  2nd  Ave.,  San 
Diego,  Calif.— 92112  (AC  714)  234-7111. 

■LINO  OPERATOR  (display,  heads,  ad- 
vertisements) .  All  fringe  benefits  free, 
including  retirement;  relocation  ex¬ 
penses;  also  make-up  opening.  Handi¬ 
capped?  O.K.  Marvin  Burts,  Mgr., 
Anderson  (S.C.)  Independent  &  Daily 
'  Mail.  (1-803-244-4321). 


L.  R.  Buzan,  Head, 

Technical  Information  Department 
General  Motors  Research  Laboratories 
12  Mile  and  Mound  Roads 
Warren,  Michigan,  48090 


MANAGING  EDITOR  to  head  up  our 
news  department.  Excellent  salary, 
hospitalization,  life  insurance  and  in- 
comee  benefits.  Live-wire  afternoon 
9,000  daily  in  wide-a-awake,  rapidly- 
expanding  Georgia  community.  Out¬ 
standing  opportunity.  Contact  Homer 
M.  Rankin,  Daily  Tifton  (Ga.) 
Gazette. 


FREE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  us  your  resum4 ;  we  will  duplicate 
and  refer  it  on  current  job  openings. 
1^11  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  627 
Worcester,  Mass. — 01608 


WORK  in  a  beautiful  small  East  Texas 
city.  Progressive  letterpress  afternoon 
newspaper  is  looking  for  operator  or 
floorman.  Contact  C.C.  Davis  or  Wayne 
Sellers.  Palestine  (Tex.)  Herald-Press. 


MACHINIST  WANTED:  Night  sltua- 
tion,  35  hours,  8  paid  holidays,  union, 
industrial  pension — other  benefits.  Elec¬ 
tron,  Comets,  Justape.  TTS-Fairchild 
and  G-4-4.  $198.00.  Write  or  call  Com-  _ 
posing  Room  Supt.  Gibson  Publics-  m  |_| 

tion.  Vallejo,  Calif.  94590.  (AG  707)  M 
644-4121. _  g 

COMPOSING  ROOM  MACHINIST—  1  To  Run: 
Union  shop;  night  shift;  permanent  m 
situation.  Must  be  experienced  in  TTS,  g 
Electrons,  Comets  and  Linotyi>e  Mixers.  =  «  «  .i 

Two  shifts  as  machinist,  Oiree  shifts  =  Mail  to: 
TTS  monitoring.  Scale  $166.10  for  35  g 
hours  plus  many  fringe  benefits.  Send  g 
resume  to  Earl  Svendsen,  Head  Ma-  g  EDITOR  R 
chinist,  Statesman-Journal  Co.,  280  = 

(Thurch  Street,  N,  E.  Salem,  Ore.  ^ 

97308.  ae  ,  ore. 


□  Assign  a  box  number  and  mail  my  replies  daily 


Weeks 


Till  Forbidden  = 
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HELP  WANTED 


Pressmen — Stereotypers 


COMBINATION 
STEREO-ROTAKY  PRESSMEN 
Exi)erienced  daily  newspaper;  1  day 
opening;:  1  night  opening.  Opportu¬ 
nities  for  right  men:  36^4  hour  week 
days;  35-hour  week  nights.  Pleasant 
working  and  living  conditions.  Contact: 
Edward  Toll,  The  Waukegan  News-Sun, 
100  W.  Madison  St.,  Waukegan,  111. 
—60085. 

WEB  OFFSET  PRESSM.^N  producing 
weeklies  and  other  newspaper  produc¬ 
tion.  Opportunity  to  also  work  on  let¬ 
terpress  producing  our  daily  newspaper. 
35-hour  week;  full  fringe  benefits  in¬ 
cluding  sick  pay,  retirement  and  three 
weeks  vacation  after  three  years. 
Pleasant  community  with  year-round 
recreational  opportunities.  Contact: 
Mrs.  C.  Crother.  Personnel  Dept., 
Santa  Barbara  News-Press,  Drawer 
NN,  Santa  Barbara,  Calif. — 93102. 

PRE.SSROOM  FOREMAN 
Daily  newspaper  with  60,000-plus  cir¬ 
culation  offers  good  opportunity  for 
pressroom  foreman  experienced  in  let¬ 
terpress  oi>eration.  Chart  Area  I.  W'rite, 
stating  qualifications,  to  Box  420, 
E<litor  &  Publisher. 


APPLICATIONS  BEING  ACCEPTED 
for  printers  and  pressmen  to  work  in 
our  group  in  Kansas  and  California. 
Apiireniices  with  time  in  the  trade 
will  be  given  consideration.  Contact 
Jim  Cooper,  Publishing  Enterprises, 
Inc.,  300  W.  Second.  Hutchinson,  Kans, 
67501.  Ph:  (AC  816)  662-3311. 

ALL-AROUND  PRINTER,  offset  and 
letterpress.  40-hour  week  $135.  Carter 
Waid,  News-Bulletin  Belen,  N.  Mex. — 
87002. 

EXPERIENCED  COMBINATION  MEN 
for  6-day  afternoon  18,000  circulation 
daily  located  in  Southern  tri-state  dis¬ 
trict  in  Ohio.  Attractive  scale  with 
fringe  benefits  including  life  insurance, 
hospitalization',  etc.  .411-day  situations; 
37t'(!-hour  5-day  week;  hot  metal.  Call 
or  write:  G.  A.  Sh.aw,  Publisher,  East 
Liverpool  Review.  210  E.  Fourth  St., 
East  Liverpool,  Ohio — 43920.  Phone 
(216)  385-4545. 

COMBIN.4TION  MAN  —  Circulation 
11,500;  $3.90  per  hour:  excellent  fringe 
benefits.  Exceptionally  nice  small  com¬ 
munity  with  college.  Write:  Advertiser- 
Tribune.  Tiffin,  Ohio — 44883.  Ph:  (419) 
447-4455. 


HELP  WANTED 


I  MECHANICAL/PRODUCTION  Super- 
I  intendent  wanted  for  publishing  com- 
I  pany.  Rotary  letterpress,  engraving  and 
I  bindery  plant.  Excellent  salary  plus 
stock  plan  for  qualified  production- 
;  oriented  man.  Write:  Edw.  J.  Roy, 
I  Pres.,  National  Publishing.  Box  213, 
j  North  Andover,  Mass. — 01845. 

I 

I  PRINTING  MANAGER  —  Colorado 
1  State  University  is  seeking  an  ex¬ 
perienced.  aggressive  leader  to  assume 
full  responsibility  for  operation  of  its 
offset  printing  plant.  Degree  required. 
Salary  open.  Write:  Lee  (7.  Siple.  Dir., 
Printing  and  Publications  Service, 
Colorado  State  University,  Fort  Col- 
;  lins,  Colo. — 80521. 

i  CO.MPOSING  ROOM  FOREMAN 
i  Experienced  man  to  superx  ise  19-man 
Union  Shop.  Sm:ill  city  daily,  northern 
Westchester,  N.Y.  Competence  all  ma¬ 
chines  in  hot-metal  operation.  Good 
pay.  liberal  benefits.  Include  salary  re¬ 
quirements  in  resume.  Box  493,  Eiditor 
&  Publisher. 


CONVER'HNG  TO  OFFSET  —  This 
small  d;uly  paper  needs  a  competent 
man  qualified  to  operate  a  Goss  Com¬ 
munity  web  press  and  to  supervise 
flow  of  work  from  composing  room  to 
pressroom  ...  an  unusual  opportunity! 
Five-day  week,  full  benefits.  Growing 
residential  community  in  Western  N.Y. 
with  three  new  industries  and  new 
shopping  plaza.  Applicant  please  give 
experience,  expect^  salary,  and  give 
references.  Box  451,  Editor  &  Pub¬ 
lisher. 


I  Production 

I  OFFSET  COMPOSING  ROOM 
EXECUTIVE  SUPERINTENDENT 
I  Truly  excellent  opportunity  to  step  into 
top  management  i>osition  with  large 
I  Midwest  newspaper  publisher.  Complete 
I  cold-type  plant  now  using  IBM  1130, 
I  but  must  expand.  Applicant  must  be 
able  to  demonstrate  ability  to  get  top 
I  quality  production,  on  time,  at  savings. 
I  Oniy  man  with  strong  background  in 
I  newspaper  comi>osing  room  management 
I  should  apply.  Resijonsibilities  include 
planning,  implementing  computer  type¬ 
setting  programs,  installation  of  qual- 
I  ity,  cost  and  deadline  controls,  labor 
;  relations,  training,  hiring  of  personnel 
;  and  introduction  of  new  processes. 

I  Top  salary  plus  interesting  fringe  bene- 
j  fits.  Young,  aggressive,  active  manage¬ 
ment  team.  Write  Box  495,  Editor  & 
I  Publisher. 


E&P  Employment  Zone  Chart 

Uae  zone  number  to  Indicate  location  without  specific  Identification 


HELP  WANTED 


Promotion 


WE  NEED  A  TOP-FLIGHT  Promotion 
Manager  for  a  top  flight  organization. 
A  self-starter,  who  has  ambitions  to 
move  into  higher  management  posi¬ 
tions.  Should  be  thoroughly  experienced 
in  all  phases  of  promotion  and  be  will¬ 
ing  to  work  hard.  If  you  are  thinking 
about  changing  locations,  send  resume 
and  salary  requirements  to:  Roger  Mc¬ 
Gregor,  The  Times-Reporter,  P.O.  Box 
667,  New  Philadelphia,  Ohio — 44663. 


Public  Relations 

PR  ASSISTANT  for  national  insur¬ 
ance  trade  association  based  in  (7hi- 
cago.  Responsibilities  will  include  wide 
range  of  research  and  writing  for  press 
releases,  speeches,  brochures  reports 
and  newsletters ;  contact  press  and 
member  companies.  Desire  person  with 
newspaper  writing  experience.  Good 
future— outstanding  benefits.  Send  re¬ 
sume  with  salary  requirements  to  Box 

422.  Editor  &  Publisher. _ 

MASS  COMMUNICATIONS 
LATIN  AMERICA 

Position  in  New  York  to  establish  In¬ 
formation,  Education  and  Communica¬ 
tion  Campaign  in  Family  Planning  for 
Latin  America  utilizing  all  media. 
Travel  for  on-site  material  evaluation 
and  counselling  to  local  organizations. 
Spanish  essential.  Working  knowledge 
of  either  communications,  advertising, 
marketing,  editing,  media  selection, 
printing  visual  aids,  cinema,  radio  and 
television.  Send  detailed  resum4  to 
Communications  Campaign,  IPPF,  111 
Fourth  Avenue,  New  York,  N.Y. — 
10093. _ 

REPORTER 
TO  SWITCH 
TO 

PUBLIC 

RELATIONS 

If  you’re  earning  between  $8,000 
and  $12,000  .  .  . 

And  if  you’re  a  news  or  feature 
writer  on  a  daily  ,  .  . 

And  ready  to  start 
earning  more  money  on  the 
public  relations  side  in  the  New  York 
area  .  .  .  Then  rush  us  your  resume. 

As  the  leading  recruiter 
of  public  relations  men  and 
women,  we  have  several 
searches  on  tap  for  giant 
blue  chip  corporations  and 
PR  agencies  in  the  NY  area. 

Our  fees  are  paid  by  management. 

Edwin  B.  Stern  Agency,  15  E  48,  NYC 
PR  PHOTO  EDITOR:  PR-oriented 
photo-journalist  to  create  pubiicity 
photography,  schedule  and  supervise 
photo  assignments,  maintain  photo  files, 
service  prints  to  news  media,  write 
captions  coordinate  all  still-photo  ac¬ 
tivities.  Major  international  firm.  Ex¬ 
traordinary  benefits — room  for  growth. 
$9,000  to  start.  Ideal  candidate  is  J- 
grad  with  a  year  as  combination  man 
on  daiiy  newspaper.  Box  474,  Editor 

&  Publisher. _ 

PROFESSIONAL  WRITER  WANTED 
Large,  diversified  company  based  in 
Chicago  seeks  creative  and  exception¬ 
ally  skilled  writer  for  wide  variety  of 
research  and  writing  assignments  com¬ 
parable  to  opr)ortunitie8  at  major  mag¬ 
azines  and  newspapers.  Position  in 
progressive  public  relations  department 
involves  assignments  in  corporate  com¬ 
munications,  urban  affairs,  financial 
communications,  employee  publications, 
and  speech  writing  for  top  corporate 
officers.  Experience  in  this  kind  of 
writing  and/or  business  journalism  re¬ 
quired.  Company  offers  excellent  bene¬ 
fits,  including  profit-sharing,  and  is  an 
equal  opportunity  employer.  Send  re¬ 
sume,  including  current  salary,  in  con¬ 
fidence  to  Box  364,  Editor  &  Publisher. 


SALESMAN — Nation’s  leading  manu¬ 
facturer  of  typesetting  equipment  has 
opening  for  young  aggressive  sales¬ 
man  to  travel  exclusive  territory  in 
Areas  3  and  4.  Production  or  super¬ 
visory  composing  room  experience  help¬ 
ful  with  knowledge  of  photocomitosi- 
tion.  Full  expenses  —  auto  —  liberal 
fringe  benefits.  Salary  -(-  commission. 
Send  resum4  to  Box  360,  Editor  & 
Publisher.  An  Equal  Opportunity  Em¬ 
ployer. 


PERSONNEL  AVAILABLE 


Academic 


VETERAN  NEIWSMAN  wants  J- 
School  teaching  job.  Experienced  all 
phases — photography  through  managing 
editor.  BA  with  some  graduate  work. 
Box  369,  Editor  &  Publisher. 

NEWSMAN,  10  years’  exijerience — 4 
years’  high  school  teaching — seeks  col¬ 
lege  journalism  post.  M.S.  in  Journal¬ 
ism.  Box  496,  Editor  &  Publisher. 

"ENVIRONANYLIST”  —  Teaching 
university  geology/meterology'oceano- 
graphy/gec^aphy :  writing  experience 
cartographic  skill.  Seek  journalism 
career:  air-water  pollution,  area  eco¬ 
nomic  planning-development.  Don  Last, 
1806  Shore  Dr.,  Marinette,  Wise. — 
54143. 


Adm  i  n  i  strati  ve 


BUSINESS  MANAGER-CONTROLLER 
Strong  financial  background  with  well- 
rounded  newspaper  experience  in  all 
departments,  desires  to  relocate  with 
aggressive  daily  or  chain  oi>eration. 
Resume  upon  request.  Box  365,  Editor 
&  Publisher. 


GENERAL  MANAGER.  34,  of  daily- 
weeklies  group  with  central  plant  seek¬ 
ing  new  responsibilities.  Know  hot^ 
cold  tyi>e.  Recently  completed  conver¬ 
sion  to  all-new  plant  and  cold-tyi>e 
equipment.  Came  up  in  ad  department; 
negotiate  all  contracts;  extensive  pro¬ 
duction  studies.  Top  recommendations. 
Prefer  Zones  8,  9.  Box  424,  Editor  & 
Publisher. 

CALIFORNIA  SUBURBANS  SOLDI 
Turning  a  heavy  loss  position  to  cash 
flow  in  1969,  we  sold  (kipeland’s  Hol¬ 
lywood  complex  of  2  dailies  and  23 
weeklies  (suburbans).  Now  I  am  seek¬ 
ing  a  new  challenge  in  the  industry. 
I  am  ready  and  willing  to  consider  any 
resi>onsibility-any  department-manage¬ 
ment-operating  lease  or  related  in¬ 
dustry  occupation,  I  am  capable,  quali¬ 
fied  and  my  record  of  success  is  known. 
Credentials  are  available.  Your  consid¬ 
eration  or  a  lead  will  be  appreciated. 
Phil  ’Turner,  430  E.  Verdugo  Burbank, 
Calif.— 91601.  Ph:  213-846-2021.  Reg¬ 
istered  Waldrof  during  ANPA. 

SALE  OF  WEEKLY  frees  experienced 
publisher  with  capital  for  participation 
in  another  property.  Zones  3,  4.  Box 
488,  Editor  Sc  Publisher. 


Artists— —Cartoonists 

BDITDRIAL  CARTOONIST,  humorous, 
hard-hitting,  desires  position  on  metro¬ 
politan  daily.  Box  417,  Editor  Sc  Pub¬ 
lisher. 


CREATIVE  ADVER’nSING  LAYOUT, 
art,  cartoons;  also  experienced  process 
cameraman.  Now  with  large  publishing 
firm:  seeking  place  in  creative  advertis¬ 
ing,  or  camera  on  good  publication. 
Box  342  Editor  Sc  Publisher. 


Circulation 

CIRCtTLATTON  MANAGER,  presently 
employed,  looking  for  growth  lOOH  or 
potential.  Have  increased  present  cir¬ 
culation  by  1,000  ABC  per  month, 
every  month.  Midwest  high  altitude 
does  not  agree  with  my  wife.  Increased 
revenue— lowered  complaints.  Ex¬ 
perience  on  metro  and  non-metro 
papers :  "Little  Merchant,”  racks, 

dealers,  agencies,  promotion,  ABC. 
voluntary-pay — all  phases  of  circula¬ 
tion.  Prefer  East  or  West  0»st.  Box 
327,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  presently 
employed,  desires  directorship  or  com¬ 
parable  position  on  progressive  pub¬ 
lication.  10  years’  experience  on  ME&S 
medium  combos  as  well  as  group  week¬ 
lies  (paid  and  controlled).  Aggressive. 
Prefer  Zones  1,  2  or  3  but  others  con¬ 
sidered.  Confidential.  Reply  to  Box 
397,  Editor  &  Publisher. 
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Personnel  Aveilsbie 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Circulation 

Editorial 

CIRCULATION  AND  PROMOTION 
Manager ;  20  years’  experience  from 
weekly  through  100,000  daily.  Excellent 
references.  Box  325,  Editor  &  Pub- 

HAVE  DEGREEs  2  years’  experience 
copyreading ;  desire  metropolitan  daily 
wire  desk  copyreader  spot#  Box  427, 
Editor  &  Publisher. 

CIRCULATION  MANAGER  of  moot 
profitable  newspaper  in  large  chain  de¬ 
sires  relocation.  Over  10  years’  experi¬ 
ence  in  building  ‘Home  Delivery’  op¬ 
eration  from  ground  up.  Assets:  com- 

CORRESPONDENT  EUROPE— Free  to 
locate  anywhere,  travel.  Lengthy  ex- 
I)erience  newspaper  radio  management, 
writing,  broadcasting.  B.A.,  LLB. 
Fluent  German.  Attorney.  Box  433, 
Editor  &  Publisher. 

test  and  evaluate  i>ersonnel ;  creative 
promoter  of  carriers  and  leader  of  men. 
Thorough  knowledge  of  editorial,  ad¬ 
vertising,  business  and  mechanical  de¬ 
partments.  Box  395,  Editor  &  Pub¬ 
lisher. 

CIRCULA’nON  MANAGER— 5  years’ 
suburban  group,  carrier  and  mail. 
Write  Box  439,  Bklitor  &  Publisher. 

CM  wants  to  relocate  in  Zone  4;  8 
years’  experience  showing  good,  solid 
growth  for  daily.  Can  furnish  refer¬ 
ences.  Box  466,  Editor  &  Publisher. 

Display  Advertising 

EDUCA’TIO'N  WRITER  seeks  metro¬ 
politan  newspaper;  five  years’  experi¬ 
ence:  education  degree:  has  been  school 
administrator,  teacher:  now  on  175M 
daily.  Box  421,  Editor  &  Publisher. 

REPORTER  or  COPY  EDITOR  with 
urban  planning  graduate  work  plus 
two  strong  newspaper  internships  (one 
Newspaper  Fund  editing).  B.A.  in 
Journalism  and  Political  Science.  I 
like  to  dig.  Some  special  interests  are 
public  finance,  housing  and  light  fea¬ 
tures.  Clips,  references  acadonic  rec¬ 
ord,  personal  interview  avail^le  if 
you  can  accept  my  commitment  in  May 
for  job  starting  in  August  or  Septem¬ 
ber.  Prefer  Zones  5,  7.  Box  453,  Ed¬ 
itor  &  Publisher. 

AD  MANAGER  POSITION— 

34;  advertising  art  background.  Busi¬ 
ness  Degree  in  June — advertising/public 
relations  major.  Box  396,  Editor  & 
Publisher. 

CONSERVA’nON :  Writer-Editor.  Ex¬ 
tensive  knowledge  of  enviommental 
problems.  Wide  experience  in  news¬ 
papers,  magazine  and  public  relations. 
Box  423,  Editor  &  Publisher. 

Editorial 

GRADUA’nNG  IN  JULY— Married, 
27.  Draft:  5 A.  Seek  news  work  in 
Texas.  Experience  in  medical  field  and 
government  writing.  Eager,  hard  work¬ 
er.  Box  356  Editor  &  Publisher. 

LAW  STUDENT,  to  receive  J.D.  de¬ 
gree  in  June,  wants  legal  reporting 
job.  Reply  Box  326,  Editor  &  Publisher. 

WRITER/NEWS  EXECUTIVE,  38— 
wide  newspaper  and  radio  experience 
Eastern  and  Western  Europe,  Latin 
America,  U.S. — seeks  top  reporting  job, 
managing  editorship  or  position  uni¬ 
versity,  industry  or  public  relations. 
Bm*-  references.  Box  391,  Editor  & 
Publisher. 

JOURNALISM-ENGLISH  GRADUATE 
with  strong  farm  background  seeks 
position  as  writer  on  an  agricultural 
publication.  Box  438,  Editor  &  Pub¬ 
lisher. 

WANTED:  A  job  with  a  small-town 
daily  paper  that  is  willing  to  pay  a 
family  man,  with  over  12  years’  ex¬ 
perience  :  who  is  able  to  do  anything 
on  a  newspaper ;  and  who  is  willing  to 
work  any  number  of  hours,  a  living 
wage.  In  exchange,  owner  must  believe 
in  the  power  of  the  press,  have  a  sound 
financial  basis,  believe  in  the  CQuality 
of  all  men  and  have  the  course  of 
his  convictions  and  those  convictions 
must  not  come  from  a  bottle  or  other 
such  crutches.  Write  Box  475,  Editor 
&  Publisher. 

WASHINGTON  EDITOR,  national 
magazine  (space  specialist).  Gallery  ac¬ 
credited  :  former  investigative  reporter, 
government  PR-writer:  desires  switch 
(to)  non-technical  publication,  PR,  (or) 
Hill.  Box  399,  Editor  &  Publisher. 

"WHO’S  WHO’’  LISTED  EDITOR 
columnist,  reporter  and  photographer; 
also  widely  experienced  attorney,  public 
prosecutor  and  clergyman.  Background 
all  regions  U.S.A.  Ready  for  memorable 
independent  eyeball  interpretative  re- 
porting  or  editorials.  Age  45.  Avail¬ 
ability  depends  on  merits  of  proposal. 
Box  411,  Editor  &  Publisher. 

SPORTS  EDITOR/PHOTOGRAPHER, 
27,  seeks  similar  i>osition.  Five  years’ 
experience.  Excellent  references.  Box 
479.  Editor  &  Publisher. 

DESIRE  EDI’HNG  CHALLENGE  on 
medium  p.m..  Zone  7.  8,  9.  Resume  of 
14  years.  Box  476.  Editor  &  Publisher. 

AREA  EDITOR  on  large  metropolitan 
daily.  Experienced  in  management,  all 
forms  of  news  coverage,  layout,  fea¬ 
tures,  photography,  makeup.  Award- 
winner.  Advancement  door  sealed.  Seek 
editing-supervisory-executive  post  over¬ 
seas — island  territories  or  Zone  4.  Best 

references.  Family  man  in  30’s:  no 
drifter;  dependable.  Box  486,  Editor  & 
Publisher. 

WRITER-WOMAN  age  24— seeks  em¬ 
ployment  in  Zones  3  or  4.  Newspaper 
and  college  PR  experience.  J-grad. 
Available  June  1.  Box  403,  Editor  & 
Publisher. 

EDITOR,  top  newspaperman,  fast- 
paced  metropolitan  background  desires 
relocation  Southwest.  Box  489,  Editor 
&  Publisher. 

LAYOUT  HAVE  THE  BLAHS?  No  zip 
in  heads?  Let  me  prescribe  a  remedy 
for  something  new  daily  in  general 
news,  features  sports  or  women.  Box 
381,  Editor  &  Publisher. 

ENTERTAINMENT  WRITER— feature 
experience;  top,  top  Hollywood,  Las 
Vegas,  New  York  contacts.  Prefer 
Southwest.  Currently  tabloid  staff 
showbusiness  writer.  Box  482,  Editor 
&  Publisher. 

MR.  PUBLISHER: 

Your  newspaper  is  doing  okay,  but 
it’s  not  growing  as  fast  as  you  believe 
it  should.  You’re  not  satisfi^  with  the 
vigor  of  the  news  product  and  be¬ 
lieve  it  needs  modernizing  in  organize- 

SHARP  SLOT  MAN— Universal  or 
sports :  consider  key  job  smaller  paper. 
Versatile.  Knows  offset.  Available  June. 
Box  487,  Editor  &  Publisher. 

tion,  appearance  and  content.  You  are 
looking  for  a  proven  leader  to  t^e 
charge  medium-sized  daily  and  inspire 
the  restructuring.  You  are  prepared  to 
commit  the  necessary  resources.  May 
we  talk  it  over?  Box  459,  Editor  & 
Publisher. 

IMAGINATIVE,  AWARD-WINNING 
government  magazine  editor  and  free 
lance  feature  writer  being  muzzled  by 
the  military  beaucracy.  Give  him  a 
break  and  JlS.OOO-a-year.  Box  469,  Ed¬ 
itor  &  Publisher. 

EDITOR  ac  PUBLISHER  for  March  28,  1970 


Editorial 

Printers 

COPY  WITH  CLOUT  from  seasoned 
journalist  now  on  major  afternoon 
daily  and  doing  free  lance  pieces  but 
hankering  for  right  spot  on  metro 
morning  daily  or  national,  magazine. 
Sparkling  prose  my  trademark;  special 
projects,  urban  life  my  forte ;  4  years’ 
daily  reporting,  feature  writing;  use 
my  own  35mm  camera.  Now  at  $9,000. 
Box  509,  Editor  &  Publisher. 

EXPERIENCED  IN  OFFSET,  LP 
30-year-oId,  married ;  presently  fore¬ 
man  of  paper  and  commercial  shop. 
Know  paste-up,  camera  (color  separa- 
tion),  strip-up,  web  presses,  photo 
typesetters.  Prefer  Western  states.  Sam 
McMichael,  550  ‘C’  Street,  N.  W.. 
Ephrata,  Wash.— 98823.  (AC  509)  SK 
4-4010. 

EDITOR/NEWSMAN,  33,  with  Wash- 

Production 

ington-based  news  organization  serving 
a  global  business,  political  and  techni¬ 
cal  readership  is  ready  to  move.  Ob¬ 
jective  :  business-oriented  news  media 
or  publication  or  public  relations 
writer  with  a  corporation  or  a  Blue 
Chip  agency.  East  Coast  only.  Mini¬ 
mum  salary  $17,000.  Box  507,  Editor 
&  Publisher. 

COMMUNICATOR  with  12  years’  ex¬ 
perience  editor,  writer,  photographer ; 

3  times  winner  ICIE  international  com¬ 
petition  for  top  external/internal  cor¬ 
porate  magazine;  7  years’  contributor 
to  national  magazines  (general  interest 
and  news)  and  wire  service.  Harvard 
M.A.  with  9  years  university  teaching. 
Strong  background  in  sciences  (geo¬ 
logy,  biology).  Harry  Groom,  1431  N.E. 
21st  Ave.,  Portland,  Oreg. — 97232.  Ph  ; 
(AC  503)  287-6751, 

PRODUCTION  MANAGER— 1%  years’ 
experience  assistant  production  man- 
afi'er.  Knowledge  all  phases  newspaper 
production,  new  processes,  hot  and  cold 
type.  Box  380.  Editor  &  Publisher. 

MAN  now  in  very  responsible  position 
m  combination  offset  cold  type-letter¬ 
press  shop  desires  change  with  potential 
to  grow.  $20,000-plu8  bracket.  Familiar 
with  almost  all  offset  presses  and  most 
all  photocomposition  machines.  Middle- 
aged,  energetic  and  willing  to  work 
hard.  Can  help  make  your  company 
grow.  Qualified  to  convert  your  plant 
from  letterpress  to  offset.  Box  455. 
Editor  &  Publisher. 

PRODUCTION  MAN  AVAILABLE  due 
to  sale  of  paper.  Excellent  background 
toth  hot  and  cold-type.  Gene  Martin 
(AC  303)  475-0781. 

SUPERVISOR  —  Recently  converted 
55M  daily.  Hot  type,  cold  type,  560- 
713  Photon ;  computer-oriented.  Will 
supervise  changeover  or  manage  pres¬ 
ent  situation  to  greater  capacity.  Box 
485,  Editor  &  Publisher. 

Free — Lance 

ACADEMY  AWARD  COVERAGE  — 
Writer/photographer  seeks  additional 
assignments.  Box  491,  Editor  &  Pub- 
lishe.'. 

PRODUCTION  MANAGER 

Broad  experience ;  heavy  computers, 
cold  type,  electronics,  etc.  Presently 
Area  4.  Strictest  confidence.  Box  249, 
Editor  &  Publisher. 

Operators — Machinists 

OPERATOR-MACHINIST,  34  —  15 

years’  experience.  Comet,  Elektron, 
Mixers,  Justape.  'ITS.  Wish  to  locate 
in  southern  Florida.  Write  Box  285, 
Editor  &  Publisher. 

ASSISTANT  PRODUCTION  MANAGER 
PRESSROOM  SUPERINTENDENT 
Journeyman  pressman  with  experience 
on  Headliner,  Urbanite,  Metro  presses. 
Bachelor’s  Degree.  Box  481  Editor  & 
Publisher. 

PHOTON  200  OPERATOR— 2  years’ 
experience;  also  operate  Friden  Justo- 
writer  and  Photon  713.  Dependable 
female.  Box  231,  Editor  &  Publisher. 

Public  Relations 

Photography 

EX-REGULAR  ARMY  CAPTAIN,  33. 
degree,  seeks  interesting,  challenging 
growth  management  post  (PR  or  mar¬ 
keting  communications)  in  growth  or¬ 
ganization.  Credentials:  The  AP,  pub¬ 
lications  and  PR  (Fortune  top  200  com¬ 
pany)  news  bureau  management.  Ad¬ 
vertising  basics.  Salary  now  $10,000. 
Zones  1,  2:  no  N.Y.C.  Box  447,  Ed¬ 
itor  &  Publisher. 

TALHSITED  WRITEni-A/E.  34,  im¬ 
pressive  background,  consumer  gener¬ 
alist  soft-hard,  wants  new  challenge, 
corporation  or  agency.  Areas  2,  4.  Ac¬ 
customed  to  multiple  product  clients. 
Box  432,  Editor  &  Publisher, 

YOUNG  (29).  progressive  photographer 
seeks  challenging  opportunity.  Willing 
to  relocate.  M.S.,  UCLA.  Please  write 
Jim  Biltchik,  254  Hamilton  Rd.,  Chap- 
paqua,  N.Y. — 10514;  or  call  (914)  238- 
3618. 

VBTEP.AN  PHOTOGRAPHER.  28  de¬ 
sires  return  to  news  field.  11  years’ 
experience,  8  on  Ohio  dailies,  3  for 
university  publications.  Winner  of 
NPPA  and  ACPRA  photo  awards. 
Write  Box  453,  Athens,  Ohio— 45701. 

Pressmen — Stereotypers 

ESTABLISHED  PR  MAN  offers  pro¬ 
fessional  part-time  writing  and/or  con¬ 
sulting  services  to  Chicago  area  busi¬ 
ness  and  industry.  Box  480,  Editor  & 
Publisher. 

UNIVERSITY  PUBLICITY,  publica¬ 
tions;  14  years’  variol  experience;  seek 
challenge.  Box  463,  Editor  &  Publisher. 

WOULD  LIKE  TO  SWITCH  from 
small  college  in  large  city  to  small  or 
medium-sized  college  in  small  city.  Now 
director  of  information  office,  photog¬ 
raphy  all  publications,  and  alumni 
affairs.  Box  467,  Editor  &  Publisher. 

Salesmen 

OFFSET  URBANI’TE  EXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  exi)erience 
in  camera,  plate-making,  pressroom 
and  color.  Has  7  years’  letterpress  and 
5  offset  Urbanite.  Presently  Superin¬ 
tendent;  prefers  same  position.  Box 
335  Editor  &  Publisher. 

PRESSMAN/STEREOTYPER  —  15 

years’  experience  on  semi  2  and  4 
plate  wide  presses ;  also  Tubular ;  also 
4  years’  as  foreman.  Prefer  New  Eng¬ 
land  area.  Available  immediately.  Box 
261,  Editor  &  Publisher. 

Printers 

SALESMAN,  family  grown,  43,  desires 
to  travel  Areas  3  and  4.  18  years’ 
newspaper  experience:  back  shop  and 
front,  hot  metal  and  offset:  also  ex¬ 
perienced  as  ad  manager  and  business 
manager.  Presently  employed.  Resum6 
upon  request.  Box  431  Blditor  &  Pub¬ 
lisher. 

FOREMAN-ASSISTANT  FOREMAN 

capable  of  making  cold  type  change¬ 
over.  Camera,  etching.  Photon,  color 
work,  cold  and  hot  type  composition 
Available  immediately!  Will  relocate 
Box  378,  Editor  &  Publisher. 
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It  isn’t  funny 
to  forecast  Sun  eclipse 


Ity  Douglas  Bence 

London 

Fleet  Street  has  written  itself 
out  of  puns  on  Sun.  During  the 
period  when  Britain’s  newest 
national  daily  passed  from  the 
hands  of  the  International  Pub¬ 
lishing  Corporation  to  Rupert 
Murdoch’s  News  Ltd,  the  purple 
pens  had  the  Sun  rising,  sink¬ 
ing,  setting  and  even  passing 
behind  clouds  with  silver  lin¬ 


ings. 

When  Murdoch’s  first  issue 
made  its  bow  on  Monday  No¬ 
vember  17,  1969,  the  pundits 
started  tapping  out  some  pessi¬ 
mistic  prose  in  time  for  their 
own  paper’s  last  edition.  Their 
verdict  was  generally  unfavor¬ 
able.  The  Sun,  they  said,  was 
cheap  and  nasty,  doomed  to  fail¬ 
ure  and  obsessed  with  sensa¬ 
tionalism,  sjwrt  and  sex. 

But  like  a  lot  of  Fleet  Street 
speculation  the  gloom  was  more 
wishful  thinking  than  fact. 

When  Murdoch  took  over  the 
five-year-old  broadsheet  from 
IPC,  the  circulation  had  dropped 
to  about  800,000,  its  advertis- 
ment  director,  Bert  Mardy,  said. 

Daily  sales  are  now  running 
close  to  1,500,000,  slightly  more 
on  Saturdays.  At  the  end,  the 
IPC  Sun  only  ran  to  10  pages. 
Now  the  paper  contains  a  regu¬ 
lar  24  or  28  pages  and  40-page 
issues  are  not  rare — a  signifi¬ 
cant  increase  even  taking  into 
account  the  switch  from  broad¬ 
sheet  to  tabloid  format. 

In  measuring  Murdoch’s  suc¬ 
cess  with  the  Sun,  one  must  also 
take  into  account  that  he  has 
changed  the  proportion  of  edi¬ 
torial  to  advertising.  IPC  ran 
about  20  percent  advertising  to 
80  percent  editorial.  Murdoch 
has  raised  the  ad  proportion  to 
30  percent. 


and  misery  of  the  1930s.  It  was 
often  known  as  the  “newspaper 
with  its  trousers  tied  up  with 
string.” 

When  the  new  Sun  hit  the 
world  everything  seemed  to  be 
going  for  it.  Enough  people 
were  interested  in  it  for  2% 
million  floating  readers  to  buy 
the  first  issue.  Unfortunately 
the  Sun  they  bought  wasn’t  very 
bright  or  even  very  new.  In 
fact,  the  first  issue  was  very 
bad — a  sort  of  mixed  up  Herald 
with  some  orange  spot  color  and 
a  funny  looking  masthead. 


Mirror  and  Daily  Mail  man,  w'as 
appointed  editor  of  the  Sun.  A 
lot  of  IPC  Sun  staff  moved 
straight  over  to  Murdoch.  Many 
of  them  went  home  on  Saturday 
November  15  with  handsome 
wads  of  severance  pay  only  to 
start  on  the  new  Sun  in  time 
for  Monday’s  edition. 

People  expected  Murdoch’s 
Sun  to  be  very  much  like  the 
Daily  Mirror  with  a  strong  dose 
of  the  sleazy.  They  were  not  dis¬ 
appointed. 

Issue  one  included  an  exclu¬ 
sive  interview  with  Prime  Min¬ 
ister  Harold  Wilson,  a  picture 
feature  with  Rolling  Stone  Mick 
dagger  telling  a  girl  to  ‘get  your 


dress  off  and  get  into  the  pic¬ 
ture’  and  part  one  of  Jacqueline 
Susann’s  “The  Love  Machine.” 

The  new  Sun  at  5c  a  copy 
was  expected  to  hit  the  Mirror 
and  the  Daily  Sketch. 

Thanks  to  a  readership  boost 
brought  about  by  its  new  color 
supplement,  the  Mirror’s  ABC 
figure  for  the  last  six  months  of 
1969  was  back  over  the  five  mil¬ 
lion,  a  significant  gain. 

For  many  years  the  Sketch 
has  been  the  poor  relation  of 
Fleet  Street.  But  Associated 
Newspapers,  its  owner,  is  a  very 
rich  company  with  interests  go¬ 
ing  far  beyond  publishing.  Its 
circulation  is  holding  around 
870,000. 


Huge  looses 


IPI  records  mass  media’s 
battle  in  Czechoslovakia 


New  readers  were  naturally 
disappointed  and  didn’t  come 
back  for  more.  The  circulation 
soon  settled  at  something  over  a 
million;  better  than  the  Herald, 
but  not  high  enough  to  attract 
the  big  packaged  goods  adver¬ 
tisers  to  make  the  Sun  into  a 
money  spinner  for  IPC.  But  the 
paper  improved  a  lot  and  at  the 
end  of  its  days  with  IPC  was 
much  better  than  it  was  given 
credit  for. 

IPC’s  decision  to  axe  it  was 
made  public  on  July  16,  1969 
when  chairman  Hugh  Cudlipp 
said  they  could  not  continue  pub¬ 
lishing  the  Sun  “after  the  stipu¬ 
lated  period  which  expires  in 
January  1970.”  In  the  last  eight 
years,  he  said,  the  Sun  and  the 
Herald  had  lost  £12,702,000. 


Launched  in  1964 


Fleet  Street  relishes  dramas. 
And  the  whole  history  of  the 
Sun  has  been  dramatic.  Launch¬ 
ed  on  Tuesday,  September  15, 
1964  with  the  bulk  of  a  £500,000 
advertising  campaign  by  Hob¬ 
son,  Bates  and  Partners  cram- 


This  announcement  followed 
months  of  rumor  about  the  Sun’s 
future  and  a  plan  to  keep  the 
paper  going  by  Robert  Maxwell, 
Labor  Member  of  Parliament. 
Early  in  the  year  he  said  that 
he  was  determined  that  the  Sun 
should  continue  as  a  political 
voice  from  the  left  and  said  that 
he  was  prepared  to  use  his  own 
personal  fortune  to  guarantee  it. 


Czech  and  Slovak  journalists 
who  are  still  working  in  the 
press  of  Czechoslovakia  have 
written  a  documentary,  Svoboda 
(Freedom),  about  the  role  of 
the  press  in  that  country  during 
the  takeover  by  Soviet  armed 
forces  in  August,  1968. 

Headquarters  of  the  Interna¬ 
tional  Press  Institute  served  as 
coordinator  and  catalyst  for  the 
project  and  also  published  the 
126-page  pamphlet. 

In  recounting  how  the  book 
came  to  be  written,  IPI  Report 
told  how  Western  journalists 
tried  to  help  their  Czech  col¬ 
leagues  through  IPI:  “Some 
Czech  journalists  got  out  and 
IPI  did  what  it  could  to  help 
them;  it  might  have  been  only 
a  meal  in  a  Zurich  cafe  or  a 
glass  of  beer  in  one  of  the  staff 
members’  houses,  but  what 
could  be  done  was  done. 

“From  Norway,  Stavanger 
Aftenblad  sent  $1,500  to  help 
Czech  newspapermen.  (Aften¬ 
blad  was  just  named  recipient 
of  the  ANPA  World  Press 
Achievement  Award.) 

“It  was  in  this  mood  that  the 
decision  was  taken  that  the  his¬ 


tory  of  the  mass  media’s  fight 
and  defeat  in  Czechoslovakia 
should  be  assembled. 

“IPI  set  up  the  organization, 
often  of  a  clandestine  nature,  so 
that  the  story  could  be  told  by 
the  people  best  qualified — the 
Czech  and  Slovak  journalists 
themselves. 

“IPI’s  expert  on  Eastern  af¬ 
fairs,  Armand  Gaspard,  w'ho 
was  in  charge  of  the  study,  was 
in  Czechoslovakia  during  both 
the  white  heat  moments  of  the 
Prague  spring  and  later  when 
the  ashes  of  freedom  were  al¬ 
most  cold. 

“It  took  a  long  time  to  put 
the  pieces  together  and  though 
we  believe  Svoboda  is  a  full  ac¬ 
count  it  is  doubtful  whether  it 
is  the  complete  story.  But  it  is 
more  than  enough  to  show  the 
world  that  the  mass  media  of 
Czechoslovakia  was  not  merely 
playing  a  big  part  in  the  great 
flowering  of  freedom  of  a  nation 
after  almost  30  years  of  physi¬ 
cal  and  mental  mauling,  but 
was  setting  a  pace  which  even 
the  supporters  of  Alexander 
Dubcek  sometimes  found  breath¬ 
taking.” 


Maxwell  bows  out 


med  into  a  month,  the  new  paper 
was  the  first  national  daily  to 
be  launched  in  the  UK  for  34 
years.  It  replaced  the  Daily 
Herald,  jointly  owned  by  IPC 
and  the  Trade  Union  Congress. 

The  Herald  had  been  declining 
steadily  since  the  end  of  the 
war.  Whatever  happened  to  the 
paper,  the  newspaper  reading 
epitomising  the  unemployment 
public  seemed  to  look  on  it  as 


But  Maxwell  ran  into  trouble. 
The  unions  seemed  to  be  against 
his  plan,  and  his  own  company, 
Pergamon  Press,  was  involved 
in  a  takeover  battle  with  the 
US-owned  Leasco  corporation. 
Maxwell  was  forced  out  of  the 
race. 

Enter  38  year  old  Australian 
publishing  tycoon,  Rupert  Mur¬ 
doch,  who  had  battled  with  and 
beaten  Maxw’ell  and  Pergamon 
earlier  in  a  takeover  battle  for 
the  world’s  biggest  Sunday 
newspaper,  the  News  of  the 
World. 

Larry  Lamb,  former  Daily 


Everything  in  Baltimore  revolves  around  The  Sun 


•••  that’s  why  In  Bahimora 
airline  advertisers 
place  80%  of  their 
newspaper  advertising 
inThe  Sunpapers 


Mornrng 

Evening 

Sunday 


National  Represantativaa:  Cresmer.  Woodward,  O'Mara  &  Ormsbee  •  Los  Angelas, 
New  York,  San  Francisco,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis,  Boston 


Printed  in  U.S.A. 


EDITOR  8C  PUBLISHER  for  March  28,  1970 


J 


104 


Stereotype 

letterpress 

is  versatile, 


and  economical,  too! 

Flexible  for  fast,  easy  plate  changes,  requiring  but  short 
molding  time  for  multiple,  inexpensive  duplicate  plates  and 
easy  availability  for  plate  corrections  are  only  a  few 
features  that  make  stereotype  letterpress  the  most  versatile 
plate  making  method  known. 

And— with  stereotype  letterpress,  you  can  use  less  expensive 
papers,  hold  your  waste  and  spoilage  to  allowable  tolerances  and 
keep  your  costs  under  control .  .  ,  a  major  factor  in 
profitable  operations. 

Incidentally,  Wood  Flong  has  been  helping  newspapers  print 
profitably  for  some  59  years. 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK  N«w  Yorh  Office:  551  Fifth  Av*  ,  Phone;  MU  7  2950 

StHVINC  JHC  CftAPHIC  ARTS  INDUSTRY  tXCl  USIVCl  Y  SINCl  1911 
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There's  a  long,  long  trail  awinding 


from  Indianapolis  to  Evansville. 

Fred  Sievers, 

capital  bureau  chief  for 

The  Evansville  Press, 

maps  out  the  complete  State- 

house  story  for  Press  readers. 
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The  Evansville  Press 


B 


The  only  Indiana  Newspaper  outside  Indianapolis  with  its  own  Capital  News  Bureau! 
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